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This  ronsu  1 1 i n;j,  report  tlosor  i lu;.s  art  ivi  Lies  perfiirmed  bv  t lu! 
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I':XECUTIVE  SUM>L\RY 
ProsLab  Consulting  Report 

HumRRO  presents  lierein  a report  on  activities  to  assist  USAREC 
in  development  and  implementation  of  a low-cost  advertising  pre-testing 
facility.  The  facility,  called  ProsLab  (for  Prospect  Laboratory)  was 
functional  on  a test  basis  at  Fort  Dix,  New  Jersey,  in  January  1973  and 
was  fully  operational  by  April  1973.  Tlie  goal  of  ProsLab  is  the  identi- 
fication of  those  recruiting  ads  which  will  result  in  increased  enlistments 
in  the  Army.  The  immediate  objectives  are:  (1)  selection  of  ads  which 

will  yield  high  coupon  responses  from  tlie  target  audience,  (2)  identi- 
fication of  tile  motivational  variables  related  to  ad  response  and 
enlistment . 

Non-prior  service  enlistees  at  Fort  Fix  were  tested  at  I’rosLab  prior 
to  haircuts  or  uniform  issuance.  Those  wlio  inilicatetl  tliat  their  enlistment 
was  strongly  motivated  by  tlie  draft  w'ere  screened  out.  Each  group  of  re- 
cruits reporting  to  ProsLali  evaluateti  two  recruiting  ads  following  a 
standard  procedure.  A colored  slide  of  the  ad  was  projected  on  a screen 
in  the  front  of  the  room  and  each  man  liad  a copy  of  tiie  ad  text  to  consult. 
Marking  liis  answers  in  a questionnaire  booklet,  each  person  reported  his 
overall  liking  of  tlie  ad  ami  then  rated  the  piiture,  the  clarity  of  the 
text,  the  bellevabi 1 ity  of  the  ad  ami  so  on.  Recruits  also  identified 
all  themes  in  the  ad  and  then  seli'cted  tlie  major  llu'mes.  Immediately 
prior  to  the  ad  eva  1 uat  i I'lis  , the  subjecis  answeieJ  a ques  t i I'lina  i re  to 
report  on  enlistment  experiences  and  mc’t  i vat  ii'iis  and  to  give  tienu>graphic 
information.  i.ach  session  concluded  with  the  administrat ion  of  n standard 
persi'iiallty  test  (the  ilordon  Personal  Pri'tili'  ami  Invontorv). 
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The  ProsLab  testing  was  administered  by  an  NCO  following  a 
standard  script.  Each  session  required  approximately  90  minutes. 

Given  no  restriction  in  costs,  it  would  have  been  possible  to 
design  a method  for  evaluating  recruiting  ads  which  would  be  closer 
to  the  situation  being  predicted  (i.e.,  civilians  looking  at  magazines 
and  sending  in  coupons  for  furtiier  information  on  tlie  Army).  Tlie 
subjects  would  be  civilians  rather  than  Army  personnel,  the  ads 
would  be  presented  in  magazines  rather  than  on  a screen,  attention- 
getting  value  of  the  aJ  would  be  measured  as  well  as  evaluations  of 
ad  content,  and  the  subjects  would  be  followed  up  lo  see  how  many 
actually  acted  to  get  further  information  concerning  Army  enlistment. 

A total  of  twenty-nine  recruiting  magazine  advertisements  were 
evaluated  in  ProsLab;  each  of  these  ads  had  been  printed  in  several  maga- 
zines so  that  performance  data  existeii  for  each  ad.  For  every  ad  usable 
responses  W’ere  obtained  from  30  or  more  individuals. 

To  develop  a metiiod  of  predicting  success  of  recruiting  ads  from 
ProsLab  evaluations  a statistical  analysif!  (multiple  linear  repression) 
was  carried  out  by  IlumRRO  on  the  data  from  the  29  ads.  Tlie  analysis 
determined  the  best  set  of  predictors  of  ad  perfi'vmanco  among  the  data 
being  collected  at  ProsLab.  Using  tiuoe  items  1 rom  the  ProsLab  question- 
naire as  predictors,  a multiple  regression  of  .37  was  achieved  using 
cost  per  coupon  response  from  those  in  tlu'  agi'  range  I'liyible  for 
enlistment  as  the  criterion.  An  equation  was  di'rivetl  ior  predicting 
cost  per  coupon  response  from  responses  to  the  threi-  Pri'sL;’.'-  items.  If 
' desired,  Immediately  after  evaluation  of  an  ail  at  ProsLab,  a clerk  with 

desk  calculator  will  be  able  t ii  computi'  the  priwl  ii-t  ed  pi' r fc'rmance  of  an 
ad  so  tlial  these  results  can  be  promptlv  repiirted  to  U'.ARir.  Uliile  t li  i s 
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equation  does  not  result  in  an  accurate  prediction  of  individual 
ad  performance,  the  equation  may  be  useful  for  screening  out  the 
poorest  performing  recruiting  ads. 

The  ProsLab  Administrative  Summary  (PAS)  is  a two-page  summary 
of  data  obtained  from  results  at  ProsLab  to  evaluate  an  Army  recruiting 
ad.  This  summary  was  designed  by  HumRRO  to  provide  Army  recruiting 
decision  makers  with  evaluations  of  a recruiting  ad  in  a concise  and 
readable  form.  Since  tlie  summary  can  be  prepared  by  computer  in  a few 
minutes  time  after  ad  data  has  been  keypunched,  it  should  be  possible 
to  provide  the  PAS  for  a particular  ad  a few'  days  .if!  or  the  ad  has  been 
evaluated  by  ProsLab  subjects. 

The  PAS  presents  the  following  Information; 

(a)  identification  of  ad  being  summarized,  group  used  for  testing,  etc.; 

(b)  prediction  of  how  the  ad  will  perform  In  eliciting  coupon 
responses ; 

Ic)  the  overall  liking  of  this  .ad  bv  the  recruits; 

(d)  the  recruits'  evaluation  of  various  a.spects  of  the  ad,  such  ns 
the  picture,  clarity  of  ad  copy,  credibility  of  information  presented; 

(e)  the  kind  of  recruit  who  was  most  favorahlo  to  the  ad  — his 
background  characteristics,  ro;isons  for  enlistment,  and  personality 
traits;  and 

(1)  identification  of  ad  t licmes  liy  tlie  recruits. 

Tiie  procedu’is  for  coliecting  and  sunuiun;  i ; i ng  ProsLab  u.ita  are  described 
in  detail  in  tlie  attaciied  report  including  computer  documentation.  The 
report  shouid  provide  all  needl’d  information  for  LSAUKC  to  oslahllsli 
and  operate  ProsL.ib. 
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II.  PROSLAB  ACTIVITIES  AT  FORT  DIX,  JANUARY  TO  APRIL  1973 

ProsLab  data  was  collected  at  Fort  Dix,  New  Jersey,  at  the 
Reception  Station.  The  subjects  were  newly  inducted  non-prior  service 
men.  These  men  were  tested  in  the  morning  following  their  arrival  at 
Fort  Dix,  before  receiving  any  information  from  or  meeting  with  drill 
sergeants  and  before  receiving  the  military  haircuts  or  uniforms. 

Testing  was  carried  out  on  four  days  each  week:  Wednesday  through 

Saturday . 

During  January  1973,  HumRRO  tried  out  and  refined  the  ProsLab 
data  collection  methods  at  Fort  Dix.  From  January  to  April  1973,  tiie 
ProsLab  subjects  evaluated  29  previously  published  magazine  advertisements 
(two  ads  per  session).  In  addition,  the  subjoi  ts  gave  background 
information  on  themselves  and  Information  concerning  tlieir  enlistment 
motivation  and  enlistment  options.  This  information  was  obtained  via 
the  I’rosLab  questionnaire.  (See  Appendix  A for  copy  of  Prosl.ab 
questionnaire.)  Following  the  completion  of  tin.'  ProsLab  questionnaire, 
the  subJi'Ct  f i 1 1 I'd  out  t lie  Gordon  Personal  luventorv  and  Profili*. 

The  ProsLab  data  collection  was  administered  bv  an  NCO,  using  methods 
developed  by  lluniRRO.  (See  the  next  section  of  this  report  for  the 
dot. rill'd  description  of  these  procedures  and  mat  rr  ia  Is  . ) Diirinc  this 
period,  lIumKR''  raaff  ru'mbers  madr.'  oe.easional  visits  to  ’’fosLah  to  moiritor 
t he  d It  I colIeiLion  and  to  note  airv  nei'ded  i nqiror-.ment  s . lu-li  week 
the  persotiilily  tests  wn'  scored  at  Fort  Di.s  and  then  ai  1 ProsLab 
data  was  then  snhmitterl  to  lluniKRO.  At  IlumURfl,  t lie  Prosl.ah  ilata  was 
checked  for  ar  i ura.  v and  comp  1 1't  imk-:  , vi  iti'-i'a  re'.pi’nses  wi-i  <.■ 
content  ana  I V I I , r he  ri  rt  a v is  k-  ■ ' p me  In 'd  aiul  1 "ia  r i 1 i I ;1  . 
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and  then  the  data  was  analyzed  by  computer.  From  the  analysis  of 
the  ProsLab  data  the  ProsLab  Administrative  Summary  was  developed  as 
well  as  an  equation  from  predicting  ad  performance  from  ProsLab 
evaluations.  (See  section  for  description  of  these  analyses  and 
their  results.) 

In  January  to  April  following  the  development  of  data  collection 
methods  a total  of  1187  men  were  tested  at  ProsLab  but  150  of  these 
were  eliminated  because  they  indicated  that  their  enlistment  was 
strongly  motivated  by  the  draft.  A minimum  of  30  men  evaluated  each  of 
the  29  previously  published  ads. 

The  background  characteristics  and  enlistment  motivations  of  the 
ProsLab  subjects  evaluating  the  29  previously  published  ads  are 
described  in  Tables  1 tol’  . It  will  be  noted  from  these  tables  that 
the  typical  ProsLab  subject  was  a 19-year-old  white  high  school  graduate 
who  reported  a family  income  of  $9,000  to  $11,999  and  came  from  a small 
city.  The  typical  subject  indicated  that  he  learnetl  about  the  .\rmy 
mostly  from  military  publications  and  that  his  decision  to  enlist  was 
most  influenced  by  recruiters.  Among  enlistment  programs, ones  in\’olvtng 
inservice  training  v;ere  most  common.  The  four  re.isons  most  often  singled 
out  for  enlistment  were:  "Tliere  will  be  good  tr.tining  for  me  in  tlu 

Army."  "l  can  learn  a useful  trade  or  .skill  in  the  Armv  that  I right  us. 
in  civilian  life."  "I  will  >u<t  the  job  ; w.int"  .eul  "!  will  cot  assignid 
to  where  I want  to  go."  From  the  list  I't  attivi:  ies  the  four  most 
frequently  checked  as  very  import. int  were: 


i 


6 

"Getting  the  kind  of  specialized  training  I would  like" 

"Being  sure  I'll  be  able  to  earn  a living" 

"Having  a chance  to  plan  my  oi»m  future" 

"Being  treated  like  a responsible  person" 

A breakdown  of  the  standardization  group  ads  bv  categorv  can  be 
found  on  page  18  , Table  12  . 
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TABLK  1 

AGE  OF  SUBJECTS  IN  STi\NDARDIZATION  CROUP 


Age 

Freqiiencv 

Percent' 

16-17 

201 

19.6 

18 

259 

25.3 

19 

247 

24.1 

20 

137 

13.4 

21 

77 

7.5 

22 

35 

3.4 

23 

25 

2.4 

24 

15 

1.5 

25-28 

20 

2.0 

29-34 

9 

0.9 

OMITS  = 

12 

MEAN 

19.15 

MEDIAN  = 

19.00 

^Percentage  of  those  responding  to  this  question. 
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TABLE  2 

EDUCATION  COMPLETED'"' 


Education  Level 

Frequency 

Percen 

1.  9th  grade  or  less 

96 

9.3 

2.  lOth  grade 

137 

13.3 

3.  11th  grade 

117 

11.3 

4.  12th  grade 

533 

51.7 

5.  One  year  of  college 

86 

8.3 

6.  Two  years  of  college 

41 

4.0 

7.  Three  years  of  college 

7 

0.7 

8.  Graduated  from  4-year 

college 

15 

1.5 

9.  Post-graduate  study 

0 

0.0 

OMITS  = 5 

MEAN  = 3.58 

MEDIAN  = A. 00 


In  response  to  the  quest  iony  How  imich  sc)joo1  ho 
Percentage  of  those  responding  to  this  question. 
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TABLE  3 

MARITAL  STATUS'"* 

■i 

RESPONSE  FREQUENCY  PERCENT^ 

YES  109  10.5 

NO  926  89.5 

OMITS  = 2 i 


^In  response  to  the  question,  "Are  you  married?" 
Percentage  of  those  responding  to  this  question. 
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TABLE  4 
RACE^ 


RESPONSE 

FREQUENCY 

PERCENT 

Black 

227 

22.0 

Wliite 

767 

74.2 

American  Indian 

4 

0.4 

Spanish  American 

25 

2.4 

Oriental 

5 

0.5 

Other 

6 

0.6 

OMITS  = 3 


^In  response  to  the  question,  "Wliat  is  your  race?" 
^Percentage  of  those  responding  to  this  question. 
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TAKLE  5 

FAMILY'S  TOTAL  INCOME^ 


RESPONSE 

FREQUENCY 

PERCENT 

1. 

Less  tlian  $3000 

82 

8.1 

2. 

$3000  to  $5999 

136 

13.5 

3. 

$6000  to  $8999 

191 

18.9 

4. 

$9000  to  $11999 

20  5 

20.3 

5. 

$12000  to  $14999 

169 

16.7 

6. 

$15000  to  $17000 

91 

9.0 

7. 

$18000  to  $21000 

66 

6.5 

8. 

Over  $21000 

70 

6.9 

OMIT  = 27 

MEAN  = 4.12 

MEDIAN  =4.00 


^In  response  to  tlie  question,  "Please  make  the  best  esti- 
mate you  can  of  your  familv's  total  income  for  last 
year  (1972)." 

^Percentage  of  tliose  responding  to  tliis  question. 
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Response 

Frequency 

Percent 

1.  Large  City 

(250,000  or  more) 

224 

21.8 

2.  Medium  City 

(75,000  - 250,000) 

182 

17.7 

3.  Small  City 

(5,000  - 75,000) 

344 

33.4 

4.  Small  Town 

(5,000  or  less) 

233 

22.6 

5.  Farm  Area 

47 

4.6 

OMIT  = 7 

MEM  = 2.71 

MEDIAN  = 3.00 


^In  response  to  tlie  question,  "Uliat  is  the  size  of  the  city 
or  town  you  lived  in  before  enlisting?" 

*^Percentage  of  those  responding  to  this  question. 


( 
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TARLE  7 

Things  and  Activities  People  Find  Importait^ 

Not 

Very  Fjirly  Imponatii 


^ IfnpQfM-ir 

ImjuifUfu 

At  AM 

_ omit 

Getting  the  kind  of  specialized  training  1 would  like 

89.9 

8.8 

1.4 

2 

Having  good  food 

62.4 

34.9 

2.7 

0 

having  a good  family  life 

80.0 

17.1 

3.0 

5 

Being  sure  I'll  be  able  to  earn  a living 

92.1 

7.3 

0.6 

1 

1 Having  good  working  conditions 

1 

75.8 

23.3 

0.9 

2 

Being  able  to  get  good  medical  and  dental  service 

81.7 

17.3 

1,1 

0 

I 

1 Having  a chance  to  p'an  my  own  future 

91.6 

7.5 

0.9 

0 

1 Having  some  choice  of  job 

86.2 

13.2 

0.6 

0 

1 

Having  good  family  housing 

75.0 

21.4 

3.6 

1 

j Having  a feeling  of  usefulness 

73.8 

23.7 

2.5 

3 

Doing  interesting  and  satislying  work 

1 

85.6 

13.8 

0.7 

4 

I Having  educational  opportunities 

82.4 

15.5 

2.1 

0 

1 Having  respect  for  superiors 

1 

73.0 

24.4 

2.5 

2 

Getting  enotigh  slee[j 

67.1 

30.5 

2.4 

3 

1 Being  treated  like  a rcst'onsible  person 

86.4 

12.6 

1.0 

4 

Being  treated  with  respect 

85.2 

13.9 

0.9 

0 

Having  free  evenings  and  weekenils 

59.8 

37.1 

3.2 

1 

■j  Being  free  to  speak  up  anrt  be  heard 

69.5 

28.6 

1.9 

2 

Getting  fair  treatment  on  the  )ot) 

85.2 

14,2 

0.7 

0 

1 Being  sure  of  good  retirement  trenefits 

77.6 

18.8 

3.6 

0 

1 response  to  the  cuerfior,  "Here 

is  <1  list  of 

f himrs 

grd  act 

ivitirs 

that  mar.y  j-eopie  firi  i.'irer tart.  P.e-'d  each  iten  r-.rcl'ully  at.d  riccido 
hcv  iTrport.ir-.t  It  is  to  yci. . For  each  iten-;  ctecK  i-’  :t  is  very  ir:  rrtant, 
fairly  l.~;  er r.ar.t,  rr  rr.t  ir.crV":  t .'.t  c'l  *'■  - . 

^Parcoiit^tge  cf  thos;  ns(ordi:.j  ‘o  f ar*,  c-  . -irr. . 
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TABLE  8 


DECISION  INFLUENCERS 


Response 

Frequency 

\ 

\ 

Percen^x 

Recruiting  publicity 

182 

\ 

18.6  \ 

\ 

Armed  services  recruiters 

356 

36.3 

\ 

Friend  in  the  service 

192 

19.6 

Friend  not  in  the  service 

88 

9.0 

Parent  or  relative 

137 

14.0 

School  counselor 

26 

2.7 

\ 


OMIT  = 56 


In  response  to  the  question,  "Wliich  one  of  the  following  most 
influenced  your  decision  to  enlist  in  the  Army?" 

^Percentage  of  those  responding  to  this  question. 
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TABLE  9 


TABLE  10  T 
ENLISTMENT  PROGRAM 


Response 

Frequency 

Percent 

General  Enlistment 

143 

13.8 

Delayed  Entry  Program 

255 

24.6 

In-Service  Technical 

378 

36.5 

Choice  of  Geographic  Area 

204 

19.7 

Choice  of  Occupational  Area 

367 

35.4 

Buddy  Enlistment 

87 

8.4 

Conbat  Arms 

103 

9.9 

Other 

11 

1 . 1 

‘^In  response  to  the  question,  "Under  which  enlistment  program  did 
you  enlist?  (Check  all  that  apply  to  you.)" 

^Since  more  than  one  alternative  could  be  checked,  total  percentage 
is  greater  than  100.  Each  percent  is  based  on  total  group 
(N  = 1037). 
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rABi.r.  1 1 

RATINGS  OF  DEGREE  OF  l*,FLUEi'.Cr,  OF  V/\KIOUS  E.NLISTMti'iT  REASG..S 

bOlMf  \-l 


Reasons 

Ifillu».*nce  Infiut-'nce  Infljvnce 

OTit 

I'll  hiive  a chance  at  a good  career  in  the  Army 

^ 56.2 

35.6 

8.2 

14 

I'll  sec  new  places  and  get  to  know  new  people 

52.4 

41.3 

6.4 

14 

I want  to  hecome  more  seif  reliant  and  more  mature 

60.1 

32.5 

7.5 

17 

There  will  he  good  training  for  me  in  the  Army 

70.6 

25.4 

4.0 

15 

I can  learn  a useful  trade  or  skill  in  the  Army  that  I might  use  in 
civilian  life 

79.5 

15.3 

5.2 

17 

I want  adventure  and  excil'mient 

38.5 

46.7 

14.8 

19 

I am  proud  to  serve  my  country 

53.0 

36.6 

10.5 

17 

I can  be  proud  to  he  in  the  Army 

53.7 

34.9 

11.4 

26 

I wanted  to  leave  some  personal  problems  In  hinti  me 

19.0 

27.0 

54.0 

23 

The  benefits  arc  good  (Tor  example,  free  medical  and  dental  care, 
a lot  of  vacation  time,  good  pay,  free  room  and  hoard) 

61.0 

32.9 

6.0 

23 

I can  keep  in  good  physical  condition  in  the  Army 

55.7 

37.6 

6.7 

26 

Thc.e  wdl  he  a lot  of  hard  ai  d imjiort.inf  work  for  me  to  do 

32.6 

50.2 

17.2 

25 

The  Army  will  help  me  continue  rnv  education  alter  I'm  di  ch.uged 

60.1 

28.0 

11.9 

28 

I tan  continue  rny  C'lucation  while  on  tiuty 

59.1 

29.5 

11.4 

30 

I will  g''t  the  |oh  I want 

72.9 

21.0 

6.2 

30 

I will  get  assigned  to  wh ar  ' I want  to  go 

66.7 

21.8 

11.5 

34 

\ v/ilt  be  assign  d to  t)ie  unit  ) want 

38.9 

32.6 

28.5 

34 

) can  ]oin  a tough  unit  and  he  wliere  the  action  is 

21.4 

33.0 

45.1 

38 

I can  enlist  with  a friend 

17.8 

21.4 

60.  7 

39 

I can  enlist  now  and  go  on  active  duty  later 

19.1 

21.9 

59.0 

42 

I wanted  to  avoid  the  draft 

b 

10.6 

89.4 

45 

I wanted  to  join  an  org.iiii/aiiori  which  will  treat  me  .is  an  individual 

c 

and  res(iect  my  opinions 

30. 0 

37.8 

23.2 

115 

Army  life  will  he  a challenge  fur  me 

56.1 

33.3 

10.6 

V 

113 

Fercc’iit  age’  of  fliosc  i uspond  i up,  to  tMch  quo.sition. 
Thubo  nu-n  onl  i sL  i in’;  to  avoid  tin-  dr.ilt  s^oro  roiv.ov 

Oil  f rom 

t lio 

St  an<i.trdii;pl  ion  j’.roiip. 

*^Thcso  r"'t"ors  v.iru  r.l'‘rr  *Fc  ."•t.-.rt  of  tlx 

Accoiinhj ■'■n'  El  >2  Rip;’*  <5rw.t 

0.  evbl;. 

atior 

s tl.ur 
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TABLE  12 

STANDARDIZATION  GROUP  ADS  BY  CATEGORY 


Category 

01  Benefits,  Pay 

02  Challenge,  Adventure, 

Combat  Arms 


03  D'-‘ laved  Entry  Program 

04  Education* 

05  Jobs,  Skills,  Training 


06  Unit,  “'rea  of  Choice 

07  Buddy  Option 


Ad  Title 

$288  Isn't  Every  (W) 
Haircut 

$288  Isn't  Every  (B) 


Rattlesnake 

When  You  Jump 

Rookie  to  Pro 

You  Don't  Get  Infantry 

12  Matches 

Uniforms 

Think  Enormous 

6 Months  photo) 

6 Months  (6  photos) 


300  Jobs 
Expert 

V.'o'll  Pay  $238  (computer) 
Hobby 

Job  You  Learn 
Learn  to  Drive 
You  Can't  Get 
Lots  of  People 
Interview 

After  School  (They) 

After  School 

Ve'li  Pay  $188  (Keldtr) 

Y'ou  Can  Po  Choosy 
Take  16  Month  Tour 
I.ivc  and  Work  in  Places 

Miss  the  Guys 
Mike,  Leroy,  Rocky 


*The  or.e  jublishcd  .ul  in  the  education  category  was  not  tested  due  to 
shortage  of  I’rosLab  subjects. 
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III.  PROSLAB  DATA  COLLECTION  PROCEDURES 

In  this  section  and  in  appendices  are  described  the  procedures 
and  materials  for  collecting  data  at  ProsLab.  In  the  next  section 
with  appendixes  the  methods  of  processing  data  are  explained.  These 
two  sections  should  provide  all  information  USAREC  will  need  to 
establish  and  operate  future  ProsLabs. 

S ibj  ects 

ProsLab  subjects  should  be  male,  non-prior  service  enlistees. 

If  some  men  are  enlisting  primarily  to  avoid  the  draft  these  men  j 

should  be  screened  out  by  a response  of  "strong  influence"  on  the 
questionnaire  to  the  enlistment  reason  "l  wanted  to  avoid  the  draft." 

I 

It  is  Important  that  men  be  tested  at  the  reception  center  prior  to  i 

haircuts,  uniforms,  and  indoctrination  by  drill  sergeants;  they  j 

should  be  as  close  to  civilians  as  possible.  ! 

ProsLab  Staff  and  their  Duties 

The  data  collection  at  the  reception  center  will  be  carried  out  * 

by  a staff  consisting  of  an  administrator  (a  non  commissioned  officer)  ! 

and  a clerk  (military  or  civilian).  The  duties  for  the  administrator  ' 

j 

and  the  clerk  are  listed  in  Appendix  B.  j 

ProsLab  Questionnaire 

A copy  of  the  revised  ProsLab  Questionnaire  will  be  found  in 
Appendix  A.  Tlie  questionnaire  has  the  following  outline:  j 

A.  Background  Information  \ 

I 


1 . Age 

2.  Schooling 
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3. 

Marital 

status 

4. 

Race 

5. 

Fami ly 

income 

6. 

Address 

when  enlisting 

7. 

Size  of 

city  lived  in  when  enlisting 

H.  Enlistment  reasons  and  experiences 


1. 

Activities 

considered  important 

2. 

Persons  and 

media  influencing  enl istment 

3. 

Enlistment 

program 

4. 

E" 1 is t men t 

reasons 

C.  Evaluation  of  First  Recruiting  Ad 

1.  Ad  seen  before? 

2.  Rating  of  ad  as  a whole 
1.  Themes  occuring  in  the  ad 

4.  Main  themes  of  tlie  ad 

5.  Rating  of  pictures  of  the  ad 
b.  All  and  Army  image 

7.  Likelihood  of  men  wanting  more  information  about  Army 

after  seeing  ad 

8.  Does  nd  have  new  information 

9.  (’l.irity  of  ail  text 

10.  Rei ievab i 1 i t y of  nd 

11.  I. iking  of  main  idea  ol  the  ad 

12.  Clarity  of  main  idea  of  ad 

D.  Evaluation  of  second  recruiting  ad 
(Repetition  of  preceding  section) 


(iordon  Personal  itj^  I'ests 

Personality  data  is  gathered  following  the  questionnaire  admin- 
istration using  the  Cordon  Personal  Profile  an<l  the  Coi'don  Piu'sena  1 i t v 
Inventory.  These  are  brii'f,  we  1 1 -st  anda  rd  i zed  personality  tests  which 
have  been  used  with  many  kinds  of  people,  including  several  gri'ups  ol 
military  recruits.  Eaei)  test  takes  11  to  20  minutes  aiiil  is  designed 
to  he  self-administering. 

The  Cordon  Pirsonal  Profile  gives  scores  on:  ascendancy/pass ivi t v , 


I 


iJ 


res  pons  i b i 1 i l y / i r respons  i b i 1 i t y , I’mol  i mia  I si  ah  i 1 i I v / i nsl  ab  i I i t v , and 


sociality/social  introversion.  The  Gordon  Personal  Inventory 
measures;  cautiousness/impulsiveness,  original  thinking/non- 
inquisi t Iveness , trust  in  people/suspiciousness  of  people,  vigor/ 

] ethargy . 

The  items  in  both  tests  have  the  same  format.  The  subject  is 
P given  four  statements  and  marks  which  statement  is  most  like  him 

and  which  is  least  like  him.  The  tests  may  be  liand  scored  or  machine 
scored.  Further  information  on  the  Gordon  tests  will  be  found  in 
Appendix  C . 

Script  for  Administering,  Prosl.ab  Data  Collection 

Procedures  am!  instruction  for  administering  the  ProsLab 
questionnaire  and  the  (Jordon  Tests  are  given  in  tlie  administrative 
script,  see  Appendix  D . This  script  is  intended  to  be  followed 
exactly  with  all  introductions  and  instructions  given  verbatim  with 
no  aduLtions. 

l.ach  Pros!. ah  session  starts  with  a brief  introduction  to  ProsLab 
and  then  several  instructions  are  given  for  completing  the  first  part 
of  tlie  questionnaire  on  background  information  and  these  items  are 
answered.  The  administrator  leads  the  subjects  t iirougti  the  evaluations 
of  two  recruiting  ads.  Finally,  the  administrator  goes  over  tlie  standard 
instructions  for  the  Gordon  Personal  Profile  with  the  group  and  after 
these  tests  are  marked,  he  concludes  iiy  administering  the  Gordon  Personal 
Inventory.  The  entire  session  takes  about  100  minutes,  including  a break 
In  the  middle. 


'Ihroughoiit  the  15  minuti;s  to  evaluati'  each  ad  a slide  ol  tiu'  ad  is 
projected  onto  a screi'ii  in  thi’  front  of  tlie  toon.  Tlie  ad  evaluations 
occur  in  these  steps: 
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1.  After  a 30  second  time  to  study  the  ad  on  the  screen,  the 
subject  marks  an  overall  rating  of  the  ad. 

2.  Subjects  now  study  for  90  seconds  a sheet  giving  all  the 
text  from  the  ad.  While  the  administrator  reads  a list  of  22  possible 
ad  themes  aloud,  the  recruits  check  off  which  theme  occurs  in  the  ad 
before  them. 

3.  From  the  themes  occuring  in  the  ad  the  two  main  themes  are  j 

i 

then  marked.  j 

I 

I 

4.  Ratings  are  then  made  of  clarity  of  ad  text,  bel ievability , j 

potential  for  attracting  men  to  the  Army,  etc.  ! 

I 

5.  The  administrator  writes  the  main  idea  of  the  advertisement  ’ 

J 

on  a blackboard  and  the  subjects  rate  the  main  idea.  ■ 
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IV.  PROSLAB  DATA  PROCKSSINC 

Data  Flow 

The  input  data  from  Prosl.ab  is  the  background  information, 
enlistment  information,  personality  scores,  and  advertisement  eval- 
uation, all  of  which  are  collected  at  the  Prosl.ab  facility.  Tlu' 
output  from  analvsis  includt's  tlie  PLAdF.  score  to  predict  ad  perfor- 
mance, ProsLab  Administrative  Summary,  and  other  summary  information 
on  every  ad  tested.  Refer  to  Table  13,  ProsLab  Data  Flow  tor  stops 
in  the  data  analysis  sequence. 

ProsLab  data  is  collected  as  described  in  Section  111.  Follow- 
ing each  session  t lie  administrator  and  his  assi'-lant  are  resiionsible 
for  preparing  the  questionnaire  booklets  and  scoring  the  personality 
forms  prior  to  analyses  of  the  ilata. 

The  assistiint  scores  each  persoi'aiitv  form  and  tr. inscribes  the 
scores  onto  the  cover  of  tin'  Recruiting  Advert  i si'mont  (Hies  t i onna  i re  . 
The  questionnaire  booklet  is  tlu-n  chocked  tor  m.sm.irks,  multimarks, 
correct  ad  numbers,  and  other  design, ited  items  (see  Appendix  B.) 

The  admi  n i St  rat  or  t lien  spot  (.’lu'cks  bi'tli  the  scoring  of  jiersonalitv 
forms  and  the  quest  ionna i res  *cr  accuracy  of  scoring  and  editing. 

There  should  also  be  a monitor  at  FSARI'L  wlio  inakis  ,i  pi’iiodic  st'cond 
clu'ck  on  the  scoring  ,ind  eiliting  .it  r.indom  in  older  1 1'  insuto  a high 
level  of  at.-curacy.  This  monitor  should  also  mako  pi-riodie  unanmnincod 
visits  to  tiu'  I’rosLah  facilitv  for  onsito  inspoetiims  ol  tin-  d.ita 
collect  ion  procedures . 

If  tin-  ads  being  tested  nri'  tireviouslv  non-puh  1 i stii'd  ads,  t hi’ 
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TABLE  13 

PROSLAB  DATA  FLOW 

I 


Data  collected  at 
ProsLab 


Personality  forms  scored. 
Scores  transcribed  and  checked. 


I For  unpublished  ads: 

I PLAdE  Index  hand 
1 c;ilculated  at  ProsLab. 


Questionnaires  edited 
and  spot  cliecked  at 
ProsLab. 


> 


PLAdE  score  sent  to 
USAREC  for  preliminary 
evaluat ion. 


All  questionnaire 
and  personality 
data  punched  and 
verified . 


I 


I Computer _iyit  J 


1 


For  publi-ned  ad: 
multiple  regression 
analysis  to  update 
FLAdE  Index  estimate. 


Kr- 


I 

-4 


Means  computed  for  ad  | 
evaluation  items  and 
f;iv_(.n‘_^b  1 l_i  SCO  re  . | 


>\ 


J 


Creation  of  P.A.S. 
ind  other  summary 
inforraat ion. 


If  requested: 
content  analysis  of 
credibility  comments. 


I' 


valuation  of  result 
by  USAR EC_. I 


USAREC  monitor  spot 
checks  forms  for 
.accuracy. 


i 
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assistant  would  then  score  the  questionnaire  using  the  three  designated 
items  for  determining  the  PLAdE  Index.  These  results  should  then  be 
forwarded  to  USAREC  for  their  evaluation  for  future  use  of  the  ad.  The 
questionnaire  booklets  should  then  be  forwarded  for  keypunching  and 
analyses . 

If  the  ads  being  tested  are  previously  published  ads,  instead  of 
the  assistant  scoring  the  questionnaires,  for  a predicted  PLAdE  score, 
they  should  be  immediately  sent  for  keypunching  and  analyses.  Pre- 
viously published  ads  are  used  to  increase  the  standardization  group 
and  enlarge  norm  groups.  Every  time  several  ads  are  added  to  the 
standardization  group  a new  PLAdE  Index  should  be  determined  for 
higlier  accuracy  in  the  predicted  PLAdE  Index. 

Following  the  administrator's  check,  the  data  of  new  and  old  ads 
from  the  questionnaire  and  personality  forms  are  then  keypunched  onto 
cards  and  verified  by  a person  other  tlian  the  punclier.  After  punching, 
the  cards  are  then  edited  by  computer  to  look  for  out  of  range  data  and 
other  designated  information  and  to  make  a final  check  on  the  reliability 
of  rile  previous  editing. 

The  favorability  (FV)  score  for  each  pri'viously  published  ad  is 
determined.  Further  analyses  (see  SectiiinVi  are  performed  to  prepare 
the  data  for  the  updating  of  the  PLAdE  fi'rniula  for  predicted  ad  success. 

Following  the  updating  of  tlu.  I’LAdE  formula  lor  published  ads  or 
the  preparatory  analyses  for  non-publ  islied  ads,  summarv  information 
including  the  I’rosl.ab  Administrative  Summary  is  prejiared  f(ir  use  by 
USAREC  for  determing  tlie  future  usi>  of  a particular  ad. 

If  desiri'd,  USAREC  can  orch'r  a content  analv:  is  to  In-  performed 
on  open-inuiid  i|uestions  and  al  Lernat  i\’es  tor  more  in-dopih  intormation 


on  an  ad. 


Progranuning  of  ProsLab  was  performed  at  IlumRRO.  All  newly  written 
programs  specific  for  ProsLab  data  were  written  in  PLl  language  for 
HumRRO's  370/1A5  IBM  computer  and  can  be  run  on  any  360  series  IBM 
computer  equipped  witli  a PLl  compiler.  See  Appendix  F for  a detailed 
description  of  all  pri)graraming . 

For  the  establishment  of  the  original  standardization  group  ads 
(n  = 2h)  the  following  sequence;  of  programs  was  run: 

1.  A program  was  written  to  edit  tlie  data  cards  and  calculate 
the  V*  and  Favorabilit)  scores.  This  program  checks  for 
data  out  of  range  and  scores  each  porsoii's  items. 

2.  A second  program  was  written  to  corputo  scores  for  the 
standardization  group.  This  program  produced  the  following: 

a.  Lach  ad  moan  of  V and  FV  scores 

b.  The  mean  of  the  individual  ad  mean  V and  I’V  scores 

c.  The  cat ego rv  FV  mean 

3.  Using  the  output  from  Step  /*?,  a stepwise  regression  analysis 
was  perfoi'med  using  the  Biomedical  prc>gram  series  prc>gram 
BKU02R  to  determine  tlic  equation  usiil  to  develop  a predicted 
PLAdK  index  for  now  ads. 

4.  The  equation  ot)Lained  and  information  concern  i np,  eacn  ad  is 
then  inputted  to  a program  written  to  I'liuliu-e  t!io  i'rosl.ab 
Admin  1st  rat  ive  Summary. 

* V scores  - t rans  lot  ma  t i on  c'f  scores  so  tlial  for  all  i t imis  a high 
Score  indicates  tiie  most  positive  evaluat  ion  of  tin  ad.  Sm  Sei  t i c>n  V 
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Future  analysis  of  ProsLab  data  would  be  as  follows.  For  previously 
published  ads  with  the  purpose  of  updating  and  enlarging  the  standardi- 
zation group: 

1.  For  new  data  tlie  edit  program  is  run.** 

2.  The  new  data  output  from  the  edit  progr:im  is  added  onto  the 
old  standardization  group  data. 

3.  The  total  group  of  standardization  group  data  is  then  analyzed 
using  tiie  same  programs  as  mentioned  in  th.e  above  section. 

Steps  2 and  3.  Obtained  from  Step  3 is  the  updated  equation 
to  be  used  in  predicting  the  PL.\dE  index. 

For  previously  unpublished  ads; 

1.  The  data  is  run  using  tlie  edit  program 

2.  The  output  from  the  edit  pi'ogtam  is  then  directly  inserted 

into  the  ProsLab  Administrative  Summary  program.  The  up-to-date 
prediction  equation  and  other  information  f^r  eacli  ad  is  also 
inserted  to  produce  tlu>  ri,;\,il’  lnd<  and  sui;m:irv  data. 


**  With  tile  new  questionnaire  tlie  items  are  pmuiuHi  in  V score 
form  so  tlie  tran.sformat  ion  to  V score  is  elimin.ited. 
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V.  PREDICTIONS  OF  AD  PERFORMANCE  FROM  PROSLAB  EVALUATIONS 

One  of  the  objectives  of  ProsLab  was  the  development  of  a means  of 
predicting  success  of  recruiting  ads  by  means  of  evaluations  obtained 
in  ProsLab.  Twenty-nine  ads  of  known  performance  (as  measured  by  coupon 
response)  were  evaluated  by  non-prior  service  recruits  at  ProsLab.  An 
analysis  (multiple  linear  regression)  was  carried  out  to  determine  the 
best  set  of  predictors  of  ad  performance  among  the  data  being  collected 
at  ProsLab.  Using  three  items  as  predictors,  a multiple  regression  of 
.37  was  achieved  using  cost  per  coupon  response  as  the  criterion.  An 
equation  was  derived  for  predicting  cost  per  coupon  response  from 
responses  to  four  ProsLab  questionnaire  items.  If  desired,  immediately 
after  evaluation  of  an  ad  at  ProsLab,  a clerk  with  desk  calculator  will 
be  able  to  calculate  the  predicted  performance  of  an  ad  so  that  these 
results  can  be  promptly  reported  to  USAREC.  This  equation  does  not  result 
in  an  accurate  prediction  of  individual  ad  performance,  but  the  equation 
may  be  useful  for  screening  out  the  poorest  performing  recruiting  ads. 

Criterion  of  Ad  Performance 

Ad  performance  was  measured  by  cost  per  coupon  response.  For  an  ad, 
the  sum  of  ad  space  cost  for  all  magazines  (in  dollars)  was  divided  by 
the  sum  of  responses  forwarded  to  recruiting  main  station  for  all  magazines. 
(When  responses  are  forwarded  to  the  recruiting  main  station  all  responses 
from  individuals  who  are  too  young  or  too  old  are  eliminated.)  All  issues 
of  magazines  where  response  was  by  card  rattier  than  bv  coupon  were  e.xcludeil 
from  this  computation  because  in  general  the  cost  of  obtaining  a card 
response  is  nmcli  lower  than  tlie  cost  of  obtaining  a coupon  response.  All 


newspaper  ads  were  excluded. 


2'' 


USAREC  has  been  calculating  ad  performance  by  determining  cost 
per  response  forwarded  to  recruiting  main  station  and  converting  this 
to  a 1 to  5 scale  where  1 is  the  best  response.  The  two  measures  of 
ad  performance  were  found  to  be  highly  intercorrelated  (r  = .93)  so 
these  two  methods  of  describing  ad  performance  can  be  considered 
equivalent . 


Predictors 


Twelve  kinds  of  scores  were  tested  to  determine  which  could  predict 
ad  performance.  For  each  ad  the  predictors  tested  were; 


1. 

Mean 

rating 

on 

Questionnaire  Item  3 (IvTiat  do  you 

think  of  the 

: a 

whole?) 

2. 

Mean 

rating 

on 

Item 

26 

(How  do  you  like  pictures 

in  ad?) 

3. 

Mean 

rating 

on 

Item 

27 

(Do  pictures  and  te,xt  go 

togetlier?) 

4. 

Mean 

rating 

on 

Item 

28 

(How  does  ad  make  the  Army  look?) 

5. 

Mean 

rat ing 

on 

I tern 

29 

(Will  men  want  more  info 

about  Army?) 

6. 

Mean 

rating 

on 

I tern 

31 

(How  clearly  is  ad  written?) 

7. 

Mean 

rating 

on 

1 tern 

33 

(Do  you  believe  ad?) 

8. 

Mean 

rating 

on 

1 1 em. 

34 

(Do  you  like  main  idea  of 

ad?)  * 

q . 

Mean 

favorability  score 

(favorability  score  calc 

ulated  by 

summing  the  scores  of  the  eight  items  listed  above). 

10.  I’ercent  theme.  Ttie  percent  of  subject  marking  that  tlie  main  theme 
selecteil  by  USAREC  was  represented  in  the  ;id . 

11.  I'ercent  main  tlieme.  The  percent  of  su|ijec-ts  m.arking  the  USARi:c 
theme  as  one  of  the  two  main  themes. 

12.  Reading  level  ol  ad.  Reading  K'vel  was  scored  from  the  ad  copv 
using  tlu  standard  I’lesch  methods  based  on  sentence  lenr.th  and  number 
one  syllable  W('lds. 


* Jt.-m  scores  on  pri’dictors  1-H  ai  e n-leired  to  as  V-.scores 
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All  of  these  except  the  last  were  obtained  from  the  evaluations 
of  the  ad  made  by  the  Army  recruits.  All  questionnaire  items  were 
transformed  so  that  a high  score  on  each  item  indicated  a favorable 
evaluation  of  the  ad. 

Statistical  Analysis  and  Results 

The  data  was  analyzed  by  means  of  a stepwise  linear  regression 
using  a standard  Biomed  program  (BMD02h). 

Table  1^'  gives  the  intercorrelations  of  the  predictors  and  the 
criterion.  It  will  be  noted  that  the  single  best  predictor  of  coupon 
response  is  the  question  asking  recruits  to  rate  liking  of  the  main  idea. 
This  item  correlates  about  -.17  with  cost  per  coupon  response.  (Note 
that  the  correlation  is  negative  because  a high  rating  goes  with  a low 
cost  per  coupon  response.) 

The  steps  of  the  regression  are  summarized  in  Table  15  . In  the 

regression  analysis,  for  each  step  the  computer  adds  the  variable  which 

will  bring  about  the  largest  increase  in  R (the  multiple  regression 

2 

coefficient).  For  each  step  is  given  in  the  table:  R,  R“,  standard 

error  of  R,  number  of  predictors,  and  p value  of  R (the  probability  tliat 
an  R that  is  larger  could  be  obtained  if  tlie  true  R is  zero.)  It  will  be 
noted  that  the  best  prediction  is  achieved  using  three  predictors  con- 
sidering R,  standard  ern  of  R,  and  p value  of  R. 

With  four  variables  a multiple  regression  coetrieii'nt  of  .48  is 
observed  with  .a  p value  of  .25. 

The  three  predictors  listed  in  order  of  their  ('ont  r ilnit  ion  ti'  t lie 

multiple  regression  are:  Do  you  like  main  iilea  ol  ad’  (Item  )4 ) 

How  tioes  tile  ad  make  t lu'  Armv  look?  ( 1 1 I'm  28) 
Will  men  want  more  into  about  Army?  (Item  2‘>) 
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TABLE  13 


SUMMARY  OF  STEPS  OF  MULTIPLE  REGRESSION  ANALYSIS 
TO  DETERMINE  PLAdE  SCORE 


Variable^ 

entered 

R^ 

R^ 

Standard 
error  of  R 

p value' 
of  R 

10 

.1685 

.0284 

639 

.40 

6 

.3038 

.0923 

629 

.25 

7 

.3719 

.1383 

625 

.25 

5 

.3995 

.1596 

630 

.40 

12 

.4101 

.1682 

640 

. 50 

2 

.4162 

.1732 

652 

.60 

8 

.4232 

.1791 

666 

.70 

9 

.4240 

.1797 

682 

.90 

3 

.4247 

.1803 

699 

.90 

‘Sec  list  of  vari 
'K  is  the  mu  1 tipi 
P valiH'  of  R is 

ables  on  page 

e regression  coefficient. 

the  probability  of  obtaining  R this 

lari’i'  or 

larger  if  the  true  R is  zero. 
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The  p value  would  be  expected  to  decrease  as  the  size  of  tlie 
standardization  group  of  ads  is  increased.  The  p value  of  R was 
determined  by  calculating  mean  square  of  regression/mean  square  of 
residual  and  looking  this  up  in  the  F table  for  k and  N - k - 1 
degrees  of  freedom,  where  k is  the  number  of  predictors  and  N is  the 
number  of  cases. 

The  following  regression  equation  can  be  used  to  estimate  cost 
per  coupon  response  (Y)  from  the  three  independent  variables  listed 
above  (X^,  X^,  X^) . 

Y = 331  - 232  X,  + 1655  X„  - 1335  X, 
i z 4 

Clerical  Procedure  for  Estimating  Cost  Per  Coupon  Response  for  an  Ad 

Given  a set  of  I’rosl.ab  questionnaires  with  the  evaluation  of  an 
ad,  a clerk  can  estimate  the  ad  performance  or  PlAdF  index  for  that  ad 
by  following  tliese  steps. 

1 . a 1 cu 1 at  » : 

X|,  iTH  ai'  r.itin!’.  item  34 
X^,  mean  r.it  ing  item  28 
Xj,  mean  rating  item  29 

2.  Sul)stitute  ,Xj  , X2,  and  X.^  in  tlie  regression  equation  given  above 
and  perform  the  indicated  arithmetic  to  obtain  Y,  the  predicted  cost  in 
dollars  per  coupon  response. 

To  m.ake  the  cK'rk's  job  easier,  the  wt'rk  sheet  tor  i .1  Kul  a t i nc  PlAdF 


index  can  be  used. 


See  page  75,  Appendix  I’.. 
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Interpretation  of  Predicted  Ad  Performance  or  PLAdE  index . 

In  using  the  PlAdE  score  to  make  decisions  concerning  future  ads 

it  is  necessary  to  know  how  accurate  the  PpAdE  index  can  be  expected 


[ 

i 

i 

I 

i 

i 

( 

i 


to  predict  actual  ad  performance;  if  only  the  ads  with  the  best  PlAdE 
scores  were  selected  to  be  run  in  magazines  what  kinds  of  improvement 
in  overall  ad  performance  could  be  anticipated?  It  is  also  essential 
to  know  the  assumptions  underlying  the  use  of  the  PlAdE  index  to 
select  future  ads. 

Accuracy  of  Prediction  of  Ad  Performance  with  PLAdE  Index 

The  accuracy  of  prediction  can  be  described  most  clearly  by 
examining  how  accurately  the  PL/yE  score  predict  tlie  actual  performance 
of  each  of  the  29  ads  of  the  standardization  group.  Table  i (,  gives  for 


each  of  the  ads  of  the  standardization  group:  PIA-IE  score,  actual  cost 

per  response,  discrepancy  between  actual  and  predicted  cost  per  response, 
the  rank  of  the  PLAdE  score,  the  rank  of  the  actual  ad  performance,  and 
the  discrepancy  between  predicted  and  actual  rank.  This  table  shows  a 
number  of  sizable  discrepancies  between  predicted  )H’rformance  and  actual 
performance . 

To  indicate  the  accuracy  of  prediction  for  eai'li  I’i.AdK  score,  a 
confidence  interval  can  be  calcul.ated.  In  tlie  I’rosl.ab  Administrative 
Summary  after  tlie  I’LAdE  score  is  reported  a contitlonce  interval  is  givi'ii 
for  this  score  as  follows:  ''$  XX  per  c('upon  respiuisi'  to  $ YV  per  ('oupon 

respf'nse  is  the  64%  cimfidence  interval.  (if  wi'  c<'mpute  Ii47  confidenci' 
intervals  for  a large  number  of  ,tds,  we  can  expi-e!  liial  .iboiit  t w(i  thirds 


of  such  intervals  will  contain  the  .utual  ad  pe  rf  ermauci' . ) 


The  64" 


I 

( 


i 
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TABLE  16 

ACTUAL  AND  PREDICTED  PERFOR>L\NCE  OF  THE  STANDARDIZATION  GROUP  ADS 


Observed  Ad 
Performance 

Predicted  Ad 
Performance 

Dif  ference 
Observed  and 

Between 

Predicted 

$ Cost  Per 
Coupon  Response 

Rank 

$ Cost  Per 
Coupon  Response 

Rank 

$ Cost  Per 

Coupon  Response  Rank 

A 

120 

3 

782 

24 

-662 

-21 

B 

1535 

25 

1186 

29 

341 

- 4 

C 

269 

12 

7 74 

23 

-505 

- 9 

D 

734 

21 

713 

20 

21 

+ 1 

E 

1951 

28 

516 

8 

1435 

+20 

F 

1065 

23 

652 

14 

413 

+ 9 

G 

286 

14 

796 

25 

-510 

- 9 

H 

71 

2 

373 

4 

-302 

- 2 

I 

264 

10 

484 

7 

-220 

+ 3 

J 

166 

6 

730 

21 

-564 

-15 

K 

366 

17 

631 

12 

-2b5 

+ 5 

L 

2175 

29 

766 

22 

1409 

+ 7 

M 

266 

11 

718 

18 

-4  52 

- 7 

N 

262 

9 

919 

26 

-b5  7 

-19 

0 

214 

8 

408 

5 

-200 

+ 3 

P 

1638 

26 

973 

28 

bb5 

_ 2 

Q 

1398 

24 

714 

19 

68  t 

+ 5 

R 

452 

18 

200 

2 

252 

+16 

S 

859 

22 

658 

15 

201 

+ 7 

T 

155 

5 

56  5 

9 

-410 

- 4 

U 

135 

4 

594 

10 

-459 

- b 

V 

1849 

27 

920 

27 

929 

0 

w 

486 

19 

58b 

11 

-100 

+ 8 

X 

590 

20 

b4 

1 

52(1 

+ 19 

Y 

327 

15 

288 

3 

3^^ 

+ 12 

Z 

327 

lb 

7 00 

17 

- 39  s 

- 1 

Ai\ 

105 

7 

b44 

13 

-449 

- b 

BB 

275 

13 

44  8 

b 

-17  3 

4 7 

CC 

4 b 

1 

b74 

16 

-b28 

-15 
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confidence  interval  is  calculated  by  estimated  score  + standard  error 
of  estimate.  The  ProsLab  Administrative  Summaries  and  ad  test  for  each 
of  the  ads  of  the  standardization  group  will  be  found  in  Appendix  E. 

PLAdE  Scores  Translated  into  Quartiles 

In  the  interpretation  of  a PLAdE  score  it  is  useful  to  be  able  to 
represent  the  ads  relative  standing  within  the  standardization  group. 

The  quartiles  of  the  distribution  of  PLAdE  scores  of  the  standardization 
group  are  as  follows: 

1st  quartlle  Below  $500  per  coupon  response 

2nd  quartlle  $500  to  $649  per  coupon  response 

3rd  quartlle  $650  to  $749  per  coupon  response 

4th  quartlle  $750  or  more  per  coupon  response 

Predicted  Results  if  PLAdE  Scores  Were  Used  to  Select  Future  Ads 

What  kind  of  Improvement  in  ad  performance  can  be  expected  if 
PLAdE  scores  alone  were  used  to  select  among  the  newly  created  recruiting 
ads  to  be  run  in  magazines?  This  question  can  be  explored  using 

the  results  obtained  with  the  standardization  group.  Two  examples  will 
be  presented  to  demonstrate  the  effects  of  various  definitions  of  ad 
success  and  various  PLAdE  scores  used  for  selecting  ads. 

In  the  first  example,  a successful  ad  Is  defined  as  one  with  cost 
per  coupon  response  of  less  than  $800.  With  tliis  definition,  117,.  of 
standardization  group  ads  would  be  classifii’d  as  successful.  The  talile 
below  shows  the  proportion  of  "successful"  ads  if  c'nlv  ads  bi'low  various 
PLAdE  scores  are  considered. 


i' 


i 

I 


( 
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Number  of  Ads 

Proportion  of  "Successful" 

PlAdE  Score 

Below  PlAdE 

Ads  if  Only  Ads  Below  PlAdE 

Score 

Score  Are  Selected 

$500 

per 

coupon 

response 

7 

100% 

$650 

per 

coupon 

response 

13 

92% 

$750 

per 

coupon 

response 

21 

81% 

In  the  second  example  a successful  ad  is  defined  as  one  with  cost 
per  coupon  response  of  less  than  $300.  In  the  total  standardization 
group  48%  of  the  ads  would  be  classified  as  "successful"  by  this 
standard . 

Number  of  Ads  Proportion  of  "Successful" 
PlAdE  Score  Below  PlAdE  Ads  if  Only  Ads  Below  PlAdE 

Score  Score  are  Selected 

$500  per  coupon  response  -j 

$650  per  coupon  response  13 

$750  per  coupon  response  21 


Assumptions  Und erlying  tlie  Use  of  the  PlAdE  Index 

In  using  tiie  PlAdE  index  to  predict  performance  of  recruiting  ads 
it  is  necessary  to  assume  that  the  same  conditions  hold  for  the  ad  being 
predicted  as  for  tlie  standardization  group  of  ads.  These  conditions 
include  (a)  the  subjects  (non-prior  service  men  the  first  day  in  the  Army 
with  certain  age,  education,  and  other  background  characteristics); 

(b)  the  ad  testing  procedure  (group  administration  of  the  questionnaire 
by  a non-commissioned  officer  following  a standard  script  with  the  ads  to 
be  evaluated  projected  on  a screen  and  the  responiients  provided  witli  a 
page  giving  tlte  words  of  (In.’  ad  text);  (c)  kind  of  ad  evaluatiHi  (color 


A 


57% 

54% 

48% 
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print  ad  for  a magazine,  with  a certain  common  style  of  picture  and 
ad  copy);  and  (d)  measure  of  ad  response  or  performance  (success 
factors  based  on  coupon  responses).  Finally,  there  are  a set  of 
general  social  conditions  which  are  presumed  to  affect  response  to 
Army  ads  and  the  characteristics  of  those  enlisting  in  the  Army,  These 
would  Include  the  Army  educational  standard  for  accepting  recruits, 
the  ease  of  securing  various  kinds  of  jobs  or  training  in  civilian  life 
and  the  general  pro-  or  anti-Army  sentiments  among  young  men  and  women. 

If  any  of  the  conditions  for  the  ad  being  predicted  differ  from  those 
for  the  standardization  group,  the  predictive  equation  may  be  invalid. 
Establishing  whether  or  not  the  predictive  equation  actually  holds  under 
the  changed  conditions  would  require  tlie  collection  of  data  under  the 
new  conditions  and  re-standardizing. 

Revision  of  the  ITadE  Index  with  Add  i t ional  Ad  Resul  t s 

The  I’LAdE  index  and  regression  analysis  reported  above  is  based 
on  the  29  ads  which  had  been  tested  at  Prosl.ab  and  for  whiclt  ad  performance 
data  was  available.  As  furtlier  ad  evaluations  are  available  togetlier  with 
coupon  response  data,  the  PlAdK  index  will  be  recomputed  including  the 
additional  data. 
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VI.  SUMMARIZING  EVALUATION  OF  INDIVIDUAL  ADS  FOR  FEEDRACK 
TO  DECISION  MAKERS 

Two  kinds  of  summaries  will  be  prepared  for  each  ad  evaluated  in 
ProsLab  in  the  future:  an  administrative  summary  and  detailed  tables 

of  ad  data. 

The  ProsLab  Administrative  Summary  is  a two-page  summary  of  ad 
highlights.  ProsLab  Administrative  Summaries  for  all  29  ads  of  the 
standardization  group  are  given  in  Appendix  E . The  PAS  is  explained 
in  detail  in  the  next  section. 

The  detailed  tables  of  ad  concerning  the  individual  ad  will  be 
useful  for  reference  if  questions  are  raised  concerning  the  PAS,  The 
detailed  summary  will  give: 

(a)  The  intercorrelations  of: 

favorability  score 
personality  scores 
enlistment  reasons 

background  items:  age,  schooling,  income,  etc, 

(b)  Frequency  distributions,  percents,  means  and  standard 


deviations  of  all  ad  evaluation  items. 
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VII.  E.XPLANATION  OF  PROSLAB  ADMINISTRATIVE  SUM>URY 

The  ProsLab  Administrative  Summary  (PAS)  is  a two-page  summary  of 
data  obtained  from  recruits  at  ProsLab  to  evaluate  an  Army  recruiting 
ad.  This  summary  was  designed  by  HumRRO  to  provide  Army  advertising 
decision  makers  with  evaluations  of  a recruiting  ad  in  a concise  and 
readable  form.  Since  tiie  summary  can  be  prepared  by  computer  in  a few 
minutes  time  after  ad  data  has  been  key  punched,  it  should  be  possible 
to  provide  the  PAS  for  a particular  ad  a few  days  after  the  ad  has  been 
evaluated  by  ProsLab  subjects. 

The  PAS  presents  the  following  information: 

(a)  identification  of  ad  being  summarized,  group  used  for  testing,  itc.; 

(b)  prediction  of  how  the  ad  will  perform  in  eliciting  coupon  responses; 

(c)  the  overall  liking  of  this  ad  by  the  recruits; 

(d)  the  recruits'  evaluation  of  various  aspects  of  the  ad,  such  as  the 

picture,  clarity  of  ad  copy,  credibilitv  of  information  presented; 

(e)  the  kind  of  recruit  who  v«s  most  favorable  to  the.  ad  — his  back- 

ground cliarac t er  ist ics , reasons  for  enlistment,  and  personality 
traits;  and 

(f)  identification  of  ad  themes  by  the  recruits. 

For  each  of  these  sections  of  the  PAS  we  will  define  words  used  and 
give  tlie  statistical  methods  used  to  summarize  the  data. 

Ident  Ifying  Info^rmat  ion 

1.  "Ad  title"  — The  ad  title  suppliial  bv  USAREC. 

2.  "Date  Tested"  — The  date  the  ad  w.as  lesti'd  in  ProsLah. 

3.  "Number  of  Recruits  Ev.iliiating  Ad"  — All  subjects  wlio  filled  out 
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questionnaires  concerning  this  ad  with  these  subjects  excluded;  those 
who  had  prior  service,  those  who  marked  that  avoiding  the  draft  was  a 
strong  reason  for  their  enlistment,  those  in  National  Guard  or  Reserve, 
those  who  failed  to  mark  two  or  more  of  the  eight  questionnaire  items 
used  to  compute  the  favorability  score  (i.e.,  items  #3,  26,  27,  28,  29, 

31,  33,  and  34). 

4.  "Standardization  Group  Used"  — The  standardization  group  is 
used  to  compute  percentile  scores  and  PLAdE  index. 

Prediction  of  Ad  Performance 

1.  "Predicted  Success  Factor  (PLAdE  Index)"  --  Success  factor  is 
predicted  by  means  of  a linear  multiple  regression  eipiation  witli  success  cost  per 
coupon  response  as  the  criterion  & information  from  the  ProsLab  evaluation  of 
the  ad  as  the  predictors.  USAREC  determines  succt'ss  factors  for  an  ad 

by  computing  (ad  space  cost)/(card  or  coupon  responses  forwarded  to  the 
recruiting  main  station). 

2.  "The  interval to  will,  contain  the  success  factor 

64  times  in  100."  — Tliis  is  the  64%  confidence  interval.  It  is  com- 
puted from  PLAdE  score  + stamlard  error  or  PLAdE  scc're.  The  standard  error 



of  the  PI.AdE  score  in  turn  can  be  deti>rminc<i  by  V ( I R*"! 

\]  "k'T'k-  1 

where  V is  the  variance  of  the  actual  a<i  per f ornianci'  (cost  piu"  coupiui 
response,)  R is  the  multiple  regression  coelf icient,  N is  tin-  number  of 
cases,  i.e.  t lu'  number  of  ads,  and  K is  t hi-  number  ot  predictors. 


3.  "These  estimates  are  based  on  assumption  tiiat  same  conditions 
hold  for  ad  being  predicted  as  for  standardization  group  of  ads."  — 

The  conditions  for  testing  the  standardization  group  of  ads  have  heen 
described  in  detail  elsewhere.  These  conditions  include  (a)  the  sub- 
jects (non-prior  service  men  the  first  day  in  the  Army  with  certain 
age,  education,  and  other  background  characteristics);  (b)  the  ad 
testing  procedure  (group  administration  of  tlie  questionnaire  by  a non- 
commissioned officer  following  a standard  script  with  the  ads  to  be 
evaluated  projected  on  a screen  and  the  respondents  provided  witli  a 
page  giving  the  words  of  the  ad  text);  (c)  kind  of  ad  evaluated  (color 
print  ad  for  a magazine,  with  a certain  common  stvle  of  picture  and  ad 
copy);  and  (d)  measure  of  ad  response  or  performance  (success  factors 
based  on  coupon  responses).  Finally,  there  are  a set  of  general  social 
conditions  whicli  are  presumed  to  affect  response  to  Armv  ads  and  the 
characteristics  of  those  enlisting  in  tlu-  Army.  These  would  include 
the  ease  of  securing  various  kinds  of  jobs  or  training  in  civilian  life 
and  the  general  pro-  or  ant i-Army  sentiments  among  voung  men  and  women. 
If  any  of  the  conditions  for  the  ad  being  predicted  differ  from  those 
for  the  standardization  group,  the  predictive  equation  may  be  invallil. 
F.stabli sh ing  whether  or  not  the  predictive  equation  actually  holds  under 
the  changed  conditions  would  require  the  collection  of  data  under  the 
new  conditions  and  re-standardizing. 

Overa  1 1 Li_k.  ing  of  Ad  s 

1.  A favorability  score  is  calculated  for  each  suhiect  evaluating 
an  .id  by  summing  responses  to  items  3,  ?b,  27,  JH , 29,  31,  13,  and  3i 


after  each  item  has  bei'in  scori’d  so  that  a 0 was  given  t ('  the  least  faviu- 
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able  response  and  a 3 or  4 was  assigned  to  the  most  favorable.  (The 
scores  for  each  item  alternative  were  determined  bv  calculating  normal 
deviate  weights  based  on  percentage  responding  witli  each  alternative. 

For  the  procedure  of  calculating  these  weights,  see  Edwards,  A.  "Tech- 
niques of  Attitude  Scale  Construction,"  Appleton-Centurv  Crofts,  1957, 
pp.  149-151.) 

2.  Percentile  score  corresponding  to  favorability  score.  The  favor- 

ability  score  for  Ad  "A"  is  the  mean  of  the  favorabilitv  scores  of  all 

subjects  evaluating  Ad  "A".  Mean  (FV  of  Ad  "A")  = the  favorability  score 

for  Ad  "A".  To  express  this  favorability  score  as  a percentile  score 

within  the  standardization  group  we  need  the  mean  of  t!ie  f .ivorabi  1 ity 

score  for  all  the  ads  of  the  standardization  group  — Mean  (IT)  and  the 

standard  deviation  of  all  of  the  ads  of  the  standardization  group  = SD(FV). 

We  compute  Mean  (FV  of  Ad  "A")  - Mean  (FV)  , and  look  up  this  value  in 

SD(FV) 

the  normal  curve  table,  e.g.,  a value  of  -l.O  gives  a percentile  of  16 
and  a value  of  +.50  gives  a percentile  of  69. 

3.  "This  ad  is  in  the  category ."  Tito  categories 

referred  to  are  those  used  by  IJSARKC  to  classify  ads;  (a)  benefits,  pav; 
(b)  challenge,  adventure,  combat  arms;  (c)  delayed  entrv  program; 

(d)  education;  (e)  jobs,  skills,  training;  (f)  unit,  area  of  choice;  and 
(g)  buddy  option. 

Proshab  Ad  I'va  bia  t i on  It  ems 

The  percentile  value  for  each  I'f  the  H ad  evaluation  items  frimi  the 
ProsLab  questionnaire  has  been  computed  in  the  s.ime  w.iv  .as  the  percentile 


is  determined  for  the  f .ivor.-’b  i 1 i t v score. 


From  the  st  aiulard  i zat  ii'n  gri'up 


data  a mean  and  standard  deviation  is  computed  for  an  item.  A standard 
score  is  then  calculated  and  evaluated  using  a table  of  areas  of  tlie 
normal  curve. 


Profile  of  Recruits  Liking  the  Ad 

To  describe  the  recruit  most  favorable  to  the  ad,  the  correlation 
is  first  calculated  between  favorabillty  score  and  each  background 
characteristics  or  personality  trait.  The  calculator  then  determines 
whether  the  r is  at  least  +.20  or  -.20.  (The  value  of  .20  is  the 
coefficient  significantly  different  from  0.0  with  about  90  cases.)  If 
the  r is  at  least  +.20  or  -.20  the  program  prints  out  a label  indicating 
the  direction  of  the  association  as  shown  in  the  table  belov: 


Characteristic 

If  r i .20, 

print : 

If  r ---.20,  print: 

Age 

Older 

Younger 

Education 

College 

High  School  or  Less 

Race* 

Wfiite 

N’on-white 

Income 

High  Income 

Low  Income 

Residence 

Sma 11  City 

I.arce  Citv 

GPP-A 

Ascendant 

Pass  ivc 

CPP-R 

Responsible 

Irresponsibl e 

GPP-E 

Emot ional 1 y 

Stahl  e 

Pm.'t  ion.i  1 1 V Unstable 

GPP-S 

Soc iab 1 e 

Int  rovert  ed 

GPI-C 

Cautious 

Impul s ive 

GPI-0 

1 nqu is i t ive 

N‘>n-  i nqu  i s i t ive 

GPI-P 

Trust ing 

Sii  sp  i 1 ions 

GPI-V 

Vigorous 

Let  hare,  if 

Tf  r for  a characteristic  is  in 

the  range  - 

to  •♦.Ih,  nothing 

is  printed  for  that 

character ist  ic  . 

Reasons  for  (.ni 

listment  ari-  also 

correl  at  >-d 

with  f av('r.ib  i I i t V and 

the  reasons  witli  correlations  of  -.2' 

0 or  li'ss  at 

i.'  printed  out,  up  to 

*Before  correlating 

race  with  favora] 

1)  i 1 i t V . it  i 

s neciss.irv  to  group 

the  data  as  follows 

: 2 = wh i t ( , 1 = 

non-wh i 1 1 . 
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eight  reasons.  The  reasons  are  printed  out  in  order  of  their  correlation 
with  favorability  score.  (Note  that  since  reasons  are  marked  with  1 = strong 
influence,  and  3 = no  influence,  a negative  correlation  will  result 
if  strong  influence  of  a reason  tend  to  be  reported  by  those  with  liigh 
favorability  scores.)  If  there  are  more  than  eight  reasons  with  r < .20, 
the  program  determines  which  eight  liave  r closest  to  -1.0  and  prints  out 
these  reasons.  For  the  list  of  enlistment  reasons,  see  the  ProsLab 
questionnaire.  Appendix  A. 


1 d ent if ica t i o n of  Ad  Th eme s 

1.  "Main  tlieme  for  this  ad  selected  by  USAREC"  — The  questionnaire 
procedure  requires  that  USAREC  select  the  main  theme  of  the  ad  prior  to 
its  evaluation.  All  themes  are  selected  from  a list  of  22  ttiemes  given 
in  the  questionnaire. 

2.  "Percent  noting  this  theme  in  the  ad  was  — Percent  of 

subjects  marking  the  USAREC  theme  in  response  to  the  instruction:  "PjoIow 


are  a list  of  ideas  which  an*  sometimes  used  in  ads.  Check  off  all  the 

1 ■ ’ ■“ 

ideas  vou  find  in  this  ad." 


3.  "Percent  selecting  this  theme  as  a main  tlu'me  was 


— Per- 


cent of  subjects  marking  the  USAREC  theme  in  response  to  tlie  instruc- 
tion; "Now  pick  (JuL  the  two  main  ideas  of  tlie  ad." 

4.  "Iho  tliree  ideas  selected  most  often  bv  ri'i-ruits  as  ruin  themes 
were:  " — Three  ideas  obtaining  tlie  liighest  percin'.ige  of  marks  in 


response  to  the  instruction:  "Now  pick  out  tlie  two  main  iiie.is  of  the 


ad . " 
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VIII.  VARIABLKS  RELATED  TO  /VD  RESPONSE  AND  REASONS  FOR  ENLISTMENT 

One  of  the  objortives  of  ProsLab  (see  Executive  Summary,  page  1) 
was  the  "identification  of  tiie  motivational  variables  rdated  to  ad  response 
and  enlistment."  To  meet  this  objective,  tlie  ads  were  broken  down  by 
category,  and  each  ad's  credibility  rank,  actual  cost  per  respondant  and 
personality  and  demographic  correlates  witti  favorability  score  for  each  ad 
were  investigated.  In  addition,  tiie  reasons  for  enlistment  (items  12-33 
in  section  I of  tiie  Recruiting  Advertisement  Questionnaire)  were  corr>jlated 
with  personality  scores  to  investigate  possible  relationships  among  the 
personality  characteristics  and  the  reasons  for  enlistment. 

Evaluations  and  Performance  of  Standardization  Jroup  Advertisement s_ 

Table  '7  breaks  down  ads  by  category.  Each  ad  credibility  rank, 
ac'’U£l  cost,  and  personality  and  demographic  correlates  are  presented. 

The  Benefits  Pay  category  correlates  with  personality  scores  indicate 
.1  person  who  is  careful  in  what  he  docs  and  looks  out  for  his  own  interests 
at  all  times.  The  low  credibility  rank  of  the  ad  "Haircut"  is  probably 
due  to  the  fact  that  the  ProsLab  men  knot;  tliat  soon  after  the  testing 
se’ssion,  they  will  be  given  a military  liaircut  and  not  the  style  haircut 
pictured  in  the  ad. 

Correlates  of  the  Challenge,  Adwitturi.,  and  Combat  Arms  category, 
as  expected,  are  those  characteristics  of  a person  wlu'  enjoys  leadi'rship 
positions  and  is  capable  of  raticnial  judgements  under  stress. 

The  correlates  of  t lie  dobs.  Skills,  Training,  category  dec.  ribe  \ 
person  who  is  n sponsible  and  vigorous,  the  tviie  of  person  wlio  is  out  to 


bet  t er  h i mse 1 f . 


r 
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The  Jobs,  Skills,  Training  category  had  the  lowest  cost  per  respondant 
of  all  the  categories. 

Personality  Variables  and  Reasons  for  Enlistment 

Table  18  shows  the  personality  correlates  of  the  reasons  for 
enlistment.  All  variables  have  correlations  at  the  .01  level  oi  sig- 
nificance. The  values  of  those  correlations  of  extreme  significance 
(>1.18  I ) , are  after  the  variable  name. 

Men  choosing  reason  #12  are  the.  kind  that  want  to  guard  their  future 
development  and  can  make  rational  decisions  as  to  what  will  liappen  to 
them  later  in  their  careers. 

Reason  #15  was  chosen  by  responsible  , careful  men.  Tlu'  choice  e’f 
the  good  training  reason  is  understandably  made  bv  what  is  described  as 
the  men  who  want  to  get  ahead. 

Reasons  #18  and  #19  show  the  strong  patriotism  with  the  high  correla- 
tions of  vigorousness  and  responsibility. 

Reason  #20  indicates  a psychological  problem  area  for  tbe.-^e  wtu'  ( hosi 
tliis  reason.  The  extremely  significant  correlates  of  i rrespons  i b i 1 ; t v 
and  unstableness  indicate  a person  who  is  not  well  adjusted.  The  man  is 
lazy,  unquestioning,  acts  on  impulse  and  is  distrustful  ot  others. 

In  r.  ason  #23  tlie  vigorous,  responsible  person  is  the  kind  ot 
person  w!,o  wants  "hard  and  impi'rtant  work"  ind  is  stiMlv  and  ciiefal  in 
pi'r forming  this  type  of  work. 

Reason  #..'5,  de.tling  with  education,  describes  a person  win  is  verv 
ascendant  and  qtu-s  t i on  i ng . liiis  pel  son  ic.  a responsible  p.  tsen  who  work, 
hard  to  ridv.uice  himself  and,  theritore,  wmild  be  interested  in  turtlnriiv.' 


h i s edur  at  i on . 
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TABLF  18 

SIGNIFICANT  CORRELATIONS  OF'  P&SONALITY  VARIABLES 
AND  REASONS  FOR  ENLISTMENT £/ 

Reasons  for  Enlistment  Personality  Variables 

12.  I'll  have  a chance  at  a good  career  Inquisitiveness,  vigorous,  responsibility, 

in  the  Army  stabile 

13.  I'll  see  new  places  and  get  to  know  Sociability 

new  people 

14.  I want  to  become  more  self-reliant  Trusting 

and  more  mature 

15.  There  will  be  good  training  for  me  Responsibility,  stabile,  cautiousness, 

in  the  Army  vigorous  (.18) 

16.  I can  learn  a useful  trade  or  skill  Inquisitiveness 

in  the  Army  that  I might  use  in 

civilian  life 

17.  I want  adventure  and  excitement  Sociability 

18.  I am  proud  to  be  in  the  Army  Responsibil  i ty  (.  18)  , eaut  iotisne.'  , It  ustiiifj 

vigorous 

19.  1 can  be  proud  to  be  in  tbe  Army  Responsibi 1 i t\ , sociability,  vigorous  (-20) 

20.  1 wanted  to  leave  s<ime  personal 
problems  behind  me 

21.  The  benefits  are  good  (For  example, 
free  riediral  and  dental  care,  ,i 
lot  of  vacation  time,  good  pay, 
free  room  and  boani) 


22. 

I can  keep  in  good  physical  contlition 
in  the  Army 

V i goroiis 

23. 

There  will  be  a lot  ot  tiard  and 
important  work  for  me  to  lio 

Kespons i b i 1 1 t v , stab 
vigorous  ( . 1 > 

ill’,  caut 

24, 

Tiie  Army  will  help  me  continue  my 
education  afti’r  I'm  discharged 

Asi  endanc  V , si  ib  i 1 e , 
V i gorous 

i mpi  i s i 1 

25. 

I can  continue  my  education  while 
on  diit  y 

.\si  endani  v (.18),  i e 
i nqu i s i t i veness  (.21 

spiin.s  i hi  1 i t \ , st  ab  i ■ i . 
1 , 1 fu'.l  i nc  , V i '-.oi  i us 

26. 

1 will  get  the  j(>b  I want 

Responsibil  itv,  vir.orous 

27. 

1 will  get  assig.ni'd  to  whire  1 
want  to  go 

Irresponsibility  (-.20).  unstal'ile  (-.211, 
imnu  1 s i vem's.s  , lu'n- i lupi  i s i l iveness, 
d i s t rust  , let  ha rg  i e 

Asci.'ndancy 


r 
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28.  1 will  be  assigned  to  the  unit  Ascendancy,  responsibility,  sociability, 

I want  vigorous 

29.  I can  join  a tough  unit  and  be  Vigorous 

where  the  action  is 

30.  1 can  enlist  with  a friend  Non-inquisit ive 


31.  I can  enlist  now  and  go  on  Non-inquisiti ve 

active  duty  later 

32.  I wanted  to  avoid  the  draft  — ^ 


33.  I wanted  to  join  an  organization  Responsibility,  cautiousness,  trusting, 

which  will  treat  me  as  an  vigorous 

individual  and  respect  my  opinion 

34.  Army  life  will  be  a challenge  Vigorous 

for  me 


Sign!  f icaru  correlal  ions  at  the  .01  levi’l  are  i>i  n>i|j 
b/ 

— Invalid  since  all  men  wlu'  were  strongly  motivatid  to  a\.  ul  t 'a 
dral t were  eliminated  from  the  sample. 


I 


31 

The  type  of  person  wanting  to  be  treated  as  an  individual  (reason 
(/33)  is  careful  and  trusting,  and  also  vigorous  and  responsible.  He 
would  want  to  see  the  results  o<"  his  work  and  to  be  treated  as  a member 
of  a team  in  making  decisions  or  poliiv  statements. 
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APPENDIX  A 
PROSLAB 

Recruiting  Advertisement  Questionnaire 

The  enclosed  copy  of  the  questionnaire  is  the  most  recent  edition, 
4/73.  The  following  changes  have  gone  into  the  new  edition: 

Section  I 

1.  Number  11  no  longer  contains  a "choice  of  occupational  area" 
alternative. 

2.  Number  12  is  a new  question. 

Section  II 

1.  Questions  34  and  35  have  been  added  to  tlu'  new  questionnaire  in 
both  ad  evaluation  sections. 


Today's  Date: 


day  month  year 


ProsLab 


RECRUITING  ADVERTISEMENT  QUESTIONNAIRE 


This  is  an  anonymous  questionnaire.  Please  do 
not  put  your  name  or  social  security  number  on  this  booklet. 


DO  NOT  OPEN  THE  BOOKLET  UNTIL  YOU  ARE  ASKED  TO  BY  THE  ADMINISTRATOR 


Do  not 
write  in 
this  box 


Prepared  tot  the 

U.S.  Army  Recruiting  Command  (USAREC) 

hy 

HUMAN  RESOURCES  RESEARCH  ORGANIZATION 
300  North  Washinqton  Street 
Alexandria.  Viiqima  22314 


4'/3 


instructions 


Put  a check  mark  to  show  your  answer 

Example.  Are  you  mamed? 

' — Yes 
- No 

or  write  in 

Example:  How  old  aie  you  I-  J 9 


i 


V«ais  old 


w 


Section  I 

BACKGROUND  INFORMATION 


I 


1.  How  old  are  you?_  years  old 

6 -7 


2.  How  much  school  have  you  completed'! 


8 1 9th  grade  or  less 

2  1 0th  grade 

3  11th  grade 

4  1 2th  grade 


3.  Are  you  married? 

9 1 Yes 

2 No 

4.  What  is  your  race? 

10  1 Black 

2  White 

3  American  Indian 


s one  year  of  college 

6  two  years  of  college 

7  three  years  of  college 

D graduated  from  four  year  college 

9 postgraduate  study 


4  Spanish  American 

5  Oriental 

6  Other 


5.  Please  make  the  best  estimate  you  can  of  your  family’s  total  income  for  last  year  (1972).  Include 
money  earned  by  both  parents  or  anyone  else  in  the  household  who  worked. 


1  Less  than  S3.000 

2 .33,000  to  35,999 

3  36,000  to  38,999 

4  39,000  to  31 1 ,999 


5 312,000  to  314,999 

r, 315,000  to  317,999 

7  _318,000  to  321,000 

8  Over  321 ,000 


6.  Where  were  you  living  when  you  enlisted?  (write  in) 

12  16 

City  State  Zip  Code 


7.  What  is  the  size  of  the  city  or  town  you  lived  n before  enlisting’ 

I  7 1 Large  city  (250,000  or  more) 

2  Medium  city  (75,000  to  250,000) 

3  Small  city  (5,000  to  75,000) 

4  Small  town  (5,000  or  less) 

5 Far  m area 


I 


i 


i 

1 

i: 


I 

i 

f 


8.  Here  is  a list  of  things  and  activities  that  many  people  find  important.  Read  each  item  carefully  and 
decide  how  important  it  is  to  you.  For  each  item  check  if  it  is  very  important,  fairly  important,  or 
not  important  at  all  to  you. 


Very  Fairly 

I mportant  Important 


Not 

Important 
At  All 


1 8 

1 9 
20 

2 I 


22 


2 3 
24 


2 5 


2 6 


2 7 


2 8 


29 


3 0 


3 I 


32 
3 3 
34 
3 5 


Getting  the  kind  of  specialized  training  1 would  like 

Having  good  food 

Having  a good  family  life 

Being  sure  I'll  be  able  to  earn  a living 

Having  good  wot  king  conditions 

Being  able  to  get  good  medical  and  dental  service 

Having  a chance  to  plan  my  own  future 

Having  some  choice  of  job 

Having  good  family  housing 

Having  a feeling  of  usefulness 

Doing  interesting  and  satisfying  work 

Having  educational  opportunities 

Having  respect  for  superiors 

Getting  enough  sleep 

Being  treated  like  a responsible  person 

Being  treated  with  respect 

Having  free  evenings  and  weekends 

Being  free  to  speak  up  and  be  heard 

Getting  fair  treatment  on  the  job 


2 


2 


2 


2 


i 


j 


. J 


3 7 Being  sure  of  good  retiremr*nt  f)enefits 


9. 


Which  one  of  the  following  most  Influenced  your  decision  to  enlist  in  the  Army? 


-IS  1 Recruiting  publicity 

2  _ Aimed  services  reciuiters 

,1  Friend  in  the  service 

4 Friend  oof  in  the  service 

s Pdient  or  relative 

6 School  counselor 

10.  You  may  have  learned  about  the  Army  in  many  ways.  Which  one  of  those  listed  below  had  the 
niost  influence  in  your  decision  to  enlist? 

*'j  1 Radio  5 Military  publications 

2 TV  1,  Posters 

3 Newspapers  •’  Movies 

4 Magazines 

1 1 . Under  which  enlistment  program  did  you  enlist?  (Check  all  that  apply  to  you) 

411 General  Enlistment  (no  specific  progiam  commitment) 

41  Delayed  Entiy  Piogiam 

42  Enlistment  tor  specialized  jolr  training  (for  example:  mechanical  repair,  electronics, 

clerical,  military  police,  administrative) 

4 3 Choice  of  Geographical  Area  of  Assignment 

44  Burldy  Enlistment 

4 5 Combat  Arms 

4f.  Other  IWriteinl:  


12.  The  Army  has  made  promises  to  you  when  you  enlisted.  Do  you  think  the  Army  will  follow  through 
and  keep  these  promises? 

4 - I ______  Yes 

2 No 

.1  _ Not  sure 


If  you  checked  "no"  or  "not  sure"  that  the  Army  will  keep  its  promises,  jilease  write  in  here  how  you 
think  the  Army  will  not  keep  its  promises. 


Questions  12  through  34  are  reasons  that  may  have  influenced  you  to  enlist.  For  e^th  reason  check 
whether  it  was  a strotig  influonce.  sun)e  infiuenre,  or  no  influence  on  your  decision  to  enlist. 


13.  I'll  have  a chance  at  a good  career  in  the  Army 

l is 

14.  I'll  see  new  places  and  get  to  know  new  people 

4 'J 

15.  1 want  to  become  more  self  reliant  and  more  mature 

> 0 

16.  There  will  be  good  training  for  me  in  the  Army 

5 I 

17.  I can  learn  a useful  trade  or  skill  in  the  Army  that  I might  use  in 
**  ^ civilian  life 

18.  I want  adventure  and  excitement 

19.  I am  proud  to  serve  my  country 

4 

20  I can  be  proud  to  be  in  the  Army 
s > 

21.  I wanted  tc)  leave  some  personal  problems  behind  me 

22.  The  benefits  .Me  good  (For  example,  free  medical  and  dental  care, 
a lot  of  vacation  time,  good  pay,  free  room  and  board) 

23  I c n keep  m good  physical  condition  in  the  Army 

24  There  will  be  a lot  of  hard  and  important  work  for  me  to  do 

25.  The  Army  will  help  me  continue  my  education  after  I 'm  discharged 

26  I can  continue  my  education  while  on  duty 

27  I will  get  the  job  I want 

28  I will  get  assigned  to  where  I want  to  go 

29  I will  he  assigned  to  the  unit  I want 

4 

30.  I can  join  a tough  unit  and  bt'  where  the  action  is 

31  I can  enlist  with  a friend 

32  I c<in  enlist  now  and  go  on  active  duty  later 

33  I wanted  to  avoid  the  draft 

34  I wanted  to  join  an  or<|ani/ation  whicfi  will  treat  me  as  an  individual 
‘ ‘ iiiul  respect  my  OjJinions 

35  Army  life  will  be  .i  rhalleoge  for  me 


St 

Inf 


onq  Somt-  No 
uence  Irifluence  Influefice 


Stop  here.  Do  not  begin  next  page  until  told 


Section  II 


RECRUITING  AD  EVALUATIONS 


Evaluation  of  the  first  recruiting  Ad 

1.  Write  identrfication  number  of  Ad  here; 

6 10 


NOW  YOU  WILL  HAVE  SOME  TIME  TO  LOOK  AT  THE  FIRST  AD 
[ BEFORE  ANSWERING  SOME  OUESTIONS  ABOUT  IT. 


2.  Do  you  remember  seeing  this  Ad  before? 

I 1 

1  Yes 

2  I'm  not  sure 

3 _ No 

3.  Think  about  the  Ad  as  a whole.  What  do  you  think  of  it? 
1 2 

e I don't  like  it 

I  It  doesn't  do  much  for  me 

1 I like  it  somewhat 

2 I like  It 

3 I (Ike  It  very  much 


NOW  YOU  WILL  HAVE  TIME  TO  READ  ALL  THE 
WORDS  FROM  THE  FIRST  AD. 


Btilow 
this  dd 

4. 

I < 

5. 

1 -1 

6. 

I 5 

7. 

I t. 

8 
I ■ 

9. 

I h 

10. 

1 •/ 

11. 

' (I 

12. 

; I 

13. 

14. 

IfS. 

.1 

16 

1/ 

18 

19 

20 

21 

22 
' I 

23 

24 

I t 
2!) 


are  a list  of  ideas  which  are  sometimes  used  m ads.  Check  off  all  the  ideas  you  find  in 

You  II  have  a chance  at  a good  caieei  in  the  Army. 

You'll  get  a chance  to  travel  and  meet  new  people 

You'll  have  personal  experiences  which  will  make  you  more  mature,  and  self  reliant 
and  responsible 

You  will  get  good  training  m the  Army 

You  can  learn  a useful  trade  or  skill  in  the  Army  that  you  could  use  m civilian  life 
You  will  have  a chance  for  new  experiences  and  excitement  in  the  Army 
You  can  be  proud  to  serve  your  country 
Being  in  the  Army  will  make  you  proud 

The  Army  has  good  fringe  benefits  (vacations,  good  pay  plus  free  merlical  care, 
room  and  board) 

The  Army  will  keep  you  in  good  shape 

There  are  a lot  of  difficult  and  important  jobs  in  the  Army 

You'll  get  a chance  to  continue  your  education  after  Army  service 

You'll  get  a chance  to  continue  schooling  while  in  the  Army 

You  can  choose  the  |ob  or  job  training  you  want 

You  can  pick  out  the  place  you  want  to  be  assigned 

You  can  pick  the  unit  yo"  want  to  |oin 

Combat  units  aie  tough  and  <iction  miented  units 

Yon  and  a friend  can  enlist  and  he  assigned  together  in  the  Army 

You  can  enlist  now  but  go  on  active  duty  u|i  to  90  days  later 

I he  Army  cares  about  you  as  an  individual  and  your  opinions 

1 he  Army  will  make  ,i  miin  out  of  you 

Aiiny  life  |s  .1  challenge  th.il  not  eveiyone  can  meet 


rxlow  (lick  mil  the  two  man.  ideas  ot  the  ,id  Draw  a circle  aioiind  the  check  inaiks  m front  of  the 
two  liMiii  lileas  ot  the  ,trl 


26.  Look  at  the  picture(s)  or  drawmg(s)  in  the  ad 

Check  one  of  the  statements 

.1 u I leally  dislike  (it,  themi 

I I don't  like  (it  them) 

: They  are  OK 

.1 I like  (it' them) 

4 . _ f leally  like  (it  them) 

27.  Do(es)  the  picture(s)  and  the  printed  material  in  the  ad  seem  to  go  together? 

.11.  4 Yes,  It's  a good  match 

: Yes,  they  seem  to  go  togethei 

1 They  don't  leally  seem  to  go  togethei 

0 _ They  definitely  don't  go  togethei 

28.  Check  one  of  these  statements: 

17  4 _ This  ad  makes  the  Ai  my  look  gieat 

_ This  ad  makes  the  Aimy  look  all  right 

1 This  act  makes  the  Aimy  look  lathei  pooi 

u This  ad  makes  the  Aimy  look  lousy 

29.  How  likely  is  it  that,  after  seeing  this  ad,  men  your  age  will  want  to  get  more  information  about 

joining  the  Army? 

IX  .1 Veiy  likely 

; _ Somewhat  likely 

1 SomevMliat  unlikely 

0 Veiy  unlikely 

30.  Did  this  ad  tell  you  anything  about  the  Army  that  you  didn't  already  know^ 

la  I Yes 

0 No 

31.  Is  the  ad  written  so  that  it  is  clear  and  easy  to  understand  ^ Grade  how  i lt\irly  the  ad  is  written 

40  4 Excellent,  very  deal  ly  wi  itten 

.1  _ Good 

2 Avei  age 

1 Fan 

I)  _ Pool . not  deal  ly  wi  itten 

32.  Are  there  words  or  phrases  in  the  ad  which  are  unclear? 

Yes 
No 


33.  Do  you  believe  what  is  said  in  this  ad? 


■1 ; .1 Yes,  I believe  it 

: Yes,  I believe  it  but  there's  probably  a catch  to  it 

1 _ Maybe  its  true,  but  I doubt  it 

0 I don't  think  it's  true 

o No  way.  I know  it's  I'ot  true 

34.  This  ad  attempts  to  describe  the  Army.  Do  you  think  it  "tells  it  like  it  is"? 

4.1  I It  tells  only  about  the  had  parts 

2  It  tells  more  about  the  had  parts  than  the  good  parts 

.1 It  tells  It  like  It  IS 

4 It  tells  more  about  the  good  parts  than  the  bad  parts 

s It  tells  only  about  the  good  parts 

35.  Do  you  feel  the  information  about  the  Army  described  in  this  ad  is  true? 

44  I Cornp'etely  ti ue 

2 Partly  true  and  partly  false 

.1 Completely  false 

If  yoir  checked  that  the  ad  is  partly  or  completely  false  in  telling  about  the  Army,  please  write  in  here 
the  ways  you  think  the  ad  is  wrong: 


STOP  HERE  UNTIL  THE  MAIN  IDEA  IS  WRITTEN  ON  THE  BOARD 


36.  Think  about  this  main  idea  and  mark  below  what  you  think. 

4s  4 I like  the  main  idea  in  tins  ad  a lot 

.1  . , _ __  I like  the  main  idea 

I The  mam  idea  doesn't  really  turn  me  on 

I _ I don't  like  the  mam  idea  very  much 

0 The  main  idea  m this  ad  turns  me  off  I dislike  it. 

37  Do  you  think  that  this  mam  idea  Is  clear  from  lorrking  at  the  ad? 

4>.  Yes 

0 No 


Stop  here.  Do  not  begin  next  page  until  told. 


Evaluation  of  second  recruiting  Ad 


1.  Write  identification  number  of  Ad  here. 

t>  I o 


NOW  YOU  WILL  HAVE  SOME  TIME  TO  LOOK  AT  THE  SECOND  AD 
BEFORE  ANSWERING  SOME  OUESTIONS  ABOUT  IT. 


2.  Do  you  remember  seeing  this  Ad  before? 

I I 

I Yes 

• I'm  not  sure 

No 

3.  Think  about  the  Ad  as  a whole.  What  do  you  think  of  it? 

I 2 

0 I don't  like  it 

1 It  doesn't  do  much  toi  me 

1  I like  It  somewhat 

2 I like  It 

3 I like  It  very  much 


NOW  YOU  WILL  1,‘AVE  TIME  TO  READ  ALL  THE 
WORDS  FROM  THE  SECOND  AD. 


Below  dre  a list  of  ideas  which  are  sometimes  used  In  ads.  Check  off  a][  the  ideas  you  find  in 
this  ad. 

4.  You’ll  have  a chance  at  a good  career  in  the  Army. 

I ' 

5 You'll  get  a chance  to  travel  and  meet  new  people 

I I 

6 You'll  have  personal  experiences  which  will  make  you  more  mature,  and  self-reliant 

' and  responsible 

7 You  will  get  good  training  in  the  Army 

I « 

8 You  can  learn  a useful  trade  or  skill  m the  Army  that  you  could  use  in  civilian  life 

I 

9.  You  will  have  a chance  for  new  experiences  and  excitement  in  the  Army 

I '' 

10  You  can  be  proud  to  serve  your  country 

1 ' 

11  Being  m the  Army  will  make  you  proud 

12  The  Army  has  good  fringe  benefits  (vacations,  good  pay  plus  free  medical  care, 

■ ' room  and  board) 

13  The  Army  will  keep  you  in  good  shape 

14.  There  are  a lot  of  difficult  and  important  |obs  m the  Army 

15  You'd  get  a chance  to  continue  your  education  after  Army  service 

2 .4 

16.  __  You'll  get  a chance  to  continue  schooling  while  in  the  Army 

1 7 You  can  choose  the  job  or  job  training  you  want 

18  You  can  pick  out  the  place  you  want  to  be  assigned 

19  You  can  pick  the  unit  you  want  to  |Oin 

20  Combat  units  are  tough  and  action  oriented  units 

21  You  and  a friend  can  enlist  and  he  assigned  together  in  the  Army 

I <1 

22.  You  can  enlist  now  but  go  on  active  duty  up  to  90  days  later 

I I 

23.  The  Army  cares  aliout  you  as  an  individual  and  your  opinions 
.1 : 

24  The  Army  will  make  a man  out  of  you 

II 

2b.  ____  Army  life  is  a challenge  that  not  everyone  ciin  meet 

1 I 

Now  pick  out  the  two  mam  ideas  of  the  ad.  Draw  a circle  around  the  check  marks  in  front  of  the 
two  main  ideas  of  the  ad.  y ) 


I I like  (it^Ihem) 

4 I really  like  (it-  themi 


27.  Doles)  the  picturels)  and  the  printed  material  in  the  ad  seem  to  go  together^ 

II.  4 Yes,  It's  a good  match 

: Yes.  tney  seem  to  go  together 

I They  don't  really  seem  to  go  togethei 

II  They  definitely  don't  go  togethei 

28.  Check  one  of  these  statements: 

.n  .1 This  ad  makes  the  Aimy  look  great 

: This  ad  makes  the  Army  look  <ill  tight 

I This  ad  makes  the  Army  look  lathei  (looi 

II  This  ari  makes  the  Aimy  look  lousy 

29.  How  likely  is  it  that,  after  seeing  this  ad,  men  your  age  will  want  to  gel  more  information  about 
joining  the  Army? 

.1 N .1 Very  likely 

; Somewhat  likely 

I Somewhat  unlikely 

II  Veiy  unlikely 

30.  Did  this  ad  tell  you  anything  about  the  Army  that  you  didn't  already  know^ 

• a I Yes 

II No 

31 . Is  the  ad  written  so  that  it  is  clear  and  easy  to  understand’  Grade  how  i /e.ir/y  the  ad  is  written 

411  4 Excellent,  veiy  deal  ly  WMtien 

.1  Good 

; Aveiage 

I _ Fail 

II  Pool , not  clearly  wi  ilti'ii 

32.  Are  there  words  or  phrases  m the  ad  which  are  unclear’ 

1 1 II  _ Yes 

; No 


33.  Do  you  believe  what  is  said  in  this  ad? 


4 2 1 Yes,  I believe  it 

2 Yes,  I believe  it  but  there's  probably  a catch  to  it 

1  Maybe  its  true,  but  I doubt  it 

0  I don't  think  it's  true 

II No  way.  I know  it's  not  true 

34.  This  ad  attempts  to  describe  the  Army.  Do  you  think  it  "tells  it  like  it  is"? 

4 I 1 It  tells  o/i/y  about  the  bar/ parts 

2  It  tells /uo/'f  about  the  had  parts  than  the  good  paits 

1  It  tells  It  like  It  IS 

4 It  tells  more  about  the  good  parts  than  the  bad  parts 

s It  tells  only  about  Xhe  good  parts 

35  Do  you  feel  the  information  about  the  Army  described  in  this  ad  is  true? 

■11  I Completely  tiue 

-■ Partly  tiue  and  partly  false 

I Completely  false 

If  yriu  checked  that  the  ad  is  partly  or  comiiletely  false  in  telling  about  the  Army,  please  write  in  here 
thi‘  ways  you  think  the  ad  is  wrong. 


STOP  HERE  UNTIL  THE  MAIN  IDEA  IS  WRITTEN  ON  THE  BOARD 


36  Think  about  this  main  idea  and  mark  below  what  you  think. 

r r I liki'  tile  m.iiii  iilea  in  this  ,itl  a lot 

' I liki'  till'  111. nil  iili’a 

I The  iiiaiii  idea  doesn'l  really  turn  me  on 

I I iloiTt  like  the  main  idea  veiy  mueh 

I lie  III, nil  rile, I m this  ,iif  luiiis  me  off  I ilislike  it 

3/  Do  you  think  that  this  mam  idea  is  clear  from  looking  at  the  ad’ 

_ Yr". 
e No 


Stop  here.  Do  not  begin  next  page  until  told 


APPENDIX  B 


I.  Activities  to  be  Performed  by  Administrator  and  Clerk 

A.  Prior  to  testing 

B.  During  the  test  session 

C.  After  each  session 

II.  Hand  Editing  Instructions  for  ProsLab  Questionnaire 

III.  ProsLab  PLjXdE  Index  Worksheet 
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ProsLab 

Activities  to  be  Performed  by  Administrator  and  Clerk  - Revised 
Prior  to  Testing 

1.  Number  sets  of  materials.  A set  consists  of  Recruiting  Advertisement 
Questionnaire,  Fordon  Personal  Profile,  and  Cordon  Personal  Inventory. 

The  same  subject  number  is  stamped  or  written  on  the  three  materials  in 
the  set.  See  schedule  for  s bject  numbers  to  be  assigned  each  day. 

Double  check  to  make  sure  the  correct  numbers  are  assigned  and  used 

each  day. 

2.  Prepare  Packets.  Into  separate  envelopes  labelled  "ProsLab"  place 
the  numbered  set  of  materials.  In  addition  to  the  numbered  forms,  place 
the  two  ad  text  sheets  of  the  ads  scheduled  for  tliat  day. 

3.  Prepare  Cue  Sheet.  Fill  out  cue  sheet  with  designated  information. 
Make  sure  identification  number,  main  idea  of  ad,  full  title  of  ad,  and 
slide  of  ad  all  are  for  the  same  ad. 

4.  Prepare  Projection  Kquipnent.  Make  sure  the  slide  scheduled  to  be 
projected  first  is  in  tlie  proper  position  and,  also,  tliat  the  second  slide 
is  in  position.  Focus  the  first  slide  on  the  screen  and  make  sure  the 
projector  is  working  correctly. 

5.  Final  Clieck.  As  a final  check,  the  ads,  slides,  ad  copy,  cue  sheet 
identification  number  and  otiier  cue  sheet  information  should  all  refer  to 
the  same  first  ad  and  tiien  second  ad. 

6.  Pass  Out  Packets.  Place  one  packet  on  each  desk. 

7.  Check  the  following  Ma t e r a 1 s . 

A.  Chalk  and  Kraser  at  blacklioard . 

15.  Aderpiate  supply  of  siiarpt'ned  pencils. 


NOTi: : 


because  of  tiie  number  of  dilferent  p.ipir.s  and  fonns  biing  handleil 
in  ProsLab  it  is  essential  that  tliesi'  checks  Ih'  carried  mil  ea<:li 
day.  An  error  could  miMii  tlic  loss  ol  an  entire  lay'  . le-  tin-,. 


I 
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During  the  Testing  Session 

1.  Administration . The  administrator  reads  the  script  verbation  and 
maintains  the  time  schedule.  He  also  maintains  discipline  during  the 
entire  testing  session. 

2.  Proctor  Duty.  During  the  entire  testing  session  both  the  adminis- 
trator and  clerk  glance  at  every  man's  paper  to  make  sure  that  answers 
are  being  marked  correctly,  that  each  man  is  looking  at  the  correct  page 
and  that  no  items  are  being  omitted. 

3.  Slide  Projector  and  Lighting.  Clerk  is  responsible  for  turning 
lights  on  and  off  and  operating  the  slide  projector  at  the  administrator's 
direction. 

4.  Check  projected  image.  When  eacti  slide  is  projected  it  should  be 
checked  against  the  cue  sheet  and  ad  schedule  to  see  if  the  correct  ad 
slide  is  being  shown. 

5.  Collect  Materials.  Administrator  and  clerk  collect  tlie  envelopes. 
After  Each  Session 

1.  Score  Personality  Tests.  Clerk  scores  personality  tests  as  described 
in  the  test  manual. 

2.  Spot  Check  of  Scoring  of  Personality  Tests.  Administrator  randomly 
selects  10%  of  scored  personality  tests  and  rescores  them  to  make  sure 
they  are  being  correctly  scored. 

3.  Transcribe  Personality  Scores.  Clerk  copies  person, ility  scores  onto 
cover  of  Proshab  (Juest.  ionnai  re  in  sjieciiied  , areas.  Ttie  administ  r.iLor 
cliecks  this  transcription. 

4.  Edit  Questionnaires.  I'.verv  quest  ionn.i i re  liooklet  sliould  be  tu'ad 
tlirougli  to  clieck  for  the  following:  .ill  items  I'le.irlv  luarked,  ad  evalua- 


tions correctly  identifii'd  with  i den  t i I 1 c.it  i on  numiHT,  ,il  1 inv.ilid  n.ivk^ 


eliminated  (e.g.,  two  responses  to  items  permitting  only  a single  res- 


ponse . ) 

5.  Completion  of  Cue  Sheet.  Administrator  completes  cue  sheet  by  filling 
in  number  of  subjects  tested  and  writing  in  any  comments  which  are  rele- 
vant or  any  problems  encountered. 

6.  Check  Supplies.  Administrator  should  have  at  all  times  at  least  one 
extra  week's  supplies.  If  not,  they  should  be  immediately  ordered  from 
USAREC. 

7.  Mail  Materials.  Questionnaires,  personality  forms,  and  cue  sheets 
should  be  sent  to  the  data  processing  site  as  soon  as  possible  after  each 


session. 
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HAND  EDITING  INSTRUCTIONS  FOR 
PROSLAB  QUESTIONNAIRE 

After  the  personality  scores  have  been  scored,  checked  and 
transcribed  onto  the  cover  of  the  questionnaire  booklet,  the 
assistant  at  ProsLab  should  carefully  edit  the  entire  questionnaire 
booklet.  The  following  items  should  be  carefully  checked  and  if 
possible  corrected: 

1.  Cover  of  Booklet: 

a.  Correct  date 

b.  Personality  scores  filled  in  correctly 

2.  Multiple  marks  for  questions  allowing  only  one  alternative. 

If  more  than  one  alternative  is  selected,  erase  all  marks. 

3.  Make  sure  all  marks  are  legible  and  if  there  arc  erasures 
make  sure  tiie  marks  are  completely  erased. 

4.  It  "ti  11  — Multiraarks  are  acceptable  except  for  the  following: 

Alternative  40  can  be  chocked  only  (II  by  itself; 

(2)  with  alternative  41;  (3)  with  alternative  44; 

(4)  or  with  both  41  and  44. 

A check  of  alternative  "OTHER"  must  be  made.  If 
the  written  in  program  can  he  changed  to  any  of  40-45, 
do  so.  If  not,  leave  as  is. 

5.  Check  both  the  first  and  second  ad  identification  numbers  to 
tiie  scliedule  of  ad  testing  and  tlie  administrator's  cue  sheet. 

6.  On  botli  lists  of  main  ideas  clieck  to  see  that  no  more  than 

2 checks  are  circled.  If  more  than  2 ai e circled,  erase  just 


the  circles  from  all  the  circled  checks. 
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tTosLab  PLAdE  Index  Worksheet 


Ad  title:  Date: 


Computed  by:  Checked  by: 


Part  A.  Calculate  average  score  for  each  of  the  three  items. 


* * 


* * 


Item  28:  Alternatives 

Score 

_ Krequency 

Score  X Freq. 

Ihis  ad  makes  the  Army  look  great. 

3 

This  ad  makes  the  Army  look  alright. 

2 

This  ad  makes  the  Army  look  rather  poor 

1 

This  ad  makes  the  Army  look  lousy. 

0 

Total  freq.  = Total  score  = 


*Mean  for  Item  28  = 


Item  29:  Alternatives 

Score 

Fr  I'qnencv 

Score  X Free. 

Very  likely. 

3 

Somewhat  likely. 

2 

Somewhat  unlikely. 

1 

Very  unlikely. 

0 

Total  treq.  = Ti>tal  score  = 


*Mean  for  Item  29  = 


1 


total  score/ti'tal  1 reqiieiicy 


Item  34:  Alternatives 

Score 

Frequenev 

Score  X Freq. 

I like  the  main  idea  in  this  ad  a lot. 

4 

I like  the  main  idea. 

3 

The  main  idea  doesn't  really  turn  me  on 

1 

I don't  like  the  main  idea  very  much. 

1 

The  main  idea  in  this  ad  turns  me  off. 

0 

Total  freq.  = Total  score  = 


><Meaa  for  Item  34  = 

Part  B.  Compute  PLAclE  Index  from  average  scores. 

Average  Score  Weight 

Item  28:  _______  X 1655 

Item  29: X -1335  = 

Item  34:  X -232 

Sum  of  average  X weight  = _ 

Plus  constant  331 


PLAdE  Index 


APPENDIX  C 


I.  Gordon  Personal  Profile  and  Gordon  Personal  Inventory 

II.  Copy  of  Gordon  Personal  Profile 


III. 


Copy  of  Gordon  Personal  Inventory 
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CORDON  PERSONAL  PROFILE 
and 

GORDON  PERSONAL  INVENTORY 


The  personality  tests  used  to  ProsLab  as  part  of  the  ad  evaluation 
program  are  the  Gordon  Personal  Profile  and  the  (Gordon  Personal  Inventory. 
Each  provides  a simply  obtained  measure  of  four  aspects  of  personality 
which  are  significant  in  the  daily  functioning  of  normal  people.  The 
Profile  measures  Ascendancy  (A),  Responsibility  (R) , Emotional  Stability  (E), 
and  Sociability  (S) . Tlie  Inventory  measures  cautiousness  (C),  Original 
Thinking  (0),  Personal  Relations  (P)  and  Vigor  (V).  (See  Tables  1 and 
2 for  description  of  scales.) 

Both  the  Profile  and  the  Inventory  consist  of  sets  of  four  descrip- 
tive phases  or  "tetrads".  Eacti  of  the  four  personalitv  traits  per  form 
is  represented  by  one  of  the  descriptive  items  in  each  tetrad.  IVo  of 
the  four  ptirases  are  of  similar  liigh  average  prei'erence  value  (tliat  is, 
are  consideri'd  by  typical  individuals  to  l>e  equally  complimentary)  and 
two  are  of  similar  low  average  preference  value  (equally  uncompl imentarv) . 

llie  respondent  is  asked  to  clioose  and  mark  one  item  in  eacli  tetrad 
as  being  most  like  himself  and  one  item  as  being  least  like  himself. 

Through  this  forced-choice  technique,  ri'spondents  must  maki’  a three-level 
ranking  within  each  set  of  four  items.  Thev  cannot  respond  lavi-raljly  to 
all  items,  as  may  be  done  in  other  self-ri'port  invent  ei- i is . Therefore, 
both  the  Profile  and  Inventory  ar».'  lielieved  to  be  less  susceplibli'  I li.in 
other  inventorie.  to  disLorition  bv  individuals  who  are  iilU.  i v.a  *d  to  make 
a good  impression. 

The  priiu:ipal  attributes  of  the  Profile  anil  Inventerv  are  the  results 


of  their  d'Vtlo;.  eni  Iron  a faitor  analytic  aiqii  o.i.  h and  et  its  use  et 
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the  "forced-choice"  technique.  Their  final  fonns  have  evolved  through 
early  factor  analyses,  repeated  experimental  tryout  and  related  content 
revision.  They  are  unusually  efficient  in  terms  of  tlie  time  and  effort 
required  for  administration  and  scoring.  They  are  virtually  self- 
administering  and  have  no  time  limit. 

The  amount  of  training  required  for  administration  and  use  of  the 
results  of  the  forms  is  considered  to  be  Level  B.  Ulien  used  as  an 
industrial  personnel  test,  or  for  mass  testing  such  as  that  found  at 
ProsLab,  it  may  be  administered  by  intelligent  clerical  help,  but  deci- 
sions and  Interpretations  of  the  results  should  be  made  only  by  trained 
personnel . 

The  Profile  and  Inventory  were  chosen  for  ProsLab  use  becaust  of 
their  ease  of  administration  and  scoring,  tlie  traits  being  tliose  of 
"normal"  persons  and  tiie  norm  groups  being  equivalent  to  the  type  of 
person  being  tested  at  ProsLab.  (Some  norm  groups  are  college  men,  high 
school  men.  Air  Force  recruits.  Naval  recruits,  and  Naval  and  Marine 
prisoners.)  In  addition,  both  scales  have  been  shown  to  bi'  statistically 
sound  and  well  documented. 
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Gordon  Personal  Profile 
Scales : 

Ascendancy  (A)-  High  scores  indicate  a person  who  adopts  an  active  role 
in  the  group,  who  is  self-assured  and  assertive  in 
relationships  with  otiiers,  and  who  lentls  to  make 
i ndependent  decisions. 

Low  scores  indicate  a person  v.'ho  plays  a passive  role  in 
the  group,  who  listens  ratlier  tliin  talks,  who  lacks  self- 
confidence,  who  lets  otlu'rs  take  the  lead,  and  who  temls 
to  be  overly  dependent  on  otluTs  for  advice. 

Responsibility  (R)- 

High  scores  indicate  a person  who  is  able  to  stick  to  anv 
job  assigned,  who  is  persevering  and  determined,  and  wlio 
can  be  relied  on. 

Low  scores  Indicate  a person  who  is  un.ible  to  stick  to 
tasks  that  do  not  interest  him,  and  who  tends  to  be  fliglity 
or  irresponisble. 

Kmot tonal  Stability  (E)- 

Higti  scores  are  made  by  individuals  wlio  are  wel  I -ba  I .tnced  , 
e..ot  ionall  y stable,  and  relatively  fr.  <.■  from  anxieties 
and  nervous  tension. 

Low  scores  are  associated  witli  excess  iv«.'  .anxietv,  hvper- 
sensitivitv,  nervousness,  and  low  frustration  toleranci'. 
Generally,  a very  low  score  reflects  poor  emi'tional  balance. 

Soc  i.tbi  I i tv  (S)- 

lligh  scores  .ire  made  bv  individuals  wlu'  like  to  be  with 
and  work  witli  pc'ople,  and  w'ho  are  gregarious  ami  soi'iible. 
I.ow  scores  reflect  a l.^'k  of  greg.ir  iousness , a gi'neral 
ri’striction  in  social  contacts,  and.,  in  t lu’  I'Xtreme,  an 
actual  .ivoid.ince  of  soci.il  relationships. 
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TABLE  C-2 


Gordon  Personal  Inventory 
Scales : 

Cautiousness  (C)-  Individuals  who  are  highly  cautious,  who  consider  matters 
very  carefully  before  making  decisions,  and  do  not  like 
CO  take  chances  or  run  risks,  score  high  on  this  Scale. 

Those  who  are  impulsive,  act  on  the  spur  of  the  moment, 
make  hurried  or  snap  decisions,  enjoy  taking  chances,  and 
seek  excitement,  score  low  on  this  Scale. 

Original  Thinking  (0)- 

High  scoring  indivuduals  like  to  work  on  difficult  problems, 
are  intellectually  ciarious,  enjov  thought -provok  ing 
questions  and  discussions,  and  like  to  think  about 
W' ideas. 

Low  scoring  individuals  dislike  working  on  difficult  or 
complicated  problems,  do  not  care  about  acauiring  know- 
ledge, and  are  not  interested  in  thougnt -provoking 
questions  or  discussions. 


Personal  Relations  iP)- 

High  scores  are  made  by  those  individuals  who  have  griMt 
faith  and  trust  in  people,  and  are  tolerant,  patient, 
and  understanding. 

Low  scores  rel'loct  a lack  of  trust  or  t'onf  idi-nct'  in 
people,  and  a tendency  to  be  critical  of  others  anil  to 
become  annoyed,  or  irritated  bv  what  otlu'rs  do. 

Vigor  (V)-  High  scores  on  this  Scale  oliar  ict  lU' i ce  individuals  win' 

are  vigorous  and  energetic,  who  like  to  work  and  m-^ve 
rapidly,  and  who  are  able  to  aecomplisli  mere  t lian  t he 
averag.e  person. 

Low  scores  art.'  associated  with  low  vitality  or  eiioritv 
level,  .1  prefi'i'ence  lor  setting  a slow  pace,  and  a 
tendincy  to  tire  easilv  and  be  belciw  avi  r ute  in  terms 
of  sheer  output  or  product  ivit". 


NOTE 


Pages  82-85  of  this  report  originally  included  copies  of  the 
Gordon  Personal  Profile  and  Gordon  Personal  Inventory. 

Because  these  two  instruments  are  copyrighted  by  Harcourt , 
Brace  & World,  Inc.  , New  York,  they  have  been  deleted  from  this 
copy  of  the  report. 

Information  about  these  two  instruments  may  be  obtained  from 
the  copyright  holder  (now,  Harcourt  Brace  Jovanovich , Inc.)  , at 
757  Third  Avenue,  New  York,  N.Y.,  10017. 
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Pros Lab 

Administration  Procedure 


20  April  197J 


Prepared  for  tlu' 

U.  S.  Army  Keeruitinp,  Comme.nJ  (USAPdiC) 
by 

HliMAN  RESOURCES  RE^JEARCii  0Rf:AXI7ATI0X 
300  North  Washington  ‘■iroL't 
Alexandria,  Virginia  22314 
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Instructions  for  preparations: 

Each  questionnaire  packet  will  contain  a Recruiting  Advertisement 
Questionnaire,  a Gordon  Personal  Inventory,  and  a Gordon  Personal 
Profile.  Each  of  these  items  must  contain  a 5 digit  number  unique 
for  each  packet  stamped  in  tlie  upper  right  hand  corner  on  the  cover 
of  each  item.  In  addition,  2 sheets  of  ad  copy  corresponding  to  the 
ads  to  be  shown  today  should  be  Included  in  tlie  packet.  This  material 
will  be  placed  in  a manila  envelope  marked  PROSPEGT  LABOIGMORY.  Pen- 
cils for  each  subject  will  be  distributed  in  the  testing  room. 

Before  the  subjects'  arrival  in  the  laboratory,  questionnaire  packets 
are  placed  on  desks  as  close  to  the  viewing  screen  as  possible.  One 
vacant  desk  must  remain  between  the  desks  containing  the  packets. 

Write  the  date  on  tiie  board. 


i 
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/\I)MINISTI^TOR  SAYS  LINES  NOT  IN  PMENTHESES ! 

(To  subjects  as  they  enter  the  room) 

Sit  at  any  desk  containing  a large  envelope. 

(After  the  room  is  full) 

Is  anyone  here  prior  service  or  National  Guard  or  Reservist  of  a 
draf  tee? 

(If  tiiere  is  someone  other  than  non-prior  service,  dismiss  them.) 

Good  morning  and  welcome  to  Fort  Dix.  My  name  is  . You 

have  been  chosen  to  participate  here  in  Prospect  Laboratory  ‘o  lielp  the 
Armv  pick  out  the  best  advertisements  used  in  recruiting  programs.  You 
can  help  the  Army  here  because  you  have  recently  enlisted  and  are  the 
kinds  of  individuals  the  Army  is  looking  for.  Also,  you  are  in  a good 
position  to  tell  us  if  an  advertisement  is  or  is  not  appealing  to 
someone  like  yourself.  Tlie  Army  is  interested  onlv  in  group  attitudes. 

DO  NOT  put  your  name  o-  social  security  number  on  any  of  Che 
questionnaires.  This  is  not  a test. 

(Pass  out  pencils) 

Open  the  envelope  In  front  of  you  and  take  out  the  questionnaire  titled 
Recruiting  Advertisement  ('uest ionnaire.  Place  the  envelope  under  your 
desk.  Place  today's  date  in  llu‘  upper  left  hand  corner  of  the  cover  of 
the  questionnaire  in  the  spaces  provided.  I'o  not  open  tlie  booklet  until 
T toll  you  to  do  so.  Read  tlie  statement  on  the  front  cover  of  ttie 
booklet.  Write  the  number  of  years  you  have  enlisted  for  in  tlie  upper 
right  hand  corner  of  the  booklet  covir. 

(Demons t rate) 

(Pau;>'  lu'lefly  to  make  sure  the  subjects  have  re. id  tlio  cu\’er  .ind  written 
in  the  date  and  tlieir  years  of  enlistment.) 

Open  the  1 irst  page  to  sect  ion 1 -background  i n t orniatj lyn  . 

(I’ause  1 ;econds) 

Section  1 will  give  us  general  hack.’, round  i nt  e.i' . it  i m on  y.ni’-  ed;na‘  iiui, 
place  of  leidente,  an.l  other  i n I orm.i  t i on  de.ilinc  vith  ye-  r eiili  t-ent. 

You  are  to  fill  in  or  clunk  oi  f vour  ans'wi'r. 

(Show  s.imple  on  display  c.inl.) 

Kemenber , the  respon.ses  are  .moiivnoie.  .ind  v.mi  .m  to  answi  r ill  qiu'.ti  -n::. 


L - . - ..  .e -e. ^ 
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Stop  work  after  question  35.  I 

(During  this  time  the  proctor  and  administrator  should  walk  around  the  i 

room  making  sure  the  questionnaire  is  being  answered  properly.)  { 

(Mention  to  fill  in  item  6 completely  including  zip  code.)  i 

(Allow  enough  time  so  that  everyone  can  complete  the  questions  [10  min.J,  \ 

ask  if  everyone  has  finished  the  items.  If  so,  continue;  if  not,  watt  f 

1 minute,  and  ask  again  until  everyone  is  through.)  ? 

f 

(When  everyone  is  through,  continue.)  J 

J 

i You  will  now  look  at  recruiting  advertisements  and  answer  questions  !■ 

■ about  them.  Go  on  to  the  next  page  "Evaluation  of  the  first  recruiting  1 

ad."  The  identification  number  for  tliis  ad  is  . Kill  in  item  j 

'I  number  1 with  this  number.  ; 

) j; 

(Write  ad  identification  number  on  tlie  board.) 

■■I 

I 

Now  you  will  have  a short  time  to  look  at  the  first  ad.  You  will  then  i 

\ give  your  overall  rating  of  the  ad.  Do  not  try  to  read  the  small  print  j 

r on  the  ad.  ; 

'I  ^ 

(Show  slide  of  the  first  ad  for  30  seconds  with  roort.  lights  oif.  Turn  I 

) 

' on  room  lights  at  the  end  of  30  seconds.)  | 

f ■ 

? Now  take  out  the  (green/yellow)  sheet  of  paper  titled (name  \ 

T of  ad)... Does  everyone  liave  tlie  (green/yellow)  sheet  titled  [ 

t (read  titl  .').  Thi.=  sheet  lias  the  words  from  tlie  rti-ruitin;’  .id  you  ju.et  j 

) saw  on  tile  screen.  I'll  give  you  some  time  to  re.id  this  slie-et  before  / 

j wc  go  on.  \ 

S (Make  sure  that  everyone  is  Ic'oking  at  the  right  oolori-d  sheet.  Give  ) 

I them  90  seconds  to  read  the  slieet.)  j 

h j 

) Now  that  vou  have  re.ad  tlie  words  on  the  ad.  I'll  put  the  id  b.u.k  on  tin-  ; 

screen.  hook  at  the  whole  ad  again  beiori’  .inswering  one  more  qut  st  ions  j 

about  the  ad.  [ 

#1  ^ ^ 

j (leave  tlu-  aJ  on  the  screen  for  10  seconds  with  ta.'om  lie, his  ’ll  . ,\t  the  i 

I’l  end  of  30  seconds  turn  some  of  the  room  lights  on  ■■■  !h..t  tin  subject  | 

I can  see  the  quest  ionn.ai  res  and  can  see  the  -li.le.  1 e.ive  the  sli.i  .-ii  the  J 

; screen . ) j 

■ ' i' 

I Now  answer  questions  1 and  3. 

ii 

('.-.'.lit  4'i  seconds!  ;| 


Go  on  t.'  the  next  o.n'e... 
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Below  are  a list  of  ideas  which  are  sometimes  used  in  ads.  Put  a check 
mark  before  each  idea  in  this  ad.  I will  read  each  idea  to  you. 

(Read  list  of  ad  ideas  . . . 3 second  pause  between  each  idea.) 

Now  pick  out  the  two  main  ideas  of  this  ad.  Draw  a circle  around  the 
check  marks  in  front  of  the  two  main  ideas  of  this  ad. 

Go  on  to  the  next  page  and  answer  questions  26  through  35  by  checking 
off  your  answer. 

(After  4 minutes  ask  if  anyone  is  not  tlirough.  If  someone  is  working, 
ask  again  after  1 minute.  If  everyone  is  tiirough,  write  tlie  main  idea 
on  the  board.) 

The  main  idea  for  this  ad  is . (Read  main  idea) 

Now  go  ahead  and  answer  questions  36  and  37  about  the  main  idea  of  the 
ad.  Do  not  go  back  and  change  any  of  your  other  answers. 

(Turn  off  the  slide.  Ask  them  to  put  the  yellow/green  sheet  in  envelope.) 

You  will  now  look  at  another  recruiting  iidvert isement  and  answer  questions 
about  it.  Co  on  to  the  next  page  "Evaluation  of  the  second  recruiting 

ad."  The  identification  number  for  this  ad  is . Fill  in 

item  number  1 witli  this  number. 

(Write  ad  identification  number  on  the  l->vi.ird) 

Nov  you  v 1 : 1 liave  a short  time  to  h'ok  at  thi'  ad.  You  will  t lien  gii'e 
your  overall  rating  of  tlie  ai| . 

(Show  slide  ol  the  first  ad  for  30  seconds  wiili  room  light;  '.ii  t . i Urn 
on  room  lights  at  the  end  of  U1  sccoiuls) 

Now  take  out  the  (green/vel  low)  sheet  of  paper  titlisl (name 

of  ad).  Does  everyone  have  the  (green/vel low)  sheet  titled 
fread  tiie  title).  I'his  slunU  has  the  words  from  tlu>  recruit  ing  ad  you 
Just  saw  on  the  screen.  I'll  );ive  vou  some  time  to  tu  ad  this  sheet 
before  we  go  on. 

('lake  sure  that  everyone  is  looking  at  the  ri^Jit  ( I'lered  :d  . et  . 
them  90  seconds  to  read  the  sheet) 


Now  that  you  have  read  the  words  ol  the  ad.  I'll  put  t :s  ,j  ' s : . n tin. 

screen.  hook  at  the  \vt1io  I e ad  aj’.aiii  before  answei  la.:  s.  ; , ,.es[i,in- 

■ ihoiit  the  ad. 


(heave  the  ad  on  the  screen  lor  it) 
end  of  )0  se(HUi<ls  turn  somi'  e|  tin 
can  see  the  quest  i onn.i  i res  and  can 
s reel! . ) 


seccip.ds  with  re.  '!■!  1 ! 

ns'm  i i e,h  t . ell  e I s 

Set*  the  I i C t . . t c.' 


II 


t : 


I . \t  I lie 
je.  t 

1 1 d.e  . in  I he 


II 


Now  answer  questions  2 and  3. 

(Wait  45  seconds) 

Go  on  to  the  next  page. 

(Wait  until  all  pages  are  quiet  after  turning) 

Below  are  a list  of  ideas  which  are  sometimes  used  in  ads.  Put  a check 
mark  before  each  i iea  in  this  ad.  I will  read  each  idea  to  you. 

(Read  list  of  ad  Ideas... 3 second  pause  between  each  idea) 

Now  pick  out  ttie  two  main  ideas  of  this  ad.  Draw  a circle  around  the 
check  marks  in  front  of  the  two  main  ideas  of  this  ad. 

Go  on  to  the  next  page  and  answer  questions  26  tltrough  35  by  checking 
off  yovtr  answer. 

(After  4 minutes  ask  if  anvone  is  not  through.  If  s'meone  i v .rking. 
ask  again  after  1 minute.  If  everyone  is.  thr>’U.,!.,  rite  tht>  main  idea 
on  the  board) 

The  main  idea  for  this  ad  is _ . ( . ad  idi  .T) 

Do  not  go  back  to  the  other  questions.  .'..>w  go  .ihead  in  answer  quest  ions 
3*)  and  37  about  ttie  main  idea  of  tlie  ad. 

(Turn  off  the  slide) 

Place  your  questionnaire  booklet  and  tiu-  ( gr.i  u;'ye  1 low)  sheet  1 ick  into 
till’  envelope.  Leave  vour  envelope  closed  on  v nir  di'sk. 

(10  .St  ..end  pause) 

Remember  where  you  are  now  sitting.  There  will  be  a .'hort  break.  Return 
to  your  original  seat. 

(10  minute  break) 

Take  out.  the  Gordon  Personal  Profile,  the  blue  pages.  Put  ev-  i r ! Gi  • 
ol.se  bene.ith  vour  de.sk.  Do  not  fill  out  ai.'  infiMml  i-.  n *m  ; 1:  t e 

of  file  booklet. 

In  the  other  questionnaire,  We  nbt. lined  ei'-  'men'  .;  ■!  i ...  ' 
information.  Now  we  would  like  to  find  out  .ibout  mi 
anonymous.  You  must  .luswer  all  ot  the  qu<  .t  icir  . 

Read  the  direction'  on  the  I rent  over  .silent  1.  e 
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In  this  booklet  are  a number  of  descriptions  of  personal  characteristics 
of  people.  These  descriptions  are  grouped  in  sets  of  four.  You  are 
to  examine  each  set  and  find  the  one  description  that  is  most  like  you. 
Then  make  a solid  black  mark  between  the  pair  of  dotted  lines  following 
that  statement,  in  the  column  headed  M (Most) . 

Next  examine  the  other  three  statements  in  the  set  and  find  the  one 
description  that  is  least  like  you;  then  make  a solid  black  mark  between 
the  pair  of  dotted  lines  following  that  statement  in  the  column  headed 
L (Least) . Do  not  make  any  marks  following  the  two  remaining  statements. 

Look  at  the  sample  set. 

(Pause  briefly) 

Suppose  that  you  have  read  the  four  descriptive  statements  in  the  sample 
and  have  decided  that,  although  several  of  the  statements  may  apply  to 
you  to  some  degree,  "doesn't  get  enough  exercise"  is  more  like  you  than 
any  of  the  others.  You  would  fill  in  the  space  following  that  state- 
ment in  the  column  headed  M (Most) , as  shown  in  the  sample. 

You  would  then  examine  the  other  three  statements  to  decide  which  one 
is  least  like  you.  Suppose  that  "gets  sick  very  often"  is  less  like 
you  than  the  other  two.  You  would  fill  in  the  space  following  that 
statement  in  the  column  headed  L (Lcastl , as  shown  in  the  sample  above. 

For  every  set  you  should  have  one  and  only  one  mark  in  the  M (Most ) 
column  and  one  and  only  one  mark  in  the  L (Least)  column.  There  should 
be  marks  following  two  of  the  statements. 

In  some  cases  it  may  be  difficult  to  decide  which  statements  you  should 
mark.  Make  the  best  decisions  you  can.  kemember,  this  is  not  a test; 
there  are  no  right  or  wrong  answers.  You  arc  to  mark  certain  statements 
the  way  in  which  they  most  nearly  apply  to  you.  Be  sure  to  mark  one 
statement  as  being  most  like  you  and  one  as  being  least  like  you , 
leaving  two  statements  unmarked.  Do  this  for  every  set.  Turn  the 
booklet  ov'er  and  begin  with  the  A column. 

(Allow  the  subjects  10  minutes.  During  this  time  chuck  carefully  the 
answering  procedure.  Make  sure  there  is  1 mark  in  each  column  for  each 
set  of  4 statements.  Remind  the  subjects  to  do  tiie  B column  after  they 
finish  the  A column.) 

Is  anyone  still  working  on  the  questionnaire? 

(If  someone  is  still  working,  ask  again  in  1 minute  until  everyone  is 
through.  Then  continue) 

Insert  tlie  profile  back  into  the  envelope  and  take  out  the  Cordon  Personal 
Inventory,  the  reddish  coloro(i  pages.  Do  not  fill  out  any  information 
on  the  front  of  the  booklet.  The  instructions  for  the  inventorv  are 
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the  same  as  for  the  profile.  For  each  group  of  four  statements,  you  are 
to  choose  the  one  that  is  most  like  you  and  then  make  a solid  black  mark 
between  the  pair  of  dotted  lines  following  that  statement  in  the  column 
headed  M.  Then  find  the  statement  that  is  least  like  you  and  make  a 
solid  black  mark  between  the  pair  of  dotted  lines  following  that  state- 
ment in  the  column  headed  L.  Be  sure  to  mark  one  statement  as  being 
most  like  you  and  one  as  being  least  like  you,  leaving  2 statements 
unmarked.  Do  this  for  every  set.  Turn  the  booklet  over  and  begin  with 
the  A column. 

(Check  to  make  sure  there  is  1 mark  in  each  column  for  each  set  of  4 
statements.  Remind  the  subjects  to  do  the  ^ column  after  they  have 
completed  the  A column.) 

(After  10  minutes  ask...) 

Is  anyone  still  working? 

(If  not  everyone  is  through,  ask  again  after  1 minute  or  until  everyone 
is  through.  Then  continue) 

Put  all  the  materials  back  into  the  maiiila  envelope. 

(Dismiss  the  men  or  if  time  permits,  entertain  questions  and  comments.) 


fi 


APPENDIX  E 


I.  29  ProsLab  Administrative  Summaries  are  followed  bv  the  text  for 
each  ad,  all  arranged  by  category.  (See  Table  ' in  Section  IT  .) 

II.  3 ProsLab  Administrative  Summaries  for  new  unpublished  ads  followed 
by  their  texts. 

A.  4 years  of  Army  will  get 

B.  Something  about  a soldier 

C.  A country  needs  love. 


I 
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PPOSLAB  AU*^INISTRAT  IVt-  SUMVAKY 

AO  TITLE:  128B  IS  NOT  EVFKY  (W)  DATF  TESTED: 

NUMBER  OF  RECRUITS  FVALUATING  AO:  79 

STANDAROI 7ATION  ON  GROUP  USED:  ?9  ADS 

1.  EE£DILIID£l_Q£_M}_E£a£Uad^NC£ 

BASED  ON  STANDARDIZATION  GROUP,  PREDICTED  AO  PERFORMANCE 
(PLAOE  INDEX)  IS  S 515.95  PER  COUPON  RESPONSE. 

t 0.00  PER  CGUPOM  RESPONSE  TO  $119?.?'',  PER 
COUPON  RESPONSE  IS  THF  69 g CONFIDFNCF  INTERVAL.  (IF  WE  COMPUTE 
69t  CONFIDENCE  INTERVALS  FOR  A LARGE  NOMPER  OF  AOS,  WE  CAN 
EXPFCT  THAT  AR(1UT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAL  AO  PERFORMANCE.)  THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONOITIONS  HOLD  FOR  AO  BEING 
PREDICTED  AS  FOR  S T ANDARD I Z AT  I ON  GROUP  OF  ADS. 


? . C)Z£[iALL_Ll!llN&_QF_A^_BiL_B.£LB.UiI£ 

THf  EAVORABILITY  SCORE  FOR  THE  AO  WAS  19.00.  THIS  SCORE 
IS  AT  THE  5k  PERCENTILE  FOR  THE  S T A ND Ak 0 I ? A T I UN  GROUP.  THIS 
AD  WAS  RATED  MORE  FAVORABLY  THAN  59  PPRCENT  :)F  THE  ADS  IN  THE 
STANDARDIZATION  GROUP.  ( F AV  IRAB I L I T Y SCORE  IS  CALCULATED  FROM 
THE  fl  ITEMS  LISTED  BELOW.) 

THIS  AD  IS  IN  THE  CATEGORY:  HkNrriTS.PAY 

FUR  STANDARUI ZAT ION  GROUP,  THF  AVERAGE  FAVURABILITY  SCORE  FOR 
this  category  was  18.59  BASED  ON  ’ A )S . 


3.  2£J£LAti_A£_LViL0AUQN_iitM;i 

UUE  ST  ION 


haRoiijc 

£L2£LhIlLL 

5 

what  00  YOU  think  i)F  ad  as  a whole? 

58  SEE 

NOTE 

?6 

HOW  D'1  YOO  list  PICTURi-S  IN  Ai)? 

5 0 

27 

flO  PICTURES  AND  TEXT  GO  TOCUTH^w? 

96 

?B 

HOW  DCFS  AO  MAKF  ARMY  LOOK? 

^8 

?9 

WILL  MF^'  WANT  '■‘ORE  INFO  AiUlHT  ARMY? 

7 ) 

51 

HOW  Cl  early  IS  AD  ,,’R  ! I rt-.N? 

59 

55 

Du  YOH  'U  1 I LVE  A )? 

5 9 

59 

no  YOU  1 I Kt  M \ ri  I or  a ot  ao? 

NOTE  - 

AS  AN  EXAMPLE,  ON  QUESTION  I THIS  \D 
THAN  SM  g OF  'STA  J,-A,<  I ZAT  I 'N  GP'.)R  AOS 

WAS  R A T E J HI 

GHFK 

L*  .J 


PRnSLAH  ACMIMISTKAT rve  SUMVARY  for  IS  NJT  FVERY  (W> 


A . E£QFiLL_nt_!iuCiUiLi_Li!aiii_m^^L! 

PERSONALITY  : 

SOC lABLE 

REASONS  FOR  ENLISTMENT: 

1.  I WILL  SEE  NEW  PLACES  AND  GET  TO  KNOW  NEW  PEOPLE 

2.  THERE  WILL  BE  GOOD  TRAINING  FOR  ME  IN  THE  ARMY 

3.  I WANTED  TO  LEAVE  SOME  PERSONAL  PROBLEMS  BEHIND  HE 


s.  iDt^iu£ii:Aiii::i_aF_/u^_iMLMLS 

MAIN  THEME  FOR  THIS  AO  SELRCTED  BY  USARFC: 

ARMY  MAS  GOOD  FRINGE  B'^NEFITS 

PERCENT  NOTING  THIS  THEME  IN  THE  AD  WAS  9',  ?! 
hERCENT  SELECTING  THIS  THEME  AS  A MAIN  THEME  WAS  A6  « 

THE  THREE  IDEAS  SELECTED  MIST  OFTEN  «Y  RECRUITS  AS  MAIN 
THEMES  WERE: 


1.  SELECTED  BY  RS  i ARMY  HAS  GOOD  ^RI^G<^  pFNE'PITS 


2.  SELECTED  BY  T6  •:  Lt-ARN  USEFUl  Ti^ADI  OR  SKILL  IN  ARMY 


T.  SCirCTED  t^Y  < HAVr  CDADCt  AT  I'.'ini  rA>Jr[r.?  j ARMY 
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$288  a month 
Isn't  cvorvthinn. 


It's  just  our  startinf,  salary.  And  tho  nice  thinp,  about  It  is 
that  you  don't  have  to  spend  it  on  things  other  people  spend  their  salaries 


Things  like  food,  housing,  clothing,  ir.edical  and  dental  care. 
Today's  Array  provides  all  of  these,  free. 


Or  job  training.  Today's  Array  has  none  than  200  joh-trainir.” 
courses.  lor  jobs  that  could  cost  you  .a  lot  of  issny  to  learn  in 
civilian  schools. 


Add  a chance  to  live  and  vork  in  places  teuli.■t^.  only  \isit.  bike 
Hawaii,  Kurope,  I'r.nar'.a,  Alaska,  the  F.ai  Inst. 


A chance  to  continu  • eelucatior.,  \;ork  tew..rd  a degree  during 


your  enlivtraent.  I'lus 


..s  of  finaricial  a.-;s  i . l ar.ee  at  the  college  of 


your  choice  when  you've  succe.ssf  ul  ly  cor.pli'ti  d your  enlist  ra.i-nt 


And  what  othn  r job  gives  you  30  e.iy.s  paid  vac.atiou  tlv  first  ye.arl 
Every  year,  kith  proraotions  and  iniris  .n  fast  as  >ou  earn  tlurai. 


If  you  wa..it  a job  vh.ere  ra.oney  l.sn't  cvervt !.  i n t , set  your  ne.iri';  t 
Army  representative.  Or  s.  nd  us.  the  '•ic.'u. 


i-  I t . i.  r veil . 
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P><nSLArt  AOMI  N I STi^  AT  I VE  SU^*MA"(Y 

T ITLF:'  HAIRCUT  DATE  TESTED:  7/01/13 

NUMBER  DE  RECRUITS  EVALUATING  AD: 

STANDARDIZATION  ON  GROUP  USED:  79  ADS 

I . E£fcQltUm_££_AU_££S£QSilM££ 

BASED  ON  STANDARDIZ AT  ION  GROUPt  PREDICTED  AD  PERFORMANCE 
(PLADE  INDEX!  IS  S 796.01  PER  COUPON  RESPONSE. 

$ 169.70  PEW  COUPON  RESPONSE  TO  PER 

COUPON  RESPONSE  IS  THE  64 S CONEIDENCE  INTERVAL.  (IF  WE  COMPUTE 
64«  CONFinENCF  INTERVALS  EUR  A LARGE  NUMBER  OF  ADS,  WE  CAN 
EXPECT  THAT  ABOUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAL  AO  PERFORMANCE.)  THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  FOR  AO  BEING 
PREDICTED  AS  FOR  STANDARDIZATION  GROUP  OF  ADS. 


7 . QV£!iALL_Lili!:JG_aE_^£_l3i_E££RUXI£ 

THE  EAVORABILIIY  SCORE  FOR  THE  AO  WAS  16. ?9.  THIS  SCORE 
IS  AT  THE  1 percentile  FOR  THE  STANDARDIZATION  GROUP.  THIS 
AD  WAS  RATED  MOKE  FAVORABLY  THAN  1 PERCENT  OF  THE  ADS  IN  THE 
standardization  group.  (EAVORABILITY  score  is  calculated  FROM 
THE  8 I TEMS  listed  BFLOW. ) 

THIS  AD  IS  IN  the  CATEGIRY:  BFNFTITS.PAY 

FOR  ST  ANnAROIZAT  ION  GROUP,  THE  AVFRA(,E  EAVORABILITY  SCORE  FOR 
THIS  CATTGORY  WAS  IR.TR  BASEIl)  ON  T ADS. 


T.  £WL!£LA^_iVJ_iVlLUAIiUy_iILM:^ 

ijUT  ST  ION 


liJ'JMliLd 

LDRCl-N^i 

PLdL£!jIlLt 

T 

«HAT  ml  YOU  THINK  IF  A!)  AS  A /,  HOI,  F ? 

6 SEE  NOTE 

26 

T'OW  no.  YOU  LIKE  oiCTURES  IN  AU? 

T 

71 

DO  PICTORFS  AND  TEXT  GO  TOGf  THFR? 

H 

28 

TO  k,'  DOES  AD  MAKE  A <MY  LOOK? 

34 

2« 

rtllL  ''F^.  ^aNT  info  AiUIuT  ARMy? 

.'’4 

31 

T'ow  CL  early  is  ao  wr  1 1 ten? 

1 

33 

YOU  [<F|.  lEVE  A )? 

1 

34 

Of.  YOLt  M KE  main  I HE  A Of  AO? 

B 

NOTE  - 

AS  AN  FXAMI'LE,  on  wUFSTIUN  T THIS  A'> 
THAN  6 r.  OF  S T AN  'AR  I 7 AT  I Of;  G'-'OOP  ADS 

S RATED  HIGHER 

1 
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PROSLAP  ACMIMSTKMIVE  SU'^MARY  POP  HAIRCUT 


A . EaQUL£_Q£_EL£LR  UiIi_LiiSiNQ_Idii_^D 

PERSONALITY  : 

RESPONSIRLE  CAUTIOUS 

INQUISITIVE  TRUSTING 

VIGOROUS 

REASONS  FOR  ENLISTMENT: 

1.  I WANTEO  TO  JCIN  ORG.  WHICH  TREAT  ME  AS  INDIVIDUAL 

2.  I CAN  PF  PROUD  TO  RE  IN  THE  ARMY 

I WILL  HAVE  CtMNCE  AT  GOOD  CAWfER  IN  ARMY 
A.  THERE  WILL  BF  GOOD  TRAININl.  F ME  IN  T HF  ARMY 

5.  I CAN  enlist  with  A FRIEND 

6.  the  army  will  HELP  WITH  MY  EDUC.  AFTER  DISCHARGE 

7.  ARMY  LIFE  WILL  HE  A CHALLENGE  TO  me 

E.  I WANT  TO  BECOME  '^OR  E SELE-RELIANT  AND  MATURE 


5.  IU£m£ILAixud_n£_A:i_IHFi3|_^ 

MAIN  THFME  COR  THIS  AD  SELECTED  BY  USAREC: 

ARMY  CARES  ABOUT  YOU  AS  INDIVIDUAL 

PERCENT  NOTING  THIS  THEME  IN  THE  AD  ».AS  SR  r 
PERCENT  SELECTINC,  THIS  THE'^F  AS  A MAIN  THEMt  WAS  10  I 

THE  three  ideas  SELECTED  MIST  OETE^l  BY  R[CEOirS  AS  MAIN 
THEMES  were: 


1 . 

SELECTED 

BY 

37 

(,  lfarn 

USEFUL  tqade  or  SKILL 

! N 

ARMY 

2. 

SEl EC  TED 

BY 

3 2 

t HAVE 

chance  at  moo  CARFER 

IN 

ARMY 

K 

SFl f CTFO 

BY 

2o 

K WILL 

GET  GflOD  tracing 
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V.'e  care  r.ore  ,'1'out 
hovj  you  think,  tln.n 
how  you  cut  your  hair. 

You'll  find  Today's  <\r:.iy  pretty  relaxed  nhout  how  you  cut  and  style 
your  hair.  Put  we  do  p,et  uptir.ht  ahcut  your  heal. 

Wo  .spend  a lot  of  tii'ie  and  '.nonay  !'■  Ipin.;  s.  ■ p,ei  exactly  the  tr.alnii; 
and  instruction  that  does  the  rest  for  yovii  iiart  i i 1 ,..r  head. 

If  vou  ha.ve  .a  head  fi>r  na.th,  ’..’e  h.r.a-  .‘aa’ie  i ; 1 hi.  he.st  comp'.itcr 

courses  in  the  w’orlil. 

If  you  have  a head  for  rneciianics.  \’e  e.'n  he'-,  y.-".  niaster  notors,  or 
space  ap,e  electronic  eq e.ipr-ent . 


If 

you're  the 

.u-.ule:,iic  typo. 

wel  1 

, you  WO".'; 

hi  the  firs 

; t to  go 

through 

rc'llige  .it 

Arny  ex'pens'a. 

Tr.  1 

.u  t , yo'i  ca.i 

a so  a.n  f.tr 

as  your  head 

will  t;.' 

t'j  you.  In 

just  .nhp’at  .r.iv 

f i.  ’ 

d. 

You'll  pet  a dei'.nt  p-:yc;ui.k  wli  i ' vi  e K...  , tea.  And  r.rr.’il 

fringi  heiiefitn. 

Put  it  all  tepcthar  van'll  f ■■  ted.i'-'.  ‘.'a-v  oifer.s  you  an 

eppar  tea.  1 1 • to  l^.-rn,  a-i.i  e.ira  ;''a.l'.s  ;i  " d 'o  ^ i;  a.;;  civil 

For  r.oi't  i ia-;  a!  out  :;;e  ’ i atid  i>e-'t. 

o*’*;u)  r t it  a i ‘ . t - 1 t ■ -r . . . .1'  O'  , a . ^ I ' u 11  ii  i .SCO*.'  i'  r Wi' 

cari-  i..':a  i.)a.i’.  ,i  i..  t .■ ■ ' 

Arr.y 

V ■ • ; ' ' o i u VI  'U  . 
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PWnSLAO  Mi'll  N ISTP  ATI  v<-  SJf'*'^APY 

AO  TITLE:  $28H  IS  NOT  EVEKY  (fl)  DATE  TESTED: 

NUMBER  OF  RECRUITS  EVALUATING  AD:  70 

STANDARDIZATION  ON  GROUP  USED:  29  ADS 

1.  £EtDIs:Tii]tj_nF_AQ_£tiiFQgMA5iL£ 

RASED  ON  STANDARDIZATION  GROUP,  PREDICTED  AO  PERFORMANCE 
(PLADF  INDFX)  IS  ♦.  729. hh  PER  COUPON  RESPONSE. 

S 103. T5  PER  COUPON  K^SP^NSE  TO  $13SS.97  PER 
COUPON  RESPONSE  IS  THE  6A « CONFIDENCE  INTERVAL.  (IF  WE  COMPUTE 
f>4?  CONFIDENCE  INTERVALS  FOR  A LARGE  NUMBER  OF  ADS,  WE  CAN 
EXPECT  THAT  ABOUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  actual  ad  PERE ORMANCE . ) THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  FOR  AO  BEING 
PREDICTED  AS  FOR  S T A NO A RO I Z A T I ON  GROUP  OF  ADS. 


? . UVLRALL_LlKiiya_Q£_A!2_M_E££l£Uili 

THE  FAVORABILITY  SCORE  FOR  THE  AD  WAS  20.24.  THIS  SCORE 
IS  AT  THE  92  PERCENTILE  FOR  TH.-  STANDARDIZATION  GROUP.  THIS 
AO  WAS  RATED  '<L)RE  FAVORABLY  THAN  9 > PERCENT  OF  THE  AOS  IN  THE 
STANDARDIZATION  GROUP.  ( F AV DR  A B I L I T Y SCORE  IS  CALCULATED  FROM 
THE  8 I TEMS  L ISTFO  BELOW. » 

THIS  AO  IS  IN  the  FATFGORY:  B^  .,  FITS, PAY 

FOR  SIANDAfi  DIZATION  GROIJP,  THF  AVERAGE  FAVORABILITY  SCORE  FOR 
THIS  CATEGORY  WAS  IB. 39  BASED  ON  3 ADS. 


3.  £RLIilLAH_Aa_tyAL'-IAT.iDN_iI£MS 


JOE  ST  ION 

ri'JMaLR  UGRLiSlii 


£L£L.£NiiLL 


3 

26 

27 

28 
29 
31 

33 

34 


WHAT  1)0  Y'.'.U  THINK  Of  AD  AS  A wHflLF?  92  SEE  NOTE 
HOW  no  YOU  LIKE  PICTURES  IN  AD 7 8 8 

on  PICTURES  AN)  TEXT  GO  TOGETHER?  SO 

HOW  ODES  AO  MAKE  ARMy  LOOK?  94 

WfLL  MEN  WANT  MORE  INFO  ABOUT  ARMY?  90 
fiOrt  CLEARLY  IS  AD  WRITTEN?  b6 

uO  YOU  B'LIEVE  AD?  62 

on  YOU  LIKE  MAIN  IDEA  OF  AD?  82 


NOTF 


- AS  AN  example,  UN  QiirSTION  3 TUIS  AO  wAS  RATED  HIGHER 
tHAN  9,  l;  'E  S r a ND  AR  I Z A1  I CN  group  AOS. 
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' P«nSLAR  ACMINI  STi^  An  VF  'imMAPY  F()p  i,  H IS  MOT  EVERY  (01 

4.  £RQ£lL£_lj£_E£!:iiUiIi_Li!<IfiQ_TiJiS_AQ 
PERSONALITY  : 

REASONS  FOR  FN I I S T '-IF  N T : 

1.  I WANTFJ  TO  JOIN  ORS.  WHICH  TREAT  me  AS  INDIVIDUAL 
?.  THERE  WILL  RE  HARD  S I''R(IRTANT  WORK  FOR  ME  TO  00 
0.  I CAN  KEEP  IN  GOOD  PHYSICAL  CONDITION  IN  THE  ARMY 
I 4.  I WILL  GET  ASSIGNED  TO  WHERE  I WANT  10  GO 

( S.  I Wll.L  have  CHANC"  AT  GOOD  CARn.R  IN  AR  my 

6.  I CAN  JOIN  A TOUGH  UNIT  AND  RE  WHFRR  THE  ACTION  IS 

^ S.  il2EtlLlFI£AT10N_UE_/l^_IH£MFi 

[ MAIN  THEME  FOR  THIS  AD  SfLFCTED  RY  USAREC: 

I ARMY  HAS  GOOD  FRINGE  RFNEFITS 

I PERCENT  NOTING  THIS  THC-MF  IN  THc  AD  wAS  07  C, 

[ PERCENT  selecting  THIS  THEME  AS  A map.  THlM>  «AS  S4  « 

[THE  THREE  IDEAS  SELFCTFI)  MIST  OFTf-N  RY  RFCROIT^  AS  MAIN 
THEMES  WERE: 

I L.  SFLECTFO  HY  AR  RV  HAS  GPOO  7KlN  '.f  Rf-NEEITS 

I 7.  SELECUP  HY  ,’A  t CAN  CONTIMUr  sC.HOCl  INI',  WHIEE  IN  ARMY 

^ T.  RILECTFD  RY  ?i  f lEARN  OSrCut  TRADi  SKILL  IN  ARMY 

I 

! 

f 

1 

I 
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S288  a month 
isn’t  everything. 

It's  just  our  starting  salary.  And  tlu.  nice  thing  about  it  is 
tliat  you  don't  have  to  spend  it  on  tilings  other  people  spend 
their  salaries  on. 

Things  like  food,  housing,  clothing,  medical  and  dental 
care.  Today's  .Army  provides  all  of  these,  1 roe . 

Or  job  training.  Today's  Army  has  more  than  200  job- 
training courses.  For  jobs  th.it  could  cost  you  a lot  of  money  to 
learn  in  civilian  schools. 

Add  a chance  to  live  and  work  in  places  tourists  onlv 
visit.  hike  liaiiiaii,  Furope,  Panama,  .Alaska,  tlu-  Far  East. 

A chance  to  continue  vour  educ.itiou,  work  toward  a 
degree,  during  your  enlistment.  Plus  lb  months  of  financial 
assistance  at  the  college  of  your  choice  when  vou've  success- 
full;.  completed  your  enlistment. 

And  what  otlier  job  gives  you  it)  d.ivs  paid  v.ication  the 
first  year?  Every  year.  kith  promoi  ions  ai'd  r.iises  as  fast  as  von 
earn  rliem. 

If  you  tv'ant  a jt'b  where  mone\  isn't  ivervthing.  see  vour 
ne.iiest  Army  Representative. 

i)r  send  u.s  the  coupon.  Today's  Army 

wants  tn  join  you. 


1 
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PSnSLAH  AO^II  N ISTRAT  1 VP  SUMMARV 

AQ  TITLE:  RATTLESNAKE  UA T E TESTED:  2/14/73 

NUMBER  UE  RECRUITS  EVALUATING  AO:  64 

ST ANDAROIZATinN  ON  GROUP  USFO:  29  AOS 

1.  PE£Qi£LiDfi_Q£_A2_££RFUa?lMC£ 

RASED  ON  STANOAROIZAT ION  GROUP,  PREDICTED  AD  PERFORMANCE 
(BLADE  INDEX)  IS  i 717.97  PER  COUPON  RESPONSE. 

I 91.66  PER  COUPON  RESPONSE  TO  S1344.29  PER 
COUPON  RESPONSE  IS  THE  64 S CONFIDENCE  INTERVAL.  (IF  WE  COMPUTE 
64?  CONFIDENCE  INTERVALS  FOR  A LARGE  NUMF.ER  OF  ADS,  WE  CAN 
EXPECT  THAT  AROOT  TwO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAt  AD  PERF  QSMAMCE  . I THESE  ESTI^'ATES  ARE  RASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  MOLD  FOR  AD  DEING 
PREDICTED  AS  FOR  S TAND  ARQ  I Z A TI  ON  GROUP  OF  At)S. 


Z.  £lZhR4LL_l.i!<i:ia_0£_Af2_iil_RL£RLilI£ 


THE  EAVORAfllLlTY  SCORE  FOR  THE  AD  WAS  16.72.  THIS  SCORE 
IS  AT  THE  2 percentile  FOR  THE  S T A N )A R D I Z AT  1 ON  GROUP.  THIS 
AO  wAS  RATED  MClR'^  FAVORABLY  THAN  2 PEPCFNl  OF  THE  ADS  IN  THE 
ST  ANDARDI /A  r ION  GPO'JP.  (E  AVORARIL  1 T Y SCORE  (S  CALCULATED  FROM 
the  3 I TFmS  I I STED  DEI  0^.  ) 

THIS  AD  IS  (N  THE  CATEGORY:  CM A I L K NGF , A DVE NTUR F , C OMD A T ARMS 

r !H  STANDARDIZAT  K'N  GRO.jP,  THr  AVERA'-.F  ^AvOPAHlLITY  SCORE  FOR 
IHIS  CAT: GORY  «AS  ii.2^  RASED  ON  7 ADS. 


1. 

due  ST  p’N 


hCiscr-Q 

■ILiiLLIiiliU 

1 

DM  YC'U  THINK  OF  AD  AS  A ..HCLE? 

s 

SEE  NOTE 

26 

»'0W  no  Y'lD  Ll'<L  pICTUmES  IN  AD? 

2 4 

2 7 

El)  PIC  IMRES  AND  TEXT  GO  TiR.'  l‘MPZ 

2 7 

28 

; :W  DOES  AJ  MAKf  A <‘-1Y  LOUK? 

S 

29 

i^riL  MEN  WANT  MOKl  I FM  0 A-Mjij)  AnMy? 

4 

31 

• C.IF  ARIY  rs  AD  .PM  TEN? 

1 3 

■<3 

I-M  DM)  nf  1.  1 t VE  A 1? 

31 

T4 

...  YOU  LIKE  *^A  (M  1 Jf  A .Of  A,.'? 

2 

NIKE  - 

AS  Af.  1 -.  A r<t  f , ON  (JU'STIMN  3 IMIS  A!) 

W A '>  R A T r 

D HIGHER 

Tk.A':  ‘ D ST  A N )A  1 I Z A 1 T UN  AD^. 


PWDSLAH  A l^v  I N [ S f A r ! VF  SUM'-<AKY  F'|(<  « ( T L f S 'J  A K t- 


. E!iULiLL_LiL_ELCRUiIi_Li!ii^li_lHiS_i^u 

PERSONALITY  : 

REASONS  FOR  ENLISTMENT: 

1.  THE  BENEFITS  ARE  0,000 

?.  I CAN  lOlN  A roiiGH  UNIT  ANU  HI  wHERE  THE  ACTION  IS 

0.  1 CAN  KEEP  IN  GOOO  PHYSICAL  CONOITION  IN  THE  ARMY 

A.  I kill  GET  THE  JOB  I WANT 

T.  I WANT  AOV-NTURE  AN)  EXrMtMFAT 


“i.  ir2£EiT.iEi!;Ail0^_QK_A2_lH‘:ii£i 

MAIN  THEME  FOR  THIS  AO  SELECTEO  BY  USAREC: 

combat  units  are  TUUGM 

PERCENT  Nf'TlNG  THIS  THEME  IN  I HE  AO  WAS  72  % 

PERCENT  St'LFCIINC,  THIS  THF.MT  aS  A MAIN  THEME  WAS  ?7  i 

THE  THREE  IDEAS  SELECTED  MOST  OFTEN  f<Y  RE'CR  iTTS  AS  MAIN 
THEMES  WERE: 


1.  SELECTED  BY  AS  K -lY  LIT  E IS  CHAU  ENGF 


SELECTEO  BY 


SEE  rr  n o by 


:>  C ? CO'^baT  units  AWe  TOUGH 


;*?  7 will  MAKt-  Y U ■■■«'  mature 


106 


k 


t 

i. 

ti 

I 

l' 

ii 


Tonight  we’re 
having  rattlesnake. 

That's  on  top  of  rainbow  trout  for  breakfast 
and  rabbit  stew  for  lunch. 

it's  no  picnic.  But  neither  is  Special  Forces. 

When  you're  a CIreen  Beret,  you'H  have  to  get 
by  on  your  own  for  weeks  at  a time.  And  living  utt  the 
land  is  iust  tlie  beginning. 

Your  training  might  take  you  to  i mount  a in 
range  in  Montana,  the  deserts  of  Ariaon.t,  or  I he 
rapids  of  the  Snake  River. 

You  might  have  to  free-fall  • ■ leet  to  a dot 

on  the  ground.  Hike  50  miles  t'  :gg-- d terrain. 

’r  strap  on  your  scuba  geai  and  uL  •:  f the 
Florida  Kevs . 

Special  i'orccs  dom.mds  a mo.  :.:an.  Mainly 

it  ask.s  th.it  he  .!•  vi  'O'-  his.  •-.k  i i ; , i:  so  1 f— re  1 iance 

to  i lit'  fullest.  i iia  t ' s wlv.  o-.t;''  . ,,.m-  --veryone. 

If  you  think  you're  ' tiueu  emu;;  (er  t lu-  job, 

.'•an!  till'  coupon.  Or 
VI  ,r  nearest  Army  Renre 
' r t .=  Ive  what  it  i .lI:  ' 

■ t ■ (Ireeti  I'.v  i . . . 


i 


Toddy's  Army 
.'/d 'ts  to  .ioiii  y 
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I STKATI VF  SUVMAKY 

A!)  TITLe:  WHFM  YOU  JU^P  DATE  TESTEn:  ?/l^/73 

NIJM-IEP  OF  RECRUITS  EVALUATING  AO;  R1 
STANOAROrZAT ION  ON  GROUP  USED:  29  ADS 

1 . ER£.Qif:iiaN_Q£..'ii2_P£!iEnRM  AfiC£ 

RASED  ON  STANDARDIZATION  GROUP,  PREDICTED  AD  PERFORMANCE 
(PLADE  INDEX)  IS  t 91D.2R  PER  COUPON  RESPONSE. 

t 292.97  PFR  COUPON  RFSPONSE  TO  11545.59  PER 
COUPON  RESPl^NSE  IS  THE  54?  CONFIDENCE  INTERVAL.  (IF  WE  COMPUTE 
r CONFIOi-NCF  INTERVALS  FOR  A LARGE  NUMBER  OF  ADS,  WE  CAN 
EXPECT  THAT  ABOUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAl  ’0  pf  Rr  fiR 'lANCr.  ) THESE  ESTIMATES  ARE  BASED  ON 
A5SUMPTI,!\  that  The  same  CONDITIONS  HOLD  FOR  AD  BEING 
PREDICTED  ^■S  F(^R  S 1 A NO  ARD  1 Z A T I ON  GROUP  OF  ADS. 


" ov;  P ALL_LiKi:jG_iJ£_AQ_ii_R££RUiIi 

TH^  EAVORABK  IfY  SCORE  FOR  THE  AD  WAS  18.89.  THIS  SCORE 
IS  AT  THE  54  PERC'^NTILE  FOR  THE  S T A NDARD  I Z AT  I HN  GROUP.  THIS 
AD  WAS  RATFO  ^'■'RF  FAVORABLY  THAN  54  PERCENT  i)P  THE  ADS  IN  THE 
■.T  AN  lARDI  / M ION  (FAV  ABU  ITY  SCORE  IS  CALCULATED  FROM 

TO  ''  I TE^-S  I ISTFD  BFLOW.  ) 


THIS  AO  IS  IN  IMF  CATFGNRY:  f H A L L F NGE  , A )VP  N TiJR  E , COM3  AT  ARMS 


A ,vfj  ■ (;Rnjo,  the  AVEPAC.F  FAVJRABILITY  SCORE  FOR 

\ , PY  M.24  BAS*-!)  flN  AUS. 


H£iQ£!ilIlL£ 


.D'O.T  > ■ ui  think  )F  ad  as  a WHOL'^i’ 
A O'  f ,11  LIKE  PI  CIURFS  IN  AD? 

’ 'U  TO.^t-N  AND  ThXT  GO  TOGETHER? 

' W 'Ah  S A)  MAKE  ARMY  LOOK? 

11  -FN  WANT  MURC  INFi.'  ABOUT  ARMY? 
■ i.l  L \RL  Y IS  AD  WRIT  TEN? 
i 0 I EVf  A )? 

V ) I I M MAIN  I If  A If  AD  ? 


50  SEE  NOTE 

54 

B3 

52 

?4 

?l 

59 

38 


'A'"i>L-,  ON  O'lfSTIllN  ' this  A)  WAS  RATED  HIGHER 
S ( A S'  DAW  1 z A T I DN  (,R0;O>  A IS  . 
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PROSLA8  administrative  SUM'^ARY  F-riR  WHEN  Y.)J  JUMP 


'1  £aQLLL£_QE_a£Laum_LlllMfi_lHii_AI3 

I RACE:  NON-WHITE 

1 RESIDENCE  : LARGE  CITY 

1 personality  : 

■>  VIGOROUS 

i REASONS  EOK  ENLISTMENT: 

1.  I AM  PROUD  TO  SERVE  MY  COUNTRY 

2.  ARMY  Llff  WILL  8E  A THALLENGF  10  MR 

3.  I CAN  RE  PROUD  TO  Dc  IN  THE  AR»^Y 

A.  I WANT  AOVt-NTlJRE  ANU  EXCITEMENT 

5.  I WANTCn  TO  JOIN  ORG.  WHICH  TREAT  ME  AS  INDIVIDUAL 

6.  there  will  of  hard  r.  important  work  for  me  to  do 

7.  I WILL  HAVE  CHANCE  AT  GOOD  CAREF.R  IN  ARMY 

B.  I CAN  KEEP  IN  GOOD  PHYSICAL  CONUITION  IN  THE  ARMY 


s.  ili£51II£I£lAIii:^i_a£_AQ_I'J£M£S 

MAIN  THEME  FOR  THIS  AD  SELRCTFf)  RY  USARFC  : 

WILL  MAKE  Y lU  MORE  MATURE 

PERCENT  NOTING  THIS  ThpmF  IN  THE  AD  WAS  19  K 
PERCENT  selecting  THIS  THEME  AS  A A I N THF:me  WAS  27  i 

THE  THREE  IDEAS  S^tLECTED  moST  OFTEN  PY  RECRUITS  AS  MAIN 
THEMES  WERE: 

1.  SELECTED  BY  R7  T w I I.  L MAKE  YOU  •^ORE  maTORF 

2.  SELECTED  BY  2 1 l,  CHANCE  fOR  Nl«  IXPERIENcFS  C EXCITING 

3.  SELtCIFD  BY  19  ' ARMY  wlLL  K E r- r y 1U  IN  GilOD  SHAPE 


1 


i 


t 

ij 

[' 


i' 

(j 


I 

I 


109 

'.'ihen  you  juno, 
it's  just  you. 

Airbornu  is  an  outfit  that  oan  show  you  who  you  arc. 

■Somohoily  wlio  counts,  t'no  of  a special  breed  of  men. 

When  you  jump,  it's  Just  you.  hverytime  is  like  the  first 
time.  You  pet  that  jolt  in  your  c.ut  . I'he  world  turns  at  your  feet. 
You  know  who  you  are. 

•loin  tills  special  breed,  (let  a special  knowledge  of 
youriu'lf.  do  Airborne.  You'll  ci't  the  best  Iraininp  tlK’re  is. 
You'll  get  into  lu’tter  shape  Ilian  yoii'v'e  I'ver  been  in.  You'll 
get  t lie  extra  money  tiiey  call  Jump  pay.  You'll  be  somebody. 

And  in  toilay's  Army,  if  you  pack  the  gear,  t lie  top  has 
no  roof.  Tliere's  never  been  more  oppor  t un  i I \' . For  education. 

For  advancement  . To  see  some  of  the  world.  To  kno\^'  some 
of  the  peo(>le  in  it.  fo  get  to  knovv'  what  vou  ri'allv  can  do. 

Sei'  vour  Army  Kepresen  t a t i ve  . Or  send  the  coupon, 
det  ahead.  All  the  wav.  Airborne. 

Totlay's  Army 
wants  to  join  you. 


1 


no 
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AO  TITLE:  ROOKIE  TO  PRO  OATt-  TESTED:  ?/?R/73 

NUMBER  OF  RECRUITS  EVALUATING  AD:  BP 

STANDARDIZATION  ON  GROUP  USED:  29  ADS 

1.  E£tQI£IiC!^_Q£_ilD_PtREfjRMAiirr 

BASED  ON  standardization  GROUP,  PREDICTED  AD  PERFORMANCE 
(PLADE  INDEX)  IS  1>  SRB.DS  PER  COUPON  RESPONSE. 

$ 0.00  PER  COUPON  RESI'ONSE  TO  tl2P0.G')  PER 

COUPON  RESPONSr  is  TUi  NAJ'.  CONEIUPNCF  INTER  VM  . (IF  E COMPUTE 
CnNFir/ENCr  intervals  EUR  A lARt'.E  ^'UM''L■•'  '''  ADS,  RE  CAN 
EXPECT  THAT  Arti;ul  T>i';  THIRDS  OF  SUCH  INTfPVALS  wILL  CONTAIN 
TMC  ACTUAL  AO  P E < t 0 > M AH  C ^ . I THES'^  ESTIMATES  ARE  RASED  ON 
ASSUMPTION  Tf^AT  THf-  SA'*!"  C )NDITl!AS  Hf‘LO  OT'  AD  RPING 
PREDICTrn  AS  Fi  S T AN)  A ! Tl  Z AT  I ON  ,R!:i)P  OF  A)S. 


2 . LIYLR  ALL_Ll!iiNG_J!L_Ali_£Y_[i myili 

THE  EAVOPAOILITY  score  for  The  A)  RAS  IR.h;.  THIS  SCORE 
IS  AT  THE  :>«  R'",.’ t'^NTI  Lr  P'TR  T Ht-  S T A MiM  R D ' ' A T I . ^n  GR  )HP  . THIS 
AD  WAS  RATED  m'r;;  EAvORAMY  THAN  JR  Pri-crHT  |1F  THE  ADS  IN  IHI' 
STANDARD]  7AT  I(l^  L,R  U ' . ( ' A V 'R  A R | L I T > SC  IP-  I ■>  CALCULATED  PROM 

THP  R 1 TEMS  I 1 s T ‘ T > E I iw.  ) 

THIS  AO  IS  I TH--  CATPGIRY:  R 0 A1  L ■'  D'O  , A 'V"  N T '|R  s , C OMB  A T ARMS 
E'TP  S T ANDARD  I / A T T i:N  iR  i )■’ , Tht  AVt-Awr  E ' v/ "' ■)  A T 1 L T T Y SCORE  E TR 

this  r at  eo-Oi-.y  ras  <as'  ■ in  7 a )p . 
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PRnSLAR  aCMIMISTHATiVF  SUMMARY  FOR  ROOKIE  TO  PRO 


ESQ£lL£_Q£_lifC^um_Ll!Siilii_Ttil5_AQ 

PERSONALITY  : 

ASCENDANT  SOCIABLE 

REASONS  FOR  ENLISTMENT: 

1.  ? CAN  JOIN  A TOUGH  UNIT  AND  PE  WHERE  THE  ACTION  IS 

2.  I WANT  TO  BECOME  -ORE  SELF-RELIANT  AND  MATURE 

3.  I CAN  BE  PROUD  TO  BE  IN  THE  ARMY 

<♦.  I WILL  HAVE  chance  AT  GOOD  CAREER  IN  ARMY 

5.  ARMY  LIFE  WILL  BE  A CHAILENGE  TO  ME 

6.  I CAN  continue  my  EDUCATION  WHILE  ON  DUTY 

7.  I WILL  GET  ASSIGNED  TO  WHERE  I WANT  TO  GO 

a.  THERE  WILL  BE  GOOD  TRAINING  FOR  Mr  fN  THE  ARMY 


MAIN  THEME  FOR  THIS  AO  SELECTED  BY  USAREC: 

COMBAT  UNITS  ARE  TOUGH 

PERCENT  NOTING  THIS  THEME  IN  THE  AD  WAS  P8  X 
PERCENT  SELECTING  THIS  THEMr  AS  A MAIN  THEM?  WAS  33  % 

THE  THREE  IDEAS  SFLECTEO  '^)ST  OFTEN  By  RECRUITS  AS  MAIN 
THEMES  WERE: 


1.  SELECTED  BY  33  X CO'^BAT  UNITS  ARE  TOUGH 


SELECTED 

BY 

33 

K ARMY  WILL 

MAKE 

A MAN  OUT  OE  YOU 

S f 1 F C T E D 

BY 

33 

■»:  ARMY  lief 

IS  r 

HALL  ENGF 

bi 


1 12 

Rookie  to  pro 
in  28  weeks. 

It  takes  a lot  of  training  to  be  a pro.  Wietlier  you're  working 
out  on  the  playing  field.  Or  navigating  over  unfamiliar  territory. 

To  score,  you  have  to  know  exactly  what  to  do.  And  be 
able  to  do  it. 

And  that's  what  Ranger  training  is  all  about. 

It  centers  on  you,  the  man.  The  whole  von  is  challenged. 

Your  mind.  Your  muscle.  Your  determination  to  take  it  as  a 
pro.  In  28  action-packed  weeks. 

But  before  you  begin  your  Ranger  training,  you've  got 
to  earn  it.  You've  got  to  successfully  complete  lb  weeks  of 
basic  and  advanced  individual  training.  Followed  by  three 
rugged  weeks  of  Airborne. 


Then  you're  ready  for  Ranger  training.  Nine  of  the 
busiest,  toughest  weeks  you'll  ever  spend  outdoors. 


You'll  learn  everything  from  reailing  majis  to  leading 
patrols.  From  negotiating  a swamp  to  walking  straiglit  up  the 
side  of  a cliff.  And  you'll  also  learn  something  else.  The  kind 
of  man  vou  are. 


If  you're  readv  for  the  challiuige, 
course.  Ranger  tr.iining. 

For  volunteers  only. 


we're  readv  with  the 


Today's  Army 
wants  to  join  you. 
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P!<OSL^O  AJMIMISTRATI VE  SUMMARY 


AO  TITLE:  YOU  DO  NOT  GET  INFTY  OATE  TESTED: 

NUM8ER  OF  RECRUITS  EVALUATING  AD:  43 

STANDARDIZATION  ON  GROUP  USED:  ?9  AOS 

1.  £B£I21£IIC£I_££_AD_££££Q3N^££ 

BASED  ON  STANDARDIZATION  GROUP,  PREDICTED  AD  PERFORMANCE 
(PLADE  INDEX)  IS  $ 920.32  PER  COUPON  RESPONSE. 

% 294.00  PER  COUPON  RESPONSE  TO  31546.63  PER 
COUPON  RESPONSE  IS  THE  64?  CONFIDENCE  INTERVAL.  (IF  WE  COMPUTE 
64*  CONFIDENCE  INTERVALS  FOR  A LARGE  NUMBER  ADS,  WE  CAN 
EXPECT  THAT  ArtOUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  actual  AO  performance.)  THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  FOR  AD  BEING 
PREDICTED  AS  FOR  STANDARDIZATION  GRQi'P  OF  ADS. 


2 . QIZER  ALL_UBII^a-QF_  A a_£]t_S.££3.UII£ 

THE  FAVORABILITY  SCORE  FOR  THE  AD  WAS  17.88.  THIS  SCORE 
IS  AT  THE  21  PEPCENTILE  FOR  THE  STANDARDIZATION  GROUP.  THIS 
AO  WAS  RATED  MORE  FAVORABLY  THAN  21  PERCFNT  OF  THE  AOS  IN  THE 
STANDARDIZATION  GROUP.  (FAVORABILITY  SCORE  IS  CALCULATED  FROM 
THE  8 ITEMS  LISTED  BELOW.) 

THIS  AD  IS  IN  THE  CATEGORY:  CH AL L ENGE , A 0 VE NTURE , C 0MB AT  ARMS 

FOR  STANDARDIZATION  GROUP,  THE  AVERAGE  FAV0RA3ILITY  SCORE  FOR 
THIS  CATEGORY  WAS  18.24  BASED  ON  7 ADS. 


3.  £EQ£LAii_AD_£iiALOATJ.j:^_II£il£ 

QUESTION 

3 WHAT  DO  YOU  THINK  OF  AD  AS  A WHOLE?  I SEE  NOTE 

26  HOW  on  YOU  LIKE  PICTURES  IN  AO?  24 

27  DO  PICTURES  AND  TEXT  GO  TOGETHFp?  79 

28  HOW  DOES  AD  MAKE  ARMY  LOOK?  38 

29  WILL  men  WANT  MORE  INFO  ABOUT  ARMY?  11 

31  HOW  CLEARLY  IS  AD  WRITTEN?  69 

33  on  YOU  believe  ad?  66 

3A  CO  YOU  LIKE  MAIN  IDEA  OF  AD?  7 

- AS  an  example,  Orj  question  3 THIS  AD  WAS  RATED  HIGHER 
TMAN  1 T.  OF  STANDARIZATION  GROUP  ADS. 


NOTE 
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PR0SLA1<  ATMINISTRAI  I VH  Sy^MARY  FOP  Y'U)  OC  N JT  GET  INFTY 


EaQaL£_CE_££C!iUiIi_Ll!ii!:iQ_T±!lS_AQ 

AGE  : OLDER 

family  income  : LO'^  INCOME 

RESIDENCE  : SMALL  C ITY 

PERSONALITY  : 

ASCENDANT 

REASONS  for  FNLISTMCmT: 

1.  I AM  PRlHJO  TO  SERVF  MY  COUNTRY 

2.  I WIIL  ‘U-  ASSIGNfi)  TO  THE  UNIT  I WANT 

3.  I WHL  GET  THE  JOrt  I WANT 

4.  army  life  WILL  RE  A CHALLENGE  TO  MF 

5.  I CAN  RF  PROUD  TO  RF  IN  THE  AR^y 

6.  I CAN  JOIN  A TOUGH  UNIT  AND  PE  WHERE  THE  ACTION  IS 

7.  I want  AOVENTIJPC  aNO  FKCITfMfNT 

B.  I WILL  GFT  ASSIGNED  TO  WHERE  I WANT  TO  GO 


MAIN  THEMF  FOR  THIS  AO  SELECTED  BY  USAREC: 

COMA  at  UNITS  ARE  TOUGH 

PERCENT  NOTING  THIS  THEMf  IN  THF  Al)  ^AS  91  »: 

PERCENT  SELECTING  THIS  THr'*E  AS  A MAIN  TMEmc  wAS  16  X 

THE  THREE  IDEAS  SFLlCTfO  MOST  OFTEN  RY  RECRUITS  AS  MAIN 
THEMES  WERE: 


1.  SELECTED  PY  ? ‘^  « AR^y  ^ill  KlFP  YU(J  IN  G lO,)  SHAPE 


2.  SEAFFTm  AY  2T  1'  can  PKK  plAFE  WANT  TO  PF  ASSIGNED 


3.  SFLECTED  by  21  ■’  AR’^Y  wILL  MAKf-  A man  OUT  OF  YOU 
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You  don't  get  to 
be  Infantry  simply 
by  choosing  it. 

You've  got  to  earn  it.  With  your  mind  as  well  as  with  your 
muscle.  On  the  proving  grounds  of  both  basic  and  advanced 
individual  training. 

For  eiglit  tough  week.s  you'll  hustle,  work,  and  strain  to 
bring  out  the  best  in  you.  You'll  jog  to  drills.  Sprint,  climb, 
through  confidence  courses.  And  sharpen  up  with  some 
hands-on  training. 

Then  eight  more  weeks  of  tactics,  anti-armor  training, 
airmobile  infantry  training,  night  operations,  and  water  surviv.il . 
But  when  you  make  it,  you'll  be  an  1 nl  ant  rvm.in . 

Infantry  asks  more  of  a men,  but  it  gives  more,  too. 

Like  .a  chance  to  enlist  with  vour  buddies.  A chance  to 
choi  .e  a lb-month  tour  of  Lurope,  Hawaii,  Panama,  Alaska, 

Korea.  ('r  a crack  outfit  almost  anvwheri'  in  the  States.  And  your 
choice  c.s  guaranteed,  in  writing,  even  before  vou  enlist. 

If  you  think  you  can  make  it  in  Infantry,  see  your  nearest 
Army  Representative.  Or  send  us 

the  coupon.  Today's  Army 

wants  to  join  yon. 


T.iwl 


J 
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PWOSLAO  AOMI  N ISTRAT  [ VF  SUK'^ARY 


I 


An  TITLF:  1?  »1ATCHFS  DATE  TFSFFO:  3/07/71 

NUMBER  OF  RCFRUtTS  FVALUATI^4G  AO:  A.? 

STANOARniZATIPN  ON  GRQJP  USFO:  29  ADS 

1.  Ea£QItIlU!i_Q£_lQ_£E!itQ«!lAr^QF 

RASEO  ON  STANOARniZATION  GROUP,  PREOICTEO  AD  PERFORMANCE 
(PLAOF  INDEX)  IS  i 63.73  PER  CfJUPnN  RESPONSE. 

i 0.00  PER  COUPON  RESPONS'=  TO  t 690.04  PFR 
COUPON  RESPONSE  IS  THE  64 « CUNEIDFNCE  INTERVAL.  (IF  WE  COMPUTE 
64*  CONFIOFNCF  INTERVALS  FQR  A LARGE  NUMBER  '^F  AOS,  WF  CAN 
EXPECT  THAT  ABOUT  T.VO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAL  An  Rfuc  nrviamcI  . ) THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  that  THE  SA^E  CONDITIONS  HOLD  FQR  AD  BEING 
PREDICTCn  AS  Efir  S T A NO  ARD  I / A T ION  GROUP  OF  A)S. 


/ . ClZtti  ALL-LIU  JF_A:2_i2i_P  £FRUlIi 

THE  FAVOPAB IL I TV  SCORE  FOR  THE  AD  WAS  IS. PS.  THIS  SCORE 
IS  AT  The  S',  percentile  FOR  The  S T A N J A R -1  1 a A T ION  GROUP.  THIS 
AD  WAS  RATED  mopf  FAVORABLY  THAN  S4  PERCENT  OF  THE  AOS  IN  THE 
STANDAROIZATIiIN  group.  I eAV'DRAB  II  it  Y scurf  !j  CALCULATED  FROM 
THI  8 I TEMS  L IS  TED  pf(_  > 

THIS  AD  IS  I\  THE  CATEonpY:  CH AL L ENGE , A DVF N TURF , COMB AT  ARMS 

FOR  STANDARDI/ATION  GROIJP,  THE  AVERAGE  EAVURABILITY  SCORE  FOR 
THIS  CATEGORY  WAS  1R.P4  BASED  ON  7 AJS. 


3.  £!ii]£LA!i_AQ_LyALUiTJ0-i_li£M£ 
QUESTION 


^IJM2[FP 

IsCSDING 

£L£L£:jIiLL 

3 

«HAT  no  YOU  THINK  OF  An  AS  A WHOLE? 

76  SEE  NOTE 

26 

H0«  OCt  YPi)  LIKE  PICTURES  IN  A)? 

6 6 

77 

I'O  PIC  TUBES  AND  TEXT  GO  TOGETHER? 

6 9 

2B 

M'-w  OOFS  AD  make  army  look? 

4 

29 

WIIL  mfn  want  more:  info  ABf)t;T  ARMY? 

SO 

31 

H'lW  Cl  EARLY  IS  A)  W'<  IT  TEN? 

3 1 

33 

GO  YOU  PEL  I EVE  A )? 

S R 

34 

DO  YOU  1 IKt  maim  I nr  a ■pf  \f? 

7 3 

N JTC  - 

AS  AN  example,  on  lUFSMON  3 THIS  A) 

«AS  RATED  HI GHER 

Than  7e,  ur  ST  an  T A ■<  l / at  l (>■  ;jp  ADS, 


P«nSLAP.  ADMINISTRATIVE  SUMMARY  EOR  12  MATCHES 


1 

1 

< 

I 

1 

I 

1 

1 

1 

I 


EaD£lL£_QP_Rt£l!iUiIi_Li!Sm_THl^_^2 

personality  : 

REASONS  FOR  ENLISTMENT: 

1.  I CAN  RE  PROUT  TO  BE  IN  THE  ARMY 

2.  I WILL  HAVE  CHANCE  AT  0000  CAREER  IN  ARMy 

3.  1 CAN  CONTINIJ'^  MY  EDUCATION  WHILE  ON  DUTY 
THERE  WILL  BE  GOOD  TRAINING  F^RR  ME  IN  THE  ARMY 

5.  I CAN  LEARN  A USlFIJL  TRADE  OP  SKILL 

E.  I WILL  SEE  NEW  PLACES  AMO  GET  TO  KNOiv  N^W  PEOPLE 

7.  I AM  PROUD  TO  SERVE  MY  COUNTRY 


5.  iQL!siJ£i£m[::i_a£_^D_iH£M£i 

main  theme  for  THIS  AO  SELECTED  BY  USARGC: 

WILL  make  you  more  MATURE 

percent  NOTING  THIS  THEME  IN  THE  AO  WAS  BB  % 

PERCENT  selecting  THIS  THEMR  AS  A ma  [ ^ TH^M^  ,jas  « 

THE  THREE  IDEAS  SELECTED  MOST  OETFN  BY  RECRUITS  AS  MAIN 
THEMES  WERE; 


1.  SELECTED  BY  AR  t:  WILL  MAKE  YOIJ  MORr  maTURi- 


2.  SclFCTEO  by 


MR  r CHANCE  EOR  NE-'  lXPErIENCPS  C EXCITING 


T. 


SELECTED  BY 


S ARMY  HAS  GOOD  FRINiE  BENEFITS 
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You  get  12  matches, 
a knife,  some  twine,  and 
3 days  to  enjoy  yourself. 

We  know  that  a weekend  in  the  desert  isn't  everybody's 
idea  of  a good  time.  But  when  three  guys  at  Fort  Carson,  Colorado 
wanted  to  try  it,  we  said  O.K. 

Their  project  was  part  of  a new  program  in  today's  Army 
called  Adventure  Training,  And  it's  now  underway  at  selected 
posts  across  the  Country. 

Under  this  program,  you  get  to  plan  your  own  special 
training  mission.  Like  rafting  on  tlie  Colorado  River.  l.xploring  an 
unknown  island.  Or  climbing  a mountain. 

If  your  unit  commander  likes  the  ide.i,  you'll  go.  And  we'll 
even  supply  the  equipment.  that's  because  we  know  that  the  mote 
you  can  do  on  your  own,  tlie  more  we  can  do  .as  an  army. 

To  further  aid  your  independence,  we'Jl  start  you  at  $288 
a month.  And  take  care  of  a lot  I'f  evervday  e.xpenses  th.it  can  tie  a 
man  ilown . l.ikc  food,  housing,  medical  and  dental  care.  I’lus  you'll 
have  10  d.ays  paid  vacatiitii  each  year  to  d(>  sonu-  mor>.-  exploring. 

So  if  you'd  like  to  find  out  what  you  i-ould  be  doing  in 
today's  Army,  see  your  nearest  Armv  Representative.  (V  senu 
us  the  coupon. 

Today's  Armv 
wants  to  join  you. 


(’ROSL^P.  An^INISrPATI  vr  SUM'^A,^Y 


AO  TITLE:  UNIEHRMR  DAlf  T'^STFO:  i/07/7i 

SliJMRCP  OF  RFCPUITS  EVALUATING  AD: 

STANDARDIZATION  ON  GROUP  USED:  AOS 

1.  PP£.DiLTIO!:i_CE_Aj_£ti(:.QS;iA:vic.£ 

PASFD  ON  ST  AND  ARD  I Z AT  I ON  GROUP,  -P  R 0 f)l  G T r u aD  PERFORMANCE 
(PLADF  INDEX)  IS  f r>ER  COUPON  krSPOMsr. 

f.  17. RP  Pf^K  CP'iP  )N  RESPONSE  TO  F127C.?^  PER 
COUPON  «FSP""NSF  is  IMF  R4 CONFIDENCE  INIEPV.'.I  . (IE  wE  COMPUTE 
CONEIOFNFr  INTERVALS  EO<  A LAPGF  NUMfE--  N M)S,  Wt  CAN 
EXPECT  that  AROUT  T.-i  ) IHIRDS  (’E  SUC.m  INTFRV-ALS  RILL  CONTAIN 
The  ACTUAl  AD  PEsr  n;:  IANCl  . ) IHFSE  ESI  MAI -S  ARC  haSEO  ON 
ASSUMPTION  THAI  THr  SA>^-  CONDITIONS  i D h(iR  A!)  OEING 
PREDICTED  AS  Eor  S T A NO  A ■<,)  I / A T I >N  CRO'JP  OF  AOj. 


7 . Q\L£EiiLL_Li!Ei^»i_:!E_i:U_iiI_aL£!iiJlI£ 

the  EAVORADIL  I TY  score  for  THR  ,A  D vAR  I i . . THIS  SCORE 
IS  AT  THE  (.ffCenTIIR  RDR  TH-"  ^ I .A  •.')  A R ) I ' A T I ON  GROUP.  THIS 

AO  WAS  RATED  EAvoraELY  IHAN  7’  Rf-r  NT  'T  ThE  ADS  IN  THE 

STANOARDI  ZAT  INN  ',R1HR.  (rAVARAMLITY  SC;P"  TAl.  CULATEO  R'RO'^ 

the  p items  lister,  rFL  IW.  I 


THIS  AD  IS  IN  Ih;  CAriC.lRY:  C H A L L f m R , A ' v R N T I R E , C O^-T  A T ARMS 


T-OR  S T ANDARD  I Z A T T'N  GROUP,  I H^  AVIRADr  EAV)-*AmiTY  SCl)<£  FOR 

this  catCw.oty  ..r;  i "ASi'.i  on  t ads. 


EaUaLi£_AL}_aY:lL  QUOj.iiaM;^ 

UUESTION 


Nijmr  Ft; 

liOkUilJQ 

!2LRLLiJliLa 

T 

wHAT  !jO  Y UJ 

I H I'j-^  OR  AD  AS  ^ HOI  r ~> 

A ■«  SEE 

24 

Ho,v  on  Y o)  (. 

iKi;  PIRTijrfs  in  at? 

•1  T 

27 

|.o  PJ  r TH  ’ f S 

AN  J 1 R X T GO  TOGI  T H = R ’ 

?R 

HCw  DOFS  AD 

•'AK'  A I MY  LOOK  ? 

A k 

2D 

Rll,  L "'-N  A', 

IT  UI’P  r EC  AoD'iT  AR'-‘Y''> 

5 1 

A1 

h ; ^ Cl  F Ak  L Y 

Is  AD  'J  K I T T r N ? 

7 A 

? T 

on  YOi)  'it-i.  n 

V f •,  ) > 

k 0 

T4 

Hi'  yo,)  1 I < F 

'‘ATS  'DfA  HI  Af'.  > 

i 

AC  AN  i-X  A‘o>(  ^ , O';  ..')‘'STION  i P'lS  A'  .-AS  oAT 

Tf-A'  Oi  'R  ',T  A , ' AR  I / A I I ( N r,'0  |->  \ ;S  . 


note 


H I C.HE  R 


r 


1 
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P'iOSLAB  ArMlMSTWAT  IVE  SUMMARY  FOR  UMFOWMS 


£BQ£lL£_Q£_«lLELiiIi_Li!liNli_TjHil.Ai2 


PFRSONALITY  : 

EMOTIOMALLY  STABLE 

REASONS  FOR  ENLISTMENT: 


INQUISI TIVF 


1.  I WILL  BE  ASSIONEU  TO  THE  UNIT  I WANT 

2.  I CAN  CONTINUE  «Y  EOUCATION  WHILE  ON  OUTY 

3.  THE  ARMY  WILL  HELP  WITH  MY  EOUC.  AFTER  DISCHARGE 

4.  I WILL  get  assigned  TO  WHE«F  1 WANT  TO  GO 

B.  I CAN  KEFP  IN  good  PHYSICAL  CONDITION  IN  THE  ARMY 

6.  I CAN  JOIN  A TOUGH  UNIT  AND  WHERE  IHE  ACTION  IS 

7.  I TAN  ENLIST  WITH  A FRIEND 

8.  I WILL  SEt  NEW  PLACES  AND  GET  TO  KNOW  NEW  PEOPLE 


lUt5jIi£l£AIlLj^_LlF_^li_IHFM£S 

MAIN  theme  f(;r  this  ad  Selected  by  usarfc: 

ARMY  HAS  GOOD  FRINGE  HENEMTS 


percent  noting  this  theme  [m  the  AO  WAS  PI  T 
PERCENT  SfLFCTlNG  THIS  THEmf  AS  A MAIN  THE'-if 


6 3 T. 


THE  THRFF  ideas  selected  misT  OFTPN  ijY  RECRUITS  AS  MAIN 
THEMES  WERE: 


1.  5£LFC<to  HY  63  s army  mas  o 100  FRINGE  BtNFFITS 


2.  selected  BY  '*4  < army  WILL  K E f r’  YOU  IN  Gt^DD  SHAPE 
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Try  out  for 
some  of  our  uniforms. 

Today's  Army  values  athletes. 

We  value  them  because  they  hustle,  they  work,  they 
understand  teamwork,  tliey  accept  responsibility,  they  have 
spirit  and  lielp  make  a better  Army. 

And  today's  athlete  can  develop  in  the  Army.  Because 
we  have  every  sport  imaginable.  Kor  every  level  of  talent . 

In  the  finest  playing  facilities.  With  qualified  head  coaches, 
assistant  coaches,  trainers,  equipment  managers  and  all  else 
that  goes  with  a big-rime  sports  program. 

You  can  take  your  sport  seriouslv.  14  el'  our  1968 
Olympic  team  was  Army. 

Or  you  can  hack  around.  A half-iourt  game,  shiits 
against  the  skins.  With  netsi 

Today's  athlete  will  like  other  thin.;s  about  thi-  Arnv. 

The  opportunity  to  le.irn  a skill.  A start  in.;  s.ilarv  of  .8288  a 
Month.  All  niials,  liousing,  cl.uhing,  riedic.’l  .ind  di'nt.il  c.tri’ 
t ri'C . And  30  clays  paid  vacation  a ye.tr. 

We'd  like  to  recruit  you  for  t lie  Armv  le.ir;.  Scnnl  us 
t lu  coupon,  or  write:  .\rmy  t''pP‘'rt  un  i t i es  , Dept.  J'OA, 

ilampinn,  Va.  23369. 

Todiiv's  Army 
v.Mtits  to  ,'oin  you. 
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PROSLA'X  A'3''^INISTKATIVf-  Sll^*^1A^Y 

AO  TITLE:  THINK  ENORMOUS  DATE  TESTED:  T/30/7-i 

NUMHER  OF  RECRUITS  EVALUATING  AO:  f'h 

STANOAROIZATION  ON  GROUP  USED:  29  ADS 

1 . £a£Di£III!51_n£_AQ_^EFUSyil5JC£ 

HASEO  ON  STANDARDIZATION  GROUP,  PREDICTED  AO  PERFORMANCE 
(PLAOE  INDEX)  IS  $ 67<,.3R  PER  COUPON  RESPONSE. 

$ 43.07  PER  CO'JOON  RESPONSE  TO  tl  300.69  PER 

COUPON  RESPONSE  IS  THE  647  CONFIDENCE  INTERVAL.  (IF  WE  COMPUTE 
641!  CONFIDENCE  INTERVALS  EOR  A LARGE  NUM3ER  OF  ADS,  WE  CAN 
EXPECT  THAT  ABOUT  TV'.I  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  actual  AO  performance.)  THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  MOLD  FOR  AD  BEING 
PREDICTED  AS  FUR  S T ANDAKD I / AT  I ON  GROUP  OF  ADS. 


? . ay£aill.L_Li!Ll!sD_QF_A  D_Ri:_R  ECRUili 

THE  FAV^RABILITY  SC  )RE  FOR  THE  AD  WAS  17.96.  THIS  SCORE 
IS  AT  THE  ?1  R£R  f.t'NT  I Ll.  FOR  THE  S T A N j AR  D I 7 A T I ON  GROUP.  THIS 
AD  WAS  RATED  MOPF  F AVOR  ' BLY  THAN  ?1  PERCENT  OE  THE  ADS  IN  THE 
STANDARniTATION  iPJUP.  ( E AVDR A B I L I T v SCORE  IS  CALCULATED  FROM 
THE  3 ITEMS  LISTED  BELOW. I 

THIS  AO  IS  IN  the  category:  CH Al L f NGE , A )VE NTURE , COM3 AT  ARMS 

FIR  standardization  GRo>jp,  The  AVERAGE  FAVORABILITy  SCORE  EOR 
THIS  '"ATC(,ORY  WAS  IB. 24  BASED  ON  7 A)S. 


Dijr  ST  inu 

ivOP^lNG 


2L«£L:iIiL£ 


T 

26 

?7 

23 

29 

T1 

n 

34 


aHAT  do  you  THINK  OF  \D  AS  A aH'ILE? 
HOW  DO  Y'  ) LIKE  PICTURFS  I A,  AD? 

Df'  PIC  TURC-S  AND  TEXT  GO  TIGrTH'^R? 
HC'W  DiBES  A)  make  army  LOOK? 
aIIL  MfN  WANT  MUPi^  INff  A-UHIT  ARMY? 
HOW  Cl  far  I Y IS  AD  A->  1 T TEN? 

DO  YOU  Bfl.IFVf  A')? 

no  Y )U  LU*'  main  idea  or  A)? 


4 SEE  NOTE 
6 
96 
6 
3 
6D 
9 T 
1 6 


N )TE 


- AS  AN  FXAVPI.E,  !)N  D'Jt.Sril'N  3 THIS  AD  aAS  RATI:D  HIGHER 
THAN  6 >;  f'R  S T ANT  AH  I Z AT  I uN  GPO'JP  ADS. 
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Pt^OSLAH  ACy  INI  STP  AT  1 VP  SU'I'^ARY  POP  THINK  FNHRYOUS 


4 . EEQElLt-QF  T±!IS_  aq 

PERSONALITY  : 

REASONS  FOR  FNIISTVENT: 

1.  I AM  Pk()U>)  TO  SERVE  MY  COUNTRY 

2.  I WANTED  TO  JOIN  ORO.  WHICH  TREAT  ME  AS  INDIVIDUAL 


L 

MAIN  THEME  FOR  THIS  AD  SELECTED  BY  US  A R EC: 

CHANCE  FDR  NFw  EXPERIENCES  f.  EXC  ITINO 

PERCENT  NOTIN'-,  THIS  THEME  IN  THE  AD  WAS  65  f. 

■ percent  SPLECTlNi'.  THIS  THEME  AS  A MAIN  TH^'."F  A S 39  * 

I THF  three  IOFAS  SFLECTFD  most  OFTEN  BY  RECRUITS  AS  MAIN 

THEMES  WFkF: 

[ 

I.  SELECTCI)  BY  3J  T CHANCE  FUR  NEW  FXRFkI'NCES  f.  EXCITING 


2.  SELECTED  BY  ?)  COMBAT  iJNITS  A I HUGH 


3.  SELECTED  BY  ITU  CAN  Cii.iOSF  JO><  (.  ■(  TRAINING  YUU  WANT 

( 

I 


i-  . _ 


Think  enormous. 


Small  cars  are  making  it.  The  M60-A1  is  27  feet 
long,  12  feet  wide  and  weighs  52.5  tons,  loaded. 

Flashy  colors  are  in.  The  M60-A1  gives  you  a clioice 
of  one.  An  odd,  brownish  green. 

Gas  economy  is  a must.  At  3 gallons  to  the  mile, 
it's  not  one  of  our  best  selling  features. 

But  talk  about  power.  The  M60-A1  offers  a 750- 
horse,  12-cylinder  air-cooled  engine  and  cross-drive 
transmission  ns  standard  equipment. 

And  maneuverability.  The  MbO-Al  turns  on  a 
dime.  Large,  hut  a dime. 

And  ease  of  parking.  Klio's  going  to  tight  yon  for 
a spot? 


The  Mf)0-Al.  It  isn't  small.  It  isn't  flashy.  It  isn't 
even  economical. 

It's  just  enormous. 

II  you  liave  t lie  bug  to  move  to  something  biggi'r, 
see  voiir  nearest  Army  representative.  lie'll  1 1 1 von  about 
the  opportunity  to  make 
it  big.  In  Armor. 


Today's  Army 
wants  to  Join  you. 
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PRnsLAO  AOMIN ISTRAT IVE  SUMMARY 

AO  TITLE:  6 MONTHS  (I  PHOTO)  OATF  TESTED:  2/1A/73 

NUMBER  OF  RECRUITS  EVALUATING  AD: 

STANDARDIZATION  ON  GROUP  USED:  ?9  ADS 

I .  £atCl£:iiaEl_U£_4I2-£ta£aR!JA:i£l£ 

RASED  ON  standardization  GROUP,  PREDICTED  AD  PERFORMANCE 
(PLADE  INDEX)  IS  % AGP. AS  PER  COUPON  RESPONSE. 

$ 0.00  PER  COUPON  RESPUNSE  TO  1-lOTA.ZS  PER 

COUPON  RESPONSE  IS  THE  CONFIDENCE  INTERVAL.  (IF  WE  COMPUTE 

64*  confidence  intervals  for  a large  NUMPEk  of  ads,  we  can 

FXPECT  THAT  ABOUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THF  ACTUAI  AD  P E RE  OR M ANCE . ) THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  FOR  AD  BEING 
PREDICTED  AS  FOR  S T A ND ARD I Z A T I ON  GROUP  OE  AUS. 


2 .  UiE££lLL_Li!<  li’a_a£_^2_£I_£tCRUlIS 

THE  EAVORABILITY  SCORE  FOR  THE  AO  WAS  W.60.  THIS  SCORE 
IS  AT  THF  16  PERCFNTILE  FOR  THE  S T A NDAR  D 1 A T | ON  GROUP.  THIS 
AO  WAS  RATED  MORE  FAVtOR^BLY  Tman  16  PERCENT  OF  THE  ADS  IN  THE 
STANDARDIZATION  OR  ’’UP.  ( E AV<1R  AB  I L I T Y SC'Tt-F  IS  CAICULATFO  FROM 

THE  8 ITEMS  LISTED  scLOW.) 

THIS  AD  IS  IN  THE  CATEGORY:  DtL.VrEO  ENTRY  PROGRAM 

FOR  standardization  GROUP,  THE  AVERAGE  EAVORABILITY  SCORE  FOR 
THIS  CATEGORY  WAS  BASED  ON  '.OS. 


3.  £RQiLA£_AI}_£^ALlJAIJa:i_lIL«5 

OOE  ST  ION 


wlieu^d 

2£££L!:JIiLt 

3 

WHA?  D(i  YOU  think  nr  at  as  a -.hcle? 

AB  see  note 

26 

HfJW  iTO  YOU  LIKE  PICTURES  IN  A <? 

76 

27 

DO  PICT'IRFS  and  text  GU  TO(.'-THEk? 

? 1 

28 

HOw  DOES  AD  make  ARMY  LOOK? 

29 

WILL  MEN  WANT  mukF  INFO  ApOuT  ARMY? 

2 1 

31 

H(1W  CLEARIY  IS  AD  WRITTEN? 

2 7 

33 

on  YOU  bllieve:  ad? 

SO 

34 

on  YOU  LIKE  main  I'U.A  HE  AD? 

1 0 

NOTE  - 

AS  AN  EXA^'PLE,  on  guest  ion  p THIS  A)  w 
THAN  3H  K PE  S T A ND  AR  I Z A T I ON  f.RpiJP  AOs. 

AS  RATED  HIGHER 

I 


PROSLAn  ADMI N!  STR  AT  I VE  SU^^MARY  FOR  6 (I  PHOTO) 


£aQLlL£_Q£_a£LiUm_Li^IfiQ_IHli_AD 


AGF  : YOUNGER 

EDUCATION  COMPLETED  : 
PERSONALITY  : 


HIGH  SCHOOL  OR  LFSS 


REASONS  FOR  ENLISTMENT: 

1.  I CAN  ENLIST  NOW  AND  GO  ON  ACTIVE  DOTY  LATER 

2.  I CAN  ENLIST  WITH  A FRIEND 

3.  I WILL.  SEE  NEW  PLACES  ANO  GET  TO  KNOW  NEW  PEOPLE 
I CAN  HE  PROUD  TO  GF  IN  THE  ARMY 

S.  I WANT  TO  GECONE  MOwE  SELF-RELIANT  ANO  MATURE 


5 . iULtiIiLl£AT  io^i_a£_AU_lHtMts 

MAIN  THEME  FOR  THIS  AD  SELFCTED  HY  USARFC: 

ENLIST  NOW  - DUTY  DO  HAYS  LATfR 

PERCENT  NOTING  THIS  THEME  IN  THE  AD  WAS  rr  I 
PERCENT  SELTC  TI''.’'',  TH I S TmEME  AS  A MAIN  TMflf  wAS  42  1: 

THE  THREE  IDEAS  SfLECTF!)  MOST  OFTEN  GY  RFG-^OITS  AS  MAIN 
THEMES  WERE: 


1.  SELECTED  BY  42  % FNLIST  NOW  - DUTY  DO  DAYS  LATER 


S ‘ L E ( T h D BY 


TB  r,  Ak'-*Y  has  l.OOD  fringe  GFNEFITS 


SELFCTFD  "y 


20  T CAN  CHOOSE  Ji)B  CR  TRAINING  YOU  WANT 
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Some  guys 
need  6 months  to 
say  good-bye. 

After  four  years  of  high  school,  you've  got  a right  to 
relax.  i.njoy  your  summer.  Hack  around  witli  your  friends. 

But  wouldn't  you  enjoy  your  summer  mucli  better  if 
you  knew  wliere  you'd  be  in  the  fall?  Like  starting  a great 
new  j oh . 

Today's  .Army  can  arrange  it.  With  our  Delayed  Lntry 
Option,  you  can  enlist  today  and  report  \.;itliin  the  next  si.x 
months,  depending  on  the  job-training  course  you  choose. 

And  then  step  into  a vdiole  new  future. 

Job  traininr,  in  the  skill  you  w.jnt  . \1  .)  starting  sal.irv 

of  $288  a month.  Along  witli  free  meals,  free  housing,  free 
clothing,  free  medical  and  dental  e.ire,  and  10  d.avs  paid 
vacat ion . 


A cliance  to  meet  people,  travel,  mature 


i'lie  Army's  Itelayi'il  Lntry  I'ption.  T.i  1 k it  over  witli 
your  local  Army  Represent  .it  ive . It's  ,i  pn-ttv  ne.it  w.i\ 
of  wr.ipping  up  .1  lot  of 


unf inished  business . 


Today's  .Irmy 
wants  lo  .ioiti  you. 
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PWPSLAR  ADMI N ISTRAT! V SUMMARY 

AO  TITLF:  5 MONTHS  16  PHOTOS)  DATE  TESTED:  2/09/73 

NUMBER  OF  RECRUITS  EVALUATING  AO:  63 

STANOARDI/ATION  ON  GROUP  USED:  29  ADS 

1 . ER£Di£Iiiii^_CE_AQ_££R£i2SM^ll££ 

BASED  ON  STANDARDIZATION  GROlJPt  PREDICTED  AO  PERFORMANCE 
(PLADE  INDEX)  IS  I 76S.6A  PER  COUPON  RESPONSE. 

$ 1 39.33  PER  COUPON  RESPONSE  TO  U391.9S  PER 
COUPON  RESPONSE  IS  THE  6^?  CONFIDENCE  INTERVAL.  (IF  WE  COMPUTE 
CONFIDENCE  INTERVALS  FOR  A LARGE  NUMBER  OF  ADS,  WE  CAN 
EXPECT  THAT  ABOUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAL  AD  P F PF ORM ANC F . ) THESE  FSTIMATPS  ARE  RASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  FOR  AD  BEING 
PREDICTFD  AS  FOR  S T AND ARD I Z A T I ON  GROUP  OF  ADS. 


? . Q'iLEA  uL-LIk 

THE  FAVOPABILITY  SCORE  FDR  THE  AD  WAS  19.08.  THIS  SCORE 
IS  AT  THE  5R  PFRCFNTILF  FOR  THE  STANDARDIZATION  GROUP.  THIS 
AD  WAS  RATED  MURE  FAVORABLY  THAN  S8  PERCENT  OF  THE  AOS  IN  THE 
STANDAROIZAT ION  GROUP.  ( F AVORAB I L I T Y SCOPE  IS  CALCULATED  FROM 
THE  f>  I TENS  L ISTED  BELOW.  ) 

THIS  AD  IS  IN  THE  CATEGORY:  DELAYED  ENTRY  PROGRAM 

FOR  STANDARDIZATI ON  GRIOP,  THE  AVERAGE  EAVORABILITY  SCORE  FOR 
THIS  CATEGORY  WAS  18.29  BASED  Om  2 ADS. 


3. 


OUF  ST  ION 


3 

26 

27 

28 
29 
31 

33 

34 


«HAT  DO  YOU  THINK  OF  AD  AS  A WHOLE? 
HOW  Or>  YOU  LIKE  PICTURES  IN  AD? 

DO  PICTOPfcS  ANO  TEXT  GO  TO-GtTHER? 
HOW  IVDES  AD  MAKE  AR^y  LOOK? 

Will  MEN  WANT  MORF  inEO  \B0UT  AKMY? 
HO'W  clearly  is  ad  WRITTEN? 

on  you  bel I eve  ap? 

no  YOU  l IKF  MAIN  idea  DE  AD? 


73  SF.E  NOTE 
88 
82 
24 

1 0 

2 4 
D 3 
42 


NOTE 


- AS  AN  fxAMPLE.  on  OOESTION  3 THIS  AD  WAS  RATED  HIGHER 
THAN  M «:  HE  5IANDAR  IZAT  MiN  GP()(JP  ADS. 
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PROSLAn  ATM  1 N I S TR  A T I VF  SUMMARY  f UR  6 ’^UMUS  ( PHUTUSJ 


PERSONALITY  : 

REASONS  FOR  ENLISTMENT: 

1.  THERE  >«1LL  Rf"  HARO  C.  IMPUPTANT  WURK  FUR  ME  TO  00 

2.  army  life  WILL  RF  A CHALLENGE  lU  MF 
T.  I CAN  RF  PRtUn  TU  RE  IN  THt^  ARMY 

A.  I CAN  KEEP  IN  GOOD  PHYSICAl  CUNOITIQN  IN  THF  ARMY 
R.  I AM  PROUO  TU  SERVE  MY  CGUNTRY 

6.  I CAN  JOIN  A rUUGH  UNIT  ANO  BE  W k F I ML  ACTION  IS 

7.  THE  RENFF  ITS  ARE  G-i  ) ) 


iaitJIi£iFAliJj_QF_AU_lHL^i^ 

MAIN  IHFME  FOR  THIS  AD  SUtCTFI)  BY  USAREC: 

ENLIST  NTW  - DUTY  TO  BAYS  lAP-R 

PE^RCENT  NOTING  THIS  THEmp  in  Tmp  AD  wAS  sO  r 
PERCENT  SELECTING  THIS  MEmc  AS  A A 1 r T m- ■/  w AS  ''♦?>  f 

THF  THRFF  lOEAS  SFI-TIE)  ^UST  UFTFN  "<  RfCi^.ilTS  AS  M N 
THFMFS  WERE: 


1 . 

SELECTFO 

BY 

‘VB 

f. 

FNL  I 

>T  NUW 

- TUT Y TO  DAYS  LATER 

2. 

SLLFC  I EO 

iTY 

-f  T 

X 

A : ^‘Y 

1 1 A S G ( ' 

V'  h,xIN;,.  -ENrPlTS 

T. 

SLl  rC  TEil 

■'Y 

I T 

/. 

M '» V E 

CHANCI 

A T . irn  '*  AR  <■  fP  IN  AR  MY 
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Some  guys 
need  6 months  to 
say  good-bye. 

You've  made  it  tlirough  four  years  of  iiigh  school,  and 
you've  got  a right  to  some  time  of  your  own. 

Time  to  relax.  Time  to  tie  up  loose  eiuls.  Shirley,  Fllen, 
Pam,  Nancy,  Sally,  Mary  Anne,  to  name  a few. 

And  wouldn't  you  enjoy  this  time  a lot  more  if  vou  knew 
what  you'd  be  doing  wlien  it's  over?  l.ike  starting  a gn.u  new  job? 

Today's  Army  can  arrange  it.  Kith  our  belaved  iaUrv 
Option,  you  can  enlist  today  anil  report  within  tho  next  ;■  i x 
months,  depending  on  tlie  job-training  course  you  clioose. 

You'll  be  stepping  into  a whole  new  future,  dob  training 
in  the  skill  you  want.  A starting  salary  of  $28S  a month,  along 
with  free  meals,  free  housing,  free  medical  .ind  dental  c.ire,  and 
30  days  paid  vacation  each  year.  In  other  words,  a chan. i to  be 
on  ; oiir  own  and  afford  it. 

Send  us  the  cou|->on,  or  .ask  your  .Armv  Represent. at  i ve 
.ibout  our  Delayed  Hntry  Option.  It's  .i  he.au  i 1 ul  way  to  wrap  up 
;i  lot  of  unfinished  business. 

Todav's  Army 
wants  to  Join  you. 
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AIMINISTRATIvF 

AO  TITLE:  300  JOBS  OATt  TtSTFO:  1 .7  73 

NJM8ER  OF  RECRUITS  EVALUATING  AO:  77 

STANOAROIZATIUN  ON  GROUR  USED:  P'1  AOS 

1.  EE£IiI£IiQti_Q£_dQ_££!i£a!i^lA:iC£ 

BASED  IDN  STANDARDIZATION  GROUP,  PRFOlCf  ' ?E  F^IRMANCE 
(PLADE  INDEX)  IS  t 732.20  PER  CIJUPON  OE  SPUN 

$ 155. 8P  PER  COUPON  RESPONSE  TO  tlAOR  1 ' >■ 

COUPON  RESPONSE  IS  1 HF  5^2  CONFIDENCE  INT;'  • ■ . .F  'iMPijTE 

hWt  CONFinENCF  INTERVALS  FOR  A LARGE  NUNC.  . , ,.E  CAN 

EXPECT  that  ABOUT  TWO  THIRDS  OF  SUCH  I,NT(-R  1 M TONTAIN 

THE  ACTUAL  AO  PF  PF  DRH  ANCE . ) THESE  ESTIM/\T'  F Pa  U ON 
ASSUMPTION  THAT  THF  SAME  CONDITIONS  HJLD  F A.  El  G 
PREDICTED  AS  EOR  STANDARDIZATION  GROUP  OF  A .v 


2 . QV£aALL_Lill^JQ_a£_Aa_PI_!l££iiiJiI£ 


THE  EAVORABILITY  SCORE  FOR  THE  AD  wA'  ' 'CURE 

IS  AT  THE  H5  PERCENTIIE  "OR  THE  SIAN)AR"  ; i.  . -Ml 

AD  WAS  RATED  mqrE  PAVOPABLY  THAN  B*-.  P IN 

STANDARUI  ZAT  ION  (.ROJP.  ( F A V OR  A B I L I T Y -.f  . ' - J . 

THE  8 ITEMS  I I S TED  BELOW.  ) 

THIS  AD  IS  IN  THA  CATEGORY:  JOPS.S.IIL 

FDR  STANDARDIZATION  GROUP,  THE  AVERA(;e  F , . jR 

THIS  CATEGORY  WAS  ID. 42  BASED  ON  IP  A .)  > 


3 . EEa^LAii-aii-EV/lLOA  L1U‘J_1 1£^£ 

QUESTION 


WQ£2i^i 

1 >■ 

3 

rtHAT  DJ  YOU  THINK  OF  AD  AS  A ,^M>I 

N 1 U F 

?6 

HOW  DO  YOU  LKf-  PICTURES  IN  AU? 

27 

no  RKTilRES  AND  TEXT  GO  TOGtT'^tt-Z 

28 

NOW  DOES  AO  HAKE  ARMY  LOOK? 

2D 

WILL  MEN  WANT  HOR'"  INFO  ABOUT  AP  , 

31 

HOW  n EARLY  IS  AD  WRITTEN? 

33 

DO  YOU  believe  ad? 

34 

O'"'  YOo  like  main  I )EA  OF  AD? 

NOTE  - 

AS  AN  f^XAMPLE,  ON  DURST  ION  3 T E:  I j A 
THAN  .90  1 OF  STANDAR  I ? AT  I ON  GRi^iR  - 

• R 
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PRnSLftfl  AH'^lNlStR  AT  fv?  SUM*iARY  ^^0  JH-^S 


EEULLL£_CE_ELC:iLliLi_Li!iitlti_T±!ii_AQ 

PeRSONALITY  : 

ASCFNOANT  RtSPaNSIRLt: 

FMGTIONALLY  STARLF  SUCIABLfc 

VIGOROUS 


I 


REASONS  FOR  FNLlSTfAENT: 

1,  I WILL  HAVE  CHANCE  AT  GQOC'  CARFF.R  IN  \RVY 

?.  I WILL  Sf'f  NFW  PLACES  AND  OFT  TO  KNOW  NEW  PEOPLF 

3.  I AM  PRUUO  TO  SERVE  MY  COUNTRY 

-t.  I CAN  Rt  PRijiJO  TO  HF  IN  THE  AR*^Y 

5.  I CAN  continue  MY  FOUCATION  WHILE  ON  OIITY 

6.  I CAN  JOIN  A TOUGH  UNIT  ANO  OF  WHFRE  THE  ACTION  IS 

7.  THE  army  will  H‘^LP  WITH  My  FPUC.  AFTFp  OISCHARGF 

8.  I WANT  AHVENTURF  AND  EXEITrMFM 


‘5. 

MAIN  THEME  FOR  THIS  AO  SELECTEU  BY  USARCC: 

CAN  CHOOSE  JOR  UR  TRAININ  . YOU  A':T 

PERCENT  NOTIAO;  THIS  THEM'"  IN  THf  AO  «AS  ".I  t 
PEiRCENT  SELECT  INC,  THIS  THEmR  AS  A -<A  ! N THRMr  I X 

THF  THREE  inr/is  St-LECTEO  nOST  OFT^'vj  ,<y  RECRUITS  AS  MAIN 
THEMES  WFRP: 

1.  SELFCTFO  BY  31  K LEARN  USEFUL  T R A OF  OR  SKILL  IN  ARMY 

?.  SELECTED  BY  t HWE  CHANCE  AT  ',  )()()  CAREER  IN  ARMY 

3.  sELFCirn  '’Y  p\  4 can  rriNTiNUE  scHi'Lro;  while  in  army 


i 
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We've  got  over 
300  good,  steady  jobs. 

Jobs  in  construction,  tr.inspor tat  ion , communications, 
computers . 

Jobs  for  pliotograp'.iers , printers,  truck  drivers, 
teachers,  typists,  TV  cameramen  and  repairmen.  Cooks, 
electricians,  medical  aides,  meteorologists.  Motor  and  missile 
maintenance  men. 

Jobs  for  young  men.  And  young  women. 

Jobs  in  F.urope,  Hawaii,  Panama,  Alaska.  And  just 
about  any  place  in  the  States. 

We'll  train  vou  to  do  the  jobs.  Train  vou  well,  in  good 
schools,  under  excellent  Instructors,  with  the  best 
equipment  obtainable. 

ind  you  get  full  pay  w'liile  you  tr.ain. 

You  also  get  unusually  good  Iringe  benefits,  including 
a cliance  to  continue  your  etlucation.  In  many  cases  at  our 
expense.  In  all  cases  with  at  least  75%  of  vour  tuition  paid. 

.And  if  you  qualify  we'll  give  vou  vour  choice  ot 
training.  We'll  put  it  in  writing, 
before  you  .sig,n  uj?.  Today’';  Army 

wanfs  to  join  you. 


PKOSLAn  AOMINISTRATIVF  SU'^'^ARY 


AO  TITLE:  EXPERT  DATE  TESTED:  1/17/73 

number  of  recruits  evaluating  ad: 

STANDARDIZATION  ON  GROUP  USED:  29  ftCS 

1.  eREDI£IlQ!^_Q£_/12_2tSf:Qa:iAtiQt 

BASED  ON  STANDARDIZAT ION  GROUPt  PREDICTED  AD  PERFORMANCE 
(PLADE  INDEX)  IS  t 77A.13  PER  COUPON  RESPONSE. 

$ 147.82  PER  COUPON  RESPONSE  TO  U400.44  PER 
COUPON  RESPONSE  IS  THE  44)?  CONFIDENCE  INTERVAL.  (IF  WE  COMPUTE 
441!  CONFIDENCE  INTERVALS  FOR  A LARGE  NUMBER  OF  ADS.  WE  CAN 
EXPECT  THAT  ABOUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  actual  ad  performance.)  THESE  ESTIMATES  ARE  RASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  FOR  AD  BEING 
PREDICTED  AS  FOR  STANDARDIZATION  GROUP  OF  ADS. 


2.  ail£aALL_Li!<iNQ_aF_iD_B]C_RLLRUII£ 


THE  EAVORABILITY  SCORE  FOR  THE  AO  WAS  18.44.  THIS  SCORE 
IS  AT  THE  42  PFRCENTILE  FOR  THE  STANDARDIZATION  GROUP.  THIS 
AD  WAS  RATED  MORE  EAVORADLY  THAN  4?  PERCENT  OF  THE  AOS  IN  THE 
ST  ANOARDIZAT  UN  (;RDUP.  (EAVORABILITY  SCORT  IS  CALCULATED  FROM 
THE  8 ITEMS  LISTED  BELOW.) 

THIS  AO  IS  IN  the  CATFGDRY:  J(L>  S , SK  I L L S , T L a 1 N 1 NG 

FQR  STANDARDIZATION  GROUP,  THE  AVERAGE  F A VrLR  AB  R I T Y SCORE  FOR 
THIS  CATEGORY  nAS  19.42  BASED  ON  12  ADS. 


3.  EiOSLA£_AI!_LilALDiULi:i_lI£M^ 


QUEST  ION 

NUMliLE  UQEDiiii 


ELEELt^IiLE 


3 

26 

27 

28 
29 
31 
3 3 
34 


WHAT  DO  YOU  think  OF  AO  AS  A WHOLE?  42  SEE  NOTE 
HOW  DO  YOU  LIKE  PICTURES  IN  AD?  iS6 

CO  PICTURES  AND  TfXT  GO  TO^GCTHFR?  2 

MOW  DOFS  AD  MAKE  ARMY  LOOK?  SB 

WILL  MEN  WANT  ‘^ORP  irRO  'BOUT  ARMy?  ^4 

HOW  CLEARI.Y  IS  Ad  WRITTEN?  34 

DO  y-'O  BEL  I FVF  AD?  SO 

on  YOU  LIKE  main  idea  OF  AD?  Z4 


*)  JTF 


- AS  AN  example,  on  quest  IOV  3 THIS  A)  ^As  RAIFD  HID, HER 
than  (,2  r,  m s r A 'j ' AR 1 z A r I UN  ''.kiuip  ads. 
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PR0SLA8  AOMINI STSAYIvP  SUMMARY  FOR  FXPFRT 


EaQtlL£_Qt_«£C«!im_Lilltia_Tijli_Ai) 

PERSONALITY  ; 

emotionally  stable  vigorous 

REASONS  FOR  ENLISTMENT: 

1.  I CAN  BE  P^nuO  TO  BE  IN  THE  ARMY 
?.  I AM  PROUD  TO  SERVE  MY  COUNTRY 
3.  I CAN  ENLIST  yJiTH  A ERIEND 

I WANT  ADVENTURE  ANO  EXCITE'^ENT 

5.  army  liee  will  be  a challenge  to  me 

6.  I WILL  SEc  NEW  PLACES  ANO  GET  T1  KNOW  NEW  PEOPLE 


MAIN  THEME  FOR  THIS  AO  SELECTED  BY  U5ATEC: 

CAN  CHi.’OSE  JOB  OR  TRAINING  YOU  WANT 

PERCENT  NOTING  THIS  TH£mc  j ThE  AO  WAS  B' 

PERCENT  StLECTlNO  THIS  THEME  AS  A MAIN  THF^'E  WAS  AS  I 

THE  THREE  inCAS  STL^CTEO  MOST  OET^N  BY  RECRUITS  AS  MAIN 

themes  weoE: 

1.  SELECTED  BY  as  CAN  CHOUSE  JOB  OR  TRAINING  YOU  WANT 

?.  SEIECTEO  BY  41  S LEARN  USEFUL  TRADE  1R  SKILL  IN  ARMY 

3.  St-LFCTED  BY  ?S  X HAyB  CHANCE  AT  GUPD  CAREER  IN  ARMY 


■ *■ 
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'.s'e'll  make  \au  t.;-;rirL 
at  whatever  turns  ycu  on. 

Today's  Ar::.y  can  make  you  an  e :pcrt  at  w!iati\-er  you  like  best. 
And  do  best. 

We  can  teach  you  all  there  Is  to  know  n!''Cul  tearing  down,  an 
engine,  fixing  a television  set,  torec.r.ting  tiie  wcatiier. 

We  have  ~''re  liorsLOOwer  tl'.an  ilu  kotor  Citv.  Cameras  that  ca.n 
take  a portrait  of  a bird  a !w>  1 f-'-’ 1 e ...av.  I'lei  ironic  c(;ui'~'ent  s 
new  it  liai'n't  evt-n  b,  ^i'.  name.;  vet. 

With  m.ort.  tho'e  3PQ  iob-trainin;  .w_rs.  a to  chc'ose  from.,  tedav ' 
Arm.'.’  can  tak^  that  few  rite  talent  of  ;wurs  .aid  turn  :t  int.-  n -- 
warding  lifetime  vireei.  And  if  yen  r._.li  y . ’..w  ' ; 1 ge.ir.anti  vour 
choice  of  tr  inin.’,  in  \;ritiuc.  Pefer-'  vou  >•.!;  ; . 

If  you'd  ii'iu  to  learn  t.ere  aheur  tin  i--,-  i t i t s to  li.-.m  .. 

skill  in  today's  Arr".  , see  ve.;r  : i:;t..tivi.  a,-  j 

Send  tiie  coup.-. 

letiav'r.  .-'.rnv 
; e t.  ; - in  v u . 


I 
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P»0SLAf3  ADMmSTkATlVf  SlJ^<MAkY 

AO  TITLE:  WE  WILL  PAY  (COMPI  OATF  TESTE'):  1/24/73 

MUMHER  OF  RECRUITS  EVALUATING  AO: 

STANDARDIZATION  ON  GROUP  USED:  ?P  ADS 

I . ERiClCIIi:N_a£_AQ_fl£SF £ 

HASED  ON  STANDARDIZAI ION  GROUP,  PREDICTED  AD  PERFORMANCE 
(PLAOE  INDEX)  IS  S 6S1.4D  PER  COUPON  RESPONSE. 

$ 25.38  PER  COUPON  RESPONSE  TO  t1?78.01  PER 

COUPON  RESPONSE  IS  THE  64?  CONFIDENCE  INTERVAL.  I IE  WE  COMPUTE 
64*  CONEIOFNCF  INTERVALS  FOR  A LARGE  NJMRE'^  OC  ADS,  WE  CAN 
EXPECT  THAT  ABOUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
the  actual  AO  PERFORMANCE.)  THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  h()LD  FIR  AD  BEING 
PREDICTED  AS  fop  STANDARDIZATION  GROUP  OF  ADS. 


? . Q^£RALL_LlI<iliQ-Q£_ALT_£X_P££!i  Uil£ 


THE  FAVORABILITY  SCIRE  FOR  THE  AD  WAS  IP. 16.  THIS  SCORE 
IS  AT  THE  62  PERCENTILE  FOR  THE  S T A NU AR  ) ! 7 AT  1 ON  G»OUP.  THIS 
AD  WAS  RATED  MGRE  FAVORABLY  THAN  6?  PERCENT  OF  THE  AOS  IN  THE 
STANDARD! /AT  ION  GROUP.  (FAVORABKITY  SCOkE  IS  CALCULATFO  FROM 
THE  8 ITEMS  LISTEO  BELOW.) 

THIS  AD  IS  IN  Tur  category:  Ji  B S , SK  K L S , T»  A I N I NG 

FOR  STANDARDIZAI  ION  GR'^JP,  THE  AVIRAi.,E  E A v OR  AB  ! L I T Y SCORE  EOR 
THIS  CATEGORY  WAS  1D.4B  BASED  ON  IP  AOS. 


3.  PRLiiLA3_AD_LV'\LUAllDN_lILMi 


OUFST ION 

hu£Di£!j 


PL£CLNIiL£ 


3 

26 

27 

70 

2D 

U 

33 

34 


WHAT  DO  YOU  THINK  OF  AD  AS  A WHOLE? 
MOW  no  YOU  LIKf.  PI''.TJRFS  IN  AN? 

'■  I PlfTiprs  AND  IrXT  0,0  TOO, ETHER? 
HOW  DOFS  AO  MAKE  ARMY  LOOK? 
wIlL  WANT  MORE  INRP  AB(,'UT  ARMY? 

HOW  CLEARLY  IS  AD  WR II  TEN? 

ON  YOU  3F  L 1 t VE  A ) ? 

no  YOU  L I ivF  main  I UFA  ()E  AD? 


74  SEE  NOTE 
4 6 
3B 
W? 

7 6 
1 1 
5D 
BO 


~ AS  AN  EXAMPLf,  tiN  OurSTlU’!  3 THIS  A)  «AS  RATED  HIGHER 
than  6a  i;  Of  s lA  OAR  I 7AT  1 ON  GROUP  ADS. 


I TTf 
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PRQSLAB  ADMINISTRATIVE  SUMMARY  FOR  WE  »JlLL  PAY  i?8a  (COMPJ 


EaQLlL£_Q£_a£C!iUlLi_LmUQ_TiJl^A£) 

PERSONALITY  : 

TRUSTING  VIGOROUS 

REASONS  FOR  ENLISTMENT: 

1.  I CAN  BE  PRUUO  TO  HE  IN  THE  ARMY 

2.  THERE  WILL  HE  GOGO  TRAINING  FOR  ME  IN  THE  ARMY 

3.  I CAN  CONTINUE  MY  FDIJCATION  WHILE  ON  DUTY 
A,  THE  BENEFITS  ARE  GOOD 

5.  I WANT  TO  HfCUME  MORE  SELF-RELIANT  AND  MATURE 

6.  I CAN  LEARN  A USEFUL  TRADE  OR  SKILL 

7.  THE  ARMY  WILL  HELP  WITH  MY  F DU C . AFTER  DISCHARGE 
R.  THERE  WILL  BE  HARD  S IMPORTANT  WORK  FOR  ME  TO  DO 


5.  lQ£firi£I£ailQy_QE_A2_IH£if£S 

MAIN  THEME  FOR  THIS  AD  SELECTED  BY  USAREC: 

LEARN  IISEEUL  TRADE  OR  SK  II  L IN  ARMY 

PERCENT  NOTING  THIS  THEME  IN  THE  AO  WAS  ^7  K 
PERCENT  SELECTING  THIS  THEME  AS  A MAIN  THFMF  WAS  ^2  % 

THE  THREE  IDEAS  SFLECTED  MOST  OFTFN  BY  RECRUITS  AS  MAIN 
themes  WERE: 


1.  SELECTED  BY  •!.  A % HAVE  CHANCE  AT  D 000  CAREER  IN  ARMY 


7.  SELECTED  BY  A?  5 LEARN  USEFUL  TRA7E  OR  SKILL  IN  ARMY 


3.  SELECTED  BY  Al  % ARMY  HAS  GOOD  FRINGE  HCNEEITS 


ft-trjrr-y  2. 
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We'll  pay  you  $288 
a month  to  learn  a skill. 

Many  jobs  you  learn  in  the  Army  could  cost  you  a lot  of  money  to 
learn  in  civilian  life. 

Today's  Army  pays  while  you  learn.  Startine,  at  $288  a month,  with 
promotions  and  raises  as  yovi  move  up  in  your  job.  Along  with  free  meals, 
free  housing,  free  clothing,  free  medical  and  dental  care.  And  30  days 
paid  vacation  each  year. 

The  kind  of  job  that  can  make  your  career  in  the  Army,  or  in 
civilian  life. 

Like  advanced  electronics. 

If  you  qualify,  you  can  pick  the  electronics  specialtv  you  want. 
TV/Radio  Technician.  Data  Communi cn.t  ions  8pc-ci  al  i ;.t . Te  1 ctypevr  1 ter  . 
Operator.  Computer  Technician.  And  other?;. 

And  tlicre's  a lot  more  you  can  get  that  few  other  jobs  can  give  you. 

A chanc<-  to  travel.  To  live  and  work  in  itlaces  tourists  only  visit.  Like 
Eurofi^  , Hawaii,  Panama,  Alaska. 

/ 

If  you'd  like  to  learn  a skill  you  can  cal]  vour  out;  , se;td  us  the 
coupon,  or  see  ymir  local  Army  Repro-.rntal  i V'a. 


Tod  ' ITiy 


Want.,  til  join  you. 
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P^n%lAH  40»MNISTHATIVf  SUKlMA:^r 

AO  TITLF:  HOPRY  DATE  TESTFO:  2/01/73 

NUMBER  OF  RECRUITS  EVALUATING  AD:  84 

STANDAROI/ATION  ON  GROUP  USED:  20  AOS 

1.  £E£I21£IIDii_i;£-Aa_E£a£Q3ilJi!J££ 

BASED  ON  STANDARDIZATION  GROUP,  PREDICTED  AD  PERFORMANCE 
(PLAOE  INDEX)  IS  t 373.45  PER  COUPON  RESPONSE. 

» 0.00  PER  COUPON  RESPONSE  TO  $ 9DP.78  PER 

COUPON  RESPONSE  IS  THE  64 < CONFIDENCE  INTERVAL.  (IF  W6  COMPUTE 
64?  CONFIDENCE  INTERVALS  FOR  A LARGE  NJMPER  OE  ADS,  »<E  CAN 
EXPECT  THAT  AROdT  TWO  THIRDS  OE  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAL  AD  PERE  ORHANCE . I THESE  ESTIWAT'^S  ARE  BASED  ON 
AS^SUMPTION  THAT  THE  SANE  CONDITIONS  HOLD  FOR  AO  BEING 
PREDICTED  AS  FOR  S T ANDARD I Z AT  I ON  GROUP  OF  ADS. 


2 .  QiZ£aiiLL_Lil<iNa_U£_^2_2I_a££lUlIS 

the  FAVORABILITY  SCURF  FOR  THE  AD  WAS  19.02.  THIS  SCORE 
IS  AT  THc  5B  PERCENTILE  FOR  THE  S T ANU AR 0 1 7 A T I IN  GROUP.  THIS 
AO  WAS  RATED  MORE  FAVORABLY  THAN  58  PERCEfjT  OF  THE  ADS  IN  THE 
STANDARDIZATION  G.miJP.  (FAVORABILITY  SCORE  IS  CALCULATED  FROM 
THE  B ITEMS  LISTE'^  ‘‘FLOW.  I 

THIS  AD  IS  IN  THE  CATEGORY:  JOB  S , SX  I L L S , A I N I NG 

FOR  STANDARDIZATION  GROi/P,  THF  AVEKAC.t  FAVORABILITY  SCORE  FOR 
THIS  CATEGORY  SAS  T>.42  BASED  ON  12  ADS. 


3.  £RD£LAii_A2_£VAL0AUUlj._lI£Mi 

CUE  ST  ION 

3 WHAT  Df)  YOU  think.  OE  AD  AS  A WHOL^? 

26  HOW  DC)  ynu  LIRE  PICTURES  IN  AD? 

27  no  PICTIJRFS  AND  IFXT  GO  lOrDTHER? 

2P  HDW  DDES  AD  MAKE  ARMY  LOOK? 

29  «M.L  MEN  WANT  mori-  InFO  ABhijt  ARMY? 

31  HfU  CLEARIY  IS  AJ  WRITTEN? 

33  CG  YDI'  B‘  L I E VE  A ) .» 

34  ['■)  YOU  LIKE  "'\1N  I )EA  df  AD? 

NOTE  - AS  AN  FXA'-'PLE,  Orj  QUESTION  3 EmIS  A'?  WAS  RATED  HIGHER 
(MAN  Of  STANDA.;  IZ/M  I )N  GiMHI'’  AOS. 


J 


CLECLiiliLL 

54  SEE  NOTE 
^ S 
50 
5') 

7 V 
50 
1 3 
84 
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PKflSLAB  ACMIMSfPATlVF  SU'<'^A<<Y  FTP  HiHHY 


4.  E!iU£iL£_Lii_ELCaUlia_Li!ilMii_T«IS_An 

P6RSUNALITY  : 

RfSPONSIPLt  TPIISTING 

V IGORHUS 

REASONS  FOR  FNl  ISTMENT: 

1.  1 WANT  TO  !«FCn«F  MQRC  SFLF-RFLIANT  ANT  VATU»E 

2.  THERE  WILL  BE  GOUT  TRAINING  FOR  MF  IN  THE  AR’^Y 

3.  1 CAN  HE  CRO  n TO  BE  IN  ThF  Ap>^Y 

4.  I WILL  GET  TOE  J JB  I WANT 

5.  I PRONO  TO  SERVE  MY  COUNTRY 

fe.  I WANTFG  TO  JOIN  ORC,.  WHICH  TREAT  ME  AS  INOIVIOUAL 
7,  ARMY  MFP  rtILL  BE  A CHALLFNGF  TO  mp 

R.  I CAN  K"F‘'  IN  GOOD  PHYSICAL  CONDITION  IN  THF  ARMy 


S.  ik£Mi£iLATiiJl,_JF_Ai_LM£:Jii 

MAIN  THF‘‘F  fop  THIS  AD  SELFCTFO  HY  USARPC.  : 

CAN  PHOOS"'  JOB  OR  TRAINING  YOU  « ANT 

PERCENT  NOTINf,  THfS  THE  RF  IN  Tnr  AD  WAS  E 

PERCENT  SFLFCTING  To[S  Thtm^  a ^A  I N Th-mE  WAS  43  '* 

THE  THRFC  IDEAS  SilCC.TEO  '•OST  OfT^N  'V  R f C '<  J I F S AS  MAIN 
THEMES  WtRF: 


1.  selected  RY  .»  C H'Vr  f.MAN''F  AT  .Of  ) CARi^ES  IN  ARMY 


2.  SFLEFTED  by  wT  a;  C\J  ro'.,OSf  JOB  OR  Th^aIMNG  YTU  WANT 


3.  SflEftru  ilY  TR  S L‘ARN  USFr'JL  ^ R \ )F  O -i  S •<  H (.  IN  ARMY 
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The  Arny  can  take  your  hobby 
and  turn  it  into  a career. 

Tear  down  an  engine  or  snap  a picture  or  solder  some  wires  to  a 
speaker  to  rock  the  room. 

Maybe  you  call  it  a hobby  or  a knack  or  maybe  even  your  thing. 

And,  you  know,  the  Army  can  Lake  that  favorite  talent  of  yours  and 
turn  it  into  a rewarding,  lifetime  career. 

We  have  more  horsepower  than  the  Motor  City. 

We  have  electronic  equipment  so  new  that  it  ha^m't  even  bi.eji  named 
yet.  The  Army  needs  people  to  run  it  all  and  k>  ep  ii  running. 

We  can  train  you  to  he  an  expiTt.  Ivlial's  more,  wt- ' 1 1 guarantee  this 
training  in  writing  before  yc>u  enlist. 

Send  for  our  free  book.  I'c.e  thi.'  coupon  or  write; 

Aiiny  Opportunities,  Department  200A,  Hampton,  Vireinia  2336D. 

It's  full  of  things.  Maybe  yours  is  one  of  them. 


Your  future,  your  decision.  Choose  .\rmy. 
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PWOSLAH  AOMIN  ISTRATIVF  SUMMARY 

AO  TITLE:  JOB  YOU  LFAKN  DATE  TESTED:  2/07/73  ] 

NUMBER  OF  RECRUITS  EVALUATING  AO:  70  ] 

STANDARDIZATION  ON  GROUP  USED;  ?Q  ADS  | 

I 

I . £a£DimCN_flt_AQ_££RFUEMAN£I  ' 

BASED  ON  ST ANDARDIZAT ION  GROUP,  PREDICTED  AD  PERFORMANCE 
(PLADE  INDEX)  IS  $ 483.69  PER  COUPON  RESPONSE. 

$ 0.00  PER  COUPON  RESPONSE  TO  UllO.OO  PER 

COUPON  RESPONSE  IS  THE  644  CONFIDENCE  INTERVAL.  (IF  WE  COMPUTE 
641!  CONFIDENCE  INTERVALS  FOR  A LARGE  NUMBER  OF  ADS,  WE  CAN 

EXPECT  THAT  ABOUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN  / 

THE  actual  ad  PERFORMANCE.)  THESE  ESTIMATES  ARE  BASED  ON  * 

ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  FOR  AO  BEING  \ 

PREDICTED  AS  FOR  S T ANOARO I Z AT  I ON  GROUP  OF  ADS.  1 


2 . QiZiaALL-LlH i^G-JF  F£R  uili 

THE  FAVORABILITY  SCORE  FOR  THE  AD  WAS  20. 3D.  THIS  SCORE 
IS  AT  THE  BB  PERCENTILE  E3R  THE  S T A NDAR D I / A T 1 ON  GROUP.  THIS 
AD  WAS  RATED  more  EAVOPABIY  THAN  BB  PERCENT  OF  THE  ADS  IN  THE 

standardization  grour.  ( t- avorab I l I t y SCORE  IS  calculated  from 

THE  B ITEMS  LISTRD  BTLOW.) 

THIS  AD  IS  IN  THE  C.ATFGIRY:  J'*’ S , SS  I L L S , TR  I N I NG 

FOR  standardization  GROHR,  THE  AVFRAGt  FAVORABILITY  SCURF  FOR 
THIS  CATrGORY  WAS  19.4?  BASED  ON  I?  ADS. 


3.  PaCGLZii2_'^D_£'i3LUATli2:^_IT£MS 
OUE  ST  ION 


!!iaaaiR 

ELEGLCiliLii 

3 

«HAI  DC  YOU  THINK  OF  AC)  AS  A wHOLF? 

9 S SEE 

NOTE 

?6 

HOw  Du  YOU  LIKE  PICTURES  IN  AD? 

H6 

21 

DO  PICTURES  ANO  IF  XT  GO  TOGLTHiR? 

4? 

2P 

HDrt  0'’FS  AO  makf  army  LDOK? 

B ? 

?9 

.vILl  mfnj  MURf  INFO  ABiuiT  ARMY? 

3 3 

M 

H W r.l  ' ARLY  IS  AD  WRITTEN? 

R4 

33 

Of  YOU  BELIEVf  AO? 

4? 

34 

Cl  YOU  LIKE  MAIN  I )EA  OF  AO? 

7 3 

NOTE  - 

AS  AN  XAMPLr,  JN  OUfSTI'lN  3 THIS  AD 
U)AN  90  C 0)  STAN  )AR  IZAI  lUN  G-'CUP  A /S 

WAS  RATED  HI 

GHF  R 

I 


1 


f 


A 
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PROSLAR  AnyiNIST»^ATl\/r  Ff’R  JOf}  Yr'il  LF-ARN  ! 

i 

j 

EaULlL£_CL_SIiiliiIS_Ll!iltiii_TiJi5_AD 
PFRSONALITY  : 

ASCFNDANT  RESPONSIHLF 

SOCIARLF  VlGMRnUS 

REASONS  Ff^R  PNIL  IST'^FNT: 

1.  I WILL  r.FT  ASSIGNFO  TO  WHFRF  I WANT  TO  GO 
?.  I WILL  hAVF  CHANCF  AT  GODO  CARFFR  IN  ARMY 
3.  I CAN  JOIN  A TOUGH  UNIT  A^'O  RF  RHFRF  Tt^F.  ACTION  IS 


MAIN  THFME  FOP  THIS  M)  SEl.FCTFu  GY  USAREC: 

LEAKN  USEt-UL  TRAOE  OR  SKILL  IN  AR'‘Y 

PERCENT  NOTING  THIS  THE -IE  IN  The  AO  WAS  00 

PERCENT  SELECT  IN(i  THIS  THE'^F  AS  A -IAIN  THEME  wAS  AT  I 

THE  THREE  IDEAS  S'^LECTEO  must  OFTEN  rtY  RECRUITS  AS  MAIN 
themes  wERF: 


1.  SFLECTEO  HY  AT  X LFARN  t'SEEUL  lEAOE  UR  SKILL  IN  ARMY 


?.  SFLECTFO  RY  AO  « army  has  G IUD  ^RI^'|',F  MENfFITS 


3.  SFLFCTEO  RY  to  a HAVF  CHAN(‘'  AT  GOU:)  CARFFR  IN  ARMY 


A. 
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The  job  you  learn 
in  the  Army  is  yours 
to  keep. 

The  jobs  a lot  of  young  men  and  women  learn  in 
today's  Army  can  become  careers  in  the  Army.  Or  in 
civilian  life.  Jobs  they  never  knew  we  had,  or  knew  they'd 
be  good  at. 


We'v'e  got  over  200  job-training  courses.  Tauglit  by 
excellent  Instructors,  in  good  schools,  with  the  finest  equip- 
ment around.  Jobs  that  could  co.st  you  a lot  of  money  to  learn 
in  civilian  life. 


Today's  Army  pav.s  while  you  learn.  Starting  at  $288  a 
month,  with  promotions  and  raises  as  you  mo\’o  up  in  your 
job.  Along  with  free  meals,  housing,  clothinc,  medical  and 
dental  care.  .\nd  30  days  paid  vnc.iCion  eaci;  year. 

And  there's  a lot  more  you  c.ir.  get  that  few  other  jobs 
give  you.  A chance  to  travel.  To  live  and  work  in  places 
tourists  only  visit.  l ike  Europe,  Hawaii,  Panama,  .\!  iska. 

If  vou'd  like  to  le.arn  a job  chat's  as  valuable  t,'  you  As 
it  is  to  the  Armv,  send  us  the  coupon.  t'r  se-.  your  nearest  '• 
■\r::iv  ki'present  at  i ve  . 

Today's  Army 
wants  to  join  you. 


1A6 


PRHSLAH  AI)MI  MSTKAT  IVF;  SiJ^”'*A‘<Y 

AD  TITLE:  LEARN  TO  DRIVE  DATE.  TFSTFO:  2/?l/73 

NUMBER  ClF  RECRUITS  EVALUATING  AD:  72 

STANDARDIZATION  ON  GROUP  USED:  2D  ADS 

I . £ELDiCIlQ^i_UF  _^D_Pt2£QSM 

RASED  ON  ST ANDARDIZAT ION  GROUP,  PRFOICTFD  AD  PERFORMANCE 
IPLADE  INPFXI  IS  I 713.96  PfcR  COUPON  RESPONSE. 

$ 87. 6S  PER  COUPON  RESPONSE  TO  M3AO.'’7  PER 

CntJPON  RESPONSF  IS  THE  CONFIDENCE  INTERVAl  . (IF  WE  COMPUTE 

6Ai:  confidence  intervals  for  a large  NU'-it^ER  Ot-  AOS,  WE  CAN 
EXPECT  that  about  Two  thirds  of  such  intervals  WILL  CONTAIN 
THE  ACTUAL  AO  PERFORMANCE.)  THESE  ESMMATFS  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  EUR  AO  3EING 
PREDICTED  AS  FOR  5 T A ND ARD I Z A T I ON  GROUP  OE  ADS. 


2 . 0VF-RjaLL_Ll!<lNa.nF_^Q_^i_£££py_I_  Xi 

the  EAVORAHILITY  score  FOR  THE  AD  WAS  19.07.  THIS  SCORE 
IS  AT  THE  FR  percentile  FOR  THE  S T A NO \R D I / \ T I ON  GROUP.  THIS 
AD  WAS  RATED  MORE  FAVORABLY  THAN  5B  pfRCEimT  OF  THE  ADS  IN  THE 
STANDARDIZATION  ..RO0(),  ( r AVOR  A B I L I T Y SCO«t  IS  CALCULATED  ERO^ 
THE  R ITEMS  I tSTf  0 BFLOW.  I 

THIS  AD  IS  IN  the  CATFGURY:  J0»S , S K I L L S , TR A I N I NG 

FOR  STANDAROIZAT  rPj  GROUP,  T^^E  AVERA(;E  FAVORARILITY  SCORE  FOR 
THIS  CATEGORY  ^AS  19. -^2  BASED  ON  ADS. 


T.  £liUiLiiiJ_AD_£V.ALOAl.lF)U_iI£Mli 

DUE  ST  ION 


y2£ijiNy 

CLECLtiliLL 

3 

V.M,'  r DO  Y'MJ 

TH  I N<  OT  A ) AS  A .^HOL  E ? 

2 7 SEE 

NOTE 

26 

Hf.w  n YI’U 

(.  I < F p I r,  r 1 1 P F S IN  A 0 7 

SO 

27 

DO  PICTil'-^FS 

AN)  I^^XT  i',()  I 'i';r  THFF  ? 

92 

28 

DOW  DDLS  AO 

v.\KL  A*JMY  LOriK? 

)8 

29 

r.  I L L ■•'rN  WANT  INfC  AHUUT 

2't 

31 

)■*[  j»v  C I t.  R I Y 

IS  A I)  W«  I TTf  N7 

82 

1 3 

o('  Yi'.u  Of  L I 

VE  AO? 

F6 

3 A 

DO  YOU  IIK> 

■IAIN  I Of  A Of  ^ D? 

SA 

N 1 I E - 

AS  A^l  ExAMt>|  f 

, ON  DUE  ST  I ON  ) I ‘US  *.D 

. ’ S R A T f D HI 

GHt  R 

T 

‘ n 2 7 A nr 

SI  A iDAR  I 7AI  li'N  w ‘ ’ 1 •’  A )S 

• 
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PROSLAB  ACMIM  STR  AT  1 VE  SU'^'^ARY  FOR  LEARN  TO  DRIVE 


^ . !lEDEiLL_CL_«£!:.aum_kLli^ii-l  H1S_  A 2 

EDUCATION  COMPLETED  : HIGH  SCHOOL  OR  LTSS 

PERSONALITY  : 

N(?N-IN0UI  SIT  IVE 

REASONS  ECR  E \L  I S T ''c  t : 

1.  1 WILL  BE  ASSIGNED  TO  THE  UNIT  I WANT 

2.  there  WILL  BE  GOOD  TRAINING  FOR  ME  IN  THE  ARMY 


i2I2Il£i2AIi2N_QF_A2_IHi.Hr;2 

MAIN  THFhf  for  this  AD  SELECTED  BY  USARGC: 

CAN^  CHOOSE  JC!B  UR  TRAINING  YOU  WANT 

percent  Noting  this  thfmc  in  the  ao  was  or  v. 

PERCENT  SELECTINC,  THIS  THEME  AS  A MM  N THE'-'E  wAS  IB  f, 

THE  THRCc  iufaS  si  I'^CTEO  MOST  OFTEN  BY  PFC<<-ITS  AS  MAIN 
themes  WERE: 


1. 

SELFCTED 

BY 

(SO 

X L>=ARN  USfEi/L 

TRADE  OK  SKILL  IN  ARMY 

?. 

SELECTED 

u Y 

T5 

!!  WILL  GET  GOOD 

TRAI MING 

SEL  ECTED 

i>Y 

?o 

X Ai(*'Y  HAS  G'-UD 

TRIN'U  BfNFElTS 

d 
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Learn  to  drive. 

In  today's  Army,  you  can  learn  to  handle  anything 
on  wheels  or  treads.  Right  out  of  high  school.  No 
experience  necessary. 

Tractors.  Graders.  Semi's  and  dozers.  Everything 
from  jeeps  to  cranes. 

Just  tell  us  what  you'd  like  to  drive.  And  if  you 
qualify,  we'll  guarantee  your  choice  of  training,  in  vrrlting, 
before  you  enlist. 

The  kind  of  professional  training  you'll  receive 
free  in  the  Army  would  cost  you  hundreds  of  dollars 
elsewhere.  And  the  job  you  learn  in  the  Army  Is  yours  to 
keep.  No  matter  what  career  you  choose. 

Today's  Army  pays  while  you  learn.  Starting  at 
$288  a month,  with  promotions  and  raises  as  you  move 
up  to  your  job.  Along  with  free  meals,  free  housing,  free 
clothing,  free  medical  and  der.tal  care.  And  30  days  paid 
vacation  each  year. 

Ask  around.  You'll  find  that  lots  of  equipment 
operators  learned  to  drive  in  the  Army.  If  you'd  like  to 
join  them,  send  the  coupon.  Or  see  your  nearest 
Array  Representative. 

Today's  AtTny 
wants  to  join  you. 


r 


1 
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proslah  aomimstrat I vf  suMMA(<r 

AD  TITLE:  YOU  CANNOT  GET  OATF  TFSTfO:  2/21/73 

number  of  recruits  evaluating  AO:  71 

STANDARDIZATION  ON  GROUP  USED:  29  ADS 

1.  £fi£IiItTiQ^i_nF_/i!i_P£iFnRMAtiCL 

BASFO  ON  STANDARDIZATION  GROUPt  PREDICTED  AO  PERFORMANCE 
(PLAOE  INOFXl  IS  t 2DO.DD  PER  COUPON  RESPONSE. 


I 


$ 0.00  PFR  COiJPON  RESPONSE  TO  t R26.31  PER 

COUPON  RESPONSE  IS  TOE  i:  CONFIDENCE  INIERVAI.  (IF  WE  COMPUTE 
64f  CONFlOcNCE  INTERVALS  FOR  A LARGF  NUMBER  OF  ADS,  WE  CAN 
EXPECT  THAT  ABOUT  IwO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAL  AO  PFRF OkM ANCt . ) THESE  ESTIMATES  ARE  BASFO  ON 
ASSUMPTION  THAT  THF  SAME  CONOITIONS  HOLO  FOR  AO  BEING 
PREDICTED  AS  FOR  S TANUARO I Z A T I ON  GROUP  OF  AOS. 


2 . :i^LP 'kLL-LiIElNi_2P_Aa-tiI-S.LLdJUiIi 

THE  FAVORARILITY  SCORE  FOR  THE  AD  WAS  ID. DO.  THIS  SCORE 
IS  AT  THE  B6  PFRCbNTILF  FOR  THE  S T AND  A R 'M  A T I IN  GROUP.  THIS 
AO  WAS  RATED  •^ORE  FAVORABLY  THAN  flS  PFRCENT  or  THE  AOS  IN  THE 
STANDARDIZATION  GROUP.  I F A V JR  A B I L I T Y SClIO>^  IS  CALCUlATfO  frOh 
THF  8 ITEMS  LISTED  BFLOW.l 

THIS  AD  IS  IN  THE  CATEGORY:  JOBS , SK I L L S , TR A 1 N I NG 

FDR  STANDAPOIZATIGN  GRUUP,  THF  average  favor A ‘ IL  I ty  score  eqr 
this  category  was  10.^?  based  on  1 AOS. 


3.  £»QiLAli_A2_LyALUATJ.U:i_II£:fii 


79  SEE  NOTE 
'♦  h 
82 
s 

SB 
7(S 
SB 
9 2 


QUEST  ION 

^I'JMdLE  HCRDiliy  iliii 

3 WHAT  DO  YOU  T'UNK  OF  Al)  AS  A « HOE  F ? 

26  HOW  DO  YOU  LKF  PICTURES  IN  AU? 

27  on  Pirri/Rcs  and  text  go  lor.*  iher? 

28  HOW  DOES  AD  SAKE  ARMY  LOOK? 

29  will  MEN  WANT  mode  j-jpo  ABOUT  AR-^Y? 

U HOW  CLFARLY  is  ad  WRITTEN? 

33  no  YOU  i<ri.  I<^VF  ad? 

Tk  DO  YOU  I T<F  MAIN  IJFA  OF  AM? 


note 


AS  ^^l  EXASPLF.  UN  QlirSTIUN  3 THIS  AD  «AS  R A I E i)  HIGHER 
THAN  ?D  K ’’E  ST  A NDAR  1 ZA  E I "'N  (,Rf’UP  ADS. 
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PHOSLAB  ADMINISTRATIVE  SUMMARY  FOR  YOU  CANNOT  GET 


EfiDEIL£_UL_B££lB.yiIi_Ll!<lNfi_Tiil^/\Q 

AGE  : OLDER 

PERSONALITY  : 

RESPONSIBLE 

REASONS  EOR  ENLISTMENT: 

1.  I WILL  GET  THE  JOB  I WANT 

2.  THERE  WILL  BE  GOOD  TRAINING  FOR  ME  IN  THE  ARMY 

3.  I CAN  ENLIST  NOW  AND  GO  ON  ACTIVE  DUTY  LATER 

4.  I WANT  TO  BECOME  MORE  SELF-RELIANT  AND  MATURE 

5.  I CAN  LEARN  A USEFUL  TRADE  OR  SKILL 

6.  ARMY  LIEF  WILL  BE  A CHALLENGE  TO  ME 


5.  iQ£NliPI£AIlLLti_UF_A2_lykML£ 

MAIN  THEME  EOR  THIS  AD  SELECTED  BY  USAREC: 

LEARN  USEFUL  TRADE  OR  SKILL  IN  ARMY 

PERCENT  NOTING  THIS  ThEmE  IN  THE  AD  WAS  93  t 
PERCENT  SELECTING  THIS  THEME  AS  A I N THEMt-  WAS  SI  t 

THE  three  IDEAS  SELECTED  EiljT  OETEN  BY  RECRUITS  AS  MAIN 
THEMES  WERE: 

1.  SELECTED  BY  M S I E AR N USEFUL  TMADF  OR  SKllL  IN  ARMY 

2.  S.-LECTFD  by  AA  i;  army  has  good  FRINuF  BENEFITS 

3.  SELFCTED  RY  ^7  r CAN  E'lMIIN'/f  ED'KATI.'N  AFTER  SERVICE 
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You  can't  get  a good 
jbb  without  experience. 
We'll  give  you  both. 


There  are  plenty  of  jobs  in  the  want  ads.  I'nfortu- 
nately,  almost  all  the  good  ones  ask  for  experienced  help. 

So  you  ask  yourself,  how  can  I get  experience  if 
no  one  will  ever  hire  me?  One  answer  lies  in  today's  Army. 

We'll  tiire  you  at  $288  a month  to  start.  No  experi- 
ence necessary.  We'll  give  you  free  meals,  free  medical 
and  dental  care,  and  30  days  paid  vacation  a year. 

And  we'll  give  you  all  tlie  training  and  experience 
you'll  need  in  almost  any  job  you  want.  .A  job  you  can 
make  a career  of.  In  the  .Army,  or  out  of  it. 

If  you're  qualified  you  can  pick  that  job  training, 
too.  From  over  200  courses  offered  before  you  join. 

.And  after  your  cnl  i.stment  ' s up  vou  can  .still  receive 
up  to  3b  months  financial  assistance  .it  the  college  of 
your  choice. 

Today's  Army 
wants  to  join  you. 


L 


1.  EEtDl£I12Cl-LIL_^Q_££i!:L!a:aA^C£ 


BASED  CN  ST  AMOA^OIZATION  CRDIIP,  PREDICTED  AD  PERFORMANCE 
(PLAOE  INDEX)  IS  i S65.23  PER  COUPON  RESPONSE. 

$ 0.00  PER  COUPON  RESPONSE  TO  H191.59  PER 

COUPON  RESPONSE  IS  THE  6'V-g  CONEIOENCE  INTERVAL.  (IE  WE  COMPUTE 
CONEIOENCE  INTERVALS  EOK  A LARGE  NO'^BEk  OE  AOS,  WE  CAN 
EXPECT  that  ABOUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAL  AD  PERFORMANCE.)  THESE  ESTIMATES  ARE  BASED  ON 
assumption  THAT  THE  SAME  CONDITIONS  HOLD  FOR  AD  BEING 
PREDICTED  AS  FOR  S T A ND A RD I Z AT  I ON  GROUP  OF  AOS. 


? . QIZ£RALL_LL!<  i:ia_a£_Ai2_tJi:_R£CilJllS 

IHE  FAVOPABiLlTy  SCORE  TOR  THE  AD  WAS  70.03.  THIS  SCORE 
IS  AT  THE  OB  PFoCENTiu:  FOR  THE  STANDARDIZATION  GROUP.  THIS 
AD  WAS  RATED  MPRF  FAVORABLY  THAN  OB  PERCENT  OF  THE  ADS  IN  THE 
standardization  ',Ri)OP.  (E  AVORAPIL  ITY  SCORE  IS  CAt.CULATED  FROM 
THR  B ITEMS  LISTED  BELDw.) 

THIS  AD  IS  IN  the:  CATEGORY:  JOBS  , SK  ILL  S , TR  A I N I NG 

FOR  standardization  GROUP,  THE  AVERAGE  FAVORABILITY  SCORE  FOR 
THIS  CATFl.ORY  WAS  10.  A?  HAS^^D  ON  1?  ADS. 


QUEST  ION 

^jmp£h  LlLRLL^iliLL 

0 wHAT  L)0  YOU  Think  )E  ad  as  a WHOLf?  BB  SEE  NOTE 

2F)  HOW  DO  YOU  LIKE  PICTORES  IN  Ai)?  0^. 

77  fH)  PICTURES  AND  T f:  X T GO  TOCDTHFR?  70 

7B  H''w  DOFS  AD  MAKI  AR^y  LOOK?  OO 

20  wILl  ME  -I  WANT  MORF  IN'CC  AbOOT  ARMY?  OB 

31  (I'^w  cif.aply  is  Ai)  written?  OA 

3T  DO  YOU  R^llt-Vt.  AD?  B(s 

3A  DO  Y('0  ( I K F MA  [ \i  I )f  jr  AD  ^ 0 2 

- AS  AN  ‘XAhplE,  on  JOfSMON  A IHIS  AD  w A S RATED  HlE.MtR 
TEDAN  r.  nr  STAND  AR  I ZA  r HiN  O.R'IDP  • )S  . 


note 
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PR0SLAI3  ACMINISTRATI  VF  SUM'AAWY  FPe  LfTS  OF  PF'iPLF 


EliU£iL£_aE_a£L'iUilS_Li!ilN'i_iH15_Al^ 

AGF  ; OLDER 

RACE;  NON-WHITE 

PERSONALITY  : 

RESPONSniLC  VIGOROUS 

REASONS  FOR  INLISTMENT: 

1.  1 WILL  HAVE  CHANCE  AT  GOOD  CAREER  IN  ARHY 

?.  THERE  Will.  GJ.IO  training  FOR  ME  IN  THE  ARMY 

3.  I WANT  TO  REC)Ht  MORE  SELF-RELIANT  AND  MATURE 

4.  I WILL  GET  JOP  I WANT 

5.  I A"  PROUD  10  SERVE  MY  COUNTRY 
f>.  THE  PFNEFITS  ARE  GOOD 

7.  I ('AN  r>E  PR.'IU  ) TO  OF  IN  THE  ARMY 

H.  THERE  WIIL  HE  HARO  S IMPORTANT  WDRK  FOR  ME  TO  DO 


ia£NIlLiLAiiL:ii_uF_/\o_XHt.ML£ 

MAIN  THEME  FOR  THIS  AO  SELECTEO  KY  USARFC: 

learn  USEFUl  TRAUE  '1R  SKlll  IN  AR^'Y 

PERFENT  NOTING  THIS  THGAF  IN  The  a I «AS  I)J 

percent  SELECTINl.  this  theme  as  a theme  WAS  76  t 

THE  THPEF  ideas  SLLECIF)  ^IST  HfiT'.g  REPP  JITS  AS  MAIN 

T H Mf  S WERE  : 


1.  selected  by  76  LEA-'N  i)SEFUL  TPAOE  1R  S K 1 1.  L IN  APMy 


7.  SiLEfT*  ’ 3Y  (H  jt;  MAS  ivOOO  'R!N;F  PfNtFlTS 


SElECTti)  BY  Ph  ^ can  rHi);)S>-  JOG  PR  TRAININ',  YOi)  ^ANI 
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Lots  of  people  have 
jobs  we  taugtit  thetii. 

Think  of  today's  Army  as  the  world's  largest  technical 
school  and  you'll  realize  why  we  have  so  many  successful 
alumni . 

You  sec,  there  are  over  300  professional  occupations 
in  today's  Army  that  aren't  too  unlike  corresponding  civilian 
jobs.  So  when  you  learn  a job  with  us  you  have  a skill  when 
you  get  out . 

Y'ou  get  to  pick  that  skill,  too,  before  you  enlist.  And  if 
you're  qualified,  you'll  get  the  training  to  perform  it  like 
a professional. 

Wliich  means  Intensive,  in-deptli,  on-the-job  training 
along  with  classroom  instruction. 

While  you  learn  you  get  paid.  Starting  at  $288  a month. 

And  with  30  days  paid  vacation  a year,  free  meals,  free 
housing,  free  clothing,  and  free  medical  and  dent  il  care, 
your  take-liome  pay  goes  a long  wav. 

Send  the  coupon  or  see  voiir  Armv  Ri'present  at  i vo 
about  job-training  opportunities  in  t(Hily'^;  Armv.  Vi'ti'il  pick 
up  skills  that  will  benefit  us  now, 
and  yourself  later.  Today’s  Army 

wants  to  join  you. 


PPnSLAO  ADMINISTRATIVF  SIJM'^ARY 


AD  TITLE:  INTERVIEW  DATE  TESTED:  2/?8/73 

NUMBER  OF  RECRUITS  EVALUATING  AD:  8A 

STANUAROIZATIDN  ON  GROUP  USED:  29  ADS 

1 . £E£Dl£IlQtI_a£_A3_e£ELQSyMC£ 

BASED  DM  STA’  DARJIZ AT  ION  GROUP,  PREDICTED  AD  PERFORMANCE 
(PLADE  DEX)  IS  » 5S5.99  PER  COUPON  RESPONSE. 

t 0.00  PEP-  rnjPON  response  to  $1212.30  per 

COUPON  RESPONSE  IS  THE  64?  CONFIDENCE  INTERVAL.  (IF  wE  COMPUTE 
64?  CONFIDENCE  INTrRVAl.S  FOR  A LARGE  NUMBER  he  aDS,  WE  CAN 
EXPECT  THAT  ABOUT  IWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAL  AD  PERFORMANCE.)  THFSF  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAMF  CONDITIONS  HOLD  FOR  AD  BEING 
PREOICTEO  AS  FIR  STANDARDIZATION  GROUP  OF  AOS. 


2 . QV££ALL_LIKiMi-Q£_A  J_PT:_!iLLaum 

THE  FAVnPARILlTY  SCORE  FOR  THE  AD  WAS  18.70.  THIS  SCORE 
IS  AT  THE  50  PFRCENTILE  FOR  THE  ST  A MDA R D I Z AT  1 ON  GROUP.  THIS 
AD  WAS  RATED  MORE  FAVORABLY  THAN  SO  PERCrNT  OF  THE  AUS  IN  THE 

standardization  r.RUjp.  (f  avor  abil  it  y score  is  calculated  from 

THE  8 I TFMS  LISTED  BELOW. I 

THIS  AD  IS  I^.  the  category:  JOB  S , S<  I L L S , T R A I N I NG 

FOR  standardization  GROUP,  THE  AVFRAr,E  FAVORABILlTy  SCORE  FOR 
THIS  CATEGORY  WAS  1T.4,Z  BASED  ON  12  ADS. 


3.  £&ESLAS_iiiJ_£YALUAIiU:i_lI£Mi 


OUFST ION 


£££C££1I1L£ 


3 

26 

27 

28 
29 

n 

3 ^ 
34 


WHAT  no  YOU  Think  of  ad  as  a whole?  I8  Sff  note 

HOW  DO  YOU  LIKE  PICTURES  IN  AO?  SQ 
on  PICTURES  and  TFXT  go  together?  46 
HOW  DOFS  AD  make  ARMY  LOOK?  34 
WILL  MfN  WANT  MllR'^  INEC  ABr)iil  ARMY?  42 
HOW  Cl  earl  Y I S AD  WR  1 TT  f-N?  62 
in  YJO  believe  ad?  79 
DO  YOU  LIKC  MftlN  niFA  (IF  AO?  4? 


NOTF  - AS  an  (EXAMPLE,  UN  OUESTIPN  A THIS  AD  WAS  RATED  HIGHER 
THAN  J8  f,  in-  STANDAWIZAII  IN  C.t-'.iDP  ADS. 
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PROSLAB  ADMINISTRATIVE  SUMMARY  FOR  INTERVIEW 


ERQ£lL£_CL_H£ClLllIS_LllSiNQ_THiS_AU 

AGE  : OLDER 

PERSONALITY  : 

REASONS  FOR  ENLISTMENT: 

1,  1 WILL  have  CMANO.E  at  GOOD  CAREER  IN  ARMY 

2.  thf  army  will  help  with  my  eouc.  aftpr  discharge 


MAIN  THEME  FOR  THIS  AO  SCLFCTFJ  «Y  US AR FC : 

HAvt  chance  at  Gonn  career  in  army 

PERCENT  NOTING  THIS  THEME  IN  THE  AU  WAS  tJ  K 
PERCENT  SELECTING  THIS  THEME  AS  A MAIN  THEME  WAS  19  % 

THE  THREE  IDEAS  SELECTED  MIST  OF^EN  HY  RECRUITS  AS  MAIN 
THEMES  WERE: 


1. 

SELECTED 

BY 

A ^ 

l E ARN 

USE*^UL  Trade  or  skill 

IN  ARMY 

?. 

SELECTED 

BY 

?\ 

WILL 

GET  GOOD 

training 

3. 

SELFCTr  o 

BY 

19 

t 

HAVE 

chance  AT 

GOOD  CARIT.R 

IN  ARMY 
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Have  you  had  a | 

job  interview  lately  whore  j 

you  really  felt  needed? 

The  answer  is  always  the  same.  "We'll  call  you  if  some- 
thing comes  up." 

! 

Let's  face  it.  You  can't  get  a good  job  without  e.xpe- 
ricnce.  And  how  much  experience  can  you  have  fresh  out  of 
high  school ? 

We'll  give  you  that  experience.  In  a skill  you  pick  at 
your  interview.  With  today's  Array. 

1 

We've  got  over  200  demanding  j ob-t  ra  i n i nc,  course.s.  ' 

Construction,  transportation,  computers,  you  name  it.  If  vou're  | 

qualified  you'll  get  it.  Guaranteed. 

I 

I 

And  you'll  get  paid  for  it  starting  at  -S2S8  a montli.  T'us  1 

free  meals,  free  medical  and  dental  care,  and.  10  davs  paid 
vacation  a vear. 

j 

Most  importantly,  the  skill  you  Ic.^rn  in  the  .\rmv  is  ; 

yours  to  keep.  So  even  it  veu  don't  make  tlu'  .\rmv  a career,  ^ 

you  wt>n ' t get  the  cold  shouldei"  wlu'u  veu  get  o\it  . 

••\nd  .after  your  enlistment's  up  '’,,n  ran  still  receive 
up  to  36  months  financial  ;i.ss  i stance,  i'  tin- 
college  of  your  choici.'. 

Toddv's  Army 
WrintL  to  join  yr.u. 
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PROSLAH  AD'llMISTR^TIve  SUMMARY 

A3  TITLE:  AFTER  SCHOnt  (THEY)  DATE  TESTED:  3/07/73 

NU»(nER  OF  RECRUITS  EVALUATING  AO:  42 

STANOARDIZATION  ON  GROUP  USED:  29  ADS 

1.  EE£Cli:ilQM_n£_/\U_fl£iiEQRilAiJC£ 

RASED  ON  STANDARDIZATION  GROUP,  PREDICTED  AD  PERFORMANCE 
(PLAOE  INDEX)  IS  t 288.17  PER  COUPON  RESPONSE. 

I 0.00  PER  COUPON  RESPONSE  TO  $ 914. 48  PER 
COUPON  RESPONSE  IS  THE  M t.  CONFinENCE  INTERVAL.  (IF  WE  COMPUTE 
CONEIDENCf  INTERVALS  FOR  A LARGE  NUMBER  OF  ADS,  WE  CAN 
EXPECT  THAT  ADOUI  TWT  THIRDS  OF  SUCH  INTERVALS  WILI  CONTAIN 
THE  ACTUAL  AD  P F F OR  M ANC  E . ) THESE  ESIIMATFS  ARE  i3AStD  ON 
ASSUMPTION  THAT  THE  SAMF  C.OMniriONS  HOLD  FOR  AD  BEING 
PREDICTED  AS  FOR  S T A NO ARD 1 Z A T I ON  GROUP  OF  ADS. 


2 . QV£R  ALL_Li!EIUa_!J£_A  Q_2T1_R  LCR  Uil£ 

THE  FAVDRA.B  IL  I TY  SCORE  thE  AD  «AS  14. OJ.  THIS  SCORE 

IS  AT  THE  58  PERCENTILE  FOR  THE  STANDARDISATION  GROUP.  THIS 
AD  WAS  RATFD  ^OWF  FAVORABLY  THAN  58  RERC.fnT  OF  THE  AOS  IN  THE 
STANDARDIZATION  GROUP.  ( F AVOR  A8  I L I T Y SCORE  IS  CALCULATED  FRO*^ 
THF  8 ITEMS  LISTFD  BELOW.) 

THIS  AD  IS  IN  THE  CATEGORY:  J Irt S , SK I L L S , TR A I N 1 NG 

FOR  STANDARDIZATI'^N  GROUP,  THE  AVERAGE  EAV0RA8ILITY  SCORE  FOR 
this  category  was  19.42  BASED  ON  1.’  ADS. 


3.  PE2£LA8_^j_£YALJAIlC!i_II£:i£ 

QUESTION 

!JU!ia£R  iiURDllja  E£i££^IiL£ 


3 

WHAT  on  Y )U  THINK  OF  AD  AS  A WHOLE? 

7b  SEE  NOTE 

?b 

HC'W  DO  YOU  LIKF  PICTOors  IN  AD? 

8 

27 

no  PIC  TURFS  AND  TFXT  GO  lOCr  THER  ? 

1 1 

28 

HOW  DOES  AD  make  ARMy  LOOK? 

50 

29 

WILL  mfn  want  miikt  I^iFn  about  army? 

4 2 

3 1 

HOW  Cl  f AR  L Y IS  AD  WHITTEN? 

8 4 

- 

33 

DO  YOU  BFL IEvE  ad? 

73 

. 

3A 

DO  YOU  LIKE  M*,  r )EA  O)  AD? 

5 8 

- 

NOTE 

- AS  AN  FXA.MPir,  ON  DUfSTION  3 THIS  AD  WAS 
THAN  7<S  ■/  df  ST  a NDAR  1 Z at  1 f)N  GpOUP  ADS. 

RATED  HIGHER 

I 
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PRUSLAR  ACMlNISrRATIVF  SUMM^RY  Ff’R  AFTER  SEMOiU  {THEVl 


EfcLQElL£_flL_HiL51’jm_Lilitli_THIS_An 

AGF  : OLOER 

FAMILY  INCOME  : LOW  INCOME 

PERSONALITY  : 

RESPONSt  RLE 

REASONS  FOP  ENLISTMENT: 

1.  I AM  PRPun  TO  SERVE  MY  COUNTRY 

2.  THERE  WILI.  RE  GOOD  TRAINING  FOR  ME  IN  THE  ARMY 

3.  I CAN  BE  PROiJO  TO  BE  IN  THE  ARMy 

I WANIEO  T)  JOIN  ORO.  W 0 I C M TREAT  ME  AS  INDIVIDUAL 

5.  I CAN  learn  a useful  TRADE  OR  SKILL 

6.  THE  A»My  WILL  HrLP  WITH  My  EOUC.  AFTER  DISCHARGE 

7.  I CAN  Cr’NTINOE  My  F’liirATIUN  K H I L " ON  .)UTY 
H.  I CAN  enlist  ^ITH  a FRlEfjO 


lL’£:^lIEi£Aii^N_QE_A:;_THtME^ 

MAIN  THEMF  FCR  TltlS  AD  SLLFCTED  BY  USAi-  EC: 

HAVE  chance  at  good  CARLEk  in  «RMy 

percent  noting  this  THE-P  in  the  Al)  vVAS  ;; 

percent  selecting  this  THLMF  as  a main  TH>^mf  „ as  29  t 

THE  THREF  ideas  M.TST  OFTFN  Y RECRUITS  AS  MAIN 

THEMES  kerf: 


1.  SELECTED  BY  ST  t L--ARN  USEFUL  iPAOE  OR  ".KILL  IN  ARMY 


2.  selected  by  B1  < \RMY  HAS  f,  lOD  f 'lVGE  >E\FF1TS 


R.  SELFCTlO  by  : H'.V^  chance  AT  G'U'D  CARF''R  IN  ARMY 


C 

t 

I 
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What  are  they 
doing  after  school? 

Some  of  your  students  will 
be  going  to  college.  Others 
to  jobs. 

For  those  who  haven't 
made  any  plans  there's  a job 
with  today's  Army. 

A job  that  will  start  them 
at  $288  a month.  Plus  free 
meals,  housing,  medical  and 
dental  care.  And  30  days  paid 
vacation  a year.  Every  year.  And  many  other  binefits. 

A job  where  they  can  learn  a .skill.  Ke  !j  r.  i over  200 
job-training  courses.  Taught  by  excellent  instructors,  in 
good  schools,  with  the  finest  eciuipriin'  .irmind. 

A ;ob  that  can  be  a career  in  the  .'rmy.  Or  in  civilian  life. 

A job  that  gives  them  a chants,  te  travel.  .\  ehanei'  to 
make  new  friends.  Meet  people.  (.'row. 

And  with  our  Delayed  Entry  Option,  thev  can  i gn  up 
today  for  the  job  training  they  want  and  report  witlnn  the 
next  six  months,  depending  lUi  the  ccnrse  thev  eho. 

Wou'dn'f  they  enjoy  t ht' i r sur’mei  rieic  it  1 luv  knew 
vtu  re  ti;e  ''d  j)i.  in  the  f.ill. 

Send  for  ■ ur  booklet  on  ]i'!>-t  r.i  i n i ng  and  pr.n’iot  i.ni 
('ppo  r t iin  i t i es  lot  vniir  ?-ludent-,.  lot  lill  .'i;‘  f > ■ 'up.'n  or 

waile:  \r”’v  i 'pp,,t  t iin  i t i ec  . 'apt.  ,'Oi’  , 

h.i.i-e I . , '.'a . get . 2 : '■*'  V 

W.;'.  ! . ^ Uj  I •!  .,  :;l(  . 


f 

i 


t 


i 
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PkOSLAB  /\riMIN  IST*<ftT  ivr  SU'^'^''PY 


AO  TITLF;  AFTFR  SCHOMl  OATF  TFSTFO: 

NUMBER  OF  RECRUITS  EVALUATING  AO:  B2 

ST ANOAROIZAT ION  ON  GROUP  USEO:  ?o  AOS 

1.  PREDICTION  op  AO  PERFORMANCE 

BASEO  ON  ST ANOAROIZAT ION  GROUP,  PREDICTED  AO  PERFORMANCE 
(PLAOE  INDEX)  IS  % 700.??  PER  COUPON  RESPONSE. 

$ 7B.R1  PER  CPIlP'JN  RESPONSE  TO  PER 

COUPON  RESPONSE  IS  THE  6A  X CUNFOENCE  INTERVAL.  (IF  WE  COMPUTE 
SAX  CONFlDENCr  INTERVALS  FOR  A LARGE  NUMBER  OF  AOS,  WE  CAN 
EXPECT  THAT  ABOUT  TWO  IHIRDS  OE  SUCH  INTERVALS  WILL  CONTAIN 
THE  actual  ad  PERFORMANCE.)  THESE  tSTIMATES  ARE  BASED  ON 
ASSUMPTION  that  THE.  SAME  CONDITIONS  HULO  EOR  AO  BEING 
PREDICTED  AS  FOR  S T A ID  ARD  I Z AT  1 ON  GRPijp  dh  aqs. 


2 . Q:^L!iALL_Lll<  iOQ_  J£_Aa_P>E-PL^12.UlIi 

THE  F avORAB IL I TY  SCORE  EOR  THE  A)  WAS  1R.06.  THIS  SCORE 
IS  AT  THE  ?A  PEPCfnIILE  FOR  THE  S T ANDAR 0 I Z A T I O M GROUP.  THIS 
AD  WAS  RATED  mo«E  EAvORAPLY  THAN  ?A  PCRCcNT  OE  ThE  ADS  IN  THE 
STANDARDIZATION  GROUP.  { E AV TR A B I L I T Y SCURF  is  CALCULATED  F^OM 
THE  3 I TEMS  LIS  IE  T pELOW.  I 

THIS  AD  IS  IN  The  category:  JQPS , SK H L S , TR A I N 1 NG 

FDR  STANOARDIZAT  I'N  GROUP,  THE  AVERAGE  EAVnRA'^ILITY  SCORE  FOR 
THIS  CATFGilRY  W AS  IG.B?  BASfd  C;N  1 R A )S  . 


i.  iiaQiLiP_AC_£vALUAIlJ^_lIL:!£ 

QUESTION 


iiUEai££ 

p 

A 

WHAT  DO  YOU 

THINK  OF  A|)  AS  A /.H^Lf  ? 

SEE  NOTE 

?(, 

F'f'.W  DP  Y^O 

L I K F P I C T 0 R F S IN  A u ? 

77 

Of)  PICTURES 

AN  ) TF  XT  l.O  T 'O’  THE  R ? 

B 

?R 

f.rw  DOFS  A;) 

'^AKE  army  lOOK? 

3P 

?D 

i L L M r S A 

T M M I S'f  (j  abO!  I T AR  '^Y? 

2 

31 

) W Cl  ' AR  l.v 

IS  AO  WS 1 I U N? 

1 B 

3T 

(.f  Y '0  PI  1 I 

-vr  AO? 

BO 

lU)  YOU  1 1 <f 

■RAIN  lOEA  'N 

NOTE  - 

AS  AN  ' xA-'PLt 

, 1 IN  :/!'  SI  1 ON  A THIS  All  /.A 

S rate 

' HI  C,H'  R 

THAf  S'.  F in  STANOA I ' A M 'N  i.R''UP  VV,  . 


PROSLAB  ACMJNI  STRA  r I VF  SlJMBARy  FOR  AFTER  SCHOOL 


PERSONALITY  : 

emotionally  unstable  cautious 
lethargic 

reasons  fur  ENLISTMENT: 

1.  I BILL  BE  ASSIGMrO  TO  THE  UNIT  I RANT 

2.  I CAN  KEEP  IN  GOOO  PHYSICAL  CCNUITION  IN  THE  ARMY 


'5.  lD£mEI£AIiQ:l:-aF_AD_lij£^^L£ 

MAIN  THFMF  for  THIS  AO  SELECTED  By  USAREC : 

CAN  CHiV'Sb  JOB  UR  TRAINJ^NO  YOU  NANT 

PFRCFNT  NOTING  THIS  THFMF  IN  THE  AD  bAS  X 

PERCENT  SFlFCTINi,  THIS  Thcmt  A f.  A MAIM  THEME  a' AS  22  T 

THE  three  ideas  sf  lfcted  mist  >ieten  hy  recruits  as  main 

IHFMES  WERE: 

1.  SELECTED  HY  A7  r.  LEARN  USEFUL  TKAOF  (IR  SkIIL  IN  ARMY 

2.  SELFCTF-n  HY  T;  HAV^  CHANCF  AT  , OOD  CAu^ER  IN  ARMY 

3.  SFLECTED  BY  ?t  r,  A-''*Y  HAS  Gi'OD  ‘-RflGE  B'\fFITS 


103 


1 


What  are  you  doinq 
after  school ? 

Some  of  your  friends  will  be  going  away  to  college. 

Others  to  jobs.  U3iat  are  your  plans? 

If  you  haven't  made  any  as  yet,  consider  a job  with 
today's  Army. 

A job  that  will  start  you  with  $288  a month.  Kith 
promotions  and  raises  ;is  you  move  up.  With  free  meals,  free 
housing,  free  medical  and  dental  care.  And  30  days  paid 
vacation  each  year. 

A job  where  you  can  learn  a skill.  We  h.ivo  over  200 
job-training  courses.  Taught  by  excellent  instructors,  in  gv'od 
schools,  with  the  finest  equipment  around. 

A job  that  can  In'come  a career  in  the  Armv.  t'r  in 
civil ian  1 i fe . 

A job  that  gives  you  a ch.tnci'  to  travel.  Make  now 
friends.  fKu't  people,  drew. 

And  witlt  Our  lleltiyed  I'nirv  Option,  you  can  sign  up 
tod, IV  for  the  lot)  training  you  want  and  report  anv  time  within 
the  next  six  nutnlhs,  depemling  on  the  course  yi'u  choosi>. 

Wouldn't  vou  I’n'ii'v  your  summer  nu’re  it  \u'u  knew 
•■There  you'd  he  in  the  l.ill?  Vour  l<ua  I Armv  Uepresiui  I .■  f i ve 
can  arrang.e  il- 


\ 

i 

i 

I 


Indav's  Antiv 
wants  tn  Join  you. 
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PROSLAf^  AOMIN  ISTKAT  IVF  SUMMARY 

I 

AO  TITLE:  WE  WILL  PAY  IWELD)  DATE  TESTED:  3/30/T3 

NUMBER  OF  RECRUITS  EVALUATING  AD:  f-6 

STANDARDIZATION  ON  GROUP  USED:  2D  ADS 

1.  Efi£i3i£IiCti_C£_Aa_££RFiiiiM/^iiLI 

BASED  ON  STA^4PARDIZAT  ION  GROUP,  PREDICTED  AO  PERFORMANCE 
(PLAD6  INDEX)  IS  F 44H.D4  PER  COUPON  RESPONSE. 

S O.OD  PER  COUPON  RESPONSE  TO  $1074.36  PER 
COUPON  response  is  the  S4«  confidence  interval.  (IE  WE  COMPUTE 
64*  CONFIDENCE  INTERVALS  FOR  A LARGE  NUMBER  np  AUS,  WE  CAN 
EXPECT  THAT  ABOUT  IWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAL  AD  P E R E OR M ANC^ . ) THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  EOR  AD  BEING 
PREDICTED  AS  EOR  STANDARDIZATION  GROUP  OE  AOS. 


THE  FAVOPABILITY  SCORE  FOR  Tor  AD  lo.^l.  THIS  SCORE 

IS  AT  THE  «2  PERC‘^NTILf  FflR  THE  S I ANUAR  D I Z A T I ON  GROUP.  THIS 
AD  WAS  RATED  MORE  FAVORABLY  THAN  P?  pfRCENT  OF  THE  ADS  IN  THE 
STANDARDIZATION  GROUP.  ( F AV  IP  A [1 1 L I T Y SC^'P'^  IS  CALCULATED  FROM 
THE  fl  ITEMS  LISTED  BElow.) 

THIS  AD  IS  IN  The  category:  .HOBS  , Sk,  II  L S , TD  A 1 M NG 

FOR  standardization  GROUP,  THE  AVERA(,E  EAVORABItlTY  SCORE  FOR 

This  catecriry  «as  i ’.'*2  based  on  12  ads. 


0.  Eaui£ftii_A:!_LYOLUiTij:j_iii:^i 

UUEST  IfIN 


i:U£LUl£ 

oLiCimLL 

3 

PHAT  Dfl  Y^l)  TtBiNK,  OF  A.)  AS  ' «tB1Ll? 

BO  SEC 

NOTE 

26 

HCW  no  YOU  1.  IK-  PICTURES  IN  AO? 

34 

27 

no  PICTURES  AN)  Tt-Xl  GO  TOGI-THER? 

6 4 

2P 

HOWI  )0rs  AD  MA<t.  army  look? 

3 B 

29 

► 'll  MEN  rtANT  Mi)RF  ri<"C  ABniT  ARMY? 

60 

31 

HOU  C.LEARIY  IS  Al)  RR  1 1 H N? 

0 9 

^ B 

(1  YOU  BE  1 I t Vr  AO  ’ 

4fi 

B4 

!)0  Yi  u 1 I rv  f M,\  f j t ie  A 1 IE  A ' ? 

OO 

N 'TF  - 

AS  AN  'XAOPI<^,  ON  J. IF  SI  I ON  3 Tt'IS  AD  vs 
THA'‘  B2  ' ‘ ')T  ANDAa  1 / A)  lEN  -,R  UP  A V,  . 

AS  BATED  Ml 

,HF  R 

I 

1 

1 
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Arv(M  STf^ATI  Vf"  SU^^\r<Y  FOP  wF  k*  I L L PAY  %2>iH  (WELD) 


^ . EiiaElLL-DE-HiCSUiLi-LII  ifia_TiilS_A|j 

EOUCAT  ION  cnFlPLETfi)  : COLLEGF 

personality  ; 

I NQUI SI T I vr 

RFASONS  for  FNl.  (ST'^ENT: 

1.  I CAN  CPNTINME  'ay  FOUCATION  WHILE  ON  DUTY 

2.  THERF  will  'AE  HA,<i)  C IMPilPTANI  WORK  FC'R  ME  TO  DO 

3.  I WANT'^i)  m JOIN  "iRG.  WHICH  TREAT  “A(-  aF  INDIVIDUAL 
if.  THi  army  will  H^lP  with  my  Euur.  AFTrP  DISCHARGE 
S.  I CAN  PE  PROUD  TO  IN  TH^  AR'^’Y 


lDL:^IIEl£AIIO:j_JE_AQ_IHi;Vr^ 

MAIN  THFMF  FOR  THIS  AD  SCLFCTEO  ^ Y USAPFC: 

CAN  CHf!i''SE  J03  OR  TRAINING  Y(j:j  WANT 

PERCENT  NOTING  THIS  THEME  IN  THE  AO  ^AS  77 

PERCENT  SFL'^CTING  THIS  THFMF  AS  A main  THF-xf  „ \c,  i\  x 

THt  THREE  IDEAS  S^i^CTEn  MOST  OFTEN  pY  RECR^MTS  AS  MAIN 
THFMES  WERE: 


SEL  EC  TED 

R Y 

5 1 

^ LEAR’ 

^ LIScFUL  TKA  TF 

. ' R S M L L 

I N 

ARMY 

SELEC ' aC 

,>Y 

i: 

« HAVE 

CHANn.  AT  :,tiri'i 

I C Ai-  - F R 

IN 

army 

SELECTED 

P V 

TO 

«:  wl  LL 

GFI  Gi'OD  TRAININ'. 

U)() 

We'll  pay  you  $288 
a montli  to  learn  a skill. 

Would  you  like  to  learn  a valuable  skill  and  he  paid 
while  learning  it? 

Today's  Army  pays  while  you  learn.  St.irting  at  $288 
a month.  With  free  meals,  free  housing,  free  clothing,  f rei. 
medical  and  denial  care.  And  10  days  paid  vacation  e.ich  year. 


TTie  kind  of  skill  that  can  make  your  careiT  in  the 
Army,  or  in  civilian  life. 

Like  welding,  construction,  auto  meclianics,  you  name 
it.  We  have  over  200  job-training  course.s . 

You'll  be  taugiit  by  excellent  i nsi  rue  t os'.: , in  gocil 
schools,  with  the  finest  equipment  around.  k'iih  promotions 
and  raises  as  vou  move  up  in  vour  job.  A cliance  to  make 
shop  foreman  bv  l‘>. 

And  tiii're'.s  lot  more  you  can  get  th.at  few  oilier  jobs 
can  give  vou.  A chance  to  travel.  To  live  and  work  in  pi. ices 
tourists  only  visit.  Like'  Kuropt',  I'aw.ii  1 , I’.in.im.a , Al.isL.i. 


If  you'ti  like  to  le.irn  a skill  \’ou  can  c.ill 
se  nd  us  t lu'  coupon,  or  siw  vour 
Icical  Army  Kep resen t .it  i ve  . 


\our  owai , 


0 


1 


1 


li. 


Today's  Army 
wants  to  Join  you. 


167 


PRnSLAR  AUMINTSTKAT  ivr  SUM-^A'^Y 

AT  TITLE:  YOU  CA\  BE  CHOOSY  DATE  TESTEU:  1/17/73 

NUM8EK  OF  RECRUITS  EVALUATING  AD:  78 

STANDARDIZATION  ON  GROUP  USED:  29  ADS 

1.  pa£Qitiic^i_UF_Au_p£.i£a!i!iA:^!:L 

BASED  ON  standardization  GROUP,  PREDICTED  AO  PERFORKANCE 
(PLADF  INOexi  IS  11186.81  PFk  COUPON  RESPONSE. 

1 6S9.S0  PER  COUPON  RESPONSE  TO  1181?.  1’  PRR 
COUPON  RESPONS*^  IS  THE  64!;  CONFIDENCE  INTERVAL.  (IF  WE  COMPUTE 
641:  CONFIDENCE  INTERVALS  FOR  A LARGE  NUMBER  OF  ADS,  WE  CAN 
EXPECT  THAT  about  TwO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  actual  AP  PERF ORM ANCE . I THESE  ESTIMATES  AKF  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  FOR  AO  BEING 

predicted  as  fop  standardi; ation  gr^up  qp  ads. 


2.  Li^£aALL_LiKi^(i_nfi_AD_Hi_RLCiUiIi 

THE  EAVORABILIIY  SCORt:  FOR  THE  AO  WAS  17.76.  THIS  SCORE 
IS  AT  the  16  TNT  I Lc  FOR  THE  S T A NOAR  0 I 7 AT  I ON  GROUP.  THIS 

AD  WAS  rated  MOPt  FAVORABLY  THAN  16  PFRCfNT  OF  THF  ADS  IN  THE 
STANDARDIZATION  ".POOP.  ( F A V OR  A B I L 1 T Y SCORE  IS  CALCULATFD  FROM 
THF  8 I TEMS  I ISTFD  BELOW.  ) 

this  ad  is  in  the  cat,.  TORY:  OMT.AREA  OP  CHOICE 

FOR  STANDARDIZATION  ''.poup,  THF  AVE.<AL,I  FAVORABILITY  SCORE  FOR 
THIS  CATEG'TRY  .vAS  18.86  BASED  i.1N  ' ADS. 


1 

OOF  STICN 


hQRDlUw 

aLacLNiiLL 

j 

v.HAT  DB  YOU  think  Of  AO  AS  A ..HOLE? 

8 0 

SFF  NOTF 

26 

H !W  DT  YOU  LKF  pictures  IN  Ai? 

6 6 

27 

DO  PICTURES  ANO  T f,  X 1 Go  TPG‘"ThPR7 

1 1 

28 

>-<nw  DPfS  AO  M;\<e  look? 

T 8 

29 

«IIL  '^f  N want  M )RP  into  ABiOT  ARMY? 

X R 

i 1 

H(iw  FLL  AR!  Y IS  AO  WR  1 T If  N? 

1 0 

n 

DO  V nj  bpl  1 E v>-  ad? 

1 

<4 

GO  Y TO  L I F main  1 0!  a Of  ' 0 :> 

1 0 

N ITF  - 

AS  AN  tX.'.'PlO,  ON  i.  JiSno':  < (olS  AT  w 

THAN  6J  , DP  ST  AN  MR  I / \ 1 1 'N  w-’(’0  ’ A )S  . 

A R A I < 

D HIGHfR 
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PPnSLAB  STRATI  VP  S'JM'IARY  FiJR  YOU  CA\  HE  OHIOSY 


^ . EEQ£lL£_QF_£tC.iL2iIi_Liiliii_THlS_Ay 

EOUCATIO’Y  COMPLETf-0  : HIGH  SC^nm  OR  L^SS 

PERSONALITY  : 

V igorhus 

REASONS  POR  ENLIST'^PNT; 

1.  I WILL  SEE  NLrt  PLACES  ANO  GF T TO  <NO«  NtW  PEOPLE 
?.  I CAM  «E  fR  TJO  TO  RE  IN  TME  ARMY 
I AR'  PROLIU  TO  SERVE  My  niUMTKY 

4.  I CAM  CUNTIMUE  FOOCATIuN  ^OIi.i-  ON  00 1 Y 

5.  I WANT  AOVFNTURP  ANO  FxriTFMEMT 

6.  I Will  HAVr  chance  \T  GGGO  CAREPR  IN  AR ny 

7.  THE  RFMFFirS  ARE  GOOD 

8.  THERE  WILL  HE  GOOi)  TRAINING  FOR  HP  IN  THE  ARMy 


iPLfilihlLAIUi_TL_Ay_lHHM£5 

*«AIN  THFMt  for  this  Ap  sn.'TTrn  «y  USAJ'-C: 
can  P1(  ■<  UNIT  Y lU  WANT  TO  JOIN 

'’frcfnt  mot  I*'",  THi'i  Twr>ir  i "j  the  ao  was  ■' i 

percent  selecting  TnI'j  the  AS  A '■•MN  iHc-"  .AS  6 X 

THP  THREE  IDEAS  SflP^TE.)  HOST  hETha  HY  ■' p f R 0 I t S AS  hain 
THEHFS  WERE: 


1.  SFLECTfP  ny 
H.  SlEECTED  hy 
T.  SELEC  TEU  P Y 


r.AM  'MP<  PLAfP 
• A i:  lET  C.p'AOCP  T 1 I 

0 1 A,  CAM  ChOOSP  JOH 


WANT  TO  HE  ASSIGNED 
RAV  L P '^(PT  PEOPLE 
GR  (RAIN  |\G  Y lU  « ANT 


J 


1 


I 


'.'ow  you  can  be 
choosy  about  where 
we  send  you. 


Before  you  enlist  in  today's  Army  you're  given  a sliop- 
ping  list.  Thirty  outfits  scattered  across  the  continental  United 
States  and  Hawaii.  The  one  you  clioose  is  your  liome  for  a 
guaranteed  minimum  of  16  months. 

Whic'u  one  you  choose  depends  on  what  you  like  to  do 
in  your  spare  time. 

For  instance,  two  outfits  are  a short  bus  ride  i rom 
•Aspen's  exhilarating  slopes.  One  gazes  out  at  what  many 
consider  the  most  beautiful  city  in  tlie  world.  Anotuer  sits  on 
an  island  paradise  amidst  the  warm  Pacific  surf. 

Now  if  your  interests  lie  close  to  liomi' , wi.'  have  units 
stationed  close  to  your  home.  New  .Jersey,  Georgia,  tikln- 
homa , Nortli  Carolina,  Washington,  Texas,  'larvlaiKi, 

Kentucky,  Kansas,  Colorado,  California  and  llav,'aii. 

.bend  tlie  coupon.  Or  see  your  Army  K. 'present  at  i ve 
about  the  Unit  ol  Cl  dice  enlistment  Option.  .\nd  tin'  ot  lu-r 
belief  its  that  let  yiui  go  as  f.ir  as 

you  want  to  go,  in  today's  Army.  Today's  .r”iv 

wants  to  join  you. 
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Pt<^SL^(^  AOMINISTRAT  1 VF  summary 

AD  TITLE:  TAKE  16  '^ONTH  TOUR  DA  T F TESTED:  ?/09/73 

NDMHER  OF  RECRUITS  pvALUATING  AO:  63 

STANDARDIZATION  DM  GROUP  USED:  29  AUS 

1.  £iiLDILIIQN_QF_AD_£iRFQi:3/iLlL£ 

RASED  ON  STANDARDIZATION  GROUP,  PREDICTED  AO  PERFORMANCE 
(PLADE  INDEX!  IS  $ 631.13  PER  COUPON  RESPONSE. 

» 6.86  PER  COUPON  RESPONSE  TO  U2S7.69  PER 

COUPON  RESPONSE  IS  THF  66 « CUNFIDENCC  INTERVAL.  (IF  RE  COMPUTF 
66*  CONFIDENCE  INTERVALS  FOR  A LARGE  NU’-'PER  OF  AOS,  WE  CAN 
FXPECT  THAT  A3DUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAL  AC  PERFORMANCE.)  THESE  FSTIYATFS  ARC  I3ASED  ON 
ASSUMPTION  THAI  THE  Si"^F  CONDITIONS  HflLD  E'IR  AD  BEING 
predicted  as  for  RTANOAR^I/ATinN  GROUP  OF  ADS. 


2.  QV£dALL_Ll!<i:ii_QE_AO_iii_Rr££ijii5 


the  F AVORAm IL I TY  score  for  the  ad  was  18.67.  THIS  SCORE 
IS  AT  THE  62  PERCENTILE  FOR  THE  ST  \NOAR  D I '.T  U)N  GROUP.  THIS 
AO  WAS  RATED  MJRE  FAV0RA3LY  THAN  62  PCRCEN’’  OF  THE  AOS  IN  THE 
standardization  group.  |F AV0RA8IL ITY  SCORE  IS  CAICULATFD  FROM 
THE  3 ITEMS  LISTFO  3>^LOW.) 

THIS  AO  IS  IN  THt  CAU-GORY:  UNlI.^RFA  OF  CHOICE 

FOR  standardization  GROUP,  Thf  avERAP.p  FAVOpARILITy  SCORE  FOR 
THIS  CATEG'^RY  was  13.66  TAS^O  ON  3 ATS. 


DU  f S T I ON 

M'JM£Ff<  hildrilili 


ELdLLIiliLL 


3 

26 
27 
23 
29 
31 
3 T 
16 


WHAl  DO  YOU  IHIfJK  OF  A()  AS  T wHOLF? 
HOW  on  YOU  CUE  PIOTURfS  IN  AD? 
nn  PKTJR^S  AN)  TEXT  G ' TDGMHFR? 
M-W  OPES  A.)  ARMY  LOOK? 

will  MEN  WANT  MORE  INfO  Af'OUT  AR  3Y  ? 
HOw  CLFAUIY  is  AQ  WklTTi-N? 

CO  YOU  RF  L I E VF  AD? 

I>'3  YOU  I I M/\  1 ,11-  •,  r,»- 


66  SEE  NOTE 
6 6 
21 
6? 

FiM 

I 1 
6 6 
6 6 


N'  TF 


- AS  AN  (XA"PLF,  v,)N  JU'sTION  ^ THI  > A)  «AS 
IHAFI  64  t.  S T AN  ) A I Z A T I ON  GROJi’  A)S. 


rated  higher 


PROSLAR  ADMINI  STWaT  I VF  FQO  TAKE  1 'S  TQiJS 


EiiQFiLt_QE_SiLCKUilS_LiliiMi_UJlS_An 

FAMILY  INCOME  : LOW  INCOME 

RACE:  NON-WHITE 

personality  : 

REASONS  for  ENl  IST'^ENT: 

1.  I WANT  AOVFNIURF  ANO  EXCir"'^FNT 

2.  I TAN  LFAPN  a iJSEF'JL  TRAOE  03  SKILL 

3.  I .-.ILL  S^F  NFW  places  ANO  S<^T  T1  KNOrt  NFW  PEOPLE 
A.  1 CAN  CONriNU‘=  My  cOUCATlON  W‘-<Il.E  ON  DUTY 


. IDL^TiFiLiliaii  Jit_A 

MAIN  ThE'^F  fop  this  ad  SlUC.lt"!  rSY  USAPrC: 

GET  chance  to  TRAVIL  f.  ‘^FET  PEOPLF 

PFRCFNT  NOTING  THIS  IHCMt:  (N  THE  Am  WAS  110 


PERCENT  SELFCTIM 

this 

THEMt-  AS  A main  Tmi-  .Mf  w AS 

El  X 

THE 

three  IDPAS 

S^LP^.TEO  ‘-•OST  OFTPN  P>  RECR  )!^S  A 

S MAIN 

THPMfs  WFRF: 

1 . 

SFLECTEO  PY 

'1 

GET  CHANCE  I ,1  TRAVEL  C m,  . 

T PPOPLF 

2. 

S [ L F C . 0 P Y 

' i K 

CAN  PICK  PLATO  «AM  TO  pf 

ASS  1 GNEO 

T. 

SELFCTEO  GY 

2 ? 

Chance  f.jk  n;  xp'RIi-nces 

L EXCITING 

17J 


Take  the  Army’s 
IG-month  tour  of  Europe. 

Right  out  of  high  scliooJ  . 

U\  toJuy'H  Army  you  can  enlist  for  European  duty 
that  guarantees  you  at  least  16  months  with  one  of 
sevi-n  crack  outfits  stationed  in  Cermany. 

France,  Denmark,  Switzerland  and  ;\ustria  are 
just  across  tlie  border.  All  within  easy  reach  of  any  ire 
weekend.  And  Italv  and  the  Riviera  are  just  a tew  liours 
awav.  .lust  waiting  for  you  on  some  of  that  10  d.i  s paid 
vacation  you  earn  eacli  vear  in  the  .\rmy. 

Til  is  is  your  chance  of  a life!  i.a  . i live  ,ind  worl, 
in  Europe.  To  get  to  know  places  1 i m.  lio  leurisi  ever  ca 

To  get  to  know  tlie  people.  I’i.  < up  tile  l.initu.iv.e. 

Scimetliing  to  tell  your  itrandeliil  .-n  a U'lii  , 

If  von  want  to  live  aiul  work  wher*'  louri-t-  onlv 
\isit,  lirop  u;.  tile  coupon.  t>r  t I--  t • vi.ur  nearh-  Ar":' 

Keprisentat  i vi'  about  enlist  in-  in  i . so  . Anil!  s',  oi 

Inlantry  'or  Europi'an  dutv. 

Today  ' Trr;, 

w.ihfs  to  jo  HI  you. 
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pwnsL/sd  ADMiNisr-^Ar  rvp  summary 

AD  TITLE:  LIVE  AND  WORK  IM  PLC  DATE  TESTET:  lH\m 

NUf^BER  OE  RCfRiJITS  FVAHIATIMG  AD:  71 

STANOAROIZAT ION  CM  GROUP  USED:  ?9  AOS 

I . £E£UlCUa:i_DE_AO_P£RF  JR 

RASED  ON  standardization  GROUP,  PREDICTED  AD  PERFORMANCE 
(PLADE  INDEX)  IS  i>  97?.Sf>  PER  COUPON  RESPONSE. 

% PER  rnUPON  RESPONSE  TO  5.1SD8.97  PER 

COUPON  RESPONSE  IS  THE  « CONPIDENCF  INTERVAL.  (IF  wE  COMPUTE 
647;  CONFIDENCE  INTERVALS  FOR  A LARGE  NUMBER  PD  ADS,  wE  CAN 
EXPECT  THAI  about  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  actual  ad  P E p(- ORM  AN  CE  . ) THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  FOR  AO  BEING 
PREDICTED  AS  FOR  S T ANUARiT  I Z AT  I ON  GROUP  O'"  A US. 


2 . Q^tt-R  ALL-LitiiCii_U£_AiQ_il_E[:r:RuiI^ 

THE  FAVORABIIITY  SCTRF  FOR  THE  AD  WAS  19.42.  THIS  SCORE 
IS  AY  THE  73  PtRC'-NTILE  FOR  THE  S T ANDAR  ) I M t ION  GROUP.  THIS 
AD  WAS  RATED  FAVORABLY  THAN  73  RFRCEM  OF  THE  ADS  IN  THE 

STANDARDIZATION  GROUP.  ( F AV  )R  AB  I L I TY  SCORE  IS  CALCUIATED  FROM 
THE  B ITEM'S  LISTED  fFLOW.) 

THIS  AD  IS  IN  The  CATr:f,iiRY:  UNIT,  AREA  HP  OLHCE 

FOR  stand,  ’DI7  AT  ipv  GRilP,  THE  AVPRA'IE  favORABILITY  SCORE  FOR 
THIS  CATEGCRY  WAS  IB.Fb  BASED  ON  3 ATS. 


T.  P£L’£L^2_AO_£YG£UA 
OUE  ST  ION 


:n'i^££i< 

tZRDlNJ 

££R££^liL£ 

3 

WHAT  Yh  Y.’U 

think  of  ad 

AS  A w-P'Lf  ? 

h?  S'E 

NOTE 

->h 

hOw  do  Y''U 

like  pic  TURF' 

IN  A , ;•  ? 

F f> 

27 

DO  PIC  TtiRFS 

AN  .)  t • X r f,.; 

, ■ ' T < ■ R ? 

4 6 

?R 

HOw  does  A) 

''■AKF  A‘<‘1Y  L 

iOk  > 

2 9 

V*  I LL  men 

NT  HMt'L  ir.M' 

AP'HlT  AkMY7 

■t  , 

3 1 

(.  1. LY 

IS  AO  WK I T T E 

? 

4 9 

3 3 

' Y MJ  PHI 

t-  V A ) 7 

2 4 

34 

(Y  ' Y •!  1 LI''' 

^ A I N 1 D f A n ^ 

A >? 

4 6 

NOTt  - 

AS  A ' ■ » U‘  1 ; 

, '1  .'UFSM  •: 

< 'HI'  A 

-A  H E D HI 

t ,HE  R 

1 

M.\f,  t ■ • HE 

, » ' A R 1 / A T 1 

H«  ■■  IP  \ , 

* 
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Pi^OSLftB  ATMINISTkATl  vt  SU'^'^ARY  FOR  IfVF  A\n  ;,]«k  IN  PLC 


. £«U£iL£_U£_££CHL f.HiS.AO 

PFRSONALITY  : 

RFjASONS  for  FNl  ISTY^^|r; 

1.  I rtA^a  AOvFNF’IRL  ana  fXfITr*^FNT 

2.  I AM  PRf^U'i  TO  SF  <VF  MY  ''OilNTRY 

1 CAN  <cr.->  INI  r,'.)  )'i  PHySlCAL  r,  N ' I T I IN  THF  AR^y 

4.  I CAN  MF  PR'ilJ)  T I 'IF  IN  THF  arm/ 

5.  I WANTFO  TN  JOIN  OR',.  WMIFK  IRFAT  '•<  F A,  INDIVIDUAL 

6.  I CAM  FMLaa  VJw  AND  GO  ON  ACTIVE  )OTY  LATFR 

7.  TOFRF  vv'II.L  0*-  HA  <0  IMp'RTAM  R TR<  Fr,<  TO  ijO 

H.  ARvy  lifF  >ILL  h A CHALLFNGF  10 


MAIN  TMFMF  FOR 

Th  ! S 

AO 

SCieCTFO  MV 

OS 

AR 

EC  : 

of  1 

r.HANC  F 

Tii  r^AVf'L  F. 

Mf.L 

1 

or  ORl  F 

PFRf.FNT  NOTING 

T M [ G 

IMF  OF  IN  THE  AO  W 

AS 

PFRFFNT  GFlFfTI 

' o TO 

1 S 

THFHr  AS  A 

'■•  A I 

N 

T ► w 

AS 

»D  « 

TMr  THRFI  IDfAS 

ThFmfS  wFRF.  : 

SF  1 ‘ 

C 1 

I 0 M : , r OFT  < 

A 

Y 

R - i'.R  1 1 T 

S AS 

MAIN 

1 . StI  FF  TI  i)  ‘i  Y 

7) 

t; 

GF  r r HAN'  • 

T 

T - 

AV  1 F. 

mf  f r 

PFnt.(_  £ 

2.  SFL  FC  r ■ '1  HY 

‘■2 

¥ 

A R y MAS  ' 

i 1 

h 1 

i : 

.fF  M S 

1.  s FI  rr TFo  '<Y 

. ■) 

y 

•A 

OAVr  CMAN.rt 

AT 

11  . AR 

' FR 

IN  ARMY 
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Live  and  work 
in  places  tourists 
only  visit. 


Europe,  Hawaii,  Panama,  Alaska,  the  Far  East. 

How  many  people  do  you  know  who  can  really  spend 
some  Lime  there?  Stay  long  enough  to  get  to  know  the  people? 
Make  friends?  Enjoy  the  places  only  natives  know? 

Maybe  you  can. 

Many  jobs  in  today's  Army  can  get  you  theri  . 

Jobs  we'll  train  you  to  do.  In  almost  any  li^ld  you  can 
name.  Taught  by  excellent  instructors  in  go.ul  schools  with 
the  best  eciuipment  aroumi. 

Jobs  we'll  pay  you  to  learn.  At  a starting  salarv  oi  $288 
a montli.  K'itli  promotions  and  raises  a fast  as  vou  > arn  them. 
Add  tree  meals,  free  housing,  i n-e  cli'tliiiu',  tree  nieilical  .and 
dental  care. 

And  a 50  days  paid  vac.it  ion  e\erv  -a  ;r.  VMiieh  vou 
can  spend  .ibroad  wliile  st  ationed  t!ien  . 

It  you  are  looking  for  a luiod  job  th.it  will  l . vou 
pi  ll  setui  u..  the  coupon,  or  t ,i  1 k it  o\'er  wit'i  m ui  nearest 
■.rm\’  ■ pri’seiUat  ivi’. 

Te  la  .''s  , 


j 


J 

1 

« 


i 


Want  . to  0 11. 
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P^nSL^fl  A0*^IN  ISTRMIVE  SU^'IA  -tV 

An  TITLE:  MISS  THE  nuYS  UATF  TfSTrO:  1/17/7^ 

number  Of  RECRUITS  EVALUATING  AO:  66 

STANDARniZATinN  UN  GROUP  USED:  20  AOS 

1.  £SiLDi£.IiD!i_QE._Ao_R£REnRMA:jj^f; 

RASEiT  ON  ST  AND  ARO  I Z AT  I ON  GROUP,  PREOICTFO  AO  PERFORMANCE 
IPLADE  INDEX)  IS  T 712. OB  PfcR  COUPON  KlSPDNSF. 

i Hh,bl  PFR  COUPON  RESPONSE  TO  irMO.U  PEB 
COUPON  RESPONSE  IS  T.IE  CITNEIDENCE  INTFRVAl  . (IF  WE  COMPUTE 

64?  CONFI^UNCE  ir;''ERVALS  FOR  A LARC.r  ti^  ADS,  «E  CAN 

EXPECT  THAI  AROUl  TRr)  T H I R :)  S OE  SUCH  KjTIRVALS  RILL  CONTAIN 
THE  ACTUAL  AO  P E RF  UR  AN*"  r . ) THESE  F s T 1 A T ^ S ARE  BASED  TN 
ASSUMPTION  THAI  THF  SA^E  CONO!T1i,NS  MOLD  ^UR  AD  BEING 
PRFDICTfD  AS  FOR  S ^ A NO  A RU  I / A TI  UN  GRIUP  IF  AOS. 


R . 2)ZLEilLL..Li!<  tLlUIli 

THE  EAVURABIIIIY  SCORE  EUR  Tur  AH  wAS  IB  T7.  THIS  SCORE 
IS  AT  THE  TA  PERONIILE  EUR  THE  ST  AN') \R  h i ^ A I UN  GROUP.  THIS 
AO  WAS  RATEf)  FAVORABLY  TUAN  B4  P'-RCNI  If  Tf)F  AOS  IN  THE 

STANDARDI/AT  ION  .ROUP.  It  AVTRABILITY  S'  R I'.  CAICiiLAlEO  EtUM 
In'"  B 1 TEN'S  I I S It  ) B 1 '■"W.  ) 


THIS  AD  IS  I A 

IU--  CAlESUBy: 

BUD'  - Y 

O.PT  I -|N 

EUR  ST ANOARO IZ A r 1 

ON  GRTU»,  IMI  AV'tRAGt 

E A 7'.  RAH  H 

ITy  SCiTRE  EUR 

This  c a t e c;  r y .■.as 

1 ■<  . ’6  1 AS  ■ U ON 

? 

A 1 . 

PAL'^Liii_AC!_Lk 

DUE  s T u;c 

"UL‘  'F  ''I  *'G 

L.‘JI1L4 

i , IM  u ) 

■>'  ' U r U 1 , K E A ■ ) 

As  A 

rtU  1 t 7 

=FF  NOTE 

>,  H W )'■'  Y 

U L IK  P I f tub. 

S I \ A 

>? 

/’ r ■ PICT" 

- ‘ S AN  ) 1 X I hU 

T , ■ I 

I-  7 
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PKOSLAR  ACMIM  ST-?A  r I Vf  SUMMARY  FOR  tHf  'IJYS 


ERQ£iLL_C£_EiQ^am_Lmyi_THlS_AD 

RACE:  NHf^-^HlTF 

RFSIOENCE  : LARGE  C ITY 

PERSnf>:AL  I T Y : 

R FSPHNS  ! 'M  F 

REASONS  FOR  F GL  I 5 r '^LNIT  : 

1.  ! CAM  RF  RROU')  TO  RF  I''!  IMF  AR^Y 

I i«AGT  lOVFGTGur  AGi)  f «:  C ( I E F f 
F.  I wA'JIiG  ff’  J'HV  iJ'JG.  WNICM  TREAT  '>'F  AS  IGOlVlDUAl 

A.  TMF  RCGFFrrG  ARt  GHiJt; 

5.  I WitL  HAvr  - GOfO  C-ARFFR  IG  AK^'Y 

6.  I ,;m  SEl  PLAC-s  A'.i)  TFT  f < g ' GLw  RFORLt 

7.  I Rill  G^T  niF  J r-.  1 WAM 

R.  I Wil  l GFT  ASS!  .GF  ) T')  .-.Mt  R!  1 WAM  TG  GG 


^AIG  THFVE  F'R  THIS  AO  SFIFCTCO  RY  MSA'':  : 


Y ■'U  S f R I , G ) i,  AG  1 

NLISI  t.  ■ 

- TG  , 

' F R 

R F R G c G T 
P F K C F N T 

Ml  T I ,G  , I H I G 1 hF  'M  I N 
SFt  Ff  T IG  ■,  lilts  TRF-,i: 

T nr 

AS  A MIL 

R 

V.  AS 

Uifc  TMRli  I'OAS  SMFCTL)  GiST  IfTFN  RY  J r ^ 1 1 I S AS  MAIN 
TMFmfs  we-'": 
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sFl  f r.  I FIT  AY 
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SF  1 rr  U 1'  “Y 
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trmgigg  you 

WANT 

Sr.  r ' 1‘  : '’Y 
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If  you  think 
you'll  miss  the  guys 
bring  them  along. 


We  know  how  it  is.  The  good  timics.  The  jokes.  The  horsing 
around.  You'll  miss  them,  right? 

So,  the  Army  doesn't  want  to  break  it  up.  In  fact,  the  Army 
wants  to  accommodate  you.  And  the  guys. 

If  you  and  the  guys  enlist  together,  you  can  take  basic  training 
together.  And  we'll  guarantee  it  in  writing. 

Not  only  that,  we'll  guarantee  that  you  and  the  guys  get  a 
choice  of  hundreds  of  job  training  courses. 

Your  pal  Joey  like  wheels?  We  have  more  wheels  to  choose  from 
than  GM. 


Freddy's  an  electronic  nut?  We  have  circuits  that  do  every- 
thing but  dance. 


Pig  Mike  likes  to  make  noise?  We  have  noisemakers  that  can  be 
heard  ten  miles  awav. 


Talk 
enlist ing 

Talk 
together , 


it  over  with  your  local  Armv  Reprc.sent at  ive . Ask  about 
together,  training  together.  Or  send  us  the  coupon. 

it  over  with  the  guys.  Tell  them  that  tlie  gang  that  enlists 
stays  together. 


Today's  Armv 
wants  to  join  y.iu. 
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PKOSLAB  AOMniSTRM  ivr 

AO  TITLE:  KF  , I F R CY  , P TCK  Y O^TF  T'^SIET-  P/21/73 

NUMaER  OF  RECRUITS  rvALlJATIUG  AO:  f 2 

Sr ANOARDI7ATION  HN  GROUP  USED:  29  AOS 

1 . £E£DiCIIL:i_C£_AQ_PLB.£Qa;5 

BASED  ON  ST  ANOARDIZ  AT  lUU  GROUP,  P R F D I C T <- D AD  PERFORMANCE 
( PLACE  INDEX)  IS  i 6S7.H3  PER  COUPON  RPSPGNSF. 

i 31. G?  pfR  rOiJRON  RFSPONSF  TO  1>lP:jA.l-:i  P t- R 
COOOUN  RFSPONSF  IS  ThF  i,  CONFIDFNCf  INIFw^AL.  (IF  rtF  COMPUTE 
6A  « CONFIOFNC.R  INTi^RVALS  FOR  A LARGE  NU'-'HFR  ■ iF  ADS,  WE  CAN 
EXPECT  TI-iaI  ABG’UT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
T)TE  ACTUAl  AO  PLOIF  OR'^iANO'  . ) THTS^  rSTIMATiS  ARE  BASED  ON 
ASSUMPTION  THAT  IHF  .^AOF  CUND I I 1 orJS  HIALO  FOR  AD  BEING 
PRFDirTED  AS  FOR  S T A vO ar  1 I T A 1 I ON  GROUP  OF  ATS. 


P.  L'Y£RALL_Li!lIl:Q_L]L_TU_Bi:_!iL£RUiI£ 

THE  FAVORARIIITY  SCORE  FO*-'  TIU  AD  /.AS  IR.IA.  THIS  SCORE 
IS  AT  TIP  ?7  PFRCNTIL;-  FUR  THF  S I A N ) A R D I • T I ,G  GRKJP.  THIS 
AL)  rtAS  RATED  vMjwr  FAVORABLY  THAN  ?7  I'tPC:  .T  OF  THE  ADS  IN  I HI 
SI  ANDARDI /AI  ION  GR./JP.  (FAVORABHITY  SCOR''  I . fAlCULATED  FROM 
ThF  R ITEMS  L I S Ti  B'  ( 'W.  ) 


THIS  AD  IS  IN  THt  CArr'.ORY:  B i • '.y  !i>T  MN 
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tJROSLAfl  ACMINISIRATI  VE  S'0!“'-'ARY  EGt^  M 1 , l r.  p.  - ly  , )C  K Y 

£RQ£lL£-Q£_E£C.i.Liiia_LillNii_TiilS_Au 

PERSONALITY  : 

VIGOROUS 

REASONS  FOR  ENIIST'^ENT: 

1.  1 WANTFL'  yn  JCIN  ORG.  WHICH  TREAT  ‘AT  AS  INDIVIDUAL 

2.  I CAN  GE  PRO'ID  TO  RE  IN  THE  Army 
G.  THE  GENEEITS  ARE  GiOOi) 

lQLN,IiLI£AIlL;N_OE_AO_I:jcM£S 

MAIN  THEME  FOR  ThI_-,  AD  SELECTED  «Y  U<:ARH.: 

YOU  C E PI  end  can  EEiLIST  i\  RE  TDGrTHER 

PFPCENT  NOTING  THIS  ThEME  IN  THP  AD  «AS  R'' 

Percent  selectin'',  ^f^Is  themi-  as  a main  ih=me  „ias  as  t 

THE  THREE  ideas  SELECTED  'DST  OFTEN  OY  R E G R I I I -■>  AS  IAIN 
THEMES  WFRC: 

1.  SELECTED  PY  AS  ; YOU  S E R I f NU  (AN  twiiST  E 8E  TOGETHER 

2.  SELECTED  HV  Ar  i;  i CHANCE  T TRAvH  S ME  f T PEOPLE 

T.  SriFriED.  RY  AS  A r,'.N  p I f S PM''  \N  f Fi  ASSIGNED 


J 


Mike,  Leroy,  Rocky, 

Vince  and  Bunts  are 
taking  the  Army's 
16-month  tour  of  Europe. 

Togotlier . 

Bunts  first  mentioned  the  Army's  16-month  tour  of 
Europe.  Rocky  chimed  in  about  enlisting  together,  training 
together. 

Ir  sounded  like  such  a good  idea,  the  guys  decided  to  put 
it  together.  The  training.  The  tour. 

Here's  how  it  works.  UTien  you  .and  llie  guvs  enlist  as  a 
group  for  Armor,  Artillery  or  Infantry,  you  can  choose  to  take 
your  first  duty  assignment  in  Europe.  Togicther. 

Ihe  group  gets  to  take  basic  nini  advanci  d training, 
together  in  the  States.  U'hicii  t.n.c!;  about  four  months. 

Tlien,  alter  suocesstully  completing  the  training,  llie 
groip's  off  fo’-  a minimum  of  16  montiis  i ii  iairopo.  You'll  h>' 
assigned  to  the  sanit  unit  (ir  unit.',  in  1:  ^ sa:iie  general  ari’a. 

Or  the  group  can  decide  to  go  to  Hawa  i i , .Mask.i 
cr  I’an.im.a. 

Talk  it  over  with  vauir  Icuail  .\rmv  Ui‘pt  la.eiit  at  i ve . Ask 
aboi,'  the  Biuldv  Option.  ('r  tu^e  tin-  ciuipon  Coi  1 o I il.  r . 

talk  il  I'vei  with  I hi-  guvs.  Tell  t heia  the  111,  th.it 

enlists  t.'geliier,  st.ivs  log.ellur. 

7n,t.i  /'s  y 

wants  to  in  1 (I  , . 
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Mike,  Leroy,  Rocky, 

Vince  and  Bunts  are 
taking  the  Army's 
16-month  tour  of  Europe. 

Together . 

limits  fir.st  mentioned  the  Army's  16-month  tour  of 
Europe.  Rocky  chimed  in  about  enlisting  together,  training 
together . 

Ir  sounded  like  such  a good  idea,  the  guys  dt'cided  to  put 
it  together.  The  training.  The  tour. 

Here's  how  it  works.  Wien  you  and  the  guvs  imlist  as  a 
group  for  Armor,  Artillery  or  Infantry,  you  can  choose  to  take 
your  first  duty  assignment  in  Europe.  Togetlier. 

ihe  group  gets  to  take  basic  and  advanced  training 
together  in  the  Slates.  Wiioi  t.n.es  about  four  montlis. 

Ihen,  alter  successfully  completing,  the  training,  the 
group's  oil  for  a minimum  of  16  months  in  Europe.  You'll  he 
assigned  to  the  same  unit  or  units  in  the  same  general  aiiai. 

Or  the  group  can  di'cide  to  go  to  H.awaii,  Alask.i 
or  I’an.ima. 

I' .ilk  it  over  with  vour  loc.il  Armv  Ki’pri-sent  at  ive.  Ask 
■ ihewt  rtu'  liuddv  0()t  ion.  Or  use  tin  i-oupon  tor  I t ee  ic.  ider. 

ialk  it  over  with  1 lie  ’•uvs.  I e I I then  !'.o  i In  rang  ih.il 


■nlists  1.  g.elhi  r,  sl.iv:;  ti'.n'thif. 


Tnd.l  ' f r"ty 
want  !■'  ioiri  v'.;j. 


P30SLAB  AOM I N ISTR AT  I ve  SUMMARY 


AO  TITLE:  YEARS  OF  ARMY  WILL  GET  DATE  TESTEO:  A/25/7T 

NUMBER  OF  RECRUITS  EVALUATING  AO:  6A 

STANDARDIZATION  ON  GROUP  USED:  29  ADS 

1.  EE£Cl£;iIQti_QE_^a_PLRFQiiil/i^ir:£ 

RASED  ON  ST ANDAROIZAT ION  GROUP,  PREDICTEO  AO  PERFORMANCE 
{PLAOE  INOEXI  IS  t SB7.40  PER  COUPON  RESPONSE. 

i 0.00  PER  COUPON  RESPONSE  TO  tl?lT.72  PER 
COUPON  RESPONSE  IS  THE  64  i!  CONEIOFNCF  INTERVAL.  (IF  WE  COMPUTE 
64%  CONFIDPNCE  INTERVALS  FOR  A LARGE  NUMBER  OE  AOS,  WE  CAN 
EXPECT  THAT  ABOUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
THE  ACTUAL  AD  PFRE OR MANCE . ) THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  FOR  AD  BEING 
PREDICTED  AS  FOR  STANDARDIZATION  GROUP  OF  ADS. 


?.  UiZtEiLL_Ll!Si:^G_QL_Arj_iiX_R£LRL!iIS 

THE  FAVORABILITY  SCTRE  FOR  THF  AD  WAS  16.66.  THIS  SCORE 
IS  AT  THE  2 PFRCENT’LE  FOR  THF  S T AND  AR  D I Z AT  I (',N  GROUP.  THIS 
AD  WAS  RATED  MORE  FAVORABLY  THAN  2 PFRfLNT  OF  THE  AOS  IN  THE 
standardization  group.  (FAVORABILITY  SCORE  IS  CALCULATED  FROM 
THE  8 I TFMS  L IS  TED  BF!  rjtv.  ) 

THIS  AO  IS  IN  the  category:  EDUCATION 

FDP  standardization  GR0)P,  ThE  AVEPA(,F  FAVORABILITY  SCORE  FOR 
THIS  category  was  D.OO  BASED  ON  J AnS. 


3.  Ec.0:iLAP_Ai2_£VAi.UiUJ'i_UFMi 

OUF  ST  ION 


N'i!diGa 

bQdGL:ij 

B 

WHAT  D 1 V HI  THIN''  IE  AD  AS  A wH^LF? 

n see 

NOTE 

26 

'H,W  nri  YOU  LIKF  PiCTURFS  IN  AD? 

i 

2 7 

1)0  PIC  TURFS  AND  TE  KT  GU  TOGETHfRZ 

I 

?S 

HOW  DUES  AD  «AkE  AR^-Y  LOOK? 

1 B 

TQ 

WMI  MEN  WANT  ‘1UR(  1NF('  ABOUT  ARMY? 

1 B 

Bl 

HUW  CLf  ARLY  IS  AD  WRIT  TEN? 

4 

B B 

Of  YOU  BEL  lEVF  AD? 

T B 

B4 

(■>1  Y'T'  lire  main  ii)T  A nr  ad? 

60 

NOTF  - 

A\  AN  FXAMPif,  UN  OUf  S 1 I ON  ) THIS  A' 

WAS  R A TF  D HI 

GHFR 

T 

■IAN  Bl  r ••'C  S T AR  I z AT  I ('N  -.BD'JP  ADS 

• 
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PROSLAB  ADMINISTRATIVE  SUMMARY  FOR  A YEARS  OF  ARMY  WILL  GET 


4 . EaQtlL£_D£_E£LaUiIi_Lil  itia_TiiIS_AD 

AGE  : OLDER 

PERSONALITY  : 

REASONS  FOR  ENL  ISTMENT: 

1.  I WANTED  TO  JOIN  ORG.  WHICH  TREAT  ME  AS  INDIVIDUAL 

2.  I AM  PROUD  TO  SERVE  MY  COUNTRY 

3.  I CAN  PE  PROUD  TO  BE  IN  THE  ARmy 

A.  army  LIFE  WILL  BE  A CHALLENGE  TO  ME 

5.  THERE  WILL  BE  HARD  S IMPORTANT  WDR<  P()R  ME  TO  DO 

6.  I WANTED  TO  AVOID  THE  DRAFT 

7.  I WANT  adventure  AND  EXCITEMENT 
fl.  THE  PENEEITS  ARE  GOOD 


'i.  iULUIiLl£^IiQN_UL_iD_lL!LMLi 

MAIN  THEMf  rOR  THIS  AD  SELECTED  «Y  USAREC: 

CAN  CONTINUE  EDUCATION  AFTER  RCRVICE 

PERCENT  noting  THIS  THEME  IN  THE  AD  WAS  R.’  ' 

PERCENT  SELECTING  THl->  THEME  AS  A MAIN  THEME  WAS  6A  % 

THE  three  ideas  selected  Mf)ST  OFTEN  BY  RECRUITS  AS  MAIN 

themes  were  : 


1.  SELECIED  ■^Y  64  I CAN  CONTlNUf  EDUEATIDN  AFTER  SERVICE 


?.  SELfC.  ted  BY  3R  g AR  My  MAS  GDO"i  ERIN.',!'  BENEFITS 

1 

A.  selected  BY  1 ■>  « WILL  make  YOU  MORE  MATURE 


L 


[ 

c 


4 years  of  Army 
v.’ill  get  you  4 years 
of  college,  free. 


There  is  no  lav;  that  says  every  qualified  high. school 
graduate  must  fc'ap  Ir.r.ediateJy  into  college. 

As  a matter  of  fact,  a great  deal  of  statistical  evidence 
shows  that,  for  rviny  young  ta.'n  a.nd  women,  college  at  17  or  18 
can  he  a waste  of  time  and  money. 

In  lool;ing  at  more  productive  ways  to  .sp.nd  thr-  next  fe\.' 
years,  look  carefully  at  today’s;  Army, 

It's  a time  and  place  to  mature.  Tu  a, . ; pt  responsibility 
To  meet  and  share  ideas  \'Ith  th. ruu'.ain!.;  of  it..;;-  young,  tten  and 
vjomcn  frem  all  {'.arts  of  thi:;  country. 

You'll  live  pretty  well,  too.  lie  tit.itt  •■•'u  at  $3n7.?0  a 
month  before  dedu.ctions.  But  tiie  ad  '-u;!;  , : r.  hou-.in  -,  free 
iiiealt-,  free  t..edical  and  dental  cate,  .•  J JT  paid  vacation 

a year,  r.;ake  year  salary  go  a long  w:.y . 

If  you'd  like  the  ojition  of  goitg,  ; coll  -e  4 years  frt't.i 
nov;,  v.’i  t'l  us  p. tying  the  hill,  ju;;t  give  u,.  4 g.od  ye.irs  in 
today's  Army. 

For  more  inforraation  on  this  an.i  r.any  ot'.et  e,  giort  uni t ies 
av.ril'-itle  in  today's  .Army,  sec  your  At  y .H  - •tit  at  iva.  Ur 
seiul  us  the  cout'ett. 
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PPQSLAB  AD'IINISTRATIVF  SUMMAKY 

AO  TITLE:  SOMETHING  ABOUT  A SQLDIE  DATE  TESTED: 

NUMBER  OF  RECRUITS  EVALUATING  AD: 

STANDARDIZATION  ON  GROUP  USED:  ?D  ADS 

1.  ■ EfiLDl£:im_DE_AI2_P£&£Qa:iAtiCi 

BASED  ON  STANDAKDIZ AT  ION  GROUP,  PREDICTED  AD  PERFORMANCE 
(PLADE  INDEX!  IS  % PER  COUPON  RESPONSE. 

$ 23.21  PER  COUPON  RESPONSE  TO  3127S.8A  PER 

COUPON  RESPONSE  IS  THE  6A  I!  CONEIDENCF  INTERVAl  . (IF  WE  COMPUTE 
(S4«  CONFIDENCE  INTERVALS  EOR  A lAPGE  NUMBER  O'"  ADS,  WE  CAN 
EXPECT  THAT  ABOUT  TWO  THIRDS  OF  SUCH  INTERVALS  ^ILL  CONTAIN 
THE  ACTUAL  AD  PEPE ORMANCE . ) THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  EOR  AD  BEING 
PREDICTED  AS  FOR  STANDARDIZATION  GROUP  OF  AOS. 


z . D^L!:.ALL_Liiii:ia_a£_AD_ai:_a£CRuiiE 

THE  EAVORABILITY  SCORE  FOR  THE  AD  WAS  18. (S9.  THIS  SCORE 
IS  AT  THE  50  PERCENTILE  FOR  THE  S T A NO AR 0 1 Z A ; : 'N  GROUP.  THIS 
AO  WAS  RATED  MORE  E AVOP ABl  Y THAN  50  PERCENT  iE  IHE  ADS  IN  THE 
STANDARDIZATION  GROUP.  (EAVORABILITY  SCORE  Is  . ALCULATFD  From 
THE  8 ITEMS  LISTED  BELOW.) 

THIS  AO  IS  IN  the  category:  f M A I L ENGE , A DVT N ' UR ^ , C OMB AT  ARMS 

FOR  STAMDARDIZA  T ION  GROUP,  I Hi  AVERA..E  EAVORABILITY  SCORE  FOR 
THIS  CATfGORY  WAS  18.25  BASED  ON  7 AOS. 


3.  LeUii.AR_Al}_t'jZ«iLUiIl'J-J_lI£Mi 


QUEST  ION 

lUaSEa  MQ£I2iIsU 


E£R££JiIlL£ 


3 

25 

27 

28 
29 
31 

33 

34 


WHAT  DO  YOU  think  OF  AD  AS  A WHOLE? 
HOW  DO  YD  I LIKE  PICTURES  (N  AD? 

DO  PICTURES  AND  TEXT  (id  I'U.ETHIPZ 
HD«  DOFS  A)  "^AKF  ARMY  LOOK? 

WIM  MEN  want  mure  INff'  ABOUT  army? 
HOW  tlE ARl  Y IS  AD  ww  M T|  N? 

DO  Y.  I ) B‘  L I E VF  AD? 

DO  Y I I K f-  MAIN  I DT  A OF  A i? 


38  SFt  NOTE 
51 
31 
3 8 

3 4 

4 .■ 
hi 

5 *, 


NOTE  - AS  AN  E<A  »(*,  UJ  OIISTIDN  3 THIS  AD  ,yA‘ 
lUAN  38  TAN  A I Z A r I i.r;  G..(V)'  A'D.. 


R A 1 E 1 Hi  ;he  R 


4 
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PR05LAB  AHMINl  strict  I VF  SUMMARY  FOR  SOMCTHINO  AfiOUT  A SOLDtE 

£EQLLLL-12£-EtL8.UiIS-Llt^ItJ&_TiilS_AQ 

EDUCATION  completed  : H I r,H  SCHOOL  OR  LESS 

PERSONALITY  : 

NON-  INUUl SI T I VE 

REASONS  FUR  ENLISTMENT: 

I,  I CAN  PE  PROUD  TO  RE  IN  THE  ARMY 

?.  THERE  WILL  PE  HARD  L IMPORTANT  WORK  FOR  ME  TO  DO 
3.  THERE  WILL  PF  GOOD  TRAINING  FOP  MF  IN  THf  ARMY 

<♦.  army  life  will  PE  A challfngf  to  me 

5.  I •'AN  JOIN  A TOUGH  UNIT  AND  RF  WHFRF  THE  ACTION  IS 

6.  I am  proud  to  SPRVE  my  COUNTRY 

7.  I WANT  ADVENTURF  AND  EXCITFMFNT 

8.  I WANT  TO  PECDME  MORF  S El.  E-R  FL  1 ANT  AND  MATURF 


5.  iI2£iiII£IT:AIlQ:ii_QF_AD_TH£^LS 

MAIN  THEME  FOR  THIS  AD  SEIFCTED  RY  USAREC: 

WIIL  make  you  mi)kF  mature 

PERCENT  NOTING  THIS  THCmE  IN  ThE  AD  WAS  )2  f' 

PFRCFNT  selecting  This  THE'^'F  as  a main  IHEME  « as  60  r 

TflE  THRFE  IDFAS  S'^LFCTFD  MOST  OFTFN  PY  RFCRUITS  AS  MAIN 
themes  WERF: 


1.  SELECTED  PY  GO  7 WILL  HAKE  YOU  mope  MATURE 


?.  SELECTED  PY  GO  'K  H ING  IN  ARMY  wui  YOU  PROUD 


3.  SELECTFO  RY  17  !:  will.  KEEP  YOU  IN  GDD  ) SHAPE 


i 


AD-A0‘+3  743 


unclassified 
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There's  something 
about  a soldier. 


What  is  that  something  that  catches  a total  stranger's 
eye?  That  attracts  a following  of  sr.nll  children.  The  sly 
glances  of  young  women.  Joyful  tears  of  mothers  and  fatliers. 

Sure,  it  has  something  to  do  v.'itli  the  uniform.  Polished 
brass,  proud  patches,  glistening  shoes,  and  trousers  creased 
sharp  enough  to  shave  v;ith. 

But  even  more,  it  is  vjhat's  i.isidc  a soldier  that  shows. 

Pride.  The.  kind  that  comes  fro:  la'O-.’iT'g  hov;  to  do  a job. 

Knowing  you're  good  at  it,  and  that  of.-.crs  hno'.;. 

Confidence.  The  kind  that  coi.^es  from  being  in  tlie  best 
mental  and  j'hysical  shape  of  your  life. 

Sophistication.  The  kind  that  cor.os  f ro':;  living  rv7ay  from 
home.  From  t.’orking  with  and  getting  to  hno'..'  young  r;en  and 
women  from  all  parts  of  the  Country  Uiid  thu  \.-orlu. 

Maturity.  The  hind  tliat  comes  from,  accepting  i espons  ibil  i ty 
for  a job.  And  responsibility  for  others. 

If  there's  son.cthing  about  a soldier  Lltat  appeals  to  you, 
your  Army  Representative  can  help  you  beco-'c  one.  .‘\sk  him 
about  it,  or  send  us  the  coupon. 


Today's  Army 
wants  to  join  you 


VJ 


1«» 


PROSL^fH  ADWINISTRAT  IV*"  SU'^'^ARY 


AD  TITLE:  A COUNTRY  NEEUS  LOVE  DATE  TESTED: 

NU»18ER  OF  RECRUITS  EVALUATING  AO:  67 

STANOAROI,?ATION  ON  GROUP  USED:  ADS 


!•  £a£CitIim_QF_AQ_P£li£QaMANL£ 


BAS, ED  ON  STANDARDIZATION  GROUP,  PREDICTED  AO  PERFORMANCE 
'.PLADE  INDEX)  IS  i PER  COUPON  RFSPONSF. 


$ 98.13  PER  COUPON  RESPONSE  TO  $1360. 7S  PER 

COUPON  RESPONSE  IS  THE  64 « CONFIDENCE  INTERVAL.  (IF  WE  COMPUTE 
64?  CONFIDENCE  INTERVALS  FOR  A LARGE  NUMBER  OF  ADS,  WE  CAN 
EXPECT  THAT  ABOUT  TWO  THIRDS  OF  SUCH  INTERVALS  WILL  CONTAIN 
T’HE  ACTUAL  AP  PERFORMANCE.)  THESE  ESTIMATES  ARE  BASED  ON 
ASSUMPTION  THAT  THE  SAME  CONDITIONS  HOLD  FOR  AD  BEING 
PREDICTED  AS  FOR  S T AND ARD I Z AT  I ON  GROUP  OF  ADS. 


2 . Q^£aALL_LiaiNQ_QF  UIIS 


THE  FAV09ABILITY  SCORE  FOP  THE  AD  wAS  16.61.  THIS  SCORE 
IS  AT  THE  2 percentile  FOR  THF  ST  ANOAR  D I Z A T I rifi  GROUP.  THIS 

AO  WAS  RATED  MORE  FAVORABLY  THAN  2 PERCENT  IF  THE  ADS  IN  THE 
STANDARDIZATION  GROUP.  I F A VOR A B I L IT Y SCnpr  is  C ALCULATED  FROM 
THE  8 I TEMS  I ISTED  BELOW. ) 


THIS  AO  IS  IN  THE  CATEGORY:  OTHER 


FOR  STANDARDIZATION  GROUP,  THE  AVERAGE  EAVURABILITY  SCORE  FOR 
THIS  CATEGORY  WAS  D.DO  BASED  ON  0 AOS. 


3 . aauaL  Aii.AD_£^ftLo.^TiaNi_iLLyi 


QUEST  ION 


iiuasia 

UI^aDlNQ 

£LlL£tiIiLL 

3 

WHAT  on  Y'OU  THINK  OF  AO  AS  A WHOLE? 

8 SEE 

26 

HOW  DO  YOU  LIKE  PICTURES  IN  AD? 

4 

27 

DU  PICTURES  AND  lEXl  Gf)  UKitTHFR? 

1 

28 

»('^W  DOES  AT  make:  ARMY  LOOK? 

J 

29 

WILL  MEN  WANT  •-’ORE  INEfl  AOnuf  ARMY? 

4 

31 

H(;W  CLEARLT  is  ad  WRITTEN? 

B 

33 

no  YOU  BELIEVE  AIT? 

6 2 

34 

pn  YOU  LIKE  «AtN  (UFA  (IE  AD? 

1 3 
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PKOSLAB  APHINISTSATIVE  SUMMARY  EOK  A COUNTRY  MEEOS  LOVE 


^ . EaQLLL£_i3t-fi£C£iUIIi_Lm£Jfi_TJiIS_  A D 
AGE  : OLDER 

FAMILY  INCOME  : LOW  INCOME 

PERSONALITY  : 

REASONS  FOR  ENLISTMENT: 

1,  I CAN  JOIN  A TOUGH  UNIT  AND  PF  WHERE  THE  ACTION  IS 

2.  I wanted  to  AVOID  THE  DRAFT 

3.  I CAN  PE  PROUD  TO  BE  IN  THE  AR^Y 

4,  I CAN  ENLIST  NOW  AND  GO  ON  ACTIVE  DUTY  LATER 


IQ£CHi£ICATJ.UIl_a£_AD_IH£il£S. 

MAIN  THEME  FOR  THIS  AO  SELECTED  BY  USAREC: 

HE  PROUD  TO  SERVE  YOUR  CPUNTRY 

PERCENT  NOTING  THIS  THEME  IN  THE  AD  WAS  PI  t, 

PERCENT  SELECTING  THIS  THEME  AS  A MAIN  THEME  «AS  i 

THE  three  ideas  selected  most  often  HY  RfCR'JITs  AS  •>«A  IN 

themes  were: 


1.  SELECTED  BY  46  X PE  PROUD  TO  SERVE  YOUR  COUNTRY 


2.  SELECTEr  BY  !\  X PEING  IN  ARMY  Will  MAKE  YOU  PROUD 


3.  SELECTED  PY  IS  X HAVE  CHANCE  AT  GUUD  CAREER  IN  ARMY 


L 


A country’  needs  love,  too. 


V.’e  knov7  you  have  r.ore  on  your  r.ind  right  no-..’  than  your  coirntry 
There  are  decisions  to  rake  about  v.’hat  you're  going  to  do  tiext 
College,  a job,  \.-hatever.  There  are  places  you'd  lilic  to  see. 
People  you'd  like  to  meet.  Adventures  to  seek.  Other  loves 
to  love. 

These  are  the  experiences  you'll  build  your  future  on. 
i;xpericnces  that  v/ill  enrich  the  quality  oi  your  life. 

But  did  you  ever  stop  to  thinic  th.at  your  ce-,::'.;  ,-y , .-;nd  our  v.’ay 
of  life,  provides  tlie  freedom  of  choice  and  ooi'or Lu:ii  f.-  that 
allo'-.’s  those  experiences?  Do  think  abc-j.t  if.  ;,ucar..-;e  i.-ithout 
the  interest  and  fittontion  and  c-.'.ergy  and  love  of  the  people 
vho  live  in  it,  a country  vjould  not  he  a ce-.r.Ury,  nor  -..-ould 
it  survive. 

One  v’cy  to  stio'..’  you  care,  and  by  no  r.e..nr;  tliO  c .'.ly  \.’ny,  is  by 
servi:y;  in  today's  Army.  By  helping  us  iu  -.-.•■c ; ared.  to  defend 
things  t.’O  love.  And  by  helping  in  t!ie  many  cti’.er  u-ayr,  our  Arm 
helps  oi;r  countiy. 

Aslt  your  Arr.y  Representative  to  tell  yo>i  areut  some  of  the  thi 
we're  doing  to  help,  and  t.’hat  you  could  be  doing  \,’ith  us.  Or 
send  us  th.e  coupon. 


Today's  Ari.y 
wants  tt)  join  ; -’u 


III.  Programs 

A . Ad  ed  i t 

B.  Ad comp 

C . Ad  sum 
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I'DITINC  AND  KF.YPUNClllKG  OF  l’Kt)SLAH  DATA 
Keypunching  Instructions 

There  will  be  four  (4)  cards  per  subject.  Eacli  card  will  have 
an  ID  number  punched  in  columns  1-5  and  the  card  number  punclied  in 
column  80.  The  ID  number  is  stamped  on  the  front  of  the  booklet. 

Card  1 will  contain  questions  1-35  from  section  1,  "Background 
Information,"  and  will  be  punched  in  the  columns  indicated  on  the 
questionnaire  booklet  next  to  each  (piestion  and  alternative  checked. 

If  there  is  no  check,  leave  tlie  question  blank.  One  exception  is 
question  6.  For  this  question  the  written  zip  code  will  be  punched. 

If  the  zip  code  has  only  three  (3)  digits,  the  digits  are  to  he  punched 
in  columns  12-14,  leaving  columns  15  and  lb  blank.  Another  exception  is 
question  11.  For  all  the  alternatives,  punch  only  those  with  the 
checks. 

Card  2 will  contain  questions  1-37  in  section  II  labeled  "Evaluation 
of  the  first  recruiting  ad."  These  questions  will  be  puiuhed  in  the  columns 
indicated  in  the  questionnaire  next  to  each  question  and  .ilternative  checked. 
Questions  4-25  will  be  punched  with  a '1'  if  ther>’  is  a check  and  a '2'  ii 
there  is  a circle  around  the  check. 

Card  3 is  just  like  card  2 except  that  it  will  contain  the  questions 
in  section  II  labeled  "l.v.iluation  of  .■eccunl  recruiting  ad." 

Card  4 \ ’■  ve  the  Cordon  personality  scores,  located  in  the  box 

on  the  cover  questionnaire,  punchoil  in  columns  b-21.  Each  score 

uses  two  (2)  . with  the  first  one  remaining  blank  if  only  1 digit 

is  recorded.  ue  nand  written  number  in  the  uppi'r  right  hand  corner  of 
the  cover  (years',  of  enlistment)  should  he  punched  in  col-.mm  22. 


Compsuter  Eil  i t ing,  of  Prosl.ah  Quest  ionn.i  i re 

Previous  to  keypunching,  the  entire  quest ionna i re  is  edited  by  han.l. 
Hand  editing  cliecks  for  inconsistencies  in  item  11,  enlistment  program, 
a.s  well  as  other  inconsistencies  in  a subject's  .’uawers.  The  h.ind  I’Jit 
also  checks  for  multi-responses  to  items.  The  multi-m.itks  are  er.ised 
making  the  ([uestion  blank.  l.owever,  ctmiputer  editing  is  necissarv  to 
check  d.ita  cards  for  incorrect  ad  numbers,  iliqilicate  subject  ident  i f i c.at  i cn 
numbers,  and  o\it  of  range  dat  i. 

One  limi  t ion  of  the  editing  laogram  is  to  cheek  for  duplieati' 
subject  numhets  appearing  in  tiu'  ev.ilualion  ol  a siimje  ad.  ihi.-  cluck 
would  h.ive  to  lie  made  lor  e.ieh  ad  i' v.i  1 u,i t ed  . 

A second  timet  ion  ol  t lie  checking  piog.r.im  is  to  check  I oi  incornut 
.id  niimhei  s and  incoi'rect  sulijeet  numliet  s ev.i  I na  t i n/,  each  .id.  liu'  suliiiul 
numliers  tor  e.ieh  ,ul  evalu.it  ion  ,ire  des  i I'li.ii  ed  on  the  I’ro.sl  ,ih  Selu.Iiile. 


A third  function  of  a checking  program  is  to  check  for  out  of 
range  data  appearing  on  the  data  cards.  Any  subject  not  having  valid 
data  in  any  one  or  more  of  the  fields  on  the  data  cards  (see  below  for 
fields  to  be  cliecked)  should  be  identified  tlirough  the  cliecking  program. 
Any  errors  should  be  Identified  and  corrected  before  any  analysis  begins 
on  the  data. 


The  values  listed  below  are  the  valid  limits  for  the  different 
fields  that  must  be  checked: 


Card  1 - Background  and  enlistment  Information 

Blanks  are  acceptable  for  all  columns  except  1 through  5 and 


column  80. 

Field- 

Columns 

Range-  Valid  punches; 
values  inclusive 

Information  in  field 

4 thru 

5 

01 

thru 

50 

Subject  number* 

6 thru 

7 

17 

thru 

35 

Age 

8 

1 

thru 

9 

Educat i on 

9 

1 

thru 

2 

Marital  Status 

10 

1 

thru 

6 

Race 

11 

1 

thru 

8 

Income 

17 

1 

thru 

5 

Size  of  city  or  town 

18  thru 

37 

1 

thru 

3 

(each 

column) 

Important  activities 

38 

1 

thru 

6 

Decision  to  enlist  - most 

39 

1 

thru 

7 

t.carned  aliout  Army  - most 

40  thru 

46 

1 

(each 

column) 

Enlistment  opt  ions--'-* 

47  thru 

/O 

1 

thru 

3 

(each 

column) 

Reasons  for  enlistment*** 

80 

1 

(dird  numbt'r 

Cards  2 and  3 - Ad  evaluations 


Blanks  are  acceptable  in  all  columns  except  1 thru  U)  and 
column  80. 


* There  are  a maximum  of  30  persons  possil^le  in  I’rosl.ah  at 
tills  time.  Tills  1 igure  is  subject  to  ohaiige  at  any  time  it  t lu- 
discretion  of  tlie  Armv. 


**  One  option  ''occii|Mt  iona  I aiea"  was  dropped  from  t h>  eiip.inal 
1 due  to  misimderstaiidiiig  ol  the  option  hv  I’l  osl.ah  suhi.ets. 

***  Item  in  eohimii  47  lias  been  tulded  siiui 
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Field- 

Range-  Valid  punches; 

Columns 

values  inclusive 

information  in  field 

4 thru  5 

01  thru  50 

Subject  number 

6 

1 thru  2 

Order  of  presentation  numbei  for 

7 thru  8 

01  thru  07 

Category  of  Ad 

9 thru  10 

Tray  number  of  Ad* ** 

11 

1 thru  3 

Remembrance  of  Ad 

12 

0 thru  3 

Think  of  Ad  as  whole 

13  thru  34 

1 thru  2 

Main  ideas 

35 

0 thru  4 

Like  pictures 

36 

0,  1,  2,  4 

Picture(s)  and  printed  material 

37 

0 thru  3 

Ad  makes  the  Army  look  . . . 

38 

0 thru  3 

More  Information 

39 

0 thru  1 

Anything  you  didn't  already  know 

40 

0 thru  4 

How  clearly  the  Ad  is  written 

41 

0 and  2 

Unclear  words  or  phrases 

42 

0 thru  3 

Do  you  believe  wliat  Ad  says 

43 

1 thru  5 

Tell  it  like  it  is*-' 

44 

1 thru  3 

Army  information  dost ri bed 

45 

0,  1,  3,  4 

Wliat  do  voti  think  ot  main  idea 

46 

0 and  2 

Is  mail,  idea  clear  from  lookin_>. 

80 

Card  2 gets  a 2; 

Card  Niitidor 

Card  3 gets  a 3 

Card  4 - Gordon  personality  scores 

Blanks 

are  acceptable  in  all  columns 

except  1 thru  5 and  column  SO. 

Field- 

Range-  Valid  punches; 

Columns 

values  inclusive 

Information  in  field 

4 thru  5 

01  thru  50 

Subject  number 

6 thru  7 

00  thru  36 

Ascendancy  score 

8 thru  9 

00  thru  36 

Responsibility  score 

10  thru  11 

00  thru  36 

Emotional  stability  score 

12  thru  13 

00  thru  36 

Sociability  score 

14  thru  15 

00  thru  40 

Cautiousitess  scitie 

16  thru  17 

00  thru  40 

Original  thinking  score 

18  thru  19 

00  thru  40 

Personal  relations  score 

20  thru  21 

00  thru  40 

Vigor  score 

22 

2 thru  4 

Years  of  enlistment 

80 

4 

Card  number 

* Numbers  t rum  coluim''s  6-  !0  mal\f  up  I lu  . .it  ii>  Ad  immlu  r. 

**  Items  in  ci'lumn.';  4i  .nul  -tA  have  lu'i-n  ,iddi  il  ;.iiuc  uii'.  iui 
quest  i oiui.i  L re  . 
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PROSU\B  ADVERTISEMENT  EVALUATION  SYSTEM 


1 . General  Description 

'C'nis  system  is  composed  of  three  programs  plus  utility  programs. 

The  three  programs  are  ADEDIT,  ADCOMP,  and  ADSUTt.  The  utilities  required 
are  a sort,  a copy  of  selected  records  and  a stepwise  multiple  regression. 

The  regression  program  used  to  prepare  the  original  data  was  BMD02R. 

(UCLA  Biomedical  Series). 

This  system  was  prepared  using  the  IBM  370/145.  However,  it  should 
run  without  any  modification  on  any  system  which  has  a PL/1  compiler  and  a 
FORTRAN  IV  compiler  and  64K  bytes  of  memory.  Two  tape  drives  (or  disks), 
one  printer,  and  a card  reader  are  also  required. 

2 . Steps  to  Create  Standardization  Group 

A.  Sort  cards  by  subject  number  onto  a temporarv  data  set  on  disk  oi 
tape. 

B.  Run  ADEDIT  with  input  from  above  temporarv  data  set  and  output  onto 
tape . 

C.  Check  error  messages  from  ADEDIT  and  make  anv  ciirrections  to 
cards  whicli  are  necessary. 

D.  Repeate  procedures  A - C until  tlie  output  from  ADEDIT  is 
sat isf  ar t orv . 

3.  Steps  to  A.dd  to Standardization  Group 

A.  Sort  cards  by  subject  number  onto  a temporary  data  set  on  disk 
or  tape 

Is.  Run  ADEDIT  with  input  from  above  temporarv  data  si’t  and  output 
a temporarv  data  set  on  disk  or  tape. 

C.  Check  error  messages  from  ADEDIT  and  make  anv  corrections  to 
cards  which  are  necessary. 

D.  Repeat  procedures  A - C until  t lu'  output  from  ADEDIT  is 
sat isfactory. 

D.  Copy  tlie  data  for  tlie  desired  ads  from  the  temp('rarv  liita  set 
created  in  step  B onto  tlie  end  of  the  original  st  andard  i /at  i ('n 
group. 


1 


ICf. 


4 . Steps  to  Compute  Parameters  and  Regression  Equatio n from  Standardi- 
zation Croup  for  Input  Into  ADSUM 

A.  Run  program  ADCOMl’  (Input  is  the  edited  standardization  group 
from  paragra  h 2 or  3 above) 

B.  The  punched  card  output  from  ADCOMP  is  used  as  input  along 
with  Flesch  index  and  the  success  factor  (for  each  ad)  to 
BMD02R . 

C.  The  output  from  BMD02R  which  is  used  as  input  to  ADSUM  is  the 
regression  equation  and  the  standard  error. 

D.  The  output  from  ADCOMP  which  is  used  as  input  to  ADSUM  is  the 
mean  favorability  score  for  each  category,  the  mean  favorabilitv 
score  for  the  entire  group,  the  standard  deviation  of  the  mean 
favorability  score,  the  means  of  each  the  Y-scores,  and  the 
standard  deviation  of  the  mean  of  eacn  Y-scorr. 

5.  Steps  to  produce  an  Administrative  Summary  Report 

A.  The  data  for  tlie  ad  to  be  evaluated  must  first  be  run  through  the 
program  ADPDIT  following  the  same  steps  as  if  creating  a standardi- 
zation group  (paragraph  2)  except  that  tlu'  output  will  be  a 
separate  data  set  unless  it  is  desired  to  add  the  new  ad  to  the 
standardization  group. 

B.  The  regression  equation  must  be  put  into  the  program  .\DSUM 
if  a new  standardization  group  is  used. 

C.  1 he  parameter  cards  for  the  new  standardization  group  must  bo 
prepared  if  there  is  a new  group. 

D.  The  parameter  ca.rds  for  eacli  ad  being  evaluated  must  be  prepared. 

U.  The  data  set  created  in  step  A must  be  sorted  by  ad  number. 

F.  Run  program  ADSUM  with  the  parameter  cards  from  paragraphs 

C and  D sorted  by  ad  number  and  input  file  from  step  E.  As  manv 
ads  as  desired  may  be  run  at  a time.  The  last  input  parameter 
card  must  contain:  AD  T 1TLE= ' END ' , ; 


G. 


If  one  wants  to  evaluate  an  ad  already  in  the  standardization 
group  thonin  step  F use  tlie  standard  izat  ion  group  d.ita  set  as 
input  to  .ADSUM. 
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AD ED IT 

EDIT  OF  PROSLAB  RECRUITING  ADVERTISEMENT  QUESTIONNAIRE 
Written  by:  Janet  K.  Buckley  - April  1973 


1 . General  Description 

This  program  checks  and  edits  the  ProsLab  Recruiting  Advertisement 
Questionnaire  data  and  computes  the  \'-scores  and  FV  score,  (Favorabil i ty 
score)  for  eacli  record. 

The  input  is  the  cards  punched  as  indicated  in  the  questionnaire. 

The  cards  must  be  sorted  by  subject  number  (columns  1-5) . 

1 he  output  is  a sequential  data  set.  Each  record  contains  the 
background  information  of  the  subject  and  the  data  for  one  ad  wliich  he 
eval\iated.  In  other  words  if  the  subject  evaluated  two  ads  his  background 
information  will  be  in  the  output  file  twice.  Consequentlv  if  anv  analvses 
of  just  background  information  across  all  ads  is  to  be  done,  this  file 
is  not  appropriate  unless  the  duplicate  information  is  eliminated. 

Additional  output  is  a print  file  with  error  messages  and  counts  of 
cards  read  and  records  vTitton  on  the  output  file. 

2 . Computer  configuration 

Written  in  PI./l  for  IBM  370/145 

Input  file  in  INPT  from  card  reader,  disk  or  tape 

Output  file  is  OUTP  tape 

Additional  output  file  in  OPRINT  printer  for  error  messages 

Core  required  is  small:  Less  tlian  1 5K  bytes 

When  cards  hav'e  already  been  put  on  tape  or  disk  CPU  t ime  for  1000 

cards  is  14  seconds.  Elapsed  time  for  1000  cards  is  about  1 min. 
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3.  Methods  Used 


The  boundary  values 
113  items.  These  are: 


for  all  items  checked  are  in  tables. 


There  ..ee 


1 1 em 


Desc r i p t ion 


1 first  two  digits  of  subject  number 

2 3rd  digit  of  subject  number 

3 4th  and  5th  digits  of  subject  number 

4 age 

5-67  Questions  2 through  34  of  Section  1 

of  the  questionnaire  (question  6 which 
is  the  7-ip  code  is  checked  column 
by  coUimn  and  can  have  any  value. ) 

68-7 S bight  2 digit  personality  scores 

7 6  Term  of  en  1 istment 

77  First  digit  of  ad  number 

78  2nd  and  3rd  digits  of  ad  number 

79  4th  and  5th  digits  of  ad  number 

80-113  (Questions  2 through  35  of  Sections 

11  or  111 


From  Card  1 


I'rom  cover  of 

Quest  ioiui;iJ (Card  4) 

From  Card  2 or  3 


The  arrays  I.O  and  111  contain  the  index  of  tlu'  value  in  tlie  arravs 
ONKDC  and  TWODO  of  the  minimum  and  maximum  v. lines  pL'rmissible  for  the  113 
items.  For  example,  if  one  wanted  to  find  the  maximum  value  for  age 
(item  4)  one  would  look  in  tlie  array  HI  at  the  4tli  value  and  find  36, 
then  one  woviUl  then  look  in  the  array  TWOhC.  (age  is  a tico  digit  number! 
at  the  36th  value  ,ind  find  that  the  maximum  age  allowed  is  35. 


In  the  event  the  questionnaire  is  modified  then  it  will  be  neeessarv 
to  change  the  v'alues  in  the  arrays  T.O  .ind  til. 


If  any  values  other  than  the  subject  number  ,ind  ad  number  are  out 
of  bounds  thov  are  mtule  blank.  If  tlie  subject  number  or  the  ad  number 
are  out  of  bounds  tlien  that  record  is  not  ^^'rittl.'n  on  t.ipe. 

The  V-scores  are  transformed  using  the  array  1TR.\N.  If  more  than  1 
V-score  is  missing  or  incorrect  then  tlu'  ri'ci'rd  is  not  put  on  tapi'. 

If  a subject  checked  an  important  reason  for  enlisting  to  bi>  "to 
avoid  the  draft"  then  liis  record  is  not  put  .'ii  tapi’. 
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4. 


ADEDIT  Deck  Set-Up 

1.  Job  and  System  Cards 

2.  Program  Deck  or  execute  program  from  library 

3.  //  GO.INPT  DD  * 


4. 


5. 


6. 


Data  Deck 
//GO.OUTP 
//GO.OPRINT 


or  //GO.INPT  DD  DSN  = tape  description 
if  input  on  tape 

DD  DSN  = output  tape  description 
DD  SYSOUT  = A 


i 
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r 


AOMMT  : PROC  OPTIOHS  (IIAIU); 

.-::-•*  3;:  ^ t:  ^ t-  ^ '^'4  ^ f ^ 

/*  AOEOIT  _ «RITIE:J  OY  HU-^'<R'‘'  F')R  tJSAREC  APRIL  1^73 

/*  TO  EDIT  THE  PKOSLAR  RECRHITING  ADVERTISHc\t 

/«  QUEST  KINHA IRE 

/* 

OCL  1 DA  TIN  , 

2 MANfJ  CHAR  (5)  , 

2 REC  CHAR (65)  , 

2 FIL  CHAR(9)  , 

2 CONO  CHAR ( 1 ) ; 


<^5:*  / 
= / 
*/ 
*/ 

» * >*  / 
*/ 


/* 

OCL 


4'/ 


CDl  , 

2 NUM  CH  AR ( 5)  , 
ITEM  CHA<(65)  , 
0UT4  CHAR( 17), 
0UT2  CHAR ( 3H) , 
VSCnP.E(3)  CHAR 
MISS  CHARI  1 ) , 
FV  CHAR(2) , 
FILL  CHAR  ( 13 ) 


( 1 ) . 


IN1T(  • 


) 


/* 


ITM(63)  CHAR(l)  DEFINED  ITFv  PPS ( 3 ) , 
iota  (8  ) CHARI2)  DEFINFD  OUT-V  ROill) 
I0T2(36)  CHAR  (1)  nfFINED  Di)T?  PC'S(H) 
RACE  CHAP(l)  DE'^KJEf)  ITF^-*  P ''S  ( 5 ) , 

IDl  CHAR  (?)  DtFINED 
ID2  CHAR  (1)  DEFINE!' 

103  CHAR  (?)  DEr  I 0 
AGE  CHAR  (?)  OE'^INcO 
CHAR  ( 1 ) OcF  INEO 
CH  AR  ( 1 ) dee  INED  out? 


F.NL 

AD! 

AD? 

AD3 


CHAR  (?  ) 
CHARI?) 


DEE  INRO 
DEF  I NED 


MJ"-'  PUS  (1)  , 

f.J^■  P'iS  (3)  , 

\U’-'  P'’S  (A)  , 

item  PGS  (1) 

PUT  A P-^N  (17) 
PDS(  I ) , 
OUT?  PDS( ?)  , 
OUT?  pnS(A)  ; 


/* 

DCL 


»/ 


CD9  CHAR(3R) 


* * 

* # rx  ~:ti  -if. 

;{x  4:  -t  ^ V V <s  4:  i'  If 

X . rftTi:  t ^ ^ ■'i  rX  rfr  * 

yt  aH  :,t  y;  4:  * / 

/* 

nschre^numbep 

OF  I T=^ 

MS 

HSE 

TP  COMPUTE 

-/ 

/* 

F AVOKAH  (L  I TY 

STUkE  */ 

/* 

I TP 

AN- item  NU'-'Ot-RS  i)SRO 

T' 

r 

PMPUTE  RY  store  -/ 

/* 

I TA3=TRANSFPR 

“Min'j 

T ARL  E 

•-OR  A3QVF  ITEMS 

♦ / 

* / <cC  4t  ♦ <r 

yt  y-  1? 

A-*:* 

. 5 4: 

tit 

DCL 

MSrpP  E 

•3  IN 

F I XP  J(  1 

5 ) I N I T ( ' ) 

« 

DCL 

ITE  AN 

(!)  R 

IN  riX' 

R>(  15  ) 'NIT 

(7,75, 

2 7, 

5 - 

,30,37,31)  ; 

DCL 

T A 8 ( R , 

- ) r H A R ( 1 ) I 

M T ( ' 1 ' , ' 0 

1 ' , 

1 0 • 

3 • , ' 2 • , ' I • , • 1 

« I n 1 

, < , 

' 3 ' 

. ' A ' , 

' 2 ' , ' A* 

, ' 2 • , • 1 • , • 

0 ’ , ' / ' , 

' 2 ' 

, 3 

'.7','1','O'M 

■>  1 

» 

•?• 

, • 3'  , 

• ? ' , • 1 • 

0 ','?'.  • 

' , ' A ' , 

' 3 ' 

•> 

• 1 • 

1*  , 

•?• 

, • 1'  , 

• 0 • , ' T 

, ' 3'  ,•“►',  • 

^ • , ' 1 ' , 

' 1 ' 

t J 

t 

OCL 

TR  IPG 

( I DO  ) 

char  ( 

.’ ) I N I r ( • 

• , • 0 1 

1 , 

1 

i?  ' 

♦ 

) 3 ' , ' 1 5 • , • ) S ' 

, • 0‘  • , 

•07'  , • 

0?  • , • 

O'-  • , ' 1 1 

• , • 11 ' , ' 1 ’ 

','13', 

' 1 '• 

1 1 

1 ■' 

• , ' 1 5 • , • 1 7 • , ' 

•2vT  . • 

? 1 ' . ' 

??','?) 

'.'PR','?"' 

• , ' 7 , 

' 7 

t 1 

3 1 • , ' 3 ? • 

M3',' 

3','  , • 

15  ' , • 3 1 

' , ' 1 M , • 1 ; 

• 5 0 

1 1 

• 1 

• , ' • 7 • , • 5 • 

A , ' , ' 5 ‘ ' 

• f ' , • 

AM,' 

51','  , < 

• 5 J «,'  ••,  1 

t 

1 • 

' , ' 5 5 ' , ' ■,  5 ' , • 

5 ? 1 , • • 

' 59'  , ' 

50  • , ' 

51  • , ' 

•,'5i','f- 

• , ' 55'  , 

' *■.  5 

t t 

■-  7 

* , • 5 H ' , ' ' . 7 • , • 

/’ J ’ , ' n • 

• 7?'  , ' 

73'  , • 

/ M , ' 75 

' , • 7 ‘ ','77 

' , ' M'  ' , 

' ’5 

1 \ 

J 

' . ' R 1 ' , ' i .7  • , • 
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• 85*  , ' 86*  , • S7'  -18*  , ' 89*  , • QO  • , '9  1 • , '92*  , • Q 3*  , • 9^'  , • 9 • 96  • » * 97  • , 

•9B*  , '99'  ) ; 

OCL  CNEOG  (10)  riU9  (l)  IMT  ('  • , • 1 • , ' 2 • , • 3 • , • 9 • , ' ^ ' t ' ^ ' t ' 7 • , • f , 

•9*  ) ; 

/*  L 1 A’j')  HI  A»f  TH-  position  IN  THE  AP-»AYS  ONEOG  >'/ 

/♦  fx  T«003  or  THE  •M'lI'^Uy  AN)  VAXIM'JV  VALUES  * / 

/*  P:".x.' I S5 1 8LE  rn'^  EACH  of  the  113  ITEMS  HE  */ 

/*  ^'NTniJT  r.HECKED.  */ 

/ vf.ii'  f-*‘  * ^>^'**- 1-  ^ ^ ‘i-.  i.  -ft  ^ itt-  K ^ t ^ ^ / 

del  L0(113)  3IN  '■IXEO  (U)  1 N I T I 2 , 2 , 7 , I 3 , ( 72  ) ( 1 ) , ( 3 ) ( 2 ) , ( 39  ) { 1 ) ) ; 
DC.l  HI  (113)  31N  =UE''  (31)  IN  I T.  ( 1 00  , S , 1 00  , os  , i q , 3 , 7 , rj , ( 5 ) ( i q ) , 6 , 
(?0)(9),7,'^,(7)(2),9,C’3)(9),(4n37),(9)(91),9,2,l'),100,9,6, 
(22)(3),6,(3)(S),^,S,3,^,^,3I  ; 

OPEN  FILE(INPT)  INPiJT  RECP'^D  , 

/*  ♦/ 


MLF(fJUTP)  JJTPUT  RErORD  i 
FILF(OPKINT)  oRINT  LI\FSIZF  (132); 

ON  ENOF  IL'^  ( INPT)  Oi''  TO  FINISH  ; 

ISW  = 0 ; 

JPEC  = 0 ; 

IX  = 0 ; 

START  : RFAD  FILE  (iNff)  I N T (J  (OATIN)  ; 

I RFC  = 1 ; 

/*  */ 
NEW  : 

ICNT  = 0 ; 

NLIM  = MAN3  ; 

REGIN  : 

ICNT  = ICNf  ^ I ; 


IF 

CDNO  = '!•  THEN 

00  ; 

I TP  0 = 

REC  ; 

GO  T 1 

REA02  ; 

ENO  ; 

IF 

COM)  = »9'  THEN 

DO  ; 

0l)T9  = 

Rf^c  ; 

GO  TO 

RE AD2  ; 

PNO  ; 

IF 

CDNO  = '2'  THEN 

DO  ; 

OUT  2 

= REC 

GO  TO 

READ2  ; 

END  ; 

IF  CDNO  = '3*  THEN  DO  ; 


'03  ^ REC  ; 

GO  TJ  READ2  ; 

FNJ  ; 

PUT  FILE  (PPRINI)  P '■>  I r ('CA.<n  NUMPFR  1 NCCIR  K L C 1 * . 0 A T I N ) ( SK  I P , X ( S ) , 
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PUT  FILF  JOPRINU  E'TIT  ('THERF  ARC  NOT  ^ CARDS  ‘'OR  THI^  ^lAN'.CDl) 

(SKIP,X(5),A,SKIP,XI=;|,(16)(A))  ; 

GO  TO  NEW  ; 

check  : 

/*  ITM(ul)  IS  REASnO  FOR  EM L I S TRENT=T 0 AVOID  DRAFTS/ 

/*  THESE  SUBJECTS  ARF  NOT  INCLUDED  <■•/ 

IF  IT'^(M)  = 'I*  TH^N  GO  TO  FRRT  ; 

/♦  DirOTHMl 7F  RACE  rMTP  1 =N P\- WH I T E , 2 = WH I TE  -/ 


IF  race  > 
IF  101  < 
IF  IDl 
IF  I [)  2 

r )2 

I DO 


IF 

IF 


IF  1D3 


> 

< 

> 

< 

> 


/«C: 

/* 


/ ^ ^ 

/♦ 

/ * 
/♦ 

/ 

/ 

CK? 


IF  AGE  = 
IF  AGE  < 
IF  AGE  > 


IX 

IX  = 0 ; 


•?•  THEM  RACE  = *1'  ; 

Tr OOGi  L(j(  1 ) I then  GO  TO  ERRl  ; 

TrtOJuIHIin)  THEN  GO  TO  FRRl  ; 

GNicDGI  L0(  ? ) I TMtN  GO  TO  EKRl  ; 

ONEOGIHK?!)  THEN  GO  TO  ERRl  ; 

TrtlDG(LOm)  then  go  TO  FRRl  *, 

TVOOG ( HI ( A) ) then  go  TO  ERRl  ; 

^ 4-  •*?  <-  TX  <<  >!•'  5!;  <:  t;  * <:  * 4:  UC  X:  <c  i 4 i 

AG"  ••'IJST  RE  RETWFEV  17  AND  35 

T/>JD';(L  I(1)»  THEN  GO  Tf)  CXI  ; 

Tv>OOG(  LO(  t ) ) THEN  GO  T^  CKl  ; 

T W?Du(  HI ( A ) ) THE  N GT  TO  CKl  ; 

XS  4l  V ^ ^ V 4c  V>  -I-  It  JY  -}f  i{s  1;.  ^ Tj:  <.  <-  5V 

CHECK  ROUNDKY  VALHES  FOR  ITFOS  5 THRU  34 
SECTION  I nr  CUE S n DNNA I rF . Ir  ANY  ARE 
UJT  OF  riPUNUS  ’’AKE  Tt'FM  HLANK 
IS  TtO;  counter  -'TR  PUT  OF  GOIJNO  ITEMS 


*/ 

i:  < 4 « « -t  * / 


OF  */ 
*/ 
■*/ 
*/ 

4 4 *4  444/ 


DO  N = 5 TJ  67  ; 

J = N - 4 ; 

IF  [r*'(Ji  c onetkluinm  TfirN  m to  err2  ; 
IF  ir*-'(j|  > ONro  K H I { N)  I then  go  to  err?  ; 

GO  TO  F NOCK  2 ; 


FRR2  : 

ir^'iJ)  --  pneogid; 

I X = I X 4 1 ; 

ENuCK2  : END  ; 

/4  4/ 


on  N - 6ri  TO  75  ; 

J - H ; 

,4,-  44-444<44<4  ?:4«.44444444':44444  4 4v4  4 44S*>i:-4  4.'4  4 444*4*1v4444444  4 44  4/ 

/*  CHfCK  the  PtRSONALITY  SfOt-FS  E K 1 COVIR  OF  »/ 

/ ^ OU"  N I I ONN\  ! >■  i t C \R(  4 ) 4/ 


/e4'  4444';<  4 4*444 

**,•  <!  V 

^ if  if.  t it  \ ^ if 

if  !I’I4(J>  < 

Two 

) ,(  LU{  N)  ) 

TH(  N {,■ ' 

TO  ( F R ^ ; 

IF  I ’ T 4 (J ) > 

In  1 

) .(HI  (N)  ) 

1 HI  N GO 

10  ‘ • R I ; 

G(-  Tl/  FNOr.K  3 

♦ 

r«R  3 : 

ru  '.  ( J ) : In 

lOGI 

1 » ; 

I X 1 X ♦■  ) 

« 

F'jnCKI  : END  ; 

CHECK  T'^^V  OP  =\LlST'^c:NT  COVr'^  ClF  0 J E S T 1 M ^ F *^/ 


If  * 

4:  ^ * :?s  * :f. 

V « ^ 

^ V 

IF 

ENL 

< 

ONbDG(LQ( 76) ) 

THFN 

I'p  ; 

IX  = 

1 X 

) 

; GO 

TO 

PR  2 ; 

f ND  ; 

IF 

FNL 

> 

ONEDG (H  1 ( 76 ) ) 

THEN 

DO  ; 

IX  = 

I X * 

1 

; GO 

TO 

PR?  ; 

END; 

IF  IX  = 0 THE'J  GO  n CK4  ; 

PR2  ; 

PUT  FILE  (OPPINT)  EDIT  ( IX,'  1TF*^S  PUT  np  BOUNDS  FP«-' 

•THIS  MAN'.CDl)  (SKI?,X(SI,F(S,0),A,A,SKIP,X(5),(1M(M»  ; 

IX  = 0 ; 

GO  TO  CK4  ; 

EKRl  : 

PUT  FILE  (OPRINT)  FDIJ  ('MAN  ID  NJV«FR  INCORRECT  — SUBJECT  NOT', 
' PUT  ON  TAPE', COD  ( S K I p , X ( 5 ) , A , A , SM  P , X ( 5 ) , ( 1 6 ) ( A ) ) ; 

GO  TO  NEW  ; 

ERP7  : PUT  FILE  (OPRINT)  EDIT  ('MAN  k ',NU«,'  DELETED  — AVOID  ', 

• DR  A'=T'  I ( SK  IP  , X ( 5 » , ( A ) ( A ) ) ; 

GO  TO  NEW  ; 

CKl  : 

PUT  file  (OPRINT)  EDIT  ( • AGF  INCORRECT  - MADE  BLANK', COD 
( SK  IP, X(5), A, SKIP, XI'^), (161(A))  ; 

AGE  = TWOOG(D  ; 

GO  TO  CK2  ; 

CK^  : 

DO  K = 1 TO  2 ; 


IF  ADI. 
IF  ADI 
IF  A 1)2 
IF  AD? 
IF  AD3 
IF  ADO 


CHFCK  SECT  IflNS  II  C III 


< ONEDG( LO( 77) ) 

> INEOGI HI ( 77 ) ) 

< r wOOG(L  't(  7°  I ) 

> TrtOD  '.(HI  (7^)  ) 

< TWJDGd'M  Z'R)  ) 

> TWODG  (HI  (7'J)  ) 


K = 1 IS 
K=2  IS 


FIRST  A)  FVALUATFD 
S‘fCOND  AD 


*/ 

*/ 


/♦ 


thF  rj 
THE  N 
THE  N 

then 

THEN 

THEN 

-i  4>  i 


Go 

GO 

GO 

GO 

GO 

GO 


TO 

TO 

TO 

TO 

TO 

TO 


PR  R A 
FRRA 
ER  RA 
ERRA 
E R R A 
ERRA 


THE  NEXT  FOUR  STAT^ME^;TS  ARE  TO  CORRECT  ERRORS  IN  THE  ♦/ 

* / 

* f.  *i  ^ 1 1.  * * ^ / 


/* 

ORIGINAL  ?6 

AOS 

pVALUATl-D. 

i-  * t '•>  <■  ^■ 

> It. « -;t  * 

IF 

AD3  = 

•OS' 

THp'm 

0 3 TO  F R 3 A 

IF 

ADR  = 

' ? 6 * 

T.)F  vl 

GO  TO  ERRA 

I F 

ADO  = 

• 3D  • 

TftEN 

GO  TO  ERRA 

IF 

AD  3 = 

•01  • 

THFN 

A D 3 = '10' 

DO 

N = 

30  TO 

1 1 3 

* 

J = 

N - 

79  ; 

IF 

IOT?( 

J ) < 

on: 

DoILiMN))  Tm.\ 

G.O 

TO  FRRS  ; 

IF 

I 0 T -^  ( 

J ) > 

0 ‘J  •' 

0G( HI ( N) ) THEN 

GO 

TO  r R R 5 ; 

GO  TO  FNOCK  A A 


errs 


I X = 1 X ♦ 1 ; 

I 1T?{  J ) = (INEDGI  I ) ; 

ENOC K_AA  : END  ; 


IF  IX  = a THFN  G,)  TO  COVP 
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PUT  FILE  (OPRINT)  EDIT  ( IX,'  ITEMS  OUT  OF  BDUNOS  FOR  M4U  '.KUM, 
• FOR  AD  ',OUT2  > ( SK  I P , X ( S ) , F < 5 , 0 I , 4 , A , A , SK I P , X I 5 ) , A ) ; 

IX  = 0 ; 

CDMP  : 

/*  CP/--PjTP  V-SCnS!:S  and  ‘"VSCP-.E  ( r-AVO.^  Af^IL  I TY  SCORE)  ♦/ 


OCL  FA  DEC  FLOAT!  15  ) ; 

/♦ 

IV  = 0 ; 

L = 0 ; 

no  jj  = 1 TO  oscoRE  ; 

KK  = ITPANUJ)  ; 

IF  IOT2(KM  = OOcDOIl)  THFM  L = L ♦ 1 ; 
IF  L > 1 then  r,  ) TO  ERR6  ; 

DO  M = 1 TO  6 ; 

IF  ICT2(KKI  = UNEnG(M)  THEN  DO  ; 

VSCOP'"!  JJ)  = TAP(JJ,sn  ; 

F A = VSCORF  ( J J ) ; 

IV  = IV  ♦ FA  ; 
tNn  ; 

END  ; 

FNP  ; 

PUT  STSING(FV)  EDIT!  IV)  IE!2))  ; 

PUT  STR  I TjO!  MI  bS  ) EOIIIL)  !F!1))  ; 


write  file  i^utp)  from  !cni  ) ; 


JREC  = J.RFC  ♦!  ; 

GO  TO  END_CKf.  ; 

ERRA  : 

PUT  FILE  IDPRINT  ) EDIT  I 'AD  NU'IRL  ^ INCORREfT  - T)  NOT  PUT', 

' ON  TAPE', GDI  ) ! SK IP, X! 5) , A , A, SK I P, XI 5)  , ! 15 ) 1 A)  ) ; 

GO  TO  ENn^CKA  ; 

ERR6  : 

PUT  FILF  UiPRIMT)  edit  I'MAN  ',NHN,'  ad  ' , ADI , AP?,  ad T,  • will  NOT', 
'BE  "UT  ON  TAPE--2  OR  MURT  I TIMS  MISSING  FROM  FV  SCORE') 

( SK IP,X ( 5) , ! 0 ) ! A ) ) ; 

ENO_CK6  : 

OUT?  = CU3  ; 

END  ; 

IF  ISW  = 1 THcN  GO  TO  F INAL  ; 

GO  TO  NEW  ; 

FINISH  : 

ISw  = 1 ; 

IF  ICNT  = 4 TH>=N  GO  TO  CHECK  ; 

PINAL  : 

PUT  file  IOPRINT)  FOn  I'CAkDS  IN'  ',HtC,'lAP‘‘  RFCORnS  HIT  =', 

JR(  '■  ) ( S^  !P|  n ,X  ( 5 I , A , f ( 5 , 0 ) ,X  ( I 1 ) , A,  t ( , v))  ) ; 

‘‘NO  PR'ISLAB  ; 


ADCOMP 


COMPUTE  V-SCORKS,  EV  SCORES,  PERCENT  OE  THEME  RECOGNITION 
FOR  STANDARDIZATION  CROUP 

Written  by:  Janet  K.  Buckley  - April  1973 


1 . General  Desc r ipj  i 

This  program  computes  the  mean  FV  score  for  eacli  ad  category,  the 
mean  V-scores,  mean  FV  score,  percent  of  theme  recognition  and  percent  of 
main  theme  recognition  for  each  ad,  the  mean  of  tlu'  means  and  the  standard 
deviations  of  tlie  means  for  all  ads  in  the  standardization  group.  It  ,ils(> 
totals  the  number  of  subjects  evaluating  each  ad. 

The  input  to  this  program  is  the  output  from  ADEDIT  and  one  parameter 
card  with  the  number  of  ads  in  the  standardization  group. 

The  output  is  a listing  of  tlie  vaiues  computed  and  punched  cards  ot 
the  mean  V-scores,  mean  FV  score  and  percents  ol  t iieme  recognition  tor 
each  ad.  These  cartls  are  to  be  used  as  input  1 the  H'IDOJK  stepwise 
multiple  regression  program. 

2 . Compute r Conf  i giijr a t i ini 

Written  in  FORTRAN  G for  IBM  370/1  A3 

Input  file  is  FT04  tape  or  disk 

Paranu ter  file  is  FT05  card  reader 

Output  file  is  FTOb  printer 

Output  file  is  I'TOZ  punch 

Time  for  1000  records  is  13  sec.  CPU  and  K-ss  llian  1 min.  lapsed  t imo 

Core  ref|uired  is  less  than  1 OK  bytes 
3 . 1 nput  a ml_  0 u t p u t 

The  input  parameter  card  must  have  tlie  numlier  id  .uls  in  the  standard- 
ization group  punciietl  in  columns  1-10  right  just  it  ied. 

The  output  cards  are  in  the  lollowing,  t ormat  : 
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Column 

Dl 

iscr 

ipt ion 

1-2 

Ad  number 

3-9 

V-score 

for 

question 

2 

10-16 

V-score 

for 

quest  1 on 

25 

17-23 

V-score 

for 

question 

26 

24-30 

V-score 

for 

question 

27 

31-37 

V-score 

for 

quest  ion 

28 

38-44 

V-score 

for 

quest  ion 

30 

45-51 

V-score 

for 

quest  ion 

32 

52-58 

V-score 

for 

quest  ion 

33 

59-65 

FV  score 

66-72 

Percent 

of 

theme 

73-79 

Percent 

of  1 

main  theme 

4 .  Sj^e  cial  Co  n side  rat  ions 

Although  tiu>  program  Is  written  to  handle  ails  numbered  form  1-99, 
that  is  99  ads,  tlie  categories  and  main  themes  of  onJ  v tlio  atis  used  so 
far  have  been  recorded  in  the  arrays  NCAT  and  ITH.  So,  if  additional 
ads  are  added  to  tiie  standardization  group,  tiiese  arrays  must  be  fillet!  in. 

) . ADCOMP  Deck  Set-UI’ 

1 . Job  Card  anti  System  Cards 

2.  Program  Deck 

3.  //  C0.FT05F001  DO 

4.  t’arametet  Card  col  l_lo  number  t'f  atls  in  st  aniiard  izat  ion  grtnip 
rigiit  lustified 

5.  //  C0.FTU4F001  I)D  DSN  = name  of  input  data  set  and  its  location 

hRF,CL=l  50 

6.  //  G0.FT07’'-'00J  DI)SYS0Ur=B 
/.  //  CO.  FTObFOOl  Dl)  SYS0UT=A 


1 


->n  ono  nnn  non  r»oor»  nor>  ooo  ono  onononno 
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ADCOM'’  _ WRITTEN  BY  HM'^HRn  PHR  USAPEC  APRIL  1973 
THIS  IS  HNE  THF  PP0r.PA''S  Pna  USE  WITH  THE 
PPOSLAB  RECPUITINC,  ADvE  P T 1 S F 'A  E N T QU'"  S T 1 GNN  M R E 
TO  C0^<P'JTE  the  V-SCOPES  A\0  FAVOPABILITY  SCOPES  for 
EACH  AO  AND  EACH  CATEGORY  IN  THE  ST ANOAUDl Z AT ! QN  GROUP 
AS  WELL  AS  SCORES  FOR  THE  TOTAL  GROUP.  ALSO  COMPUTES 
THE  PERCENT  OF  THEME  RECOGNITION. 

niME  NSI  CN  AR  AY(99, 12  I ,F  INPT(  9 ) ,NC  AT  (99)  , SU'*(  9)  , SUMS0(9)  ,SO(9) 

Ur^E  NS  I ON  SHE  Arj(  9)  , ITH(  99)  , ITHFMt  22  » 

NCAT  contains  THE  CATEGORIES  OF  EACH  AD 

DATA  NC  AT/OfOtOtOfD.O.Sff'tOtFfTfOtl  »StOfl  f9f0f9flf0t0t3»0f0f2f0» 

1 2,3,0,6,F,0,5,7,0,S,2,0,?,5,0,2,S,0,S,2,0,0,0,0,5,2,0,0,0,0,0.0, 

2 OfOfOfOfOfOfO.OfOfOfOfOfOfOtCfOfOfOtDfJtOfOfOtOtO.OfOtOfOfO.Of 

3 OfOjOfOfOfOfOfOfO/ 


ITH  CONTAINS  the  hain  THESES  OF  <=ACH  AD 

DATA  lTH/l,l,l,l,l,l,K,l6,l,lA,18,l,P,5,l,20,l^,l,S,q,l,2,19,l, 

1 1 6, 17.  l»3, 19, 1,2, 14,1,5,18. US, 17,  I, 17,  I, 1,3, 1,1, 14,9,1,14,16, 

2 1,5, 6, 1,1, 1,1, 1,1, 1,1, I, I, 1,1. I, 1,1, 1,1, 1,1, 1,1, 1,1, 1,1, 1,1, 

3 I, 1,1.  1,1, I.  1.1,  1.1,  1,1.  1,1.  1.1  ,1,1,1/ 

FADS  IS  THE  NUMBER  OF  ADS  IN  THE  STANDARDIZATION  GROUP 

READ(5,910)  FADS 
IRFC=0 
DO  5 1=1,99 
DO  5 J=l,12 
5 ARAY( I, J)=0.0 

RFAD  the  ad  number, 8 V-SCORES.FV  SCORE, AND  THE  22  THESES 
(QUESTIONS  4-2B  OP  SECTION  II  OX  III) 

10  RE.AC(  4,900, END  = 400)  I AD  , F I NP  T , I THE  M 
IR£C= IREC^l 
no  30  j=l,9 

ADD  VSCORES,  FV  SCORE  AND  NUMREK  OF  SUBJECTS 

30  APAY(  IAD,J)=ARAY(  lAO,  J)«-FINPT(J) 

APAY(  IAD,10)  = ARAY(  IAD,10)4-1.0 
K=1TH( lAD) 

IF  SUBJECT  PECJGNIZED  THEME  ADD  TO  THEME  COUNT 

IF(ITHEM(K).F0.1)  ARAY(lAD,ll)=ARAY(lAO,mM. 

IF  SUBJECT  PICKED  MAIN  THEME  ADD  TO  MAIN  THEME  COUNT 

IF(ITHEM(k).E0.2)  APAY(IAD,12)=ARAV(IAD,12)-*-1. 

GO  TO  10 


WPITF  TOTAL  ‘:mM8E“  DE  RtCORDS  READ 


ooo  oo  (-)>")  no  o .~>non  nnfio  ;*»on  oon 
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400  WR  I T E ( P f ‘JOl ) IRFC 
on  430  1=1,7 

COMPUTE  THE  MEAN  FV  SCORE  FOR  EACH  OF  THE  7 CATEGtRIFS 

PV=0.0 
FNU»^  = 0.0 
on  ^20  J=l,99 
IFtNCATl  J)-I  ) 4-’0,410,420 
410  FV  = PV+AR  AY(  J,<3) 

tNUM  = FNU*''  + A8  AY(  J ,10) 

42  0 CO^TIN'JE 

IF(F^4UM)  430,480,425 
425  CV=FV/FNUM 

PRINT  THE  MEAN  FV  SCORE  FOR  THE  CATEGORY 

WRITE(3,902)  I,FV 
430  CONTINUE 

WRITE (3,903) 
no  460  J=1 ,99 

IF( ARAY( J,10) ) 460,460,440 

PRINT  THE  SUM  OF  TfIF.  V-SCORES  C FV  SCORE  ANO  NUMBER  OF 
SU  BJECTS  FOR  A0(  J) 

44  0 WRITE (8, 904)  J , ( A R A Y ( J , K ) , K = 1 , 1 0 ) 

DO  450  1=1,9 

COMPUTE  THF  ^'FAN  V_  SC  ''RE  , F V_SC  OR  E C PERCENT  OF  THEME  C 
MAIN  THEME  RECOGNITION 

45  0 ARAY ( J , I ) =ARA Y( J , I ) / \ RAY( J , 10) 

PERI  = ( AP  AY  ( J , n ) + A T AY  ( J , 1 2 ) ) ■ 1 OO./ARAYU  , 10) 

PEk2  = AR  AY(  J , 1 2 ) “‘-  I 00  . / AR,  AY  ( J , 1 0 ) 

PRINT  MEAN  V_SCTRE  f.  mi-an  FV.SCORF  C NIIMAER  OF  SU3JECTS 

WRITE(3,90S)(ARAY(J,K),K=l,9) 

PUNCH  V_SCORES,FV  SCURF  ANO  PERCENT  OR  THFME  C MAIN 

THlME  RECUGNITIUN 

WR I TE ( 7 , 909)  J,  ( AR  AY ( J ,K ) , K = 1 , 9 ), PE R 1 , PE R2 

THESE  PiJNCHtO  CARDS  ARE  TU  lUi  USED  AS  INPUT  TO  Rmuj^R 

460  continue 

WRl Tf (3,903) 
n ) 46  5 (=1  ,9 
St/M(  I )=0.0 
465  S'IMSO(  I ) =0.0 
MU  490  J = l,9'> 

[ E ( NC  AT ( J ) ) 4 90, 49  0,4  70 
•.70  OU  430  K=I,9 


o o r>  o 
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CO'-IPUTF  S'J'*  OF  ^LL  V.SCOOrs  f.  ?V  SCOPE  F ALL  ADS 

CC’^PUT-  SJ^S  Or  3QilA-tS  for  v_SC  V^L  S S FV  SCOPE 

SlJ«  (K)  = SUW(K)^AP\Y(J,K» 

A 80  S'.r  S2  (K  ) = SUOSQ(  K ) + AP  A Y(  J,  K)  ♦=>? 

490  CG'JTIVJF 

WRITE(8,9C(0  SU'-SSUMSQ 
on  800  J=l,9 

C CC’-IDUTE  MEAO  01=  THE  -I^ANiS  AND  STAHOARO  DEVIATION  OF  THF 

C HlANS  FOR  ThF  V_SCGRES  C FV  SCOFF 

r 

SMTAN!  J ) ^SU-^  ( J ) / fads 

800  S0(  J ) = SORT(  ( Stl'^SO  ( J ) - (SO‘M  J ) * SU  A ( J ) ) / F A 0 S ) / ( F ADS  - 1 . 0 ) ) 

write  ( 3,90  0)  S'^EAN 

WRITr(p,907)  SO 
STOP 

90 D FnRyAT(90X,I2,84X,RPl.j,lX,F2.0,T98,22Il) 

901  AT  ( 1 HI  ,8X  R “C'JRDS  IN  = *,I8//  TJX  , ' C A TE  GOR  Y MEAN  FV'» 

90?  FOkMaTI 18X, I?,F1 0.2) 

901  format ( IHl , 1 2X, • AD  MJ  M VI  V?  V8  V4', 

1 ' V 5 V6  V7  V8  FV  N • ) 

904  FORMAT!  1H0,14X,  12,  • SU-'  *,10F10.H 
90  8 FO  9 M A T ( 1 9 X , ' EA\  • , 9F  1 0 . /,  ) 

906  FORMAT!  IHO,  9X,'SUm  OF  MF  ANS  ' , 9 F 1 0 . 4/ / 8 X , • S' J m QF  SOU  AR  F S • , q F 1 0 . 2 ) 

907  Ff)t  MAT  ( 1H0.9X  ,*  SO  OF  me  AOS  • ,9F  10 . 4) 

9G8  F0pvAT(  1H0,7X  ,»mf  ;iF  ■*?  A.NS  ’ , o f- ) o . a ) 

909  AT!  I 2 , EF  7.4,  IF  7.2  ) 

910  FORMAT ! FIO.O) 

FND 
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ADSUM 

ADMlNISTR^VriVE  SU>mRY  REPORT  OE  RECRUITTNC 
A OVERT  I SEMENT  EVA  LUA'l'  I ( )N 

Written  by  Janet  Buekley;  April  1973 


1 . Genera  1 Descr ipt ion 

This  program  produces  the  Administrative  Summarv  Report  from 
the  ProsLab  Recruiting  Advertisement  Quest i onna i n-  after  the  data  has 
been  editi'd  using  program  ADEDIT.  I'he  Plade  index  is  computed  from  the 
regression  equation,  correiations  of  demographic  items  and  reasons  for 
enlistment  with  tlie  EV  score  are  computeii  in  order  tii  determine  which  items 
are  significant,  percent  of  theme  ident  if  icat  ion  is  computed  arul  tlie  three 
themes  most  often  selected  arc  printed,  the  favorability  score  is  cominited 
as  wi' n as  its  percentile  score  and  tlie  percentile  scores  for  the  eight 
items  (V'-scores)  which  go  to  m.ike  up  the  f avortib  i 1 i t v score. 

The  input  to  tliis  program  is  the  output  from  ADl'DIT  as  well  as  para- 
meter cards  describing  the  ad  being  evaluated  and  describing  the  st.andard- 
ization  group. 

The  output  is  the  two  page  summary  report. 

2 . Compute r Co n f_ i g u r a t_ i on 

Written  in  PL/1  for  IBM  370/145 

Input  file  is  INPT  from  tape  or  disk 

Parameter  input  file  is  SYSIR  cards 

Output  file  is  .Sl'MEURY  a print  file 

Additional  output  file  is  SYSPKINT  for  printing  the  parameters  read  in. 

The  Lime  requireil  for  oni'  ad  is  about  4 sec.  CPI'  and  about  8 si'c. 

elapsed  lime. 

The  core  required  is  less  t han  20K  bvti's. 

3.  Methuils  Used 

The  methods  used  ;ire  pretty  straight  forward  and  detailed  in  the  lommeiil 
cards  in  tlu-  program. 


A 
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4 . Input 

For  each  ud  to  be  evaluated  the  parameters  must  be  punclvtfd  on  cards. 

Each  item  must  be  separated  by  a comma  and/or  one  or  more  bl.anks. 

After  the  end  of  t lie  parameters  for  one  ad  a semi-colon  must  be  punclied. 

The  paramaters  for  each  ad  do  not  have  to  start  on  a new  card  but  it  is 
less  confusing  if  they  do. 

The  parameters  for  each  ad  are  as  follows:  (the  values  are  onlv 

examples)  AD_NUM=l  1 ,AD_Tm,K=  ' 300JOBS  ' ,CATEG0RY=5  , i;UH=14  ,DATE_TESTED=  ' ] /I  7 i ' , : 
IHi\D  is  tlie  main  tiieme  number  of  tiie  ad  as  numbered  from  1-22.  Tiie  last 
parameter  card  must  contain:  AD_TITLF,=  ' END ' , ; - 

If  a new  standard izat Ion  group  is  being  used,  tiien  in  addition  to 
the  parameters  for  the  first  ad,  one  must  includi'  the  parameters  for  the 
standardization  group.  These  are: 

ADS  _INSTDGRP=29,SE=626.3123,FVAV(1)=]839,FVAV(2)=]S.24,FVAV(3)=18.29. 
etc.  for  the  rest  of  the  FVAV  array,  NADS (1 )=3 .NADS (2) =6 , etc.  for  tlie  rest 
of  the  NADS  array,  FVM1:AN=.1  8 . 7864 , FVSD=1 . 01 1 2 , V.MEAN fl ) = I . 47  , VMKAN  (2)=2 . 274  1 . 
etc.  for  the  rest  of  tlie  VMEAN  array,  VSD ( 1) = . 1 662 , VSD ( 2) = . 2205 , etc.  for 
ttie  rest  of  the  array  VSD, 

Where : 

ADS-IN-STDGRP  is  tlie  number  of  ads  in  tlie  standardization  group. 

FVAV  is  the  mean  favorability  score  lor  each  categorv. 

SF,  is  the  standard  error  from  the  regression  program. 

NADS  is  the  numl-uT  of  ads  in  each  categorv. 

FVMKAN  is  tlu'  mean  favorabilitv  score  for  the  entire  standard  iz.it  ion 
group . 

FVSD  is  the  standard  deviation  of  the  FV  score  meana. 

VMEA.N  is  the  me. in  V-soores  for  tin.,  total  s t and.ird  i /.it  i on  group. 

VSD  is  the  st.ind.ird  deviation  of  the  V-score  me.iiis. 

Only  those  p.'ir.imet  ers  which  are  different  from  the  originil  siandar.l- 
ization  group  neixl  to  he  riuid  in. 


I. 


5 .  ADSUM  Deck  Set-Up 

1 . Job  and  System  Cards 

2.  Program  Deck  or  execute  program  from  1 ibrarv 

3.  //  CO.  SYS  IN'  DD* 

4.  Parameter  Cards 

5.  //  t;U.Sl'M>URY  DD  SYSOUT=A 

6.  //  CO.SYSPKINT  DD  SYSOUT=A 

7.  //  CO.  INI’!  DD  DSN=input  tape  description 


it 
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1DSUM 

I 

/*  I 
r*  1 
I 
I 

f*  I 
/*  I 
/*  I 
/« 

I 


; PROC  OPTIORS  (HAIR); 


uQl  AVhiLM 


BlEXOeV 


flDSUM  WRITTEN  -Y  FDP  USAREC  APPJL  1073 

THIS  PK3GP4M  P-<i;)(JCFS  A PAGE  A ■•*  I M S T»  A T I v£  SJ^^IAPY  ')E 

THE  DATA  FPG3  THE  PPOSLAB  RECPHIiING  A OV =P T 1 5 E HE  NT 
OUESTIONNAIPE 


*/ 

»/ 

*/ 

*/ 

<■/ 


*/ 


I */ 


TCL  A CHAPd)  ; 

GCL  Two  npc  floatiis)  rm(.2E0)  ; 


ncL  BOT  ore  floatiig)  ; 

OCL  STO  dec  float (IS)  ; 

OCL  MPAY('^)  BIN  FIXEO(IS)  INIT((!=)(0))  ; 


DCL  DASH  CHAR(40)  I’J  I T ( ( A 0 ) * _ ' ) ; 

OCL  IS  Ce:ak  (?)  1NIT('  •)  ; 

OCL  TDTN  DEC  FLOAT (IS)  rilT(O.O); 

DCL  thpfr]  tec  FLOATIM  ; 

DCL  THPER2  DEC  FLOAT(S)  ; 

OCL  FVSeno  DEC  FL  0AT(6)  ; 

TCL  f'VPFR  DEC  FL"''AT(S); 

OCL  BIN  FIXED  (31)  ; 

OCL  PFR  (F)  Orr  FLOAT! S)  ; 

DCL  IP(3)  «1N  FIXE','  (IS)  I 0 1 T ( 0 , 0 , 0 I ; 

OFL  OCT  (3)  DEC  FLOAMS)  IMT  (0,0,0)  ; 

DCL  [■;(»)  PIN  FIXED  ( U)  ; 

DF(  PLADE  OFF  Fldm(‘,)  ; 

OCL  SI  SAP  pc  r,  float  (A)  ; 

DCL  SF'A''  (.■EC  I L JAM  A)  ; 

OCL  c ss(3ai  dec  el  nr  (is)  imi  ( ( i ( o.oi  o i ) ; 

OCL  SUO(..A)  dm  FI  ’AI  (1-0  IO|T  ((-,,)(,).  OF;-)  ) ) ; 

OCL  SU"GO(iM  PIT  FLm(lS)  1 3 H ( ( 3 - ) ( 0 . 0 E 0 ) ) ; 

DCL  S’H'Y(  <s  ) 'PC  ELD  U ( 1 S ) ; 

OCL  SU'-'SeV  ( n,)  ppr  tLi)AT(lS); 

DCL  '.'IS(3M  DEC  FLD'.MIS)  I Ci  I T ( ( j , ) ( ) . jF  0 ) ) ; 

DCL  ( ;VR  ( 3A  » DEC  F(  iaT  (IS); 

DCL  FLNT!??,?)  DEC  F-Lini(M  I N I I ( ( A V I ( 1 . )E  0 ) I ; 
l)P(  0 f I I F-  ( I jPI)  (D'’DT  STRE.'O^’, 

FILE  (SD-1PARY)  PRINT  ((fOSI/F  (13?)  ; 

/*  */ 
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'1AINTH(  7) 
M4INTH(  8) 
VAiraHt  Q) 
MAINTHC 10) 
MAIMTHl 1 1 ) 
MAIMHd?  ) 
13) 

MAI.MHdA) 
A I N T H ( 1 5 ) 
MAPJTH(  16) 
V A I N T H (1  7 ) 
'IAIMTH(IR) 
'^APJTH  ( lo  ) 
MAI WTH (20) 
A I N T H ( 2 1) 
A I rj  T H ( ? 2 ) 
/* 


•RE  PP.D'JL)  Tn  SEPV^  YOUR  COUNTRY 
•REING  IN  ARMY  RILL  YAKE  YOU  PRUUO 
•ARYY  HAS  GTHO  FRINdE  «EN-F1TS 
•army  rtILL  <FEP  Yi)U  IN  GHOO  SHAPE 
•OIFFICOLT  S important  Jf^s  !\  ARMY 
•CAN  CONTINUE  EOUCATION  AFTtR  SERVICE 
•CAN  CONTINUE  SCHOOLING  WHILE  IN  ARMY 
•CAN  CHODSF  JCn  OR  TRAILING  YOU  RANT 
•CAN  PICK  place  «ANT  T1  re  ASSIGNED 
•CAN  PICK  UNIT  YH'J  KANT  TO  JOIN 
•COMRAT  UNITS  A»E  TOUGH 

•YOU  C friend  can  FNLIST  f.  RE  TOGETHER 
•ENLIST  NON  - DUTY  90  DAYS  LATER 
•ARMY  CAPES  ABOUT  Y^U  AS  INTIVIDUAL 
•APMY  RILL  make  a man  UUT  OF  YOU 
• ARMY  L IFF  IS  challenge 


OCL  RFAS0N(24) 

CHAR 

(50) 

REASON! 

1 ) 

= 

• I 

WILL 

HAV  E 

REASON! 

2) 

= 

• I 

WILL 

SEE 

REASON! 

3) 

= 

• I 

WANT 

Tu  3 

REASON! 

4 ) 

- 

• THERE 

WILL 

RFASON ( 

•!) 

- 

• I 

C AN 

Id  ARN 

REASON! 

6 ) 

= 

• I 

want 

ADV-' 

reason ! 

7) 

= 

• 1 

AM  P 

Pn  )j 

REASON! 

8 ) 

= 

• 1 

C AN 

IE  ^R' 

REASON! 

o ) 

= 

• 1 

want 

■D  TU 

The 
I CAN 
I He  PR 

the  ar 

I 


OF  IFF  ITS  AHh  GOOD 

^LEP  IN  GOO)  PHYSirM 


•IV 


L RR 
WILL 


H A P i'> 
H'  t R 


LAN  CONTINUE 
wlLL  GET  THE 
WILL  GET 


CUNiITION  IN  THE  army 
I -ii'j;-  I AN  T WORK  FOP  ME  TU  DU 
!IH  •■'Y  Ll'JC.  AFTER  DISCHARGE 
WHIl  f ON  n JTY 


r.  Af<T  TO 
1 «ANT 
W H E L I H 


GO 


CHANCt  AT  Gf'OD  r,ARFF.R  IN  ARMY 
NEW  PLACES  ANO  OFT  in  KNOW  NEW  PEOPLE 
vnOE  SFLF-RELI  ANT  ANO  MATURE 
PF  GPOU  TRAINI'.G  FOR  MF  in  THE  ARMY 
A US'FUI.  TPA  ,E  I'R  SKILL 
■NIURE  and  esc  I T LNENT 
TO  StRV  MY  COUNTRY 
)U0  TO  RL  IN  THE  army 

leave  some  P'^RSONAL  prorlehs  rfhino  ml 

RFASON(IO)  : 

R F A S ON  ( 1 1 ) 

RF  ASO^U  I ? ) 

REASON! 1 3 ) 

SEASON! 14 ) 

R EASON (1 S ) 

REA  SOM  16  ) 

REASON! 1 7 ) 

REASON! 10)  ^ 

»t  ASO-  ! 19)  ^ 

REASO'MOO)  = 

R‘'ASON  ( 21  ) ^ 

REASnN(22)  ^ 

REASON!?!) 

REASON! 24) 

/♦ 

UCL  ITEM(28)  CHAR!20); 

/*  ITEM  IS  THE  ARRAY  OF  wOK  DS  OlSCRlt'ING  I Hi  P A i-,  K GP  O' IND  ANO  <|  / 

PFPSON.AIITY  OF  iJ'iJtCTS  WHUSf  CORRELATION  WITH  I Ht  tV  SCORE  IS  */ 

/*  > I .21  */ 

ITIM!  1)  = 'OLDFR  • ; 

dEM!  2)  = •younger  • ; 

ITEM!  3)  = •CULLEGT  • ; 

ITEM!  4 ) = • HIGH  SCO  iri 

IT!M(  6)  = •WHITP 


MY  Lu. If  AT  ION 
JOB  I WANT 
ASSIGNci'  TO  WHERE  I 
WILL  RE  ASSIGVo  TO  I H!  UNIT 
CAN  UOIN  A TUUf.H  UNIT  AND  RE 
CAN  ENL  1ST  Kiln  A ER  1!  NO 
CAN  tNLIST  Nilw  A\l  GO  UN  ACTIVE 
WAN  T [ D TO  AVO  I O THE  DP  A<-  T 
WANIEO  TO  J'MN  OP  ,.  WHICH  IREAI  M'p 
ARMY  LIEL  WILL  RE  A (HAlLLNGf.  TO  ME 


ACTION  IS 
OUTY  LATER 

Ai  INOIVinUAL 


♦/ 


OR  LESS 
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ITfM  6) 

= 

• NO';-  VHI  TE 

ITF'R(  7) 

= 

•HIST  I '>ir  OME 

ITF'M  H) 

= 

•LOW  INCO'RE 

TTE'^(  9) 

= 

•S"ML  CITY 

I T L '*  ( 10) 

= 

• L IR  city 

I T <-  M ( 1 1 1 

= 

' A set  'lOANT 

1 T r •'•  ( 1 2 ) 

= 

•PASSIVE 

1 T £ y.  ( 1 M 

= 

•responsible 

I T r •'<  ( 1 A ) 

= 

• 1 R"5  SPOMS  I BL  E 

I T F w ( 1 9 ) 

= 

• cmpti  ually  starlf 

I T E 9 ( 1 6 ) 

= 

• E"0T  T anally  U'ISTAALE 

! T r •/!  ( 1 7 ) 

= 

• SOC  1 .'•■>LE 

I T F « ( ] q ) 

= 

• 1 NTRHvERTED 

IT  ‘^ " ( 1 9 ) 

= 

•c Aur lous 

1TFM(20) 

= 

• 1 ^PULSI VE 

IT  PM  21  ) 

= 

• INO  II  SI  FIVE 

I T L 4( 22  ) 

= 

' N IN- IN 001  SI T I VF 

I T F M ( 2 n 

= 

• TRUS  T I N3 

I TrV(  ) 

= 

• s jsp ic inus 

ITEV( 25) 

= 

• V is:jRf)US 

I TF'M  ft6) 

= 

•LFTMA9GIC 

I T F ‘A  ( 2 7 ) 

= 

•N'T  significant 

iTr-i(2rf)  = 
r,  A'(9)  CHAW 

1 

(AO)  INIT((350)('  •) 

C A ’•  ( 1 ) = 

•3FNEF  1 TS,PAY 

C A T ( 2 ) = 

• ^ 

H A L L F , A 0 V F-  T UP  F , r 0 

c.  A r ( 3 ) = 

1 ^ 

LAY,  ) F'J ) F Y PFllGRAM 

C A T ( 9 ) = 

• ;* 

our.  AT  ION 

r.  A r ( 5 ) = 

* J 

OGS, S< 1 1 L S , TR  A INING 

C A T ( 6 ) 
CAT!  n 
CAT(  R ) 
CAT (9) 


ij'jit,a<.:a  )f  cHjici- 
RiJ))Y  ili’MilN 
f’THPR 


A«  'AS 


f 

I 

I 

I 

• 

t 


/ X.  ♦ 1^.  A ^ t ^ <1  r <1  X!  -It  lit  * O < > ? t v K-  t > t xi  ft  * •:  ft  x ft  ft  ft  ■‘t  ;)t  ft  ft  ft  ft  ft  ft  ft  v ft  ft  ft  ft  ft  i,  v.  ft  ft  ft  ft  ft  ft  / 

/*  THl  'Itxl  9 PARA-W-Tfws  ‘^!IST  FITHhR  »F  CHAN.', TO  HR  REAJ  IN  EACH  */ 
TIA'E  Tht  ST  ANN.'.r!  )I  ZAT  li'‘<  CROUP  CHA’JGFS  */ 


>CL 

SCL 

SCL 

cr.L 

a:l 

)^i. 

:CL 

ir.L 

l'‘L 

/s. 

/ • 

'•'I 

""I 


FV'-’rAN  P' C FI  ■'ArnS)  i 'J  I T ( 1 R . ^ B I ; 

FVSD  OFC  FLOAfTl.)  1 NIT (1.01  12)  ; 

DEC  FL.iAMlR)  CilT  ( 1 . A 7 l , ^ ^ 7 1 , 2 . 5 9 09 , 2 . 1 M9  , 1 . 4 7 6? 
).  72  1 tins,?.  8')9M)  ; 

VSD(R)  DfC  (LUATIIS)  I -j  I T ( . 1 f 6 2 , . I •>  M , . ? 2 0 5 , . 1 7 R 2 , . 1 T6  H , . 1 f.  09 

. 1 N‘>3,  . 9S4  ) ; 

FVAVI9)  OFf,  riPAT  (M  I M T ( 1 >.  . 39,  1 29,  1 9. 29, 0.0,  19.  <,2 , 1 H.  5(5  , 

1«.25,('.0,  0.0)  ; 


NA0S(  9)  >nN  F U)  ) 
Ai)S_IN_ST''(',^P  Ml  u 

SF  P^r  M lA  T 11'') 
sosf  (‘c  float  (1 


( n ) 1 M T ( i , 7 , 2 , ) , 1 2 , ■> , 2 , J , 0 ) 
r 1 XF  ) (2  1)  1 I : ( 29  ) ; 

I N 1 1 (-  :'■>.•>  1 ' o;  0)  ; 

I I'.i  r ('  >'  . ./. ) : 


A0_T  I Tl  t r.MAK  I ) ni  T ( • • ) ; 

')a7f_  If  S U 0 ruA  ( ( I 2 ) (NIT  ( ' • ) ; 


*/ 

*/ 


2lf> 


4 V ! ? 


r.V  h\)  I 


?Cl  CATFr.OfcY  RIN  FIXhT  (311  ; 

'■-fL  An_NU‘'1  L)‘-C  FLOAT  ( f>  » ; 

/«  IM^n  IS  the  -^AIO  THr  -T  \U‘'">£k  H-  THE  AO  b £ T.  3 SU'MAUZEO  AS  •/ 

/,:  NiU‘^f'>'>^FO  I‘J  THF  \;3AY  maIMH.  \ .ir  THAT  THIS  N'J'*H I ‘J3  IS  F^UM  */ 
/-  1 TO  ?2  HATHE7  TH.VJ  HY  J'J-STI')\  *;jhhL-<  IN  Tm^  O'J  F S T I i ',NN  A 1 k b . */ 

GFT  FILF  (SYSINI  C'';>Y  oat  a ( A''>_t  1 TL T‘^_Tf  bTc  ),C '.’■EGHkY, 
AOS_IN_ST')30P  , s:  ,rVAV  ,\AJS  , I •■•*,),  A[)_\ JM, 

fv^'l  AN.rvso,  yME'N.vS'j)  ; 

/*  . •/ 
isw  = 0 ; 

no  enufilf  (inpti  go  to  finish  ; 

JJ  = CATEGORY  ; 

/*  */ 

1CL  YALU‘(f.S)  OEC  Fl'IAT(S)  ; 

/■»  VALUc  is  the  ay  of  the  6F  VAftlAELrS  RE  AO  FKlf-  INPHT  OATA>t/ 

/’  vALunn  = AGF  */ 

/=»  VALUF(2)  = EDUCATION  »/ 

VALUi'(3>  = RACE  */ 

/*  VLUFK)  = fa'*ILY  income  */ 

/*  VAUlMS)  = SIZE  i.t  community  */ 

/<=  V.ALUKF,)  Thp.j(Pm)  are  THE  ?3  REASON'S  FOR  Er.lISIING  */ 

/-  VAUir(?9»  THRU  I'.',)  ARE  THE  R r.  p?  S>  • N M II  Y SCOPES  ■(•  / 

/<'  value  (R  7)  T VO  DIGIT  AO  rjUMRFP 

/*  VALUF(3ri)  THRU  ( R9  ) AR^-  THE  22  -AIN  TH‘‘*^ES  ♦/ 

/*  VALUt-lbO)  THTU  ('7)  EIGHT  V_Sr.iRfS  C O-  <E  S ^ON  ) I N G Tt  .'UtSlIONS  <-/ 

/*  3 , 26 , 27,2r  ,2  R,  i 1 , 33  , 3''t  OF  Tf'c  ) ) E S T I ONN  A I R ( «■  / 

/*  VAIUF(7,B)  = FV  SCORE  */ 

i‘,  if.  ■(,-■(■  if  t It  t- i / 

-1  : GET  PILE  (IN-n)  ^0  I T ( V A L U'  , A ) ( X ( S ) , f ( •>  ) , M 1 ) , X ( 1 ) , ( ’ ) ( F ( 1 >)  , 


X ( S ) , P ( 1 ) , X ( 3 .1  I , ( .?  3 ) ( F (I  ) ) , ( - M F ( ? ) ( , X ( -.  ) , F ( 2 ) , X ( R ) , ( 2 > M F I 1 ) I , 
X(10),(HMF(l(),X(l),r(2),X(12),A{]))  ; 

THE  INPUT  OATA  MUST  RE  SOVTFO  HY  AO  NI-R^K  - COLUMNS  ')l-02  *■  / 

N ==  X T : 

IF  A0_NUM  > V ALU- (37)  TMi-N  GO  TO  PI  ; 

IF  AO_NUM  < VALU-137)  THF  J GO  Til  F(N2  ; 


/»  THF  INPUT  PAHAMf^TFP  CAROS  '‘'USI  RE  IN  ORDER  RY  AO  NUIMEP  Al  SO  *>/ 

TOTN  = TOTN  *■  l.FQ  ; 

rn  j = 1 TO  36  ; 

*.*■  ARE  GOINC,  Tf'  CO-PUTF  CO  Pr  F L A T I ON  S Rrn^fpri  Tuf  FIRST  36  ♦/ 

/*  VALUES  AND  THE  Fv  SCORE.  NOs(l)  IS  THE  NH'-iRF-R  Or  SJHJFCIS  */ 

/ft  wH  ) HAO  ‘•'^:SP)N3f  S TO  IfH  J VALU*.  C ROSS  t Su  m,  SU  M Y , S |)v  S J t S1)m  SO  Y * / 

/ft  ARE  the  VARirjUS  CROSS  P p 0 )U(  I b , S H -<  S S SIMP  ',r  ^JEIARES  FOR  ft/ 

/ft  iHh  Cn“R‘‘ LA  r I .1  J C MPUT  AT  IONS  . */ 

IF  VALUE  (J)  ft  0.1'  J DON  G(j  TU  FNI  ; 

CPOSS(J)  ft  C.PISS(J)  ft  V/a.if(JI  ft  VAL'JL(6fll  ; 
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Nns(j)  = MOS(J)  l.DEO  ; 

SU*^Y(J)  = SU-1Y{J)4-  VAL')E(ftR)  ; 

Su-^CJ)  = SUM(JI  f VMIJE(J)  ; 

SUMSQY(J1  = S0'^S-;Y(  J V^LUE(^F^  - VALUF(''B)  ; 

SU'-‘SJ(J)  = SU'ISJ(J)  + VALUr(J)  « VALUE(J)  ; 

ENl  : hMD  ; 

P'l  J = 60  TO  sa  ; 

HE=E  ARE  THE  V_SCnkES  SO  THAT  THEY  YAY  O'"  JSEO  IN 

/#  THE  REGRESSION  FJJATin-i.  THERE  IS  \1  ^'ISSING  OATA  IN  THE  */ 

/*  V_SC'J«ES  AS  THP  rJlT  f'R'lGoAH  ASSIGNED  A D-^ault  VALUE.  =>/ 

/ -It  ■■*  -^x  %■  ■f.lr  -I-  f 

S'jr(J-Pf)  = SUN  (J -2  3 I + VALUE!  J)  ; 

END; 

DO  J = 3HT05‘A  ; 

NOk  we  ape  CUINTING  UR  THE  NUf‘3EP  DE  SUBJECTS  WHO  CHECKEn  «/ 

/<■  A ThF^E  AS  OEING  IN  THE  AO  (A  *1'  WAS  PUNCrlrO)  AND  THE  NJ1HER  */ 

/=»  OF  SUBJECTS  WHO  f-HECKED  A TH'-he  AS  lAEING  TflF  tH£ME  (A  *2’  ♦/ 

/*  WAS  PUNCHtD) 

/ ^ Xt  K-  ^ ^ ^ lit  iit  ^ i;:  :ii  ^ ^ ^ ^ ^ t--  ^ ^ t ^ ^ ^ ic  ^ ^ ^ ^ ^ / 

I<=  VALUE(J)  = lEO  THEN  CENT(J-37,1)  = CFNT(J-37,1)  «•  IFO  ; 

IF  VALUE(J)  = 2ED  Tt^TN  rENT(J-37,2)  = CEM(J-37,2)  <■  lEO  ; 

END  ; 

r,n  TO  Ri  ; 

FINISH  : 

isw  = I ; 

FIN2  : 

/*  SIACE  WF  have  read  IN  ALL  OF  THE  INPUT  PECDkDS  FOR  THE  AO  PE1NG»/ 

/*  SUNMAI-IZED  we  will  get  down  to  the  :^JSINcSS  ht  (>jTTING  OUT  THE  «/ 

/»  SU'A’AARY  REPORT.  «/ 

IF  TOT!)  <=  O.DPO  TUFN  DO  ; 

PUT  EDI  T ( TjUNRER  of  SUPJFC.TS  = 0,  GET  NEXT  AO*) 

( SKI P, X! 5 ) , A ) ; 

GO  TO  ENS  ; 

ENO  ; 

NUM_SMRJ  = TOTN  ; 


/<••  TH*"  PLADE  INDEX  1-7  r.ironjTrn.  each  r i -o  a ^fc-^ession  aijalysis  <•/ 

/*  IS  RUN  ON  A rjt'W  S T AN  )AR  T I / A T I ON  GP  T'JP  THIS  t J'lATION  WILL  «/ 

/«  PPHRAFLY  r.HANC.F  AN  I Thf  (' P I'GR  A ■•',  WUL  HAVE  TO  sE  ■< '‘-0  MP  1 L ED  . «/ 

ALTHGU.,H  one  CDULU  T/Kirr:  PI  ADF  ^ M ♦ ( A,'<- SO'-*  { ’ n ♦ A3  7-.  b )M  ( 03  ) ♦ «/ 

/*  AA-^SU“.(  iD  ) ♦ AS  .‘SO  M ■•*  ) ) ♦ Af>F  SOVI  M ) * A 73  S')  ■*  ( ’ 1 ♦ A -I  « SO’-*  ( A 3 ) ♦ 3^/ 

/*  AH<  SON!  AA  ) I / r TN  ; ThCN  ON*-  CODLO  RiAO  IN  IH^  C 0^  F F I C 1 F N T S-  */ 

/*  HO^iviR  SOMFlHlN  . OT'Ot-  1 07  J T*ir  V_SC  TRFS  */ 

/*  hay  *7f  OSt  D IN  Tr).-  RfGRFSSIlN  rUOAIinN  IN  */ 

/*  no  fiiTUPF.  */ 


PL  M)K  - 36  1 .7.)  I J 7'  ) ♦ (1  . 1 1 1 F ))  I‘1(  /,  T)  / I ON  - ( I 3k  1 . F 1 6RSF0  I 

• SO  M ■•  I I 7 I OT  N - ( 3 3,)  . ’ 3 1 7 )■  t)  ‘•*  SO  ' ( A A ) / T IT ’J  ; 

SF7-ki>  = PI  A ♦ S*  ; 

SEf.kN  - PLA'H  - ST  ; 
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> J E — .-8 


/*  Mri„  V.F  OHN'  T WANT  TO  PklNT  A COST  1 
/-  TO  SEP  THAT  THE  LOWEK  800^0  O'"  THE 
/*=  LESS  than  zero. 

IF  SF^.4^  < O.OEO  THEN  SF6AM  ^ O.D^O 


H tr  V »t-  **t  t f.--  ^ ^ ^ ■ 

COST  08  *^!NUS  rOLLAkStSO  WE  CHFOK 
THE  CJ'.F  IJENCE  INTEkVAL  IS  NOT 


: 4:1 


PUT  FILE  (SO'^NAkY)  page  EDIT  ('PkPSLAP  AD"  1 M 5TR  AT  I VE  SU'-'^^ARY', 

•AD  title:  ' , An_T  I T Lc  t ' OATF  TcsteJ:  • , oat  E_T  cST  p'J, 

•NU'-'PF^  or  RC^G'-'JITS  FYALUATING  ao:  • , NU’-I.Sin  J f 

•STAN)A,<L>I  ZAI  I IN  ON  GkPl.iP  I IS-',  0:  • , A I)  S_  I N_S  T ~ GR  P t ' ADS', 

•1.  PRcOlCriON  18  AO  PP  OFGk  •■A\r.l  ' , )ASH,  • GAS  n ON  S T AND  AP  D 1 7 A T ' , 
•luN  GRP'JP,  PRE)ICTE'J  AO  PE  P •"  rv^  NC  E ' , ’ ( " L A 1 E IN1FX)  IS  $'f 
PLADF,'  per  CO'JPJN  RESPONSF.') 

( X ( 3 A ) , A , SK  I p ( 7 ) , X ( 1 0 ) , A , A ( 2 ) , C OL  ( 5 5 ) , A , A , SS  I P ( 1 > , X ( 1 9 ) , 
A,F(5,0),SKIP(l),X(ni,A,r(A,0),A, 

SK  IP ( 2 I, X ( 1 9) , A, SK IP (0 ) ,Gol { 2A  ) , A(  23)  , 
SKIP (2)  ,X(23),A,a,SkIP,X(19(,A,f(7,2),A)  ; 

/*  • 

PUT  FILE  (SUMMARY)  EDIT  ( • T • , S F6AM , • PER  COUPON  RESPONSE  TO  $•, 
SFG-^P,'  PER', 

•COUPON  RESPONSE  IS  THE  rONFIOENCE  INTERVAL.  (IF  Wr  CO-^PUTF', 

CONFIOFNCE  INTERVALS  TC-  A LA’Gf-  NiJ-'flFR  OF  AoS,  WE  CAN', 
•EXPECT  THAT  A.W)T  TwO  THIRLS  '’F  SUCH  InIEkVALS  ^ILL  CONTAIN', 
•THE  ACTUAL  AO  'Jf  RE  Ok  ■' A N C 8 . ( THIS-  8STIMTTES  ARE  T A S E 0 ON', 
•ASSUMPTION  THAI  THE  SA'^E  C''NOIMONS  rlPlP  EQk  AU  REING', 
•PREDlCTrO  AS  FOR  ST  ANtIA  <U  1 Z A T I ON  GROUP  OF  ADS.') 

( S K I P ( 2 ) , X ( 2 3 ) , \ , F ( 7 , 2 ) , A , F ( I , 2 ) , 1 , ( (. ) ( S < I E' , X ( I 9 ) , ‘. ) ) ; 

/*  */ 
FVSCPR  = SUM(9S)/TnTN  ; 

/ t X:  <-1:  * S i «:  * 4!  « X;  A A « 9 9 9 X-  9 >;■  9 * '9  9 9*9  ^ 9 9 J-.  .9  9 * 9 9 9 9 9 9 9 <■  9 9 9 9 9 / 

/*  CO^'PUTE  THE  '■'cAN  Fy  SCORE  FOR  THIR  AO  A NO  CONVERT  IT  TO  A */ 

/<=  STANOARO  score.  1.  1G<  UP  IN  TtlE  Z TAIL*:  F.)  ‘INO  THE  pFRCFMTILF.  9/ 

/ 9 9 9 9 9 9 9 9 9 9 <■  9 9 9 -9  9 9 9 ,9  9 V -i;  9 9 9 9 9 9 9 -9  9 9 9 V 9 9 9 ^ * 9 9 9 9 9 9 9 9 V 9 9 9 9 9 9 9 9 9 9 '9  9 9 9 9 9 / 


STO  = (FVSCOR  - 
I = STO  9 10.  ; 
18  I < -2/  then 
IF  1 > 2P  THEN 
FVPFK  = Z(  I ) ; 


FVME  AN ) /F VSU 

I = -22  ; 

I = 22  ; 


HY  RFCRUI  TS'  , 


, I V S 8 1 R ^ 


THIS', 


S I ANOAt  0 I ZAT  • , 


PUT  FILE  (SUMMARY)  EOH  ('2.  OVERALL  LIKirjG  OF  AO  *IY  RECRUITS', 
OASH,'THF  8AV0RM1ILITY  :>CLRl  f OR  THE  AO  WAS  '.IVS8  1R,'.  THIS', 

' SCORE', 'is  AT  TO-  ',8VPFP  ,'  PFRCENTIL;  F L'  TiF  S I ANOAt  ()  I z A T • , 
•ION  GROUP.  THIS',  'A)  O A 9 RATED  MiUR  (AVOkAHLY  THAN  '.cvi'LR, 

• PERCENT  OF  IH‘  ADS  IN  1 H^  ' , ' S T A N 0 \ ^ 1 I Z A T I IN  C.R'iliJ’.  (FAVORAP', 
•ILITY  SCJK.  IS  CALCULATED  8ki)M','THF  3 IU"S  L I 1 t ) hELOW.)') 

( SK  I P ( 3 ) , X ( 1 » ) , , S<  I P ( 0 ) , 

COL  ( 2-.  ) , A (32  ) , SK  1 P ( 2 ) , X I 2 , A , , ( , P ) , A , A , S K I P , 

X ( 1 0 ) , A , F ( A , 0 ) , A , A , *>  M p , X ( I 0 I , A , r ( A , j ) , A , S K 1 P , X ( 1 0 I , A , 

A,SKFP,X(19),A)  ; 

<■  / 

POT  Flir  (SU'-^MARY)  run  (*ThIS  A)  IS  IN  T'H  CATES >'y:  '.^aMJJ), 

•FOR  S I iM)A.,  ' I AT  I 'N  GROUP,  IH‘  AV’RA.I  IAVJIAmILMY  SC'"Jf  lOR', 


•IMIS  CAT  FG'l  <Y 


' , » V AV  ( JJ)  , ' 


iA  J-,(  l,n  , • ADS.  • ) 
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1 


L 


( SK  IP(  2 ) ,X  (23)  , A,  a,  SKIPC  2)  , X(  I'll  ,A,SKI  P,X(  , A,  F(  5 , 2)  , A,F  ( ^f.O)  , 
A)  ; 

/*  «/ 

K = 1 ; 

J = 37  TO  ; 

/*  TAKE  TACH  V_SCU^£  H'mE  AT  A TIME  A^n  CO'JVE^^T  IT  TfD  A STANDARD 
/»  5CE-P.E.  Ln^X~'jP  IM  Z TARLE  THE  C "DR^^  c S Pf'MTl 'JC,  pERCE'JTILE  AMD  */ 

/*  THIS  value  in  the  APkAY  PER.  * / 

FVSCCP  = SUM(j)/rOT.N  ; 

ST-)  = (FVSCOP  -VMr  AN  ( K ) I /VSO(  K ) ; 

I = STO  * 10.  ; 

IF  I < -22  THEN  I = -22  ; 

IF  I > 22  THEN  I = 22  ; 

PER(KI  = Z(I)  ; 

K = K + 1 ; 

END  ; 

/*  */ 
PUT  FILE  (SUMMARY)  EOIT  ('3.  PROSLAtR  AD  EVALUATION  I T fc S ' , D A SH , 

• OUFST  ION*  , • NU  ^DER  WOR  D I N i ' , ' P ER  CEN  T I L E • ,[)  ASH,  DASH  , DASH, 

• 3 WHAT  no  YOU  THINK  UF  Af)  AS  A W HOL  E ? • , "F  R ( 1)  , • S E E NOTE', 

•26  HOW  DO  YOU  LIKf  PICTIJcrS  IN  AD?',  P=K(2), 

•27  no  PICTURES  AND  TEXT  GO  TJGcTHCR?',  °ER(3>, 

•29  HOW  D^FS  AJ  MAKE  AKE;Y  LOOK?',  PER  (A), 

•29  E.'ILL  Mfvj  WANT  M ir>  p i\p,-)  AUUUT  AR'-'Y?',  Pr<(S), 

•31  HUW  clearly  is  ad  written?',  per (6), 

•33  00  YOU  HpLIEVr  AD?',  pFR(7), 

•V,  DU  YOU  LIKE  MAIN  IDEA  OP  AO?',  P'‘R(3), 

•N'^TE  - AS  AN  EXA'U'I'",  ''N  D'Ji^TION  3 lUIS  AO  WAS  RATED  HIGHER', 

' THAN' , PER  ( 1 ), ' A OF  SI  ANDARI  /ATIDN  GR  NJP  ADS.') 

( SK IP(  3 ), X ( 1 ?),  A, SK  I P(0 ) , 

o J I.  ( 2 A 1 , A ( 2 7 ) , SK  1 P ( 2 ) , X ( 2 , A , S K I P , X ( 1 9 ) , A , 

CDL  (66  ) , A, SK  IP( D ) , 

C.UL  ( 2 0 ) , A ( ‘-,  ) , X ( 3 ) , A { 7 ) , C DL  ( 6 S ) , A ( 1 0 ) , SK  I P ( 2 ) , X ( 2 1 ) , 

A , C OL  ( 6 6 ) , F ( A , D ) , X ( '»  ) , A , ( 7 )(  S K I n , X ( 2 1 ) , A , C UL  1 66  ) , F ( A , 0 ) ) , SK  I P ( 2 ) , 

X ( 1 o ) , A , SK  I c , X(  2 6 ) , A , E ( A , 0 ) , A ) ; 

/♦  */ 

PUT  PILE  (SU'^'MARY)  PAGE  EDIT  ('Pri.SLAR  A D'-' I N I S TR  A T I V E SU-'M,ARY  ', 
•FOR  • , AD..T  I TLE  , • A . PRI'PILt  OF  RECRUITS  LIKING  THIS  AO', DASH,  IP) 
( X ( 1 0 ) , A , A , A , S K I P ( 3 ) , X ( 1 '. ) , A , S K I " ( (D  ) , 

(.'n  ( 'A  ) , A(  1 A » , SK  1 P (1  ) , A ) ; 

/*  »/ 

^ no  j = 1 TO  36  ; 

<■< 

/*  THIS  PU  LOOP  CO-'PUTES  THE  COE  R E I.  AT  I r'N  COE  C E IC  I ENT  EUR  lAC.H  OF  P/ 

/«  THE  ‘^IRST  36  VALUcS  f.  OHi  CAi’i  Is  TAKIN  NUT  TO  DIVIOE  BY  ZEPO  <■  / 

!*■  OR  rn  take  the  s:,jare  roiit  of  a nigaiivi  number.  ♦/ 

'■.t  n if  i,  i-.  f <•**’><'/ 

IF  N0S(  J ) < .HUE  ) THI  N QI;  I 
COKPUI  = OEO  ; 

GO  TO  EN7  ; 

ENn  ; 

dot  ^ (SUMSQ(J)  - ((SU'^U)  * SU'MJI)  / NOS(J)))  * (SU^SQY(J)  - 


220 


( (Su»^'Y(  j)  « sii’-*Y(  j)  )/rjns(j) ) ) 

IF  ROT  <=OEO  THEN  OQ  ; 

COFRIJI  = OEO  ; 

GO  TO  EN2  ; 

END  ; 

rORR(J)  = (CKTSS(J)  - ((SH^U) 
EN2  : 

ENin  ; 


II « 

f 1 


ni; 


« s.i'^Yun  / Nosun)  / sortibot); 


/ --in  -t:  Aitff:  if  * t ^ »^**^  ^*^  *^**‘  ~ f-  ^ K-  f V *i  / 

/*  FPO'^  HERE  THR'J  paragraph  ps  ,2  ARE  TRYING  TO  FINO  CCRRELATICNS  */ 


/*  OF  THE  !)£MOGkAPHIC  ITEMS  vn  I J H THE  FV  SCORE  «/ 

WHOSE  ABSOLUTE  VALUE  IS  GREATER  TH\N  .2  AN;)  IF  FINO  ANY  WE  */ 
nlLL  PRINT  A LITE  WITH  THE  APPROPRIATE  wO - US  FROM  THE  ARRAY 
/*■  NAMED  ITEM.  */ 


f if  it  it- t-tft;.  if  If  If  t.  if  it.  If  If  it  if  f 


IF 

CORRI 1 ) 
END 

>=  TWO  THEN  DO  ; 

♦ 

JK  = 1 

; GO 

TO 

PI 

IE 

CORR ( 1 ) 

<=  -TWO  THEN  DO; 

JK  = 2 

; GO 

TO 

PI 

END  ; 


GO  TO  CP2  ; 

/*  0/ 

: PUT  FILE  (SUMMARY)  EDIT  ('AGE  : • , I T ir U K ) ) ( SK  I P , X ( 1 h ) , A , X ( 5 ) , A ) ; 

/*  «/ 


CP2 

: IF 

CORRI  2 ) 

>=  TWO 

THi-N 

DO  ; JK  = 

3 

; Gt; 

TO 

P2  ; 

ENO  ; 

I F 

CORRI  2 ) 

<=  -TWO 

TMf  N 

DO  ; JK  = 

A 

; GO 

TO 

P2  ; 

END  ; 

GO  TO  CP  3 ; 

/* 

♦ / 

P2  : 

PUT 

FILE  (SlJM'iA-Y)  E 

01  I ( 

• E')t,l(.  AT  ION 

roMf'i  r 

T ' U 

: ' , 1 T f 

M(  JK  1 I ( SK IP  , 

X ( 1 0 ) 

f A t X ( S 

I , A 1 ; 

/« 

*/ 

CP3 

: 

IF 

CORRI A ) 

>=  T wO 

THlN 

II 

-? 

c 

7 

; Gi^ 

TO 

P3  ; 

ENH  ; 

I F 

CURR ( A ) 

<=  -Tw  ) 

thlN 

DU  ; JK  = 

H 

f i.»\) 

I 0 

P3  ; 

END  ; 


GO  TO  CP^t  ; 

/ * e / 

PA  : PUT  FILF  (SUM-IARY)  EHIT  ('FAMILY  INC1‘'F  : • , I T F M ( ) k,  ) ) ( SK  I P , X ( 1 ‘3 ) , 

AfX('')fA)  f 

/<■  »/ 

CPF*  : 


I F 

CORRI 3 1 >= 

END  ; 

TW  1 

THE  N 

DO  ; 

JK  ^ 

s 

; G'  TO  PA  ; 

1 F 

rnpRi3)  <= 

-Two 

1 HEN 

nr;  ; 

JK  r 

h 

; GO  TO  PA  ; 

EM)  ; 


GO  TO  CP  5 ; 

/"  */ 
PF)  ; PUT  EIIE  (SU'AT.)Y)  EUIT  /'RAU:',M  M J K ) ) ( S k I P , X ( !>  ) , A , X I 0 ) , A ) ; 


/ * 
CP5 


I I COR  R ( S ) >=  1 w ) I Hi  . Uil  : JK. 

f N ) ; 


R ; r.H  I 1 PS  ; 


29  I 


UL)i  HiViiLftDLi: 


COPY 


/■» 

/* 


/* 
/* 
/ * 


IF  CORRIF)  <=  -TrtO  then  on  ; JK  = IQ;  1 TO  P5  ; 

END  ; 

GO  TO  P6  ; 

/*  */ 

P5  ; PUT  FILE  (SUMMARY)  EDIT  ('RESIOENCE  : ' , I T f JK I ) ( SK I P , X ( 19 ) , A , 

XI 5)  ,A  ) ; 

/«  */ 

/«  PERSONALITY  SCnkE  CPWR  EL  AT  I 0.\S  : 

/ ^ it  if -ii.  if  if  if  If.  i-si  if  if  tf.  if  if  if  i^fr.  it  It  if  ^ ^ If  ^ if  / 

/a  it/ 

06  : PUT  FILE  (SUMMARY1  EDIT  ( ' P F P S CN AL I T Y : • ) ( SK  I P , X ( 1 9 ) , A ) ; 

/♦  *f 

/^if^^^-tfifif^ifX.^t-if^^*:ii:ififir*^'*if^tiif*fifiiifir^^itl^^-'ft^tiitififtt-ifif*ti^^ifiiififiriiif«ti^t.-t*^/ 

fit  PKC^  PARAGRAPH  PS  THRU  Erg4  «'F  AR  t AGAIN  LOOKING  F HR  ArtSJLUTE  f 

values  of  correlation  >.2  AND  WE  SAVE  THE  NU'-IREs  T»-<e  RORO  ♦/ 

IN  THE  ARRAY  NA'-lfO  I TEN  IN  THE  ARRAY  NA^'rO  VRAY.  THEN  WE  WILL  */ 
PRIM  nyr  ANY  SIGNIFICANT  CORRELATIONS  WITH  TWO  WIROS  ON  A ♦/ 

/<■  LINE  WHICH  IS  ’-TSSY  SO  WE  HAVE  TO  HAVE  AN  EXTRA  THING  NAMELY  */ 

/-  ITfM(2;n  WHICH  IS  ALL  BLANKS.  THERE  15  ALSO  ITF'IPn  WHICH  WAS  */ 

AT  ONE  TIME  CONSIDERCO  BEING  PRINTED  IN  CASE  THERE  WERE  NO  «/ 

SIGNIFICANT  CO'RELAnnNS.HOwFVEK  THAT  IDEA  WAS  DROPPED  RUT  «/ 

n f M(27)  REMA  INS  . <■/ 

K = 1 ; 

no  j = I TO  a ; 

N - 10  j * 2 ; 

M = 9 f j ^ 2 ; 

IF  CORF  ( 2E  «-J  ) TWO  THEN  DO  ; 
mray(K)  = M ; 

K ^ K f 1 ; 

GO  TO  ENT  ; 
f NO  ; 

IE  CO'-'R  I 2rt»-J  ) <=  -Two  THEN  DO  ; 

MKAYIK)  = N ; 

K = K ♦ 1 ; 

GO  TO  FN3  ; 

END  ; 

EN^  : END  ; 

K = 1 ; 

on  J = 1 TO  4 ; 

IF  MRAY(K)  = J TfU-N  GO  TO  FN4  ; 

JK  = NPAYIK  ) ; 

JL  = ''kAYIKMI  ; 

IF  Jl  = 0 THEN  ,)L  = 2R  ; 

*/ 

PUT  FILt  (SUMMARY)  EDM  ( I T f ‘^I  jK  ) , I T t M(  Jl  ) ) ( SK  I , x ( 2 •>  ) , M 24  ) , 

A ( ’ 4 ) ) ; 

«■/ 

K = K f 2 ; 

Lfgf)  ; 


/* 


/* 


EN4 


MAX  = B ; 

no  j = i TO  s 


i 


/=»  I.’vi  THIS  on  LOOP  „'t  aA^jT  to  FINO  TH-:  8 "^OST  SIGNIFICANT  HFASONS*/ 
/«  FOk  ENL  I S'T'^ENT.  Re  S I G\ I I C.  AN  T TM-  C Pk  •;  E L A T I ON  f^JST  HE  LESS  « / 
/*  THAN -.2  W-  -lAY  NOT  FIND  3 IN  WHICH  CASE  r.  E WILL  ONLY  PRINT  AS  '»/ 
/w  MANY  AS  WE  FINN.  AND  WF  SORT  THE-1  IN  'ikDE-^  OF  THEIR  */ 

SIGNIFICANCE.  */ 


IR  U)  = 6 ; 

DO  K = fi  TO  23  ; 

IF  cnRR(K+n  < CnRRllR(J))  THEN  IP(J)  = K f 1 ; 

ENn  ; 

IF  CGRR(IR(JI)  <=  -TWO  THEN  CORRIIRUM  = Q.O  ; 

TLSE  DO  ; 

MAX  = J ; 

GO  TO  CPIO  ; 

END  ; 

END  ; 

CPIO  : 

/ * « / 

PUT  FILE  (SUMHARYI  EDIT  I 'REASONS  FOR  F NL I S T HENT : • , 1 R I 
( Sk  IP(  2 ) , xn  H)  , A,  SK  IP(  1 I ,A  ) ; 

/*  */ 

DO  J = 1 TO  max; 
nui  = IRUI  -5  ; 

/=<■  NOW  WF  PRINT  THE  R-ASnwS  FOR  ^NLIST’>’ENT  */ 

/*  */ 

PUT  file  (SUMMARY)  EDIT  (J,*.  ' , R F AS  ON ( I R ( J ) ) ) 

( SK IP  ,X( 23)  ,F(1  ) ,A,A)  ; 

/*  */ 


END  ; 

on  K = 1 TO  22  ; 

cnt'^uTE  X OF  su^Uccrs  .-.'tHn  facm  thfmf  as  main  TMtwE 

CENT(K,2)  = CENT(<,2)  * lOOEO  / TGTN  ; 

END  ; 

calculate  X GF  SUBJECTS  WHO  RfCGGNI/FO  THE  MAIN  THEME  AS  REING  «/ 
/*  A IMEME  IN  THE  AO  (SUM  '"«r  THOSE  WHO  SAID  THEME  WAS  IN  AD  PLUS  */ 

/*  THOSE  WHO  said  it  was  MA(N  THEME)  a/ 

THPE^l  - r.FNK  IM\  ),1  ) ^ lOJtiO  / THTN  NT  ( I MAO,  2 ) ; 

•;:-{i<i'*::*t:;.  ^ 'n  iaHj.  ir.  ^ ^ if  it.  if  'if.  if.  f 

/■»  PICK  OUT  X WM  1 RECG'TNI/EU  m^.IN  THEMC  AS  MAIN  THEME  THAT  IS  */ 

/♦  THi'SE  WHT  ma-17  the  CGPRICT  f.  M I '' F . */ 

X>  <.»<.***<-****«»♦*♦*■>*<!■'>!■*<*  »«****♦♦/ 

Tr)Pt  R2  = CFNT  ( IMAD,2  ) ; 

DO  J = I TG  3 ; 

P(  T(  J)  = r t NT ( I , > ) ; 

/O  IN  THIS  Hi  LG''P  VC  ) IN)  THE  THi'.Ff  IMcM'^S  M'Ist  Of- T r P ] r K r f)  / 

/'■  MAIN  THE  Mf  ANi;  SIR!  IH-,m.  rjjS  ARr  OU'Y'N  HY  ^A^ING  THE  INF  */ 


...  LL  \jJ'i 


/*  WITH  THF  HIGHER  T.-I-;Mc  R t C JGN  I T I ; I‘J  . 

if’(j)  = 1 ; 

on  K = 1 TO  ??  ; 

IF  t’CT(J)  < CEMIK,?)  THF\1  0)  ; f’CT(J)  = CFr.T(K,?|  ; 

I P{ J ) = K ; cND  ; 

IF  PCT(J)  = C'^NT  {-.,?)  TMFM  00  ; 

IF  c;nt  ( I p ( j 1 , 1 1 < cfnjt(k,i)  thtn  od  ; 

I p ( J ) = N ; 


f’CTUI  = CFNTIK,?)  ; 
END  ; 


END  ; 

END  ; 

CENT ( I PIJ ) , ? ) = )E0  ; 
END  ; 

J G = I P ( 1 ) ; 

JC  = 1P(?)  ; 

JO  - IP( D»  ; 


POT  FILE  (SO'^-^ADY)  rOIT  ('S.  U F^!  f [ i- ( f A T I HN  OF  ^0  T m ( S ' . P AS  0 , 

••■'AIN  TH-MF  FOD  THIS  A U SFLEFTED  TY  0 S A ‘ , . : ' , V.\  1 N T 0 ( I M ah  ) , 

'r’FPCFNT  N'UIN.;  THIS  THI'^F  IN  THF  AO  WAS  < , I lU^t  1 , ' 

•PtPCENT  SEI‘-rriN,  IHIS  IHEMl  AS  A YMN  IHi-'t  ,.A,>  • , f Hi' ;? , • fi  • , 

•IHF  TtP'JFE  IDEA:,  SEl.ECTE)  YOST  OF  T f J AY  FFra.ijiS  AS  YAIN', 

•THE’^SS  SFlfCTFO  "Y  '.’CTI  1),'  " • , M A 1 N TH(  ,J«  ) I 

• select;  ) >Y  ',PCT(  ^),*  A • ,^\1  NIH(  J'  ) , ' A.  S'LFflED  <<Y 

PCT(  A),'  I • , M :n  H(J  ,,)  ) ( SK  IP  ( 3 ) , X(  I D)  , A , SK  IP  ( 0 » . 

C OL ( 0 + ) , A ( ?7  ) , 

SK  I P ( ? ) , < ( 1 O ) , ^ , SK  I P , X ( <0  ) , A , SM  ’ ( .■?  ) , X ( 1 ■>)  , A , ( ^ , J ) , A , SK  I P , 

> ( n ) , A , F { V , 0 ) , . . , S < I P ( 0 ) , X ( 1 D ) , A , S K I P , X ( 1 H ) , A , { 3 ) ( S K I P ( 3 ) , 

X ( 1 '5 ) , A , F ( , 0 ) , A , \ ) ) ; 

♦/ 

ENS  : 

/ < < ^ \ t x\  4a  aJi  >,■*  i.'t  ^ A • - < "X  ’k  <■•  *'  > S'  ^ w ^ f.  4^  * a?  4 A ^ A A ^ / 

/-  wF  HAV:  N.U  F INI  Sip.)  THIS  SO'^'.  ASY  <'-PpPT.  K IS„  =0  .N I HAVE 

NOT  PUN  OHT  OF  OAT  A S(T  .•,  1 ri.NTlNHF.  I)  I S ,n  -- 1 n"  HW^  CO'^F  TO  ’V 

/F  T'-'F  t.ND  .A  TH^  INPUT  FIlF  <;,)  ...  ( ,;i'  , pju  .(MIrH  IS  THE  END  */ 

/ * >;  >?  » < S -,t  A S A J.  » If  * •>  <1  <i  .>  t-  < F t-  ^ V F .F  > > t F F > F i *.  i ',1  i > * ^ ^ t » F ^ / 

IF  IS,.'  --  0 TH-N  ')  ) ; 

/ ft  <:  <:  1:  1r  ^ Ik  > *.  <r  <:  It  \ t.  >;  Y.  t*r  f.  A Is  «.  ft  X.  S‘  f-  i'  t?)  A S^  ^ ^ S‘-  ^ > A .*  A > ^ A V t ^ i-  > > ' 4 <•  A ♦ ^ / 

SET  AIL  OF  IMF  A -’.PAYS  TO  7FK0  WHICH  SHllHl  T >['  71  K'  AT  I'<r  »/ 

/*  HF'Tir.MNG  ■’’F  A N^N  Ai).  */ 


/ X:  TC:  A A V - ^ V <;  .•  -c  ^ S V f-  V * A A 1-  ft  ^ ^ f-  it-  S-  X-  ' ^ » <S  A X ; V > t 4- 

CKi’SS,  NOS,  SONY,  SH^SnY,  ShySu  = U.OIO 

SO-'  = n.oF 0 ; 

wk.AY  ^ 0 ; 

C'NT  = 0.')F0  ; 

/* 

PUT  ' II  I (SU’-'YATY  » PAGI  ; 


» s \ 6 > t / 


PiJT  SKIP  (.■'I  ; 

/>  PI  AO  IN  A'.OT'PP  ^ .T  U‘  A‘-N  I t XS 


V ; # V-  ' ■>  '.  i t 0 ■•  f « t < ^ t F * / 

3 A rj,  U AD  < / 

'V  A'.FFvF-.  FFvFFFJi;-/ 


I 
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/ 

GET  FILE  (SYSr;)  COPY  DATA 

( AJ_T11  Lf: , nATt_TESTE  J,  CAT  EGOR Y, 

ADS_  I \'_STDGP  J , SE  ,FVAV  ,NAGS  , I M AO , A 0_N'JM , 

F VOt-  AO  , P\/SO,V-1E  AN,  VSD)  ; 

/=»  IF  THE  TITLE  OF  THE  AO  IS  *r.NO',THEN  WF  AP  E F1N15HEJ.  */ 

/ <r  :X  <:  A s ;,  * « * i'-.  .^  * ■':  ^ i;  ■ : 4;  - :^.  :^(  ^>:  V:  -4;  :;,  < ^ i:  ,f.  i: i'  f- ^ t- :irS ^ if  ^ If-.  ^ t- P * / 

IF  AO_TITLF  = *f;0'  THEN  GO'  TJ  FINAL  ; 

/=>  TTMERklSE  WE  Gi)  OAC<  TO  'NEXT'  AWD  STAPT  THE  wHOLE  PROCESS  */ 

/*  OVER  AGAIN.  OEST  AF  LUCK  - JK3  */ 

/ XcXi  x^  X:r.  X:  X=f::i^y'!X  VX=  * t X--=!:t-X:  i^x  X=Xf  X<  *>r  t/ 

JJ=CATEGOKY  ; 

TOTN  = O.OEO  ; 

GO  TU  NEXT  ; 

END  ; 

FINAL  : 

END  AOSU^  ; 


